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Chuyén ddi s6 trong quan tri nhan luc tai cac don vi
su nghiép céng lap: Truong hgp nghién cuu
tai tinh Gia Lai, Viét Nam

P Ngoc My, Nguyén Thi Kim Anh*
Khoa Tai chinh Ngan hang va Quan tri kinh doanh, Truong Dai hoc Quy Nhon, Viét Nam

Ngay nhdn bai: 13/01/2026, Ngay swa bai: 29/05/2026,
Ngady nhdn dang: 01/06/2026; Ngdy xudt ban: 28/08/2026

TOM TAT

Nghién ctru phan tich chuyén di sé trong quan tri nhan lyc (HRDT) tai cac don vi sy nghiép cong lap
thudc pham vi quan 1y ciia chinh quyén dia phuong tinh Gia Lai trong bdi canh chuyén di s dang dugc thuc day
manh mé ¢ Viét Nam. Trén co so 1y thuyét vé chuyén ddi sb, quan tri nhan lyc $0, quan tri dit liéu va quan tri thay
dbi trong khu vuc cong, nghién ctru d& xudt mé hinh cac yéu t6 anh huong dén HRDT. Dit liéu dwoc thu thap tir
khao sat vién churc va nguoi lao dong tai cac don vi su nghiép cong 1ap va dugc phan tich b::fmg md hinh phuong
trinh céu trac dya trén binh phuong t6i thiéu riéng phan (PLS-SEM). Két qua cho thdy HRDT la mét qua trinh
d6i méi t6 chirc chiu tac dong ddng thoi cua ha ting cong nghé, nang luc sb cua vién chirc va ngudi lao dong, tuw
duy s6 cua lanh dao, quan tri dir liéu va khung phap 1y, bdi canh bén ngoai, nguén Iuc tai chinh va mirc do tu chu.
Trong do, tu duy s6 cua lanh dao va nguén lwc tai chinh gén voi muc d6 ty chi ¢6 anh hudng ndi bat; nang luc
van hanh hé thdng quan tri nhan lyc sé va quan tri thay ddi hiéu qua dong vai trd trung gian quan trong. Nghién
ctru bo sung bang chimg thyc nghiém vé HRDT tai cic don vi sy nghiép cong 1ap cip dia phuong va cung cap co
s6 khoa hoc cho viée xay dung 16 trinh chuyén ddi s6 gin véi nang cao ning luc sb va nang luc quan trj thay dbi
trong khu vuc cong.

Tir khoa: Chuyén déi so trong qudn tri nhan lc, tw duy sé ciia lanh dao, ndng luc s6 ciia vién chirc va nguoi lao
dong, tinh Gia Lai.
1. GIOI THIEU tuc hay trién khai phan mém nhan sy ma con bao

Chuyén d6i s6 dang tré thanh xu thé tit yéu trong ham vice tdi cau tric quy trinh quan trj, str dung

khu vuc cong, dat ra yéu cau d6i méi phuong
thirc quan tri nham nang cao hiéu qua hoat dong,

dir liéu nhan sy dé ra quyét dinh va phat trién
nang lyuc t6 chirc thich img véi mdi trudng sb.

chat lugng cua dich vu cong, tinh minh bach va
trach nhiém giai trinh. Trong tién trinh d6, quan
tri nhan lyc giir vai tro then chdt vi moi thay doi
vé cong nghé, quy trinh va dir liéu déu phai duoc
hién thuc hoéa thong qua nang luc, hanh vi va
mirc d6 sin sang thay doi cua doi ngii vién chirc
va nguoi lao dong. Chuyén dbi sd quan tri nhan
luc khong chi 14 s6 hoa hd so, ty dong hoa thu

*Tac gia lién hé chinh.

Email: nguyenkimanh@gqnu.edu.vn

O Viét Nam, chuyén ddi sb khu vuc cong
dugc thac day thong qua Chuong trinh Chuyén
dbi s6 qudc gia dén nam 2025, dinh huéng dén
nam 2030, cing cac chinh sach vé quan 1y, két
nbi va chia sé dit liéu s6 cta co quan nha nudc.
Déi véi cac don vi sy nghiép cong lap, qua trinh
nay con gin véi yéu ciu déi méi co ché hoat
dong, tang cuong tu chu tai chinh, nang cao hi¢u
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qua str dung ngudn luc va cai thién chit lugng
cung tng dich vu céng. Tuy nhién, tai nhidu dia
phuong, HRDT van dién ra khéng dong déu do
han ché vé ha tang, ngudn luc tai chinh, ning
luc sd, chat luong dir li€u, quy trinh hanh chinh
va mirc d6 san sang cua lanh dao ciing nhu vién
chure va nguoi lao dong.

Gia Lai la dia ban c6 ddc diém khong gian
rong, diéu kién phat trién khong dong déu giita
cac khu vyc va h¢ thong don vi sy nghiép cong
1ap da dang vé linh vuc hoat dong. Béi canh
nay lam cho quan tri nhan lyc trong khu vuc
su nghiép cong 1ap vira chiu ap luc chuan héa
theo yéu cau chung ctia khu vuc cong, vira phai
thich tmg voi sy khac biét vé diéu kién ngudn
luc, trinh d6 nhan sy va mure d6 tu chu gitra cac
nhém don vi. Vi vay, nghién ctu HRDT tai céc
don vi sy nghiép cong 1ap cp dia phuong c6 y
nghia ca vé mat ly luan va thyc tién.

Mic du HRDT da thu htt sy quan tam
trong cac nghién ctru qubc té gan ddy, phan 16n
cac nghién ciru tép trung vao doanh nghiép, t6
chire tur nhan hodc cac co quan cong & cap qudc
gia va trung wong. Cac don vi sy nghi€p cong
lap cép dia phuong, nhét 1a trong bdi canh Viét
Nam, van chua dugc khao sat mot cach diy du
nhu mot bdi canh c6 tinh dic thu vé thé ché, tu
chu tai chinh, quan tri dir liéu va ning lyc to
chirc. Khoang tréng nay dan dén han ché trong
viéc giai thich vi sao cung chiu tac dong cuia
chinh sach chuyén d6i s6 qudc gia nhung mtc
d6 HRDT gitra cac don vi su nghi€p cong lap lai
khac nhau.

Xuét phat tir khoang trong trén, nghién
ctru nay hudng tdi tra 161 ba cau hoi nghién ctru:
(i) Nhing yéu té nao anh huéng dén HRDT tai
cac don vi sy nghiép cong lap thudc chinh quyén
dia phuong tinh Gia Lai? (ii) Nang luc van hanh
hé théng quan tri nhan lyc s6 va quan tri thay doi
hiéu qua c6 dong vai trd trung gian trong cac mdi
quan hé nay hay khong? (iii) Nhitng ham ¥ chinh
sach nao co thé dé xuit dé thic day HRDT phu
hop v6i bdi canh don vi sy nghiép cong 1ap cip
dia phuong?

https://doi.org/10.52111/qnjs.2026.20401

Pong gop cua nghién ctru thé hién trén
ba phuong dién. Thir nhat, nghién ctru mé rong
hudng tiép can HRDT tur khu vuc doanh nghiép
sang khu vuc su nghiép cong 1ap cip dia phuong,
noi cac diéu kién thé ché, ty chu tai chinh va
trach nhiém giai trinh co6 vai tro dic biét quan
trong. Thtr hai, nghién ctru tich hop dong thoi
cac nhom yéu t& cong nghé, con nguoi, lanh
dao, di liu, nguén luc va thé ché trong mot mo
hinh PLS-SEM, qua d6 1am 16 co ché tac dong
tryc tiép va gian tiép dén HRDT. Thir ba, nghién
clru cung cip bang ching thuc nghiém phuc vu
hoach dinh chinh sach ¢ dia phwong, nhin manh
re"mg HRDT cén duoc trién khai theo 16 trinh dua
trén nang luc td chirc, mirc do tu chu, chét luong
dit liéu va ning luc quan tri thay doi thay vi chi
tap trung vao dau tu cong nghé.

Nghién ctru duoc thuc hién trong bdi canh
hé thdng don vi sy nghiép cong 1ap tai Viét Nam
nodi chung va tinh Gia Lai noi riéng da va dang
trai qua qua trinh sap nhép, tai cu trac to chirc
va diéu chinh phan cap quan 1y sau sap nhap don
vi hanh chinh. Bdi canh nay lam gia ting tinh
khong on dinh vé cau trac t chirc va nguén luc,
qua d6 anh huéong tryc tiép dén qué trinh HRDT.

2.COSO LY THUYET
2.1. Chuyén doi s6 trong quan tri nhan lyuc

Quan tri nhén lyc 13 hé théng cac chinh sach va
thuc tién nham thu hat, su dung, phat trién va
duy tri ngudn nhan lyc, qua do6 gitp t6 chuc dat
dugc cac muc tiéu chién luge mot cach hiéu qua
va bén vimng [1], [2]. Trong bdi canh hién dai,
quan tri nhan lyc khong con gidi han & cac chiic
nang hanh chinh - tic nghiép truyén thng, ma
ngdy cang co vai tro chién luge, gin véi nang
cao hiéu quéa hoat dong, nang luc ddi mai va
kha nang canh tranh dai han cua t6 chirc [3], [4].
Tuy nhién, sy gia ting vé quy md to chirc, muc
d6 phirc tap cua méi truong quan tri va yéu cu
ngdy cang cao vé hiéu qua, minh bach va trach
nhiém giai trinh da boc 16 nhiing han ché cua
céc phuong thirc quan tri nhan lyc truyén thong.
Trude bdi canh do, viée tich hop cong nghé sb

2 | Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, tr. 1-15, 2026
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vao cac hoat dong quan tri nhan lyc tré thanh xu
thé tat yéu, thuc day su hinh thanh va phat trién
ctia chuyén doi sé trong quan tri nhan luc.

Chuyén ddi sd trong quan tri nhan lyc
dugc hiéu 13 qua trinh tich hop cong nghé sd,
dir liéu va nang luc td chirc vao cac hoat dong
quan tri nhan lyc nham tao ra gia tri cho t chirc
va cac bén lién quan. O cip do tac nghiép, qua
trinh nay bao gdm sé hoa hd so, tu dong hoa quy
trinh, trién khai hé thong thong tin nhan sy va
cung cip dich vu nhan su trén nén tang sb [5].
O cép d6 chién lugc, HRDT bao ham viéc sit
dung phan tich dir li¢u nhan su, béng chung dinh
luwong va cac cong cu sb dé hd tro ra quyét dinh,
thiét ké chinh sach nhan sy va ning cao hiéu qua
t6 chuc [6].

Theo cach tiép can d6i méi t6 chirc, chuyén
d6i s6 khong chi 1a viéc tmg dung cong nghé ma
1a qua trinh cong nghé s kich hoat nhiing thay
ddi cdn ban vé ciu tric, quy trinh, van hda va
ning lyc to chic [7]. Trong linh vyc nhan sy,
nghién ctru ciia Bansal va cong sy [8] nhén manh
HRDT la mot hién tugng d6i moi nang luc, dugc
dan dat boi su két hop gitra cac yéu t6 sd va yéu
t6 ca nhan. Céach tiép can nay phu hop véi bdi
canh khu vuc cong, noi cong nghé chi tao ra két
qua khi duoc gin véi ning luc s cua doi ngi,
tu duy lanh dao, quan tri dir liéu va co ché thay
doi t6 chtre.

2.2. Chuyén doi sé trong quén tri nhén lyc &
khu vue cong va cac don vi s nghiép cong lap

Khu vyc cong c6 nhiing dac diém khac biét
so voi khu vuc tu nhan, bao gém muc tiéu tao
gia tri cong, yéu cau tuan thu phap luat va thuc
hién theo cac quy dinh, trach nhiém giai trinh,
quy trinh ra quyét dinh nhiéu tang cdp va chiu
tac dong manh cia chinh sach cong. Mergel,
Edelmann va Haug [9] cho rang chuyén dbi sb
khu vuc cong khong chi nhim nang cao hiéu qua
ndi bd ma con hudng toi thay doi cach thire cung
ung gia tri cong, cai thién tuong tac véi nguoi
dan va nang cao tinh minh bach. Vi vay, HRDT
khu vuc cong phai duoc xem xét trong mdi quan

hé gitra cong nghg, thé ché, nang lyc cong vu va
van hoa hanh chinh.

Dbi v6i quan tri nhan luc khu vuc cong,
phan tich dit liéu nhan sy c6 thé hd tro tuyén
dung, bd tri, danh gia, dao tao, du bao nhu cau
nhan lyc va ning cao chat luong ra quyét dinh.
Tuy nhién, Cho [10] luu ¥ ring tng dung phan
tich nhan sy trong quan ly nhan sy cong phai di
kém quan tri dir li€u, nang luc phan tich, co ché
chia sé dir liéu va kiém soat rui ro dao duc. Didu
nay dac biét quan trong trong bdi canh dit liéu
nhan sy khu vuc cong lién quan tryc tiép dén
quyén riéng tu, cong bang, minh bach va trach
nhiém giai trinh.

Trong bdi canh Viét Nam, chuyén doi
) trong khu vuc cong dugc dinh hudng boi hé
thdng van ban chinh sach va phap ly tuong dbi
ddng bo. Cac chu truong 16n vé phat trién khoa
hoc, cong nghé va chuyén doi sé qudc gia di xac
dinh chuyén d6i s6 1a mot dong Iuc chién luoc
clia phat trién kinh té - xa hoi [11]. Dong thoi,
khung phap 1y vé chuyén d6i s6 quic gia ngay
cang dugc hoan thién, tao co so diéu chinh toan
dién cac hoat dong chuyén doi sb trong cac linh
vuc [12]. O cdp diéu hanh, Chuong trinh Chuyén
d6i s6 qudc gia dén nam 2025, dinh hudéng dén
nam 2030 da cu thé héa muc tidu, 16 trinh va
nhiém vu trién khai trong khu vuc cong [13].
Bén canh d6, co ché ty cha tai chinh déi véi
don vi su nghiép cong lap tao diéu kién cho viéc
chu dong b tri nguén lyc phuc vu chuyén doi
s6 [14]. Nhin chung, cic van ban nay thiét lap
khu6n kho chinh sach quan trong cho HRDT tai
cac don vi su nghiép cong lap, déng thoi dat ra
yéu cAu cao vé chuén hoa dix liéu, bao dam an
toan thong tin, phan bd ngudn luc va gin chuyén
ddi s6 véi co ché tu chu.

Pon vi su nghiép cong lap co tinh chit dic
thu vi vira thyce hién nhiém vu cung ung dich vu
cong, vira van hanh trong khuon kho phéap luat
vé& vién chtrc, tai chinh cong, quan 1y va quén tri
nganh. Mtrc d6 ty chu tai chinh khac nhau gitra
cac don vi dan dén sy khac biét vé tham quyén

https://doi.org/10.52111/qnjs.2026.20401
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quyét dinh kha ning dau tu ha tang sd, thué dich
vu cong nghé, dao tao nhan luc va trién khai hé
théng quan tri nhan lyc s6. Do d6, nghién ciru
HRDT tai cac don vi su nghié€p cong lap can tiép
can da chiéu, bao gf")m cong nghé, con nguoi,
lanh dao, dir liéu, ngudn luc va thé ché.

2.3. Cac yéu tb tac dong dén chuyén doi sd
trong quan tri nhan lwe & cac don vi sw nghiép
cong lap

Thir nhdt la yéu t6 ha tang céng nghé. Ha tang
cong nghé duge xem 1a nén tang cia HRDT. Céc
nghién ctru chi ra rang ha tang cong nghé thong
tin, hé théng thong tin quan tri nhan lyc, mac do
tich hop dir liéu va kha nang rng dung céc cong
nghé moi nhu phan tich dir liéu hay tri tu¢ nhan
tao c¢6 anh hudng truc tiép dén kha ning trién
khai HRDT [5], [6]. Trong khu vuc cong, cong
nghé khong chi dong vai tro 1a cong cu hd trg
van hanh ma con tao diéu kién cho viéc chun
hoéa quy trinh, nang cao tinh minh bach va trach
nhiém giai trinh. Thiéu ha tang c6ng nghé phu
hop s& 1am han ché kha ning s6 hoa cac chirc
nang nhan su va can trd qué trinh chuyén doi so.

Thir hai la yéu t6 ndng lyc s6 ciia vién
chike va ngueoi lao dong. Yéu td nay bao gém ki
ning s6, thai do chap nhan cong nghé va ning
luc hoc hdi cua vién chtic va nguoi lao dong, 1a
nhan t6 quyét dinh su thanh cong cia HRDT.
Cong nghé chi thuc su tao ra gia tri khi dugc con
nguoi tiép nhan va sir dung hiéu qua trong cong
viéc [7]. Trong nghién ctru vé HRDT, yéu t6 c4
nhan c6 vai trd ngang bang véi yéu t6 cong nghé
trong viéc thuc ddy ddi méi quan tri nhan luc
[8]. Pdi v6i cac don vi sy nghiép cong 1ap, han
ché vé k¥ niang s6 va tam 1y e ngai thay doi co
thé 1am giam hiéu qua cta cac sang kién chuyén
doi .

Thir ba la yéu té tw duy sé cua lanh dao.
Lanh dao duoc xem la yéu td dan dat qua trinh
chuyén d6i sb trong t6 chure, dic biét trong khu
vuc cong. Tu duy s6 cia lanh dao thé hién qua
tam nhin, mic do cam két va kha ning phan bo
ngudn lyc cé anh huong tryc tiép dén thanh cong

https://doi.org/10.52111/qnjs.2026.20401

ctia chuyén ddi s6 [15]. Trong quan tri nhan luc,
lanh dao khong chi quyét dinh viéc du tu cong
nghé ma con dong vai trd quyét dinh trong viée
dinh hudng van hoa d6i méi, khuyén khich vién
chtrc tham gia va giam thiéu su khang cyu ddi véi
thay doi.

Thir twe la yéu t6 quan tri div liéu va khung
phap Iy. Bién nay tap trung vao ning lyc quan
tri dit li¢u nhan sy va mirc dd rd rang cua céc
quy dinh lién quan dén thu théap, luu tri, chia sé,
bao mat va khai thac dir liéu trong HRDT. Viée
st dung dir liéu nhan sy trong cac td chire cong
phai tuan thu nghiém ngat cic quy dinh vé bao
mat, quyén riéng tu, céng bang va trach nhiém
gii trinh [10], [13]. Céc chinh sach di liéu thiéu
ddng bo hodc quy dinh phéap 1y chua 16 rang co
thé lam han ché kha ning khai thac dir li¢u nhan
su va can trd viéc ra quyét dinh dua trén béng
chung trong HRDT.

Thir nam la yéu t6 boi canh bén ngodi.
Bién nay phan anh cac ap lyc, dong luc va diéu
kién tir moi truong bén ngoai don vi, bao gom
chinh sach chuyén déi s6 qudc gia, yéu cau cai
cach hanh chinh, ky vong cuia nguoi dan va su
phat trién chung cta cong nghé. Khac voi khung
phap 1y, bdi canh bén ngoai nhan manh sirc ép
va dong lyc thuc day thay dbi tir moi truong
chinh sach, xd hoi va cong nghé. Dbi voi cac
dia phuong, cac chuong trinh chuyén doi sé cap
quéc gia va cép tinh vira tao dong luc, vira dat
ra yéu cau ddi voi cac don vi su nghiép cong lap
trong viéc doi méi quan tri nhan lyc.

Thir sdu la yéu té nguon lic tai chinh va
mire d¢ tw chi. Ngudn luc tai chinh va muc do
tu chi quyét dinh kha nang dau tu, duy tri va
mo rong cac sang kién chuyén ddi s trong quan
tri nhan luc. Chuyén ddi sb 1a mot qua trinh dai
han, doi hoi ngudn luc 6n dinh va su linh hoat
trong phan bd ngan sach [17]. Trong cac don vi
su nghiép cong 1ap, mic do tu chu tai chinh khac
nhau din dén sy khac biét dang ké vé kha ning
dau tu cong nghé, dao tao nhan lyc va cai tién
quy trinh quan tri nhan lyc.

4 | Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, tr. 1-15, 2026
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Thit bay la yéu t6 thé ché va thu tuc hanh
chinh. Trong nghién ctru nay, bién nay dugc do
luong theo hudng murc d6 hd tro cia thé ché va
thu tuc dbi vai HRDT, thé hién & su 1o rang cua
quy trinh, mirc do don gian héa thu tuc, phan
quyén phu hop, phdi hop lién théng va kha ning
linh hoat trong trién khai hé théng nhan su $6.
Theo nghia d6, thé ché va thu tyc hanh chinh
thuan 1oi c6 thé hd tro tai thiét ké quy trinh nhan
s, rt ngén thoi gian xir 1y va tao didu kién thir
nghiém céc md hinh quan tri méi dua trén cong
nghé sb [9].

Trén co s& tong quan cac nghién ctru trong
va ngoai nudc vé HRDT, nghién ciru nay tiép
cin cac yéu té tic dong theo hudng da chidu
nhung phan biét 1d ba yéu té tiém an kha ning
giao thoa vé ndi ham khai niém. Quan tri dir liéu
va khung phap 1y phan anh cac diéu kién bén
trong va khudn kh6 quy dinh lién quan truc tiép
dén chuén hoa, bao mat, chia sé va st dung dir
lidu nhan su. Bi canh bén ngoai phan anh ap luc
va dong luc tir moi trudng ngoai don vi, bao gdbm
chinh sach chuyén ddi sé qubc gia, yéu cau cai
cach hanh chinh, ky vong cua ngudi dan va xu
huéng cong nghé. Thé ché va thu tuc hanh chinh
duoc hiéu theo huéng mirc do hd tro cua quy
trinh, co ché phdi hop, phan quyén va su thong
thoang cua thu tuc trong trién khai HRDT. Viéc
phan biét nay gitip han ché tiém 4n nguy co thiéu
gia tri phan biét va tao co so ro rang cho mo hinh
nghién ctru.

3. PHUONG PHAP NGHIEN CUU
3.1. M6 hinh va gia thuyét nghién ciru

Trén co so tong quan 1y thuyét va cac nghién
ctru thye nghiém vé chuyén doi sé va quan tri
nhan luc, nghién ctu nay xay dung md hinh
nghién ctru nham phan tich cac yéu t6 tac dong
dén HRDT tai cac don vi sy nghiép cong lap trén
dia ban tinh Gia Lai. Chuyén ddi sb trong quan
tri nhan luc duoc tiép can nhu mdt qua trinh doi
méi t6 chirc, trong d6 cong nghé sb 1a didu kién
nén tang, con con nguoi, lanh dao, quan tri dir
liéu, ngudn Iyc va thé ché quyét dinh mirc 4 va
hiéu qua chuyén doi.

Nhém gid thuyét vé cong nghé, con nguoi
va lanh dao

Céc nghién ctru vé e-HRM va phan tich
nhan sy cho thiy ha ting cong nghé, hé thong
thong tin nhan sy va kha nang tich hop dir licu
1a diéu kién co ban dé sé hoa va tai cdu tric cac
chirc nang quan tri nhan lyc [5], [6]. Tuy nhién,
chuyén d6i s chi tao ra gia tri khi nguoi sir dung
c6 nang lyc s6, thai do sin sang va kha nang hoc
hoi trong mdi truong sb [7], [8]. Trong khu vuc
cong, lanh dao c6 vai tro dic bi€t quan trong vi
quyét dinh tim nhin chuyén déi, phan bé ngudn
luc, thao gd rao can thé ché va duy tri dong luc
d6i mai [9]. Tir 1ap luan do6, nghién ciru dé xudt
cac gia thuyét:

- H1: Ha ting cong nghé c6 tac dong tich
cuc dén HRDT.

- H2: Nang Iyc sb ctia vién chirc va nguoi
lao dong co tac dong tich cuc dén HRDT.

- H3: Tu duy s6 cua lanh dao c6 tac dong
tich cuc dén HRDT.

Nhém gia thuyét vé thé ché, nguon luc va
boi canh khu viee cong

Trong khu vuc cong, HRDT chiu anh
hudng manh ctia quan tri dit liéu, khung phap 1y,
chinh sach chuyén doi s6 va co ché tu chi. Quéan
tri dit liéu tdt gitp bao dam dir li€u nhan sy cé
chat luong, an toan va co thé khai thac cho viéc
ra quyét dinh [10], [16]. B6i canh chinh sach bén
ngoai, nhét 1 chuyén doi s6 qudc gia va cai cach
hanh chinh, tao ap luc ddi moi dbi voi cac to
chirc cong [9]. Pong thoi, ngudn luc tai chinh va
murc d6 tu chii quyét dinh kha niang dau tu, duy
tri v mé rong cac sang kién chuyén déi sé [17].
Trén co sé d6, nghién ctru dé xuat cac gia thuyét:

- H4: Quan tri dit liéu va khung phap 1y c6
tac dong tich cuc dén HRDT.

- H5: Bdi canh bén ngoai c6 tac dong tich
cuc dén HRDT.

- Heé: Nguén Iyc tai chinh va mac do tu
chu co tac dong tich cuc dén HRDT.

- H7: Thé ché va thu tuc hanh chinh c6 tac
dong tich cuc dén HRDT.
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s N\

Ha ting cong nghé —

f Néqg Iuc van hanh hé
thong quan tri nhan

Nang luc s6 ctua vién chuce va
nguoi lao dong

. J/

4 3\
Tu duy so cua 1anh dao —

| J

4 3\

Iuc sO

Chuyén doi so

B6i canh bén ngoai

Thé ché va thu tuc hanh chinh

Ngudn lyc tai chinh va mirc d6 tu chii

trong quan tri
nhan luc

Quan tri dir liéu va khung phap ly

\.

Quan tri thay d6i
hiéu qua

Hinh 1. M6 hinh nghién ciru dé xuat.

Gid thuyét vé vai tro trung gian

Céc yéu t6 dau vao vé cong nghé, con
nguoi va lanh dao c6 thé tic dong dén HRDT
thong qua ning luc van hanh hé théng quan tri
nhan lyc sd. Nang luc nay phan anh kha ning
trién khai, tich hop, khai thac va duy tri hé thong
nhan sy s6 trong thyc tién quan 1y [5], [6], [8].
Bén canh d6, quan trj thay d6i hiéu qua giup giam
khang cu, tang muc do chép nhan céng nghé, tao
su dong thuan va bao dam tinh bén viing cua qua
trinh chuyén doi [7], [9]. Do 0, nghién ctru dé
xudt cac gia thuyét:

- MI: Nang lyc van hanh hé théng quan
tri nhan lyc sé dong vai tro trung gian trong mdi
quan hé giira cac yéu tb ha ting cong nghé, ning
luc s6 clia vién chirc va nguoi lao dong, tu duy
sb cua 1anh dao véi HRDT.

- M2: Quén tri thay ddi hiéu qua déng vai
tro trung gian trong mdi quan hé gitra quan tri
dir liéu va khung phap 1y, ngudn luc tai chinh va
muc do tu chu vo1 HRDT.

3.2. Thang do, miu khio sat va thu thap dir liéu
Thang do dugc xay dung trén co so ké thira va
hiéu chinh tir cac nghién ctru trude vé e-HRM,
HR analytics, chuyén d6i sd, chuyén ddi s6 khu

https://doi.org/10.52111/qnjs.2026.20401

vuc céng va quan tri thay doi. Quy trinh hiéu
chinh thang do gdm ba budc: (i) diéu chinh noi
dung thang do phu hop voi bdi canh don vi sy
nghiép cong lap; (ii) tham van chuyén gia vé
quan trj nhan lyc, quan 1y cong va chuyén doi s6
dé danh gia tinh phu hop vé ndi dung; (iii) khao
sat thir nham kiém tra mtc dd d& hiéu cua cau
hoi trude khi trién khai khao sat chinh thtc.

Phiéu khao sat sir dung thang do Likert 5
mirc, tir 1 12 hoan toan khong dong y dén 5 1a
hoan toan dong y. Cac khai niém trong mé hinh
dugce do ludng bang nhidu bién quan sat, phan
anh ca didu kién dau vao, ning luc van hanh,
quan tri thay d6i va két qua chuyén ddi s trong
quan tri nhan lyc. béi tuong khao sat la vién
chure va nguoi lao dong dang lam vi¢c trong cac
don vi su nghié€p cong lap thudc pham vi quan ly
ctia chinh quyén dia phuong tinh Gia Lai.

Dir liéu dugc thu thap thong qua khao sat
truc tiép va khao sat truc tuyén trong giai doan
tir thang 7 dén thang 10 nam 2025 do nhom tac
gia thuc hién. Déi voi khao sat truc tiép, 68
vién chirc va nguoi lao dong thudc 10 don vi
su nghi¢p cong lap tham gia tra 161 bang hoi va
toan bo 68 phiéu déu hop 1&. Péi véi khao sat
truc tuyén, bang hoi duoc thiét ké trén nén tang

6 | Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, tr. 1-15, 2026



Xl KHOA HOC

TRUONG PAI HOC QUY NHON

Google Forms va guri dén vién chtc va nguoi lao
dong ¢ 8 don vi su nghiép cong lap khac, thu vé
254 phan hdi. Nhu vay, tong sé phiéu khao sat
thu duoc la 322. Sau qué trinh 1am sach dir liéu
va loai bo cac phiéu khong bao dam do tin cay
theo cac tiéu chi da xac dinh, nghién ctru sir dung
305 phiéu hop 1é dé phan tich. Ty 1é phiéu hop
1€ dat 94,7%.

Mau nghién ctru duogc lya chon theo
phuong phap chon mau thuén tién tai 18 don vi
su nghiép cong 1ap thudc pham vi quan ly cua
chinh quyén dia phuong tinh Gia Lai, bao gdm
cac linh vuc giao duc, y té, van hoa, khoa hoc —
cong nghé va cac dich vu cong khac. Viéce tiép
can mau dugc thuc hién theo hudng da dang
hoa dbi twong khao sat nham phan anh dic diém
ctia khu vuc sy nghiép cong lap trong bdi canh
nghién ctru.

Dt liéu duoc thu thap trong giai doan hé
thdng don vi su nghiép cong 14p dang trong qué

Bang 1. CAu triic thang do va ngudn gde hiéu chinh.

trinh tai cdu tric t6 chirc va didu chinh phéan cp
quan 1y sau sép nhadp don vi hanh chinh. Trong
diéu kién do, viéc xac 1ap khung mau diy di va
ap dung cac phuong phap chon miu xac sut
gip nhiéu han ché. Do d6, cach tiép can chon
mau thuan tién dugc xem la phu hop nham bao
dam kha nang thu thap dir li¢u va dap tng muc
tiéu nghién ctru vé chuyén doi sd trong quan tri
nhan luc.

Céc phiéu khong hop 18 dugc loai bo néu
thiéu thong tin trong yéu, tra 16i cing mot mirc
cho toan bo thang do, c6 thoi gian tra 101 bat
thuong hodc thé hién mau tra 16i thiéu tin cay.
Sau khi lam sach dir li¢u, nghién curu st dung
305 phiéu hop 1& dé phan tich. C& mau nay dap
{mg yéu cau t6i thiéu cua PLS-SEM theo quy tic
10 1an s6 duong dan 16n nhat vao mot bién phu
thuoc va phi hop voi khuyén nghi vé ¢& mau
trong nghién ctru mé hinh cau triic 6 nhidu bién
tiém an [18], [19].

o Ky S6 bién ) Nguén gbc/dinh
Yéu to hisy | 4uan N§i dung chinh ciia cac bien quan sat hwéng hiéu chinh
: sat thang do
Mtc d6 sin c6 cua ha téng CNTT; kha nang két ndi, tich |Ké thira tir e-HRM
Ha tang cong HT 5 hop hé théng; mirc d6 sé hoa hd so va quy trinh ~nhéln su; | va chuyén déi s to
nghé kha nang bdo dam an toan thong tin; mic dd ho tro cua |chuc [5], [7]
nén tang cong nghé cho viéc ra quyét dinh nhan su.
Ning lyc s6 K¥ nang str dung cong cu sb; kha ning thich tng véi hé |Hiéu  chinh  tir
cua vién chirc NS 5 tl}(‘)ng nhan sy sd; ning lyc hoc‘héi céng'nghé mdi; thai d§ |nghién ctru HBDT
va nguoi lao san sang st dung dir liéu va nén tang so trong cong viéc; |va nang luc so ca
dong kha ning phdi hop trén moi trudng so. nhan [8§]
Tam nhin vé chuyén ddi sé; cam két trién khai HRDT; |Hiéu chinh tir
Tu duy sd LD 5 kha nang d}nh ,hu('mg nfguén lu?; khuyén khich d6i moi; nghiép ctru chuyén
cua lanh dao nang lyc dan dat thay doi va chap nhan thir nghiém trong |doi so va lanh dao
moi trudng sb. s6 [7], [15]
Quan trj di Mttc d6 chuén héa dit liéu nhan su; quy dinh }/é thu thap, |Hiéu chinh tor HR
liéu va kilung DL 4 luu trir va chia sé dir liu; bdo mat va quyen riéng tu; |analytics khu wvuc
L, muc d rd rang cua can cur phap 1y cho khai thac dit liéu |cong va quan tri dir
phap ly R A
nhan su. li¢u cong [10], [13]
Ap luc tir chinh sach chuyén dbi sé quc gia; yéu cau cai |Hiéu  chinh  tur
Boi canh bén BC 4 cach hanh chinh; ky vong ctia ngudi dan/nguoi sir dung | chuyén doi sé khu
ngoai dich vu cong; sy phat trién ctia cong ngh¢ va moéi truong | vuc cong [9], [14]
s6 bén ngoai don vi.
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Nguon luc tai
chinh va mc
do tu chu

TC

Kha ning bb tri kinh phi cho HRDT; quyén chi dong dau
tu cong nghg; nguén luc cho dao tao nang luc s6; murc do
linh hoat trong phan b tai chinh va lya chon giai phap
cong nghé.

Hiéu chinh theo bi
canh tu chu don vi
su nghi¢p cong lap
[12], [17]

Thé ché va
thu tuc hanh
chinh

TT

Mtc dg 1o rang cua quy trinh; don gian hoa thu tuc; phan
quyén phu hop; mirc d6 hd tro cua thi tuc hanh chinh déi
v6i trién khai hé thdng nhén su sd.

Hiéu chinh tr
nghién ctru thé ché
khu vuc cong [9]

Nang luyc van

hanh h¢ thong

quan tri nhan
luc s6

VH

Kha nang trién khai, tich hop, duy tri va khai thac hé thong
quan tri nhan lyc s6; nang luc xtr 1y dit liéu nhan su; hd trg
nguoi dung va van hanh thuong xuyén.

Hiéu chinh tir
e-HRM, HR
analytics va HRDT
[5], [6], [8]

Quan tri thay
dbi hiéu qua

TD

Truyén thong thay doi; tao dong thudn, giam khang cu; hd
trg nguoi dung; duy tri va cai tién cac sang kién HRDT
trong qua trinh trién khai.

Hiéu chinh tr
chuyén ddi s6 va doi
mdi t6 chire [7], [9]

Chuyén d6i
s6 trong quan
tri nhan luc

HRDT

Céc chure nang chinh cua HR dugc thuc hién trén nén tang
sb; st dung phéan tich dir liéu trong quyét dinh nhan sy;
cai thién chét lwong dich vy nhéan su; tang tinh minh bach;
nang cao hi¢u qua trong quan tri nhan suy.

Ké thira va hiéu
chinh tir HRDT [8]

3.3. Phuwong phap phéan tich

Dir liéu thu thap duoc phan tich bang mé hinh
PLS-SEM. Phuong phép nay phu hop véi muc
tiéu dy bao va giai thich cua nghién ciru, dong
thoi thich hop khi mo hinh c6 nhiéu bién tiém
an, nhiéu duong tac dong va quan hé trung gian,
dong thoi khong doi hoi gia dinh nghiém ngat vé
phan phéi chuan cua dit lidu khao sat [18], [19].
Do tin cay cua thang do dugc danh gia thong qua
do tin cay tong hop (CR), véi ngudng chip nhan
CR 16n hon hoac b?mg 0,70; gia tri hoi tu cia
thang do duoc kiém dinh bang phuong sai trich
trung binh (AVE), yéu cau AVE 16n hon hoic
bang 0,50; gia tri phan biét dugc xem xét thong
qua ty 1& di tinh — dong tinh (HTMT), véi ngudng
chap nhan HTMT nhé hon 0,90 [18], [20].

M6 hinh cau triic duge danh gia théng qua
VIF dé kiém tra da cong tuyén, dya trén hé sb
xac dinh (R?) nham phan anh mutrc do giai thich
ctia cc bién doc 1ap ddi voi HRDT. Nghién ctru
str dung kich thudc tac dong (f2) dé xac dinh muc
d6 anh huong twong dbi cua timg yéu t6 va mic
d6 phu hop dy bao (Q?) dé danh gia kha ning du
béo ctia mé hinh, véi didu kién néu Q2 16n hon
0 cho thdy m hinh c6 gia tri du bao. Cac tac

https://doi.org/10.52111/qnjs.2026.20401

(Nguon: Két qua tong hop ciia nhém tdc gid, 2025)

dong gian tiép duoc kiém dinh bang bootstrap
[18], [19].

4. KET QUA NGHIEN CUU
4.1. Théng ké mé ta va dic diém miu khio sat

Sau khi loai boé cac bang hoi khong hop 1€, di
liéu phan tich gdm 305 phiéu khao sat hop 1é.
Vé dic diém nhan khau hoc, mau khao sat co su
phan bé twong dbi can ddi vé gidi tinh voi 38,4%
nam va 61,6% nir; da sb nguoi tra 101 thugc nhém
d6 tudi trung nién véi 30,1% dudi 40 tudi, 69,9%
tir 40 tudi tré 1én. V& linh vuc cong tac, nhém
gido duc chiém 40,7%, nhém y té chiém 29,5%,
con lai 14 céc linh vuc van héa, khoa hoc — cong
nghé va dich vu cong khac. Co cdu nay phu hop
v6i muc tiéu nghién ctru 14 phan tich chuyén doi
sb trong quan tri nhan lyc ¢ khu vuc sy nghi¢p
cong lap dia phuong.

4.2. Panh gia mo hinh do lwong

Mb hinh do ludong dugc danh gia nhim bao dam
dod tin cay va gia tri cia céc thang do trude khi
kiém dinh mo hinh cdu trac. Két qua cho thay
Cronbach’s Alpha cia cac thang do dao dong
tir 0,725 dén 0,871, déu vugt ngudng 0,70. Cac
thang do déu dat do tin cdy tong hop voi gid tri
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dao dong tir 0,829 dén 0,907, vuot ngudng chép
nhan 0,70. Pong thoi, phuong sai trich trung
binh ciia cac bién tiém an nam trong khoang tir

0,548 dén 0,660, dap mg yéu cdu AVE 16n hon
0,50. Nhu vay, céac thang do dat do tin cdy va gia
tri hoi tu.

Bang 2. Tai nhan t6, do tin cay va gia tri hoi tu cua thang do (CR, AVE).

.k Hé s6 tai nhan | Cronbach’s D-:f) tin cay Pl}u’o’ng sat A
STT Tén bién & “ tong hop trich trung | Két luan
(CR) binh (AVE)
1 |Ha t?mg cong nghé 0,722 - 0,827 0,843 0,889 0,615 bat
- 1 A o <A hr

o |Nang luc so cua vien chie) o o) 0 ¢y 0,846 0.891 0,621 Pat
va nguoi lao dong

3 |Tuduy s6 cta lanh dao 0,757 - 0,839 0,855 0,896 0,633 Dat

0 e i

g |Quan tri it lieu va khung| 00 0 g, 0,812 0,877 0,642 Pat
phap ly

5 | B&i canh bén ngoai 0,773 - 0,824 0,810 0.875 0,638 Pat

6 |l\guon lwc tichinhvambc| 500 27 0,725 0,829 0,548 Pat
do tu chu
Thé ché va thu tuc hanh

7 | e e va T e R 250 - 0,785 0,764 0,847 0,581 Pat
chinh

ang luc van hanh hé thd

g |Nang lue van hanh he thong| ) o) ) ¢4 0,850 0.893 0,626 Pat
quan tri nhan lyc s6

9 |Quan tri thay déi hicu qua | 0,784 - 0,842 0,871 0,907 0,660 Pat

1o |Chuyén doisotrong quantri| o5 o4 0,779 0,849 0,530 Pat
nhan luc

(Nguon: Két qua phan tich ciia nhém tac gia, 2025)

Gia tri phan biét gitta cac khai niém dugc
kiém dinh thong qua ty 18 di tinh — dong tinh
(HTMT). Két qua phan tich cho thay cac gi4 tri
HTMT déu nhé hon 0,8, phan anh su phan biét
rd rang gitra cac khai niém trong mo hinh. Nhu

Bang 3. Ma tran ty 1¢ di tinh — ddng tinh.

vay, mo hinh do ludong cua nghién ctru dap ung
day du céc tiéu chi vé do tin cay, gia tri hoi tu va
gi4 tri phan biét theo yéu cau ctia phuong phap
PLS-SEM, cho phép tiép tuc danh gia mé hinh
céu trac va kiém dinh cac gia thuyét nghién ctru.

Bién HT NS LD DL BC TC TT VH TD | HRDT
HT —

NS 0,337 —

LD 0,193 0,306 —

DL 0,315 0,355 0,289 —

BC 0,347 0,319 0,390 0,362 —

TC 0,431 0,238 0,278 0,336 0,260 —

TT 0,289 0,136 0,177 0,111 0,247 0,139 —

VH 0,336 0,248 0,228 0,360 0,340 0,316 0,246 —

TD 0,435 0,363 0,370 0,485 0,452 0,588 0,275 0,489 —

HRDT 0,546 0,548 0,352 0,463 0,547 0,783 0,182 0,630 0,741 —

(Ngu&n: Két qua phan tich SmartPLS ciia nhom tdc gia, 2025)
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4.3. Panh gia mé hinh ciu tric

Sau khi mé hinh do ludong dugc xac nhan dat yéu
cau, nghién ctru tién hanh danh gia mo hinh cu
trac nham kiém dinh cac gia thuyét va mic do
giai thich cia mé hinh nghién ciru. Trude hét,
hién twong da cong tuyén giira cac bién doc 1ap

duogc kiém tra thong qua hé sé phong dai phuong
sai (VIF). Két qua cho thay céac gia tri VIF déu
nho hon 3,0, cho thay hién tugng da cong tuyén
khong anh huong dang ké dén wdc lugng céc
mdi quan hé trong mé hinh.

Bang 4. Két qua kiém dinh da cong tuyén trong mé hinh cdu truc.

Bién doc lap Bién phu thugc VIF
Ha ting cong nghé (HT) HRDT 1,842
Ning lyc s6 cua vién chirc va nguoi lao dong (NS) HRDT 1,765
Tu duy sd ctia linh dao (LD) HRDT 2,114
Quan tri dir liéu va khung phap ly (DL) HRDT 2,083
B&i canh bén ngoai (BC) HRDT 1,736
Nguon lyc tai chinh va muc do tu chii (TC) HRDT 2,567
Thé ché va thi tuc hanh chinh (TT) HRDT 1,492
Nang luc van hanh hé théng quan tri nhan luc $6 (VH) HRDT 2,438
Quan tri thay ddi hiéu qua (TD) HRDT 2,781

(Nguon:

Nghién ctru dugc trién khai theo hai bude
phan tich. Thu nhét, mo hinh cu trac duoc st
dung dé kiém dinh tic dong truc tiép cia ting
yéu t6 thanh phan (H1-H7) dén chuyén doi s6
trong quan tri nhan lyc (HRDT). Thir hai, cac yéu
t6 ¢ tinh tuong dong vé ban chit 1y thuyét va vai
tro trong qua trinh HRDT dugc nhém thanh céac
bién khai quat nham tiép tuc kiém dinh co ché
tac dong gian tiép thong qua cac bién trung gian.
Céch tiép cén nay cho phép vira danh gia vai tro
riéng cua timg yéu td, vira phan tich co ché tac
dong tong hop & cip nhom bién trong bdi canh
chuyén dbi s6 trong quan tri nhan lyc tai cac don
vi su nghiép cong lap.

Két qua kiém dinh cic mdi quan hé céu
trac cho thay phan 16n cac gia thuyét nghién ciru
dugc ung hd. Ngoai trur yéu td thé ché va thu tuc
hanh chinh, cac hé s6 duong din tir cac yéu t6
ha tang cong nghé, niang luc s6 cta vién chirc va
ngudi lao dong, tu duy sb cua ldnh dao, quan tri
dir lidu va khung phap 1y, bdi canh bén ngoai,
nguén lyc tai chinh va mac do tu chu tac dong
dén chuyén d6i sé trong quan tri nhan luc déu co
¥ nghia théng ké & mirc p nho hon 0,05, vi hé
s6 tac dong duong. Pidu nay cho thay cac yéu
t6 trén c6 vai trd quan trong trong viée thic day
HRDT tai cac don vi sy nghiép cong lap.

https://doi.org/10.52111/qnjs.2026.20401

Két qua phan tich SmartPLS ciia nhém tdc gida, 2025)

Xét vé mirc do giai thich, hé sé xac dinh
(R?) cua bién HRDT dat 0,604, cho thiy mo
hinh c6 kha nang giai thich twong dbi tot dbi voi
su bién thién cia HRDT trong bdi canh nghién
ctru. Phan tich kich thudc tic dong (f2) cho thiy
tu duy sb cua lanh dao c6 vai trd ndi bat hon
SO VOI1 cac yéu td con lai. Trong khi do, mot sb
yéu té khac c6 muc do tac dong khiém ton hon,
phan anh tinh da chiéu va phtc tap clia qua trinh
chuyén do6i sd trong quan tri nhan lyc tai cac
don vi su nghiép cong lap. Ngoai ra, gia tri Q?
duong (0,29) cho thdy mé hinh ¢6 ning luc dy
bao phu hop d6i vai dir lidu khao sat trong bdi
canh nghién cuu.

Téng hop cac két qua trén cho thy cac
gia thuyét nghién ctru co ban dugc xac nhén,
ngoai trir H7. Céc yéu t6 c6 anh huong tich cuc
dén HRDT véi mirc d6 tac dong khac nhau. Tuy
nhién, mirc d6 anh hudng ciia mot sé yéu tb chua
thyc sy manh, phan anh tinh phtc tap cia qua
trinh chuyén ddi sb trong bdi canh cac don vi su
nghiép cong lap dia phuong chiu dong thoi ap
luc ddi méi, han ché ngudn luc va yéu cau tuan
thu thé ché. Do do, cac két qua can duoc hiéu
trong pham vi dit li¢u khao sat tai tinh Gia Lai.

10 | Tap chi Khoa hoc Trieong Pai hoc Quy Nhon, tap 20, sb 4, tr. 1-15, 2026



Xl KHOA HOC

TRUONG PAI HOC QUY NHON

Bang 5. Két qua kiém dinh cac gia thuyét nghién ciru.

Gia . . Hé sb tac Gia Gia | Kich thwéc o
X Moi quan hé N . . .o Keét luan
thuyét dong (B) trit trip tac dong ()
H1 Ha t?mg cong nghé — HRDT 0,214 3,12 0,002 0,083 Chép nhan
Nv 1 A 5 A h , \ .
H2 N8 WC SO cua vien ciue va 0,176 248 | 0,014 0,062 Ch4p nhan
ngudi lao dong — HRDT
H3 Tu duy sb cua lanh dao — HRDT 0,298 4,36 0,000 0,182 Chéip nhan
an tri dit liéu va kh hap 1y .
pg | Quantri divlicu va khung phap Iy 0,132 2,00 | 0,045 0,041 Chép nhan
— HRDT
H5 B6i canh bén ngoai — HRDT 0,119 1,98 | 0,048 0,036 Chap nhan
Nguén Iuc tai chinh va mire do tu A R
H6 i 0,201 3,05 | 0,003 0,091 Chap nhan
chu — HRDT
Thé ché va thu tuc hanh chinh Kho
H7 © che va thu tue Rant ¢t = 0,087 1,67 | 0,09 0,021 sons
HRDT chap nhan

(Nguon: Két qua phan tich bootstrap SmartPLS ciia nhém tac gia, 2025)

4.4. Phin tich vai tro ciia cac bién trung gian

Bang 6. Két qua cac duong tac dong lién quan dén bién trung gian.

Moi quan h¢ p Gi4 tri trung binh miu | D§ léch chuin Giatrit Giatrip
X —VH 0,331 0,337 0,058 5,735 0,000
VH — HRDT 0,234 0,231 0,049 4,770 0,000
X — HRDT 0,225 0,223 0,051 4,403 0,000
Y —-TD 0,554 0,556 0,047 11,702 0,000
TD — HRDT 0,204 0,204 0,061 3,363 0,001
Y — HRDT 0,306 0,306 0,052 5,935 0,000

(Nguon: Két qua phan tich bootstrap SmartPLS ciia nhém tac gia, 2025)

Vai tro trung gian cia nang lyc van hanh
hé théng quan tri nhan luc sb (VH) va quan tri
thay d6i hiéu qua (TD) dugc kiém dinh thong
qua bootstrap trong PLS-SEM. Do mo hinh
trung gian duoc kiém dinh & cp bién nhom, X
dai dién cho nhém yéu t6 cong nghé, con ngudi
va lanh dao, con Y dai dién cho nhom yéu td
quan tri dir lidu, khung phap 1y, ngudn luc tai
chinh va mirc do tu chi. Trudc khi xem xét tac
dong gian tiép, nghién ctru bao cdo cac duong
tac dong chinh lién quan dén bién trung gian
nham bao dam minh bach phuong phap.

Két qua kiém dinh cac dudng tic dong
lién quan dén bién trung gian cho thiy ca ning

luc van hanh hé théng quan tri nhan luc sé va
quan tri thay doi hiéu qua déu c6 anh hudng
tich cuc dén HRDT. Pdng thoi, cac nhom yéu
t6 dau vao van duy tri tic dong dang ké dén céc
bién trung gian, cho thay qua trinh chuyén doi s6
trong quan tri nhan lyc khong chi phu thudc vao
cac diéu kién t6 chtrc ban dau ma con chju anh
huéng boi kha ning chuyén hoa cac diu kién
nay thanh nang lyc van hanh va nang luc quan tri
thyc té. Két qua nay ham ¥ rang HRDT trong céc
don vi su nghiép cong lap 1a mot qua trinh ddi
moi mang tinh t6 chirc, trong d6 co ché thuc thi
dong vai trd quan trong bén canh cac diéu kién
ngudn lyc va mdi trudng.
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Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, 1r. 1-15,2026 | 11



Xl KHOA HOC

TRUGONG PAI HOC QUY NHON

Bang 7. Két qua bootstrap dbi véi cac tac dong gian tiép.

Gia tri Do ., ., Khoang P
A N - Gia | Gia A Ket
Tac dong gian tiep B trung binh | léch . . tin cay .
X 2 trit trip luin
mau chuan 95%
Nhom yéu t6 cong nghé, con nguoi
a lanh d Nang | an hanh hé 0,043; Coy
va fanh dao > Nang fve van Ran e | 477 0.021 | 3767 | 0,000 | (%043 | €0¥
thong quan tri nhan lyc so — Chuyén 0,122] nghia
d6i s6 trong quan tri nhan luc
Nhom yéu t6 quan tri dit liéu, khung
phap 1y, ngudn lyc tai chinh va muc do [0,047; Coy
, e JO \ 0,113 0,035 | 3,206 | 0,001 ’
ty chu — Quan tri thay d6i hi¢u qua — 0,186] nghia
Chuyén dbi sb trong quan tri nhan luc

(Nguon: Két qua phan tich bootstrap SmartPLS ciia nhém tac gia, 2025)

Két qua bootstrap cho thiy ca hai tic dong
gian tiép déu c6 y nghia thong ké & mirc p<0,01;
dong thoi khoang tin cdy 95% khong chira gia tri
0. Cu thé, nhém yéu té cong nghé, con ngudi va
lanh dao tac dong gian tiép dén HRDT thong qua
nang lyc van hanh hé théng quan tri nhan lyc )
(B = 0,077; p < 0,001). Tuong tu, nhom yéu t6
quan tri dor liéu, khung phap ly, nguén Iuc tai
chinh va mirc d6 tu chu tac dong gian tiép dén
HRDT théng qua quan trj thay doi hiéu qua (B =
0,113; p = 0,001). Két qua nay xac nhan vai tro
trung gian cua VH va TD trong md hinh nghién
ctru. Tuy nhién, do tac dong gian tiép duoc kiém
dinh & cép bién nhom, két qua cin duoc hiéu
1a bang ching vé co ché trung gian tong hop,
khong thay thé cho viéc kiém dinh riéng timg
dudng trung gian & cp bién thanh phn.

5. KET LUAN VA HAM Y CHINH SACH
5.1. Két ludn

Két qua nghién ctru cho thiy chuyén ddi sb
trong quan tri nhan lyc tai cac don vi sy nghié¢p
cong lap khong don thuan 1a vin dé ung dung
cong nghé, ma phan anh ning lyc thich tmg t6
chirc trong bbi canh chuyén doi cta khu vuc
cong. Trong mo hinh nghién ciru, tu duy s6 cia
lanh dao la yéu td co tac dong manh nhat dén
HRDT. Két qua nay cho thay, & méi truong hanh
chinh — sy nghi€p véi mic do phu thude cao vao
dinh huéng quan 1y, vai trd tién phong va quyét
liét ctia lanh dao co ¥ nghia quyét dinh d6i véi
kha ning hinh thanh dong lyc thay doi, phan

https://doi.org/10.52111/qnjs.2026.20401

bd ngudn lyc va thic ddy chap nhan cong nghé
trong to chirc.

Bén canh do, ha ting cong nghé va ning
luc s6 clia vién chic va nguoi lao dong déu co
tac dong tich cuc dén HRDT, nhung muc d9 anh
hudng thip hon yéu t6 linh dao. Didu nay cho
thdy dau tu cong nghé hoic ning cao k¥ ning so,
néu thiéu dinh huéng quan trj va co ché van hanh
phtt hop, chua du dé tao ra chuyén ddi thuc chat
trong quan tri nhan lyc khu vuc cong. Két qua
nghién ciru ciing cho thiy cac yéu t6 lién quan
dén quan tri dir liéu, khung phap 1y, ngudn luc
tai chinh va mic do tu chi ¢6 vai tro hd trg quan
trong d6i v6i qué trinh chuyén doi sb.

Pang chi ¥, yéu td thé ché va thu tuc hanh
chinh khéng ¢ y nghia théng ké trong mé hinh
nghién ciru. Két qua nay cho thay cac thu tuc
hanh chinh hién nay chua thyc sy tao dong luc
1& rét cho HRDT, ddng thoi phan anh kha nang
ton tai khoang cach giira dinh huéng chinh sach
va nang luc trién khai thuc té tai cac don vi su
nghiép cong lap cip dia phuong.

Nghién ctru ciing khang dinh vai tro trung
gian cua ning luc van hanh hé thdng quan tri
nhén luc sb va quan tri thay ddi hiéu qua. biéu
nay cho thiy tac dong ctia cong nghé, lanh dao
va nguodn luc to chirc dén HRDT khong dién ra
tryc tiép mot cach tuyén tinh, ma dugc chuyén
hoa thong qua kha ning t6 chirc van hanh hé
thdng s6 va thich tng véi thay d6i. Két qua nay
gop phan cung cb cach tiép can xem HRDT la
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mot qua trinh chuyén ddi t6 chuc, thay vi chi
1a hoat dong trién khai cong nghé trong quan 1y
nhan su.

Nhin chung, nghién ctru bd sung bang
chung thyc nghiém cho Iinh vec HRDT trong khu
vuc cong tai Viét Nam, dic biét dbi véi bdi canh
don vi su nghiép cong lap cip dia phuong — noi
chiu anh hudng déng thoi cia han ché nguén luc,
yéu cau cai cach hanh chinh va ap lyc chuyén doi
s6 khu vuc cong hién nay.

5.2. Ham y chinh sach

Tir két qua nghién ctiru, mot sé ham ¥ quan tri va
chinh sach duoc dé xuit dbi véi HRDT tai cac
don vi sy nghiép cong lap.

Tha nhat, can chuyén trong tam tir s6 hoa
quy trinh sang nang cao ning luc linh dao sd.
Trong bdi canh khu vuc cong, noi cac quyét dinh
quan tri va phan b6 ngudn lyc phu thude 16n vao
cip quan 1y, tu duy sb cua lanh dao c6 vai tro
quyét dinh d6i v6i hiéu qua HRDT. Do d6, cac
chuong trinh bdi dudng lanh dao can cha trong
nang luc quan tri dit li€u, quan tri thay doi va tu
duy diéu hanh trong méi trudng so.

Thir hai, dau tu cong nghé can gin véi
nang luc van hanh thyc té cua to chirc. Két qua
nghién ctru cho thay cong nghé chi phat huy hi¢u
qua khi cac don vi c6 kha nang tich hop, khai
thac va van hanh hé thdng quan tri nhan lyc sb
trong thyc tién. Vi vdy, qua trinh chuyén ddi s6
can duoc trién khai dong bo giira ha tang cong
ngh¢, quy trinh quan tri va nang luc st dung cua
d6i ngii vién chirc. Pao tao k¥ ning sd khong
nén chi dimg ¢ ky ning str dung phan mém, ma
can ge“in vo1 nhiém vu cu thé nhu cap nhat hd so
nhan su, khai thac dir liéu, sir dung bang diéu
khién, bao mat théng tin va phdi hop trén nén
tang s6. Cach tiép can theo vi tri viéc lam s€ gitp
nang cao tinh thyc chét cua dao tao.

Tht ba, can cha trong hon dén quan tri
thay doi trong qué trinh chuyén doi sb. Trong
moi truong khu vuc cong, su thay doi thuong
dién ra cham hon do anh huéng ciia co ché quan
ly, tim 1y e ngai thay ddi va dic diém to chuc
hanh chinh. Vi viy, cac don vi sy nghi¢p cong
1ap can ting cudng truyén thong ndi bo, hd tro

ngudi st dung va xy dung co ché khuyén khich
tham gia vao qua trinh chuyén doi sd.

Tha tu, can tiép tuc hoan thién co ché tu
chu va bao dam ngudn luc cho chuyén dbi sé
trong cac don vi su nghiép cong lap. Két qua
nghién ctru cho thiy murc do tu chu va kha ning
huy dong ngudn lyc c6 anh huong dang ké dén
HRDT. Diéu nay cho thiy chuyén ddi sé khé dat
hiéu qua bén viing néu cic don vi thiéu tinh chu
dong trong dau tu cong ngh¢, dao tao nhan lyc
va td chirc van hanh hé thdng sb.

Bén canh nhitng déng gop vé mat thuc
nghiém, nghién ctru van con mot sd han ché nhat
dinh. Pham vi khao sat chi tap trung tai tinh Gia
Lai va st dung phuong phap chon mau thuan
tién, do d6 murc do khai quat hoa Kkét qua nghién
ctru con han ché. Ngoai ra, dir liéu duogc thu thap
béng bang hoi tu bao céo tai cung mot thoi diém,
nén khoéng thé loai trir hoan toan nguy co sai
léch phuong phap chung. Cac nghién ctru tiép
theo c6 thé mo rong pham vi khao sat, két hop
thém di liéu thir cip hodc dit liéu theo thoi gian,
dong thoi xem xét thém cac yéu td nhu van hoa
td chirc, muc do truong thanh s6 hodc hiéu qua
hoat dong cong dé 1am rd hon co ché tac dong
cia HRDT trong khu vuc cong.

CAM KET VE MAU THUAN LQI iCH

Cdc tac gia tuyén bé nghién ciru nay khéng cé
xung dot loi ich.

LOI CAM ON

Nhom tac gia xin trdn trong gui loi cam on sdu
sdc t6i cac lanh dao va vién chirc, nguoi lao
dong dang cong tac tai cac don vi sy nghiép
cong lap trén dia ban tinh Gia Lai da nhiét tinh
tham gia thdo ludn, déng gép y kién va tra 1oi
bang hoi khao sat cho nghién ciru nay. Sy hop
tac trach nhiém, nhitng chia sé thuc tién va cdc
¥ kién phan hoi quy bau cia quy vi di cung cdp
nguon dir liéu quan trong, gép phan ning cao
do tin cqy, tinh khach quan va gia tri khoa hoc
ciia két qua nghién ciru. Nhém tac gia dic biét
tran trong sw hé tro cia cac don vi da tao diéu
kién thudn loi cho qua trinh thu thdp thong tin va
trién khai khdo sdt.
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ABSTRACT

This study examines digital transformation in human resource management within public service units
under the administration of the Gia Lai provincial government in the context of rapidly advancing digital
transformation in Vietnam. Drawing on theories of digital transformation, digital human resource management,
data governance, and change management in the public sector, the study proposes a model of factors influencing
digital transformation in human resource management. Data were collected through a survey of public employees
and staff working in public service units and analyzed using Partial Least Squares Structural Equation Modeling
(PLS-SEM). The findings indicate that digital transformation in human resource management is an organizational
innovation process simultaneously influenced by technological infrastructure, the digital competencies of public
employees and staff, leaders’ digital mindset, data governance and regulatory frameworks, external environmental
conditions, financial resources, and the level of institutional autonomy. Among these factors, leaders’ digital
mindset and autonomous financial resources exert particularly significant effects, while digital HR system
operational capability and effective change management play important mediating roles. The study contributes
empirical evidence on digital transformation in human resource management within local-level public service
units and provides a scientific basis for developing digital transformation roadmaps associated with enhancing
digital capabilities and change management capacity in the public sector.
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ABSTRACT

This study aims to eclucidate the moderating role of smart technology (ST) in transforming initial
perceptions of a destination (IPD) into destination loyalty (DL) and sustainable destination competitiveness (SDC)
in agritourism. This transformation occurs through the mediating variables of emotional attachment (EA), cultural
identity (CI), and restorative experience (RE). In the evolving agritourism sector, the relationship between smart
technology and tourist psychology remains a research gap, crucial for achieving sustainable competitiveness.
Using data from 367 tourists in Quang Binh, PLS-SEM analysis confirmed ST’s selective moderating role in an
integrated Stimulus-Organism-Response (S-O-R) and Push-Pull model. Specifically, ST enhances the impact of
IPD on EA and CI but does not significantly affect the relationship with RE. This suggests that tourists tend to
“disconnect” to seek restoration in the natural beauty of the destination. Notably, the results also highlight RE as
the strongest predictor of DL that fosters SDC. In contrast, the impact of CI on loyalty was statistically insignificant
in this emerging destination context. These findings have implications for policymakers and future researchers
regarding the strategic use of technologies to enhance visitor experiences and open deeper investigations into the
core drivers of loyalty and sustainable competitiveness in destinations.

Keywords: Smart technology, sustainable destination competitiveness, S-O-R theory, push-pull theory, agritourism.

1. INTRODUCTION In today’s competitive, sustainability-

Agritourism is essential to revitalizing rural areas, focused market, adopting ST is vital for e-:nsur.mg
bringing global economic and social potential to the long-term development of agritourism
the tourism trend [1], [2]. With the advancement

of ST, its role in modern life has become

destinations, improving visitor satisfaction,
and promoting DL [8], [9]. According to a

indispensable, influencing human behavior and report by Data Reportal in 2024, the number

emotions [3] - [5]. For agritourism, ST enhances
the tourist experience and shapes behavior and
intentions during the trip [6]. Furthermore, these
technologies promote agricultural destinations
and provide benefits such as conserving natural
resources, empowering communities, and
supporting sustainable development [7].

*Corresponding author.

of Internet users in Vietnam is rapidly growing
to 78.44 million, accounting for 79.1% of the
total population. The number of Internet users
in Vietnam will increase by 502,000 (+0.6%)
by the end of 2024, with 96.6% accessing it via
smartphones, highlighting the immense potential
to leverage digital tourism services. This trend
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offers an immense opportunity for businesses to
enhance competitiveness on digital platforms.
With a rich and diverse agricultural heritage,
Vietnam is considered to have great potential
for agritourism development, but it has not been
thoroughly and professionally researched and
explored. This study investigates the interaction
between IPD, ST, DL, and SDC through EA,
CI, and RE experiences based on the Stimulus-
Response-Outcome (S-R-O) model and the pull
and push factor theory. Prior studies have focused
on destination image, culture, and demographics
that affect tourist satisfaction and loyalty [1],
[2], [5], [8]. In a similar vein, other works have
examined the relationship between behavior
and loyalty based on EA and familiarity [10] -
[12]. However, the moderating role of ST in the
relationship between cognition, behavior, and
emotions has not been adequately addressed. The
approach from previous studies, while valuable,
often views the tourist experience as a process
that begins with destination image and often goes
through initial pre-trip cognitive influences. In
this study, we demonstrated that IPD is not only
an independent factor but also acts as a cognitive
and affective anchor. This perception shapes an
expectation frame, acting as a lens through which
all interactions and stimuli at the destination are
interpreted and evaluated, which is something
that previous studies have rarely addressed. This
opens up a deep understanding and basis for
self-transformation for EA, CI, and RE. These
complex relationships need to be clarified from a

more comprehensive perspective.

Moreover, this study applies the push-
and-pull factor framework, along with the
S-O-R theory, to address current gaps. This
research contributes to the extant literature in
many ways; first, this study provides deeper
insights into how tourists’ expectations and first
impressions influence EA, CI, RE, DL, and the
creation of SDC, an aspect that previous studies
have not fully explored. Second, our research

has examined the combination of sustainability
and competitiveness factors in a unified
analytical framework to evaluate sustainable
development and  optimize  sustainable
strategies to create competitive advantages
and long-term competition for agritourism
destinations. Moreover, it examined the impact
of DL as a mediator of SDC. Finally, this study
explores ST’s potential to establish sustainable
competitive advantages for destinations entirely,
rather than merely viewing it as a supporting
tool, as the previous studies have carried
out. This study enriches the understanding of
ST’s moderating role in the relationship between
tourists’ initial perceptions of destination image
and their emotional and behavioral connections,
mediated by various factors. This understanding
can help stakeholders identify the best tourism
management practices and enhance destination

competitiveness.

2. THEORETICAL UNDERPINNING AND
HYPOTHESES DEVELOPMENT

2.1. Push-pull theory and the Stimulus—
Organism-Response (S-O-R) framework

The Push and Pull factor theory has expanded,
demonstrating its influence on shaping tourist
behavior through causal factor relationships
[13] - [14]. This study uses the push-pull theory
to examine the relationship between factors
influencing DL and SDC. A well-known idea
in tourism holds that travelers’ decisions are
driven by two main types of motivators: internal
and external [13]. In this framework, internal,
psychological reasons trigger the desire to
travel, while external features of destinations
help guide the choice of a specific place. Push
factors create the motivation to travel, while pull
factors draw visitors to destinations that fulfill
their needs [14]. S-O-R theory looks at how
environmental, destination image stimuli impact
human thoughts and feelings, which then affect
behavior [15] - [16]. This theory proposes that
stimuli (S) in the environment trigger changes

https://doi.org/10.52111/qnjs.2026.20402
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in a person’s internal or physiological state (O),
ultimately leading to a behavioral response (R).
This study combines push-pull logic within the
S-O-R framework to clarify the causal pathway
toward SDC. Pull is regarded as the stimulus
of exogenous destination attributes perceived
initially, operationalized by IPD and ST. Push
is considered the organism’s internal states
triggered by these stimuli, captured by EA, CI,
and RE. The response, DL, is viewed as a system-
level outcome resulting from DL and potentially
arising directly from ST to SDC. Additionally,
ST moderates the transmission from IPD to EA,
CI, and RE, strengthening the stimulus-organism
link in this agritourism context. The novelty of
this study lies in adopting a “pull-first, push-
second” sequence. Unlike the traditional view
that considers push as pre-trip motives, we
define push as internal states experienced during
and after exposure to EA, CI, and RE, which
are organismic reactions that arise following
exposure to stimuli from IPD and ST. Since push
is defined as post-exposure states, exogenous
destination attributes, specifically pull (IPD and
ST), must come first to activate and influence
these states, aligning with the causal logic of
the S-O-R framework. In this sequence, pulling
with IPD and ST leads to the development of
push states such as EA, CI, and RE, which then
give rise to behavioral responses represented
by DL and the systemic outcome of SDC. This
approach maintains a clear distinction between
external attributes and internal states and
aligns with the experiential process observed
in agritourism. Within this framework, ST
serves a dual purpose: it acts as a direct catalyst
that enhances transparency, accessibility, and
personalization in destination perceptions, while
also moderating the strength of the connection
between IPD and internal states. At the same
time, ST may directly impact SDC by improving
information flow, operational efficiency, and
stakeholder involvement.

https://doi.org/10.52111/qn;js.2026.20402

The novelty of our analysis lies in
examining how push and pull factors interact
under the moderating influence of ST, thereby
enhancing tourists’ IPD and contributing to the
creation of cultural and spiritual experience
values. Moreover, the role of ST is analyzed in
terms of its essential impact on SDC, a strategic
goal in a globally competitive market. The
interaction between push and pull factors and ST’s
influence forms the foundation of the regulatory
relationship that this study seeks to build.

2.2. Building research hypotheses

2.2.1. Initial perceptions of destination, emotional

attachment, and loyalty

Initial perception, or tourists’ fascination with
a destination, plays a crucial role in creating
emotional responses and attachment to the
destination [17] - [18]. Research shows that
the initial impression of tourism resources, the
environment, and culture generates positive
emotions, attachment, and nostalgia for
memorable experiences. Furthermore, they
emphasize that when the initial perception of a
destination image aligns with expectations, it
fosters more positive experiences and emotional
attachment, leading to DL. According to the
research of Xu et al. [19], the focus is on factors
such as cultural identity, place attachment, and
loyalty. These critical initial perceptions of the
destination contribute to EA and satisfaction
and eventually influence DL. Shen & Wang [18]
argue that the emotional connection stems from
the destination’s cultural and aesthetic appeal
as initially perceived, which enhances tourists’
satisfaction and intention to revisit. Research by
Mbira [16] supports this view by asserting that
positive initial perceptions enhance satisfaction
and destination image, thereby prompting the
intention to revisit, a key indicator of loyalty.
Based on the above, the following hypotheses
are established:
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H,: Initial Perception of Destination is
positively associated with tourists’ Emotional
Attachment.

H, Tourists’ Emotional Attachment

positively influences Destination Loyalty.

2.2.2. The Relationship Between Initial
Perceptions of Destination, Cultural Identity,
and Destination Loyalty

Tourists’ IPD is significant in shaping and
influencing behavior, emotions, and cultural
connections [9], [19]. In agritourism,
characterized by agricultural cultural heritage,
tourists often seek a deep cultural experience as
an integral part of the trip. CI creates a sense of
belonging, transforming tourists from outsiders
into supporters of the culture and values, which
ultimately influences loyalty through attachment
and familiarity [20]. This identity plays a
decisive role in whether tourists return to the
destination or recommend it to others. A positive
IPD enhances tourists’ EA by stimulating
curiosity, cultural exploration, interaction with
local communities, and a sense of belonging
to the destination. Moreover, tourist loyalty is
strengthened by respect for the destination’s
cultural wvalues, intentions to revisit, and
recommendations to others [20] - [23]. Based on

this, the following hypotheses are constructed:

H,: Initial Perceptions of the Destination
positively influence tourists’ Cultural Identity.

H: Cultural Identity positively influences
tourists’ Destination Loyalty.

2.2.3. Initial Perceptions of destination,
restorative experience, and destination loyalty

Positive perceptions of a destination enhance
its cognitive and affective image components,
leading to a more enjoyable, relaxing experience
and greater emotional solidarity with residents
[24] - [26]. The emotional impact of visual
content, such as photos shared on social media,
strengthens the affective image by portraying the
destination in a positive light [27]. Furthermore,

emotional connections with residents and the
cultural warmth of a destination further enrich
this affective image, making the experience
more emotionally satisfying and well-being
[28] - [29]. The natural environment of rural
tourism destinations offers significant restorative
effects, promoting psychological well-being
for visitors. Restorative experience positively
correlated to place perception and attachment,
forming a feedback loop that enhances tourists’
psychological well-being and loyalty to the
destination. Based on this, the following
hypotheses are proposed:

H : Initial Perceptions of the Destination

positively  influence  tourists’ Restorative

Experiences.

H_: Restorative Experiences positively

influence tourists’ Destination Loyalty.

2.2.4. Destination loyalty and sustainable

destination competitiveness

Tourist loyalty, reflected in revisit intention
and recommendations, helps stabilize visitor
demand, increase revenue, and strengthen
destination trust, brand image, and resilience.
It is also influenced by destination brand equity
and authenticity, with tourist satisfaction and
destination familiarity playing key roles [30] -
[31]. Loyal tourists often develop emotional
attachment and strong psychological connections
with the destination, while also supporting
responsible tourism, environmental protection,
and local cultural values [32] - [34]. Strong tourist
destination relationships encourage tourists’
participation in local economic and cultural
development by fostering stewardship, support
for local businesses, and cultural preservation
efforts [35] - [36]. Loyal alignment of values,
as demonstrated by the image of sustainable
tourist villages, encourages tourists to engage in
and support sustainability [37]. In light of the
above discussion, the following hypothesis is
formulated:

https://doi.org/10.52111/qnjs.2026.20402
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H_: Destination Loyaltypositivelyinfluences
Sustainable Destination Competitiveness

2.2.5. The role of Smart Technology in
Sustainable Destination Competitiveness

ST is identified as an infrastructural enabling
mechanism that enhances travelers’ experiential
value, operating through four core attributes:
informativeness, interactivity, accessibility, and
personalization [38].

The trend of using ST to manage
resources and enhance visitors’ interaction
significantly improves visitors’ satisfaction and
promotes destination choice, thereby increasing
the destination’s competitive advantage [39].
Studies by Azis et al [40] also emphasise that ST
modernizes the tourism experience and ensures
long-term sustainability and competitiveness by
enhancing visitors’ satisfaction. Furthermore,
Jeong & Shin [41] and Propescuetal. [42] suggest
that integrating ST into destination development
strategies creates new opportunities to attract
environmentally and socially conscious tourists,
laying the foundation for long-term development,
as sustainability becomes a critical factor in
tourist decision-making. Experience co-creation
in smart tourism destinations that leverage local
traditions, crafts, and agricultural practices plays
a crucial role. It attracts tourists and ensures
cultural heritage preservation, and supports
local economies, thereby enhancing sustainable
destination competitiveness [43] - [44]. Based
on this, the following hypothesis is constructed:

H;: The role of Smart Technology
positively influences Sustainable Destination

Competitiveness.

2.2.6. The Role of Smart Technology in the
Relationship Between Initial Perceptions of a
Destination and Emotional Attachment, Cultural

Identification, and Restorative Experiences

https://doi.org/10.52111/qn;js.2026.20402

The rapid growth of ST has transformed how
tourists perceive and interact with destinations,
affecting their emotions, experiences, and
spiritual connections. Smartphone applications
provide valuable information on location,
weather, and personalized services, enhancing
tourists’ perception of their experience [45].

In addition, AR, VR, and social media
applications offer a comprehensive view of the
destination before tourists even arrive [46]. This
creates a connection between culture, body,
and soul. By offering detailed insights into a
destination’s attractions, cultural significance,
and logistics, ST sets accurate expectations
and reduces uncertainty for tourists, making
their experiences more familiar, meaningful,
and fulfilling. Therefore, the moderating
role of ST in the relationship between initial
perceptions and tourists” emotional and spiritual
connections becomes clear. Based on this, the
following hypothesis is established:

H,: The role of Smart Technology
positively mediates the relationship between
Initial Perceptions of destination and tourism's

Emotional Attachment.

H,: The role of Smart Technology
positively mediates the relationship between
Initial Perceptions of destination and tourism's

Cultural Identity.
H,: The role of Smart Technology

3a
positively mediates the relationship between
Initial Perceptions of destination and tourism's

Restorative Experiences.

Thus, the current study employs the S-R-O
theory and the push-pull model as its research

framework for Agritourism Competitiveness
(Figure 1).

20 | Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 16-34, 2026



QUY NHON UNIVERSITY

I SCIENCE

The role of

smart

technology

.¥ | Emotion Attachment

Initial ) A7 8= Cultural Identity

Perception | ™

of \
H

Destination 3Ty

Restorative Experience

ﬂ
A Sustainable
—He—» Destination [— Destination
al oy
Loyalty Competitiveness

3 4

Push factors

Pull factors

(S)- Stimulus (R) - Response

Push-Pull Interaction

(O) - Outcome

Figure 1. Research paradigm in the development of Agritourism Competitiveness.

3. RESEARCH METHODOLOGY
3.1. Research site

The study was conducted in Quang Binh
province, in the North Central region of
Vietnam. This place is known for its beautiful
natural landscape and long-standing agricultural
culture, which offers many opportunities to
develop agricultural tourism combined with
ecotourism. However, as a poor province with a
lower income than other provinces, Quang Binh
has been implementing sustainable agritourism
development strategies and attracting many
tourists since 2021. However, with limitations
in human resources, capital, and infrastructure,
ST in this area remains constrained, so Quang
Binh is a suitable and meaningful research area
where the application of ST can promote tourist
experiences, enhance cultural engagement,
and foster a sense of recovery while creating
sustainable competitive advantages for the
destination. Therefore, Quang Binh province

is an ideal choice for this study because of its

Source: Authors’ suggestion

emerging development potential and potential
to combine technological and non-technological
elements in agricultural tourism, contributing to
enhancing the SDC.

3.2. Data collection

In the first step, in-depth interviews and focus
group discussions were conducted with three
local government leaders and five tourism
experts to identify appropriate scales for the
questionnaire  development. This process
ensured that the constructed scales accurately
reflected the critical factors in the study while
maintaining comprehensiveness, objectivity, and

relevance to the local context.

The second step involved collecting survey
data through in-person interviews (convenience
sampling) and online surveys (distributed via
Facebook, Zalo, and email, using snowball
sampling). A screening question, “Have you
participated in agricultural tourism in Quang
Binh?”, was used to ensure the correct target
group and exclude respondents who answered
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“no.” The questionnaire’s scales were developed
based on validated instruments and established
theoretical frameworks [47]. Prior to the main
survey, a pilot test with 30 online questionnaires
was conducted to refine the survey tool. This
process evaluated the clarity and suitability
of the questions, using feedback to improve
wording and ensure clarity, non-ambiguity, and
alignment with the target audience. The study
strictly adhered to ethical research principles,
safeguarding participants’ rights and privacy.
All respondents were fully informed about the
study’s purpose and procedures and participated
only with voluntary consent. Personal
information was kept strictly confidential, used
solely for research purposes, and ensured that
no negative impact was caused to individuals or
communities. Using convenience sampling, 513
questionnaires were distributed, yielding 367
valid responses from January to March 2025.

3.3. Questionnaire development process

All constructs in the proposed model refer to
multi-item scales validated in previous studies,
with minor adjustments to ensure reliability in
the current research context. The items were
rated on a S5-point Likert scale ranging from
“1 = strongly disagree” to “5 = strongly agree”.
The questionnaire comprised two main sections.
The first section collected respondents’ general
and demographic information, while the second
measured the key constructs in the proposed
research model. The measurement scales were
adapted from previous studies, including IPD
with five items [48] - [49], CI with four items
[24], [50], EA with four items [51] - [52], RE
with four items [53] - [54], DL with four items
[11], [16], [55], SDC with four items [55] - [56],
and ST with four items [57]. The questionnaire
underwent a rigorous forward-and-back
translation process to ensure accuracy, following
best practices in translation [58]. Three bilingual
translators were involved: one translated the
questionnaire from Vietnamese to English,
the second translated it back into Vietnamese,
and the third reviewed both versions to ensure

accuracy and consistency.

https://doi.org/10.52111/qn;js.2026.20402

Smart PLS 4.1.0.0 was used for data
analysis to assess model fit and test hypotheses,
while SPSS 28.0 was used for additional
analyses. The study used Partial Least Squares
Structural Equation Modeling (PLS-SEM) rather
than Covariance-Based Structural Equation
Modeling (CB-SEM) because PLS-SEM is more
effective at estimating complex relationships
between variables, especially with small sample
sizes and non-normal distributions. Furthermore,
PLS-SEM has greater statistical power and is
particularly well-suited to exploratory research,
making it the optimal method for this study [59].

3.4. Common method bias (CMB)

This study used both procedural and statistical
measures to minimize common method
bias stemming from Consistency Motif and
social desirability bias [60]. For procedural
measures, the questionnaire was piloted with
five tourism experts and five tourists to identify
any wording errors that could lead to biased
answers and to ensure clarity for all participants.
Furthermore, an introductory letter was included
to explain the respondents’ role and the value
of their contribution, ensuring respect for their
confidentiality. The order of the questions
was randomized, and an attention-check
question was incorporated: “To ensure that
you are paying attention and understanding the
questions, please select “Strongly agree” for
this question. Finally, a pilot test was conducted,
and an unrotated factor solution showed that
a single factor explained only 31.16% of the
variable variation. We also tested that all direct
relationships had variance inflation factor values
less than 3.33 (Table 5), confirming that CMB is
not a significant concern [61].

4. RESULTS AND DATA ANALYSIS
4.1. Descriptive statistics

The sample had a relatively balanced gender
distribution, with 48.77% male and 51.23%
female participants. The majority of participants
were young, with a large proportion under 30.
Income levels were diverse, with most participants
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falling into middle-income groups (from 5-10
million VND). Additionally, the frequency of
ST use was high, with over 74% of participants
using it for 2 hours or more per day (Table 1).

4.2.Reliability and validity of the measurement
model

The results from Tables 2 and 3 indicate that
the psychological attributes of the measurement
scale, including reliability and validity, meet
the required criteria. Specifically, the factor
loadings, composite reliability (CR), average
variance extracted (AVE), and Cronbach’s a of all
constructs exceed the recommended thresholds,
with CR > 0.70, AVE > 0.50, and o > 0.70.
This confirms that the measurement scale not
only has internal consistency but also adequate
convergent validity. Discriminant validity was

which showed that the square root of the AVE
for each construct exceeded its correlations
with other constructs, thereby confirming
adequate discriminant validity in the model
[62], [63]. Additionally, the variance inflation
factor (VIF) values in Table 2 are all less than 5,
indicating that multicollinearity is not present
and confirming that the model does not suffer
from issues with parameter estimation accuracy.
Finally, the Heterotrait-Monotrait Ratio (HTMT)
also supports discriminant validity, as all
construct pairs have HTMT values below 0.85,
indicating that the constructs in the model are
clearly distinct. The measurement scales in this
study meet all necessary criteria for reliability,
convergent validity, and discriminant validity,
providing a solid foundation for subsequent

analyses.
assessed using the Fornell-Larcker criterion,
Table 1. Characteristics of respondents.
Characteristic N % Characteristic N %
1. Gender 3. Income (Million VND/month)
Male 179 48.77 <5 36 9.80
Female 188 51.23 5-10 219 | 59.67
2. Age (Year) >10 112 | 30.53
<30 145 39.51 4. Frequency of use of smart technology (Hours/day)
30-40 123 33.51 <2 90 | 24.52
> 40 99 26.98 2-4 149 | 40.60
>4 128 | 34.88
Notes: VND- Vietnamese Dong

Table 2. Measurement model analysis.

Source: Authors’ calculation

NO. Constructs Items | Outer loadings | VIF A CR | AVE
IPD1 0.891
. . L IPD2 0.845

1 Initial Perceptions of Destination (IPD) 2.482 | 0.852 | 0.853 | 0.593
IPD3 0.803
IPD4 0.836
CIl 0.819
. CI2 0.720

2 Cultural Identity (CI) 2.396 | 0.877 | 0.879 | 0.645
CI3 0.830
Cl4 0.837
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EA1 0.826
] EA2 0.725

3 Emotional Attachment (EA) 2.203 | 0.864 | 0.865 | 0.617
EA3 0.756
EA4 0.829
RE1 0.792
. . RE2 0.833

4 Restorative Experiences (RE) 2.031 | 0.891 | 0.891 | 0.672
RE3 0.859
RE4 0.793
DL1 0.828
o DL2 0.879

5 Destination Loyalty (DL) 2.621 | 0.919 | 0.920 | 0.741
DL3 0.869
DL4 0.867
ST1 0.893
ST2 0.840

6 | The role of Smart Technology (ST) 2.119 | 0.932 | 0.932 | 0.775
ST3 0.902
ST4 0.884
SDC1 | 0.805

Sustainable Destination

. SDC2 | 0.879

7 | Competitiveness (SDC) 3.012 | 0.889 | 0.891 | 0.670
SDC3 | 0.795
SDC4 | 0.793

Notes: AVE: Average variance extracted, CR: Composite reliability; a: Cronbach’s alpha; VIF: Variance inflation
factors

Source: Authors’ calculation

Table 3. Discriminant validity.

IPD CI EA RE DL ST SDC
Fornell-Lacker criterion
IPD 0.770
CI 0.467 0.803
EA 0.344 0.328 0.785
RE 0.382 0.465 0.328 0.820
DL 0.349 0.302 0.311 0.264 0.861
ST 0.527 0.374 0.550 0.586 0.498 0.880
SDC 0.348 0.322 0.376 0.468 0.271 0.367 0.818
HTMT ratio
IPD
CI 0.205
EA 0.466 0.556
RE 0.480 0.493 0.440
DL 0.434 0.376 0.571 0.323
ST 0.268 0.328 0.461 0.205 0.509
SDC 0.479 0.272 0.266 0.509 0.462 0.466

Source: Authors’ calculation
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4.3. The structural model

R? and Adjusted R?: In social studies, an R? value
of 0.10 is sufficient to indicate that the model
explains a significant portion of the variation in
the dependent variable [59], [63]. The results
in Table 4 show that R? values ranged from
0.139 to 0.261 (> 0.10), validating the model’s
explanatory power. In addition, the adjusted
R? values, which ranged from 0.127 to 0.250,
were slightly lower than the corresponding R?
values, indicating that the independent variables
significantly accounted for a portion of the
variation in the dependent variables. The Q?
values were greater than 0.00, ranging from
0.157 to 0.272, indicating moderate predictive
ability for the dependent variables. In addition,
the Q? values, ranging from 0.153 to 0.413,
exceed the recommended threshold of zero,
confirming the model’s predictive relevance for
the endogenous constructs [59].

Additionally, the strength of the
relationships within the constructs was calculated
using the effect size (f2), which measures the
explanatory power of each exogenous variable in
the model. This is done by assessing the change
in R? value when a specific exogenous variable
is removed from the model, independent of
sample size. As shown in Table 5, the f* values
are greater than 0.02 but less than 0.35, except
for the f> value for H, and H,, which were
insignificant with a value less than 0.02; this
indicates a small to medium effect [64].

Direct effect

The results of the structural model analysis

Table 4. R-square, adjusted R-square, and Q-square.

showed that the direct effect hypotheses were
confirmed, except for one hypothesis, H,, which
was not statistically significant. Specifically, IPD
has a strong impact on EA (p = 0.318, p-value <
0.001), CI (B = 0.206, p-value = 0.015), and RE
(B = 0.267, p-value < 0.001), suggesting that a
positive firstimpression of a destination promotes
tourists’ emotional, cultural connection, and
restorative experience.

In addition, EA has a strong influence on
DL (B = 0.317, p-value < 0.001), while RE also
has a significant influence on DL (B = 0.411,
p-value < 0.001), confirming that emotional and
recovery factors are the main influences on tourist
loyalty. However, the relationship between
CI and DL was not statistically significant
(B = 0.208, p-value = 0.440). Finally, ST has a
positive impact on SDC (B= 0.201, p-value =
0.042), emphasizing the role of technology in
enhancing SDC.

Moderating Effect

The results reveal ST has a positive
moderating effect on the relationship between
IPD and EA (B = 0.217, p-value < 0.001) as
well as between IPD and CI ( = 0.125, p-value
= 0.003), confirming H, and H, . However, the
moderating effect of ST did not have a significant
influence on the relationship between IPD and
RE (B = 0.207, p-value = 0.349), leading to the
rejection of H, . This suggests that RE is not
strongly influenced by the role of technological
intervention and is dominated by primitive
elements in agritourism.

Adjusted Q? (Cross-Validated Q? (Cross-Validated
Constructs R? .
R? Redundancy) Communality)
IPD 0.183
CI 0.261 0.250 0.157 0.211
DL 0.232 0.227 0.272 0.313
EA 0.172 0.168 0.186 0.351
RE 0.139 0.127 0.252 0.413
ST 0.318
SDC 0.180 0.172 0.178 0.153

Source: Authors’ calculation
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Table 5. VIF and results for direct effects.

Paths/ Hypothesis | Estimate (§) | P- value Decision VIF f
Direct effects
IPD — EA (H)) 0.318 0.000"** Support 1.046 0.203
IPD — CI(H,) 0.206 0.015" Support 1.000 0.212
IPD — RE (H,) 0.267 0.000™" Support 1.920 0.207
EA — DL (H,) 0317 0.000" Support 1.328 0.142
CI—-DL (H,) 0.208 0.440 Reject 1.148 0.013
RE —DL (H)) 0.411 0.000 Support 1.610 0.203
DL —SCD (H.) 0.310 0.000™" Support 1.830 0.140
ST —SCD (H,) 0.201 0.042° Support 1.319 0.164
Moderating effects

IPD*ST — EA (H,) 0.217 0.000*** Support 1.072 0.295
IPD*ST — CI (H,,) 0.125 0.003™ Support 1.091 0.183
IPD*ST — RE (H,)) 0.207 0.349 Reject 1.720 0.011
Notes: ““p-value < 0.001, “p-value < 0.01, *p-value < 0.05

5. DISCUSSION

This study found that a multidimensional
picture of the factors shaping the sustainable
competitiveness of agritourism destinations.
The results not only confirm some of the
inherent relationships demonstrated in previous
studies but also shed light on the complex
intersections and paradoxes that exist. The
emotional experiences, culture, and technology
have opened up many discussions on the
balance between technology and tradition in
sustainable destination development in new
tourist destinations with resource constraints.
According to the Digital 2025 Vietnam report,
with a high Internet penetration rate (78.8% of the
population as of Feb 2025) and a clear mobile-first
characteristic (96.6% of Internet users accessing
via smartphone), the potential for using ST to
guide initial awareness is substantial. However,
in emerging agricultural destinations like Quang
Binh, tourists tend to disconnect, making RE,
rather than CI, the main driver of DL and SDC.
An effective strategy requires an approach where
technology acts as an invisible support system
for pre-journey personalization, combined with

https://doi.org/10.52111/qn;js.2026.20402

Sources: Authors’ calculation

the careful preservation of pristine restorative
environments and landscapes.

The results of this study showed that IPD
has a substantial impact on EA and RE, but has
a less significant impact on CI. A significant
breakthrough is that this study used ST as both
a constituent of the stimulus and a moderator
of the relationship between IPD and cultural
and emotional attachment factors (EA, CI,
RE). A notable difference is that emphasizing
the selective moderating of ST, specifically
enhancing the IPD relationship to EA, CI, but
not affecting RE, the trend has shifted from
smart technology to tradition. This aligns with
previous findings, smart technology is playing
an important role in cultural engagement and
enhancing destination attachment in agritourism.
Smart tourism destinations use information and
communication technology to improve services
and create cultural experiences that visitors
can participate in and feel directly [7], [65].
However, ST did not significantly support the
relationship between IPD and RE, a personal
and sensory element of the mind that requires
traditional rather than digital interventions. This
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paradox suggests that the RE of tourists tends
to be “disconnecting” from the digital world to
fully immerse themselves in nature, which is
what agritourism experiences aim to achieve [7],
[66] - [68]. The presence of technology can now
become a factor that detracts from the authenticity
of the experience [69]. Previous studies have
used the S-O-R and Push-Pull Theory to
explain the connection between perceptions and
behaviors, including satisfaction, loyalty, and the
intention to adopt sustainable practices at tourist
destinations [10] - [12], [24], [28]. However,
our research supports these theories by showing
that IPD influences RE and DL. Conversely, it
reveals that ST does not significantly affect the
relationship between IPD and RE, contradicting
hypotheses that technology enhances tourism
experiences. This finding opens new research
directions, emphasizing that in agritourism
destinations, nature-based
may be more important than technological
interventions for encouraging restoration and
loyalty among tourists. They prioritize sensory
experiences, which are emotional connections
that technology struggles to replicate and may
even diminish authenticity. Therefore, their core
need is a “digital detox” from the digital world
to restore their spirits through the primitive,
direct experiences that agritourism destinations
offer. It is recommended that a strategy be set
to use technology intelligently, as an ‘invisible’
support tool rather than a factor that directly
interferes with the core experience, to enhance
the authenticity of the experience. The broader
implications of these findings suggest considering
a balance between technological and traditional
factors, with each connecting element.

experiences

In the case of Quang Binh, an up-and-
coming destination, the study results show
that the relationship between CI and DL is not
supported, which is in contrast to studies in
developed destinations where CI plays a key
role in agritourism experiences [19] - [20].
Consistent with prior research, this study shows
that nostalgia shapes the relationship between
destination image and cultural identity, as cultural
identity emerges from emotional connections

grounded in lived experiences [68], [70]. The
results show that there are no fully developed
cultural connection programs, making it difficult
for tourists to build deep relationships with
the destination’s cultural resources, in contrast
to developed agritourism areas. However, the
difference in this study arises from the context of
emerging destinations, where mediating factors
such as nostalgia, cultural learning, and a sense
of belonging are lacking. As a result, cultural
experiences are not fully exploited, in contrast
to models in developed countries with more
established agritourism, where CI is reinforced
through structured tourism programs [71] - [73].
This new finding identifies a characteristic of
destinations in the early stages of development.
While cultural assets are rich and pristine,
they are often not professionally invested in
or “packaged” into in-depth tourism products.
Activities connected to destination stories have
not yet created a strong sense of or full absorption
of core values. Therefore, for newly developed
tourist destinations, cultural experiences are
not yet powerful enough to foster deep EA that
can be transformed into DL. This novel finding
emphasizes the need to prioritize investment
in the systematic, professional development of
cultural experiences, turning core values into
attractive tourism products. This will build
sustainable competitive advantages and help
overcome initial challenges.

One of the important findings of this study
is the strong impact of RE on DL. Consistent
with earlier research, factors such as service
quality, satisfaction, and positive image are often
considered determinants of tourists’ return visits
and recommendations of a destination to others
[10], [11]. Our study reframes this understanding
in the context of agritourism by providing
evidence of RE’s central role in DL development.
These results provide a new interpretive lens,
suggesting that the value that tourists pursue
is not limited to tangible agricultural activities
but also lies in the psychological and spiritual
aspects of restoration. These results provide a
new perspective on this, showing that the value
that tourists seek lies not only in agricultural
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activities, but also in a spiritual “healing”, a sense
of peace and pristineness of the rural countryside
of Quang Binh. This result supports previous
studies, with the beauty of the countryside with
natural landscapes and cultural values becoming
intangible values, directly contributing to
building long-term relationships with tourists
[74] - [75]. From there, the study proposes
a repositioning of the concept: agricultural
tourism, at least in this context, should be seen
as a branch of wellness tourism, beyond the
traditional role of experiential tourism or simple
sightseeing [76]. The implications of these
findings are critical for destinations with similar
natural and cultural resources as Quang Binh,
where preserving pristine and tranquil spaces is
not only an environmental obligation but also a
strategic imperative to differentiate and increase
competitiveness.

On the other hand, tourism is proven
to be a factor affecting SCD. This finding
supports previous studies, affirming that tourist
loyalty will support investment connection,
become voluntary brand ambassadors, and
spread positive and trustworthy images for the
destination. This could lead to building loyalty
not only as a marketing goal, but also as a core
strategy to create sustainable development from
the tourist community itself, affirming the role of
tourism in sustainable destination development.

6. CONCLUSION AND IMPLICATIONS

The study found asignificantrelationship between
IPD, EA, CI, and RE, along with the moderating
role of ST for SCD. Furthermore, although ST
has a regulatory impact, its full potential for
enhancing recovery experiences in emerging
destinations has not yet been fully explored.
This may be due to limitations in technological
infrastructure and tourists’ preference for natural
and cultural elements in these destinations.
However, technology must still focus on
creating evocative cultural and engaging
experiences, essential for agritourism, thereby
enhancing tourists’ loyalty to destinations. In the
context of tourism in Quang Binh, the pristine
traditional beauty of agriculture has created a

https://doi.org/10.52111/qn;js.2026.20402

sense of comfort and familiarity for tourists, so
technological elements are rarely exploited due
to limited resources. Therefore, developing a
balanced development strategy where technology
and tradition are harmoniously integrated is
imperative. This approach will help agritourism
develop sustainably, meet both traditional and
modern needs, preserve cultural values, and
be suited for emerging tourist destinations,
ultimately increasing competitiveness and
sustainable development.

Theoretical contribution

Firstly, the study has built a new theoretical
framework for sustainable competitiveness
based on technological and non-technological
factors. The theoretical framework is more
comprehensive when combining factors of
cognition and emotional experiences of culture
and soul to create long-term attachment and
enhance SDC.

Secondly, this study extends the push-
pull and S-R-O theories in agritourism,
helping to understand how initial perceptions
and interactive technology influence tourists’
behavior, emotions, and DL and SDC.

Thirdly, the study extends previous
theories of ST, not only supporting experiences
but also connecting emotions and culture,
which is one of this study’s novel and unique
points when emphasizing the combination of
technology and culture that can create sustainable
competitive advantages for tourist destinations
through loyalty.

Fourthly, this study contributes to theory
by further exploring the relationship between
RE and DL. Compared to previous studies,
this study extends the dimension of tourists’
mental and emotional recovery beyond the
factors of satisfaction, experiential emotion, and
familiarity in the limited research in the context
of agritourism, where nature and wellness play
an essential role.

Practical implications

Tourism managers must optimize

destination images through social media to
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better connect initial perceptions with visitor
experiences. The interaction of ST will increase
cognitive and behavioral value, emphasizing
the role of technology in emotional and cultural
connections, factors not fully explored in
previous studies. This highlights the need for
managers to integrate technology more flexibly,
combining with non-technological elements
such as healthcare services and the natural
environment to enhance RE.

Destination managers must prioritize
strategies to protect natural resources, preserve
local culture, and promote community
participation to ensure long-term sustainability
while balancing the role of technology. The
research results have demonstrated the influence
of tourist loyalty, positioning as a strategic
pillar for sustainable destination development.
Therefore, businesses need to consider tourism
as a sustainable development strategy. Therefore,
building a long-term business method requires
a shift in thinking: from focusing on short-
term, material benefits to nurturing a deep and
meaningful relationship. Linking community
activities, cultural engagement, and emotional
engagement allows tourists to become active
partners in efforts to preserve indigenous cultural
values and environmental sustainability. This
approach not only increases tourist attachment
but also contributes to enhancing brand value in
an organic and long-term way.

Limitations and future research agenda

The scope of the current study is limited
to a specific geographic area and one type of
agritourism, which may affect how broadly the
findings can be applied. Future research should
test this model across other tourism types, such
as ecotourism, cultural tourism, and wellness
tourism, to strengthen the theory’s reliability
and relevance. Also, the study did not account
for tourists’ cultural differences, even though
various backgrounds can influence expectations,
perceptions, and loyalty. Therefore, future studies
should include cross-cultural analyses to explore
these variations. Furthermore, this research relied
on convenience and snowball sampling, which

can introduce self-selection bias and diminish
the sample’s representativeness. Though efforts
were made to diversify recruitment channels,
these measures could not fully eliminate
bias. Consequently, future studies should use
probability sampling and broaden the sampling
frame to more regions. This study’s evaluation
of SDC is based on tourists’ opinions, which
may not fully reflect operational and structural
aspects of competitiveness. While suitable for
initial insights, this limits the ability to generalize
the results. Future research should incorporate
objective indicators such as operational
efficiency, environmental performance, and
market data, alongside subjective measures to
improve reliability. To keep the study simple and
ensure parameter identification with the available
sample, it did not include detailed mechanisms
of the Attention Restoration Theory (ART) and
the Cognitive-Affective Model at the observed
variable level. Future research should directly
measure key ART components such as being
away, fascination, extent, and compatibility,
and the cognitive-affective sequence, using
multi-method approaches and probability-
based sampling to enhance robustness and
generalizability.
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Ngat két n6i dé nang cao ning luc canh tranh:
Vuct qua nghich ly cong nghé thong minh tai cac diém
dén du lich ndng nghiép méi néi 6 Quang Binh, Viét Nam

P6 Thi Thiao*, Nguyén Thi Nhu Hoa*
Truong Du lich, Dai hoc Hué, Viéet Nam

Ngay nhan bai: 14/08/2025; Ngay swa bai:17/11/2025;
Ngay nhdn dang: 19/11/2025; Ngay xudt ban: 28/08/2026

TOM TAT

Muc tiéu ciia nghién ctru nay 1a lam sang to vai tro diéu tiét ciia cong nghé thong minh (ST) trong viéc
chuyén d6i nhan thirc ban dau vé diém dén (IPD) thanh 1ong trung thanh véi diém dén (DL) va nang luc canh tranh
bén vitng (SDC) trong du lich néng nghiép. Su chuyén ddi nay dién ra théng qua cac bién trung gian gdm gan két
cam xtic (EA), ban sic van héa (CI) va trai nghiém phuc hoi (RE). Trong linh vuc du lich nong nghiép dang phat
trién, moi quan h¢ giita cong nghé thong minh va tim 1y du khach van 1a mot khoang trdng nghién ciru, dong vai
tro then chdt trong viéc xay dung nang lyc canh tranh bén vitng. Str dung dir liéu tir 367 du khach tai Quang Binh,
phan tich PLS-SEM di x4c nhan vai tro diéu tiét chon loc cia ST trong mé hinh tich hop 1y thuyét kich thich - chu
thé - phan g (S-O-R) va day - kéo. Cu thé, ST lam ting tic dong cua IPD 1én EA va CI nhung khong anh hudng
dang ké dén mdi quan hé voi RE. Diéu nay cho thay du khach c6 xu hudng “ngit két ndi” dé tim kiém su phuc
hoi vé dep tu nhién cua diém dén. Pang chu ¥, két qua cling nhan manh rang RE 1a yéu t6 du bdo manh nhat cho
DL, qua d6 thic ddy SDC. Nguoc lai, tac dong cua CI ddi vai long trung thanh khong ¢ y nghia thong ké trong
bbi canh diém dén méi ndi nay. Nhitng phat hién nay c6 ¥ nghia d6i voi cac nha hoach dinh chinh sach va cac nha
nghién ctru trong twong lai vé viéc st dung cong nghé mot cach chién lugc dé nang cao trai nghiém cuia du khach
va mo ra nhitng nghién ctru siu hon vé cac dong luc cdt 16i ctia 1ong trung thanh va kha ning canh tranh bén viing
tai cac diém dén.

Tir khoa: Cong nghé théng minh, nang lwc canh tranh diém dén bén vimg, 1y thuyét S-O-R, Iy thuyét ddy - kéo,
du lich nong nghiép.

*Tac gia lién hé chinh.
Email: ntnhoa@hueuni.edu.vn; dtthao@hueuni.edu.vn
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Disconnect for competitiveness: Navigating the smart
technology paradox in emerging agritourism destinations
in Quang Binh, Vietham

Thi Thao Do*, Nhu Hoa Nguyen Thi*

School of Hospitality and Tourism, Hue University, Vietnam

Appendix 1. Questionnaire

Constructs Items

This destination features:

1. Beautiful natural scenery and diverse agriculture.
Initial perceptions of destination (IPD) 2. Encouragement of agricultural participation.

3. A rich agricultural culture.

4. A friendly, connected community

This experience made me feel:
Cultural Identity (CI) 1. Immersed in the local culture.

2. A sense of belonging in the culture.
3. Interested in cultural differences.

4. That I learned something new about my own culture

This experience made me feel:
Emotional Attachment (EA) 1. That this destination is special.

2. That it's familiar when I think of it.
3. That I will always miss it.

4. That it holds many memories.

This experience made me feel:

Restorative Experiences (RE) 1. Relieved of stress.

2. Gently drawn into the environment's ambiance.
3. Fully immersed in the space.

4. Comfortable and happy throughout the experience.

T will:

Destination Loyalty (DL) 1. Recommend Quang Binh to others.
2. Revisit in the future.

3. Speak positively about it.

4. Encourage friends and family to visit

*Corresponding author.
Email: ntnhoa@hueuni.edu.vn; dtthao@hueuni.edu.vn
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Constructs

Items

Sustainable Destination Competitiveness
(SDC)

This destination is committed to sustainable practices:
1. Efficient resource management.

2. Strong environmental protection.

3. Preservation of local culture.

4. Active involvement of the local community in agritourism.

The role of Smart Technology (ST)

Using smart technology helps me to:
1. Plan my trip with personalized recommendations

2. Enhance service experiences through real-time interactions

with local providers
3. Access the latest information when needed

4. Easily find and navigate places at my destination
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ABSTRACT

The study conducted a systematic review of the research on applications of Decision Tree models in
detecting fraud in digital banking transactions, based on data collected from Scopus, Web of Science, and Google
Scholar. Through bibliometric analysis and the PRISMA screening process, 76 relevant articles were identified and
analyzed in depth. The results showed that current research focuses on three main directions: (i) the performance
of Decision Tree models in detecting fraud in digital banking transactions; (ii) handling data imbalance using the
SMOTE technique and variants; and (iii) optimizing the forecasting performance by integrating other machine
learning methods to create ensemble models. On that basis, the study proposed to develop hybrid Decision Tree
models with self-learning and adaptive capabilities, and combine model explanation techniques (XAI) such as
SHAP or LIME to balance between accuracy and transparency. In addition, it is necessary to strengthen the
integration of real-time data and user behavior analysis to build a more intelligent, sustainable, and reliable fraud

detection system in the future.

Keywords: Decision Tree, digital banking, transaction fraud detection, PRISMA.

1. INTRODUCTION

Global digital transformationisaninevitable trend
as technology is booming strongly. All sectors
and industries in the economy are competing to
invest in technology to improve services, enhance
customer experience, to enhance competitive
position, towards sustainable development. As
digital banking develops strongly, along with
the trend of cashless payments, more and more
customers prefer to transact through bank apps
rather than transact directly at the counter, this
has posed a huge challenge in terms of security
as well as ensuring network security for banks
because strong technology development is also
the main cause of the increase in fraudulent

*Corresponding author.
Email: chungnh@hub.edu.vn

behavior as well as online fraud. According to
an article published in 2025 by Thanh Luan in
Thanh Nien newspaper, up to 2.3 million bank
cards in Vietnam had their information leaked on
dark websites in 2023 and 2024; however, up to
95% of the cards are still valid, so criminals can
still easily carry out illegal acts on customers’
accounts without being detected. In addition, in
the report of Viettel Cyber Security Company
on the situation of user account data leakage
in Vietnam in 2024, there were about 14.5
million user accounts with personal information
leaked, including social network accounts such
as Facebook, Zalo, e-wallet accounts, email
accounts, bank accounts, accounting for 12% of

https://doi.org/10.52111/qnjs.2026.20403

Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 35-50, 2026 | 35



QUY NHON UNIVERSITY

I SCIENCE

the total number of accounts with information
leaked globally, which has increased the risk of
bank accounts being hacked and easily stolen. If
in the past, traditional fraud was simply finding
passwords to log into customers’ accounts or
through fake messages or links asking customers to
enter codes to steal information, now, technology
criminals can simulate user behavior by using
artificial intelligence to bypass authentication
and log into customer accounts to stole money,
this causes great obstacles to the control and
management of banking transaction risks.

Faced with the increasing challenge
of fraud, applying artificial intelligence (Al)
to building a fraud warning and prevention
system is urgent and practical. According to
an article on SecurityBrief Asia, about 70% of
global financial institutions have deployed Al
and machine learning fraud detection systems
in 2024. When Al is strongly applied in the
banking and finance sector, supervised machine
learning is considered an effective approach in
identifying and predicting transactions with signs
of fraud based on historical data sets. Among the
commonly applied supervised machine learning
algorithms, the Decision Tree model stands out
with its ability to build classification rules in
an intuitive and easy-to-understand way, and
can analyze in-depth characteristics to identify
fraudulent behavior quickly and easily. In
particular, Decision Tree is considered a form of
Explainable Al - XAl because this model clearly
shows the relationship between input variables
and predicted results through a series of specific
decision rules. This explainability not only helps
users understand the reasoning behind each
fraud prediction or warning, but also meets the
requirements of transparency and accountability
in the banking sector.

In the context of increasingly sophisticated
forms of financial fraud and credit risk,
reviewing studies applying the Decision Tree
model in detecting fraud in digital banking
transactions not only helps guide future research
on the application of the Decision Tree model
in the banking sector but also provides practical

https://doi.org/10.52111/qnjs.2026.20403

implications for banks in selecting, deploying,
and optimizing explainable artificial intelligence
systems.

2. LITERATURE REVIEW
2.1. Transaction fraud detection

According to research by Vanini et al [1] online
banking fraud occurs when criminals hijack and
transfer money from an individual’s online bank
account. E-banking fraud is costing billions of
dollars globally, with cases such as phishing
and identity theft leading to the loss of money
from personal and business accounts [2]. These
losses not only directly affect users but also
increase systemic risks for banks and financial
institutions, requiring increasingly effective
prevention and detection solutions.

In the digital banking context, each
transaction is conducted through a highly
digitized and automated system, making fraud
detection not only dependent on manual controls
but also requiring intelligent data analytics
models that can recognize unusual behavioral
patterns in the transaction flow. Unlike
traditional fraud, online transaction fraud occurs
in real time and can be hidden among millions
of legitimate transactions, making it difficult for
early warning systems without effective detection
models. Fraud is becoming more sophisticated
through the use of artificial intelligence, such
as deepfakes and fake calls, with tricks such as
refund scams and QR codes [3]. Similarly, the
Bank for International Settlements report [4]
also pointed out that fraudsters use malicious
codes to automate fraudulent transactions,
intercept authentication messages, and change
recipient information, which are “dynamic”
tools to deal with new banking technology.
It can be seen that fraudulent transactions in
digital banking are increasingly sophisticated
and unpredictable, while increasing systemic
risks for banks and financial institutions. These
losses not only directly affect customers but
also require increasingly intelligent and timely
prevention and detection measures. Traditional
monitoring systems and manual controls are

36 | Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 35-50, 2026
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no longer effective enough, especially when
fraudulent transactions can be hidden among
millions of valid transactions. The banking
industry report has highlighted that banks should
invest in Al, machine learning, and behavioral
analytics to detect fraud in real-time, especially
against threats from Al genes. This shows that
the application of smart technologies is essential
for banks to proactively detect unusual behavior
and improve the ability to protect customer
assets and data. The Vanini et al [5] research
group emphasizes digital banking fraud focused
on online and mobile payment channels, in
which fraudsters use identity theft to access

the system as legitimate account holders, but
their transaction behavior is different from the
account holders.

Thus, transaction behavior analysis
becomes a key tool to identify abnormalities
early, helping the system respond promptly with
measures such as locking accounts or sending
warnings to customers, thereby minimizing
the risk of financial loss for both banks and

customers.

In the study by Wei et al [6] the proposed
process for identifying fraudulent transactions
using machine learning is as follows:

TransactionDB
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T
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Figure 1. Framework for mining contrast in online banking behavior.
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First, the original transaction data is
collected from the banking system and pre-
processed to remove noise, standardize the
format, and handle missing values to ensure the
accuracy and integrity of the data. From this
data set, features are extracted, including basic
features such as transaction value, transaction
type, execution time, and behavioral features
inferred from the user’s activity chain, reflecting
real-time transaction habits and trends. After
extraction, the data is put into the feature selection
stage using information criteria to identify factors
that have a high ability to distinguish between
valid and fraudulent transactions. These features
are further discretized to facilitate pattern mining
and reduce computational complexity. Next, the
system proceeds to mine contrasting behavioral
patterns between the two groups of transactions,
thereby detecting characteristic patterns that
represent fraudulent behavior. Based on these
patterns, a machine learning model is built
through classifiers, which helps identify and
group transactions according to their risk level.

In the final stage, the model is applied to
real-time transactions to calculate the risk score
for each transaction. Transactions with high risk
scores will be alerted by the system for timely
review and handling by the bank, contributing to
minimizing losses and improving fraud control
efficiency.

The close coordination between these
steps helps the system not only detect abnormal
behavior but also continuously learn and adapt to
new forms of fraud in the increasingly complex
digital transaction environment.

In short, transaction fraud in digital
banking is the most sophisticated, dynamic,
and difficult to detect form of fraud in the
modern financial environment. As artificial
intelligence continues to grow, especially in the
field of machine learning with its strengths in
predicting and classifying objects, the research
and application of machine learning models
are becoming an effective direction in fraud
detection and fraud risk management. “Machine

https://doi.org/10.52111/qnjs.2026.20403

learning algorithms and high processing power
increase the capability of handling large datasets
and fraud detection in a more efficient manner,”
according to Hashemi et al [7].

2.2. Decision Tree algorithm

A decision tree is a supervised machine learning
model used to classify or predict based on the
logical branching structure of data. According to
Quinlan’s research [8], a decision tree works on
the principle of sequentially splitting data into
smaller groups, maximizing the information
purity of each group through measures such as
Information Gain. On the online learning platform
GeeksforGeeks, the decision tree is visually
drawn with each node in the tree representing
an attribute, the branch representing the splitting
condition, and the leaf node representing the
predicted outcome label, as shown in Figure 2:

Root Node

‘ T 1
Decision Node 1 Decision Node
I 1
e e e 1
I 1
| Leaf Node Leaf Node | Decision Node Leaf Node
Leaf Node Leaf Node

Figure 2. Basic structure of a Decision Tree.

This model generates
decision rules that help identify unusual
behavioral patterns in digital banking transaction
data, such as unauthorized transactions or

interpretable

suspicious logins. With high transparency,
decision trees belong to the group of explainable
artificial intelligence, giving them an advantage
over complex models such as deep neural
networks.

In the digital banking domain, fraudulent
behavior is often demonstrated by unusual
patterns in transaction behavior, such as sudden
increases in transaction frequency, device
changes, or unusual login locations. Decision
trees help classify these patterns into “normal”
and “fraudulent” groups based on threshold
values learned from training data. Research by
Manzoor and Aslam [9] shows that the branching
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structure of the decision tree allows the model to
represent decision logic visually.

According to bibliometric analysis results,
since 2010, research on supervised machine
learning applications, especially Decision Trees
in fraud detection, has been a trend that many
researchers are interested in.

euﬂt card fraud detections
nearest neihbor scarch maﬂﬂllll’ -learning
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Figure 3. Word cloud.

Figure 3 shows a keyword cloud
illustrating popular research topics related to
fraud detection and the application of artificial
intelligence in financial crime prevention during
the period 2010 - 2020. Large keywords such

LR N3

as “decision trees,” “machine learning,” “fraud

99 ¢

detection,” “crime,” and “random forests” show
a high frequency of occurrence and great interest
in this field. From this, it can be seen that the
research trend of scientists on financial fraud
detection focuses mainly on the application of
machine learning methods, especially decision-

making.

In summary, the Decision Tree operates
by splitting data into branches based on the
values of attributes to build classification rules,
which are commonly used to identify and label
unusual transaction patterns in digital banking
environments. The popularity of this model
in research reflects its important role in the
research stream of supervised machine learning
applications.

3. METHODS

The study wuses two methods,
bibliometric analysis and systematic review
according to the PRISMA framework. These
methods help provide a comprehensive overview
of research development, key themes, and
knowledge gaps in the selected field.

including

In the first phase, the study performed
the bibliometric analysis. Scopus was chosen
as the main data source because it is the
world’s largest and most prestigious academic
database, with a standard, uniform structure,
and supports exporting raw data files suitable
for processing with bibliometric analysis tools
using Bibliometrix software. Bibliometric
analysis helps identify research trends, as well
as prominent topics related to the Decision Tree
model in the banking sector, thereby suggesting
future research directions.

In this study, a dataset of 1,206 studies

related to supervised machine learning
applications to detect fraud in the financial
and banking sector in the period 2010 - 2024
was collected from the Scopus database. The
collected data were processed and analyzed
using Bibliometrix software (R package) to
identify research trends of scientists in the period
2010 - 2024 associated with the Fourth Industrial
Revolution, when new technologies such as
artificial intelligence, Internet of Things, big
data, and cloud computing developed strongly

and are widely applied.

Table 1. Number of published studies.

Year Articles
2010 17
2011 18
2012 20
2013 9
2014 12
2015 15
2016 29
2017 30
2018 64
2019 89
2020 133
2021 158
2022 176
2023 176
2024 260
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Figure 4. Chart of annual scientific production.

As shown in Figure 4, the trend of research
on supervised machine learning applications in
the banking and finance sector has increased
over the years, especially in the period 2020 -
2024, from 133 studies to 260 studies. With
the strong development of technology and
global digitalization, the application of artificial
intelligence in the banking sector is extremely
necessary, which is also the reason why research
on machine learning applications in banking is
prioritized by researchers.
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Figure 5. Frequency of keywords.

Figure 5 shows the frequency of keywords
in 1,206 studies on supervised machine learning
applications in the banking sector from 2010 to
2024. Groups of phrases such as “Decision tree”,
“machine learning”, “random forest” are model
terms that are mentioned a lot in studies, especially
“Decision tree” with 878 times. The phrases
“crime” and “fraud detection” which are related
to the application field of supervised machine
learning appear quite a lot with frequencies of
640 and 431 times respectively, showing that
these are two application fields of great interest.
The third group of phrases, belonging to the
group of classical methods, such as “logistic
regression” and “support vector machines” also
appear in studies but much less than “Decision
tree” and “random forest”, proving that these two
methods are less popular.
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Figure 6. Keyword network.

From Figure 6, it can be seen that in
the period 2010 - 2020, the keyword network
appeared with two clearly separated clusters,
including the red cluster with the prominent
keywords “Decision trees” and “Crime”, while
the blue cluster with the prominent keywords
“machine learning” and “random forests”.

https://doi.org/10.52111/qnjs.2026.20403

L

_'_- - E
ot machine Tra[_ﬂﬁﬁl-“ﬂn =

.

The red cluster shows the application
direction of machine learning in the banking
and finance sector, especially the application of
“decision trees” in identifying fraud and crime,
shown through the association with the keywords
“fraud detection”, “crime”, “forecasting”, and
“feature selection”.
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The blue cluster with the central keywords

“machine learning”, “random forests”, “logistic

regression”, and “xgboost” is the foundational
machine learning models, along with the
learning methods including “adversarial” and

big data

adversarial machine learning
contrastive learning
blockchain

algorithms
article
algorithm
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(Density)

I
trees (mathematics)
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“supervised”, with the application directions

LRI

of “fraudulent transactions”, “credit card fraud
detection”. This group represents the theoretical
and technical foundations in developing and

improving machine learning algorithms.
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Figure 7. Thematic Map.

Figure 7 shows four topic groups,
including Niche Themes, Motor Theme, Basic
Theme, and Emerging or Declining Theme. The
chart shows the relationship between the level
of development and the relevance of research
topic clusters in the field of supervised machine
learning. Each bubble represents a keyword
phrase, in which the bubble size represents the
importance or the number of related research.
The first is the Nick Theme group, which

9966

includes topics such as “trees,” “class imbalance,”
“big data,” ‘“adversarial machine learning,”
“contrastive learning,” and “blockchain.” This
group focuses on advanced machine learning
methods and large-scale data processing,
and extends to modern technologies such as
blockchain and adversarial machine learning.
Topics in this group are often researched at
a deep level, but their scope of application is
limited. Notably, the smallest ball is located at the
boundary between Nick Theme and Emerging
or Declining Themes, representing topics about
“algorithms” that are general, have low density
of development, and low level of connection,

indicating a gradual decline in the future.

Next is the Basic Themes group with
topics on “machine learning”, “random forests”,
“logistic regression”, “decision tree”, which are
highly central, play a fundamental role in the field
of machine learning, and are commonly used in
applications; however, the level of development
of these topics is not deep. In particular, the
“decision tree” ball is located at the intersection
between Basic Theme and Motor Theme, showing
that this topic is both fundamental and has a strong
development and application trend. This reflects
that Decision Tree not only plays a core role in
traditional machine learning models, but also is
an important bridge between theory and advanced
applied research directions, especially in fraud
detection, data mining, and trend prediction. In
addition, the central position and intersectional
behavior prediction. This combination not only
increases accuracy but also improves the ability
to handle large and complex data in the digital
banking environment. Thus, the Basic Themes
group is not only a theoretical foundation but
also a hub connecting applied research, playing
a key role in promoting the development of
machine learning methods in practice. The role
of the Decision Tree also shows its importance
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in integrating with other advanced techniques,
such as ensemble learning or hybrid models, to
improve the efficiency of fraud detection and
predictive analytics in banking.

In summary, through bibliometric analysis
on a dataset of 1,206 research articles on
supervised machine learning applications in fraud
detection in the financial and banking sector,
it can be seen that in the period 2010 - 2024,
scientists paid special attention to exploiting the
combination of foundational models and modern
specialized techniques. Foundational supervised
machine learning models such as random forests,
logistic regression, and decision trees continue
to play an important role, with the Decision tree
standing out as the core model, with a tendency
to develop strongly and be widely applied, thanks
to its intersection between the two areas of Basic
Theme and Motor Theme. This clearly reflects the
current research trend: both maintaining a solid
theoretical foundation and expanding advanced
application directions, especially in fraud
detection systems and financial risk prediction.

In the systematic review phase, according
to the PRISMA framework, studies were
collected from reputable academic databases
such as Web of Science, ScienceDirect, and

Previous studies Identification of new studies via databases and registers

Google Scholar, to expand the scope as well
as increase the diversity of research areas and
contexts. At the same time, from the 1,206
studies used in the bibliometric analysis, the
research on the application of supervised
machine learning to identify financial fraud is
quite wide, so at this stage, we will screen and
re-select works focusing on the Decision Tree,
including both single and optimized models
in fraud identification in digital banking. This
approach not only ensures the reliability and
representativeness of the data but also reflects
more comprehensively the trends, results, and
research directions in many different contexts
related to the application of the Decision Tree
in fraud detection and banking risk management.
The PRISMA flowchart was developed by Page
et al. to illustrate the process of identifying,
screening, evaluating, and selecting studies in
the systematic review process [10]. Studies are
identified through various sources, and duplicate
or ineligible studies are subsequently eliminated.
The remaining studies are then assessed for
relevance and selected again before inclusion in
the overall analysis. This process helps ensure
transparency, focus, and comprehensiveness in
document selection. The steps in the process are
illustrated in Figure 8:

Studies included in previous  Records identified from™:
version of review (n=) Databases (n=)

Reports of studies included Registers (n=)
in previous version of
review (n=)

Records screened (n=)

(n=)

!

Records removed before

— Screening:

Duplicate records
removed (n=)

Records marked as
ineligible by automation
tools (n=)

Records removed for
other reasons (n=)

Records identified from:
Websites (n=)
Organisations (n=)
Citation searching (n=) etc

—+ Records excludedt (n=)

Reports sought for retrieval — Reports not retrieved (n=) Reports sought for retrieval —» Reports not retrieved (n=)

(n=)

|

Reports assessed for Reports excluded:
eligibility (n=) Reason 1(n=)
Reason 2 (n=)

Reason 3 (n=) etc

v
Total studies included in
review (n=)
Reports of total included
studies (n=)

Reports assessed for Reports excluded:

eligibility (n=) Reason 1(n=)

Reason 2 (n=)
l Reason 3 (n=) etc

New studies included in

review (n=)
Reports of new included E

studies (n=)

Figure 8. PRISMA 2020 flow diagram template for systematic reviews.
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First, the study performed a comprehensive
screening step of previous sources, including
1,206 research articles on supervised machine
learning applications in financial fraud detection
were selected from Scopus in the bibliometric
analysis section along with 238 additional
studies identified through search keywords
related to “Decision Tree,” “Fraud Detection,”
“Financial Fraud,” and “Digital Banking”
from reputable academic databases such as
Web of Science, ScienceDirect, and Google
Scholar. These studies, covering the period
2010 - 2025, were included to update research
trends and capture the major approaches in the
field. Through the screening process, duplicates,
short conference papers, or articles without full
text were removed, leaving 671 articles for title
and abstract screening to assess their preliminary
relevance.

In the title and abstract screening stage,
the evaluation process focused on determining
the preliminary relevance of the 671 research
articles to the research objectives. First, studies
in the banking and finance field that are not
related to fraud detection or financial fraud
risk management will be excluded, including
studies that focus on customer classification,
credit prediction, or credit scoring but do not
mention fraud factors. Second, studies on
supervised machine learning that do not use the
Decision Tree model as the main method, such
as studies that use other algorithms as the main
model, without analyzing the effectiveness of
the Decision Tree. After this evaluation process,
a significant number of papers were excluded
because the title and abstract did not clearly
show the connection between the Decision
Tree model and the goal of fraud detection in
digital banking, or only described the general
application in financial data analysis without
the risk identification aspect. The number of
studies left was only 412 papers. Next, the
author continued to evaluate the full text of 412
research articles with three exclusion criteria
applied, including:

(i) The study does not focus on the topic of
detecting fraud in digital banking transactions.

(i) The Decision Tree model is not the
main model or is not directly related to fraud
detection.

(ii1)) The article lacks information about
data or model results.

At this stage, each article was read and
evaluated in detail regarding the scope of the
study, model structure, experimental data, and
quantitative results. Articles that only presented
theory, did not have simulations, or did not
provide enough information to compare the
model performance were eliminated. In addition,
studies that only used Decision Trees as part of
the preprocessing or feature selection process
without conducting an independent evaluation
of fraud detection performance were also not
included in the final list. In addition, works
with data samples of unknown origin, lacking
performance evaluation indicators such as
Accuracy, Precision, Recall, Fl-score, or AUC,
or only describing the overview concept without
specific experimental results were also excluded
from the final set.

After completing the full-text screening
step, only studies that fully met the criteria,
including the application of a single Decision
Tree model or a combined model in which the
Decision Tree is the underlying model applied in
detecting and predicting fraud in digital banking
transactions, were retained for the synthesis and
analysis stage. As a result, 76 research articles
were in line with the objectives of this study,
eligible to be included in the classification step
according to the research objectives, applied
models, and experimental results.

4. FINDINGS AND DISCUSSION

The results of the bibliographic analysis indicate
that keywords such as “machine learning”,
“fraud detection”, “decision tree”, and “digital
banking” appear frequently, reflecting the
convergence of data technology and financial
risk management in digital banking fraud
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detection research in recent years. Two notable
findings are: (1) Decision Tree, together with
Random Forests
belongs to the Basic Themes group, has high
centrality, and plays a fundamental role in
machine learning; (2) Decision Tree is positioned
at the intersection of Basic Theme and Motor
Theme, serving as both a fundamental theme
and a rapidly developing topic, with the ability
to integrate with advanced techniques such as
ensemble learning or hybrid models, thereby

and Logistic Regression,

Table 2. Summary of key findings.

enhancing the efficiency of fraud detection
and the practical applicability of the model.
To synthesize the insights from the 76 reviewed
studies following screening using the PRISMA
method, Table 2 presents a summary of the
key findings related to the application of
Decision Tree models in detecting fraudulent
transactions in digital banking, including the
main methodologies used, their advantages,
inherent limitations, and suggested improvement
strategies.

Methodology / Improvement
No. Key findings gy Advantages Limitations P
Model Methods
Effectiveness Easv t Aol ino. t
. asy to : runing, tune
of the Decision ) Y Easily overfitted; low PPYP & )
i : ) .. interpret, parameters, combine
Tree in detecting | Single Decision accuracy when the ) i .
1 transparent, - with machine learning
fraudulent Tree Model . dataset is imbalanced
. simple, fast data models, and handle
transactions in ) or unstable )
. . processing imbalanced data
digital banking
Combine resampling
May generate noise with cost-sensitive
Addressing the .| Improves the or non-representative | learning or optimize
. g SMOTE and its p . . P . & P
2 | data imbalance it detection of data; inappropriate SMOTE parameters
variants . . . . .
problem minority classes | sampling ratios may | using Grid Search
lead to overfitting or Bayesian
Optimization
: Time-consumin, Analyze feature
. Hybrid or Good .. & . Y
Enhancing L. training process; importance, select
. ensemble generalization .
the prediction . model performance suitable ensemble
3 models based ability, stable, .
accuracy of fraud .. . depends on the methods, and design
. on the Decision | less sensitive to . .
detection . ensemble technique generalization-
Tree noise .
used oriented models

The first important finding is that most
studies confirm that the Decision Tree is one of
the most popular and basic supervised machine
learning models, often used as a foundation
model in data classification problems based on
simple, clear, and easy-to-interpret logical rules
[11]-[13]. In many studies in the past, the authors
pointed out that the outstanding advantages
of this model lie in its transparency, intuitive
explainability,

and fast processing speed,

making it a useful tool in problems that require

https://doi.org/10.52111/qnjs.2026.20403

quick and accurate decision-making, especially
in the financial sector, where high requirements
for model explainability and auditability are
necessary [14] - [16]. Decision Tree is often
applied to detect fraudulent transactions, classify
customers, or rate credit risk, thanks to the tree
structure that clearly shows the relationship
between features and classification results.
However, besides these advantages, the Decision
Tree also reveals certain limitations. One of the
biggest disadvantages is that it is susceptible
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to overfitting, especially when the model is
too complex or when the training data is noisy,
leading to poor generalization ability when
applied to new data. In addition, this model is
also sensitive to data imbalance — a phenomenon
that is quite common in the digital banking field,
where fraudulent transactions account for only a
very small proportion of the total transactions.
In studies using real banking data, authors all
noted a significant decline in the performance of
the Decision Tree in data sets with a high class
mismatch ratio [6], [17] - [19]. In response to
this situation, many improvements have been
proposed. The authors recommend pruning the
tree to reduce depth and remove unnecessary
nodes, helping the model avoid overfitting; at the
same time, optimizing node splitting parameters
such as maximum depth, minimum number of
samples at each node, and so on to achieve a
balance between accuracy and generalization
ability. In addition, combining Decision Tree
with ensemble models such as Random Forest,
Gradient Boosting, or hybrid models combined
with LSTM, Isolation Forest, or Al-powered
systems has been proven to be more effective
in increasing the stability and generalization
ability of the model [11], [14], [15], [20], [21].
In addition, many other studies also focus
on handling imbalanced data before training,
through techniques such as oversampling,
undersampling, or feature engineering, to
improve the accuracy in identifying rare patterns
and improve the overall efficiency of the fraud
detection system [6], [22].

The second important finding relates to
the ability to handle data imbalance, one of the
key challenges in fraud detection. In practice, the
proportion of fraudulent transactions is usually
tiny, only about 0.1 — 1.0% of the total number
of transactions, making machine learning
models, including Decision Trees, susceptible to
majority bias. As a result, the model can achieve
high overall accuracy but has low sensitivity to
rare fraud cases. Some research clearly pointed
out this limitation, emphasizing that improving

minority detection is a core factor to increase
the effectiveness of anti-fraud systems in banks
[13], [23]. To address this issue, many works
have proposed the application of SMOTE and
its variants, such as K-SMOTEENN, SMOTE-
Tomek Links, or SMOTE combined with
reinforcement learning. Other studies have
demonstrated that generating additional artificial
samples from the minority class feature space
helps balance the data distribution, expand the
decision boundary, and significantly improve
the ability to detect fraud [24] - [26]. In
addition, combining SMOTE with enhanced tree
algorithms such as Random Forest, XGBoost, or
Gradient Boosting is also noted to help increase
sensitivity and F1-score, minimizing data bias
[27], [28]. However, if not applied properly,
SMOTE can generate synthetic data points that
do not reflect the real-world distribution, thereby
distorting the characteristics of the training data
and making the model susceptible to overfitting
[29]. Therefore, many new approaches propose
combining SMOTE with cost-sensitive learning,
in which the model is assigned a higher weight
to the errors of the minority class, providing a
better balance between accuracy and detection
ability. Findings from a previous study show that
combining SMOTE and cost-sensitive learning
with parameter optimization using Grid Search
or Bayesian Optimization has increased the
stability of the model and improved the ability to
accurately detect rare fraudulent transactions in
today’s digital banking environment [26].

The final finding shows that the prominent
trend of recent studies is to improve the accuracy
and stability of fraud prediction models through
the combination of machine learning models,
especially advanced tree models such as Decision
Tree, Random Forest, Gradient Boosting, or
XGBoost [26], [30] - [33]. These methods
take advantage of combining multiple decision
trees, which helps increase the ability to resist
noise, reduce prediction errors, and improve the
generalization ability of the model. However,
the significant limitations are high complexity,
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long training time, and difficulty in interpreting
results - factors that are especially important in
the financial sector, which requires transparency
and clear model explainability. To overcome this,
recent studies have proposed many optimization
directions, such as feature importance analysis,
removing ineffective features, or integrating
model explanation methods such as SHAP
and LIME to clarify the operating mechanism
of the model, ensuring both maintaining high
accuracy and increasing transparency in decision
making [32], [34] - [36]. Synthesizing previous
research results shows that the Decision Tree
still plays a key role in fraud detection and
risk management in digital banking. Although
financial transactions are increasingly complex
and diverse, this model is still considered the
foundation thanks to its clear structure, high
interpretability, and flexibility in combination
with other models. However, the effectiveness
of the Decision Tree depends largely on the
degree of parameter optimization, the quality
of input data, and the ability to integrate with
complementary machine learning methods.

In that context, the current research trend
is strongly shifting from simple decision tree
models to hybrid or ensemble models to both
improve accuracy and maintain explainability.
At the same time, the integration of real-time
adaptive learning mechanisms is considered
an inevitable direction, helping the system
to promptly detect emerging fraudulent
behaviors and respond quickly to changes in
the transaction environment. In the future,
research should continue to focus on developing
highly explainable ensemble models, improving
methods for handling severely imbalanced
data, and building adaptive Al-based analytical
frameworks to improve fraud detection efficiency,
while ensuring transparency, compliance, and
sustainability across the entire digital banking
ecosystem.

5. CONCLUSION

This study has systematized and comprehensively
analyzed scientific works related to the

https://doi.org/10.52111/qnjs.2026.20403

application of Decision Tree models in detecting
digital banking transaction fraud. The overview
results show that, despite its early appearance,
Decision Trees still play a fundamental role in
fraud detection systems thanks to their simplicity,
clear and transparent interpretation in decision
making, helping financial institutions understand
and explain the operating mechanism ofthe model
in the process of risk management and regulatory
compliance. The overview results show that
current research directions focus mainly on three
main development streams. First, detecting and
classifying fraudulent transactions using the
Single Decision Tree model or its variants, to
ensure transparency and explainability in risk
classification problems. Second, addressing
the problem of data imbalance — a common
challenge in this field — using techniques such as
SMOTE and its variants, which help improve the
ability to identify minority classes and increase
the sensitivity of the model. Third, optimizing
the Decision Tree model by integrating advanced
machine learning methods such as Random
Forest, Gradient Boosting, XGBoost, or cost-
sensitive learning mechanisms and optimizing
parameters using Grid Search or Bayesian
Optimization. These research directions have
contributed significantly to improving the
accuracy, stability, and generalization ability of
the model, thereby expanding its applicability in
the field of digital banking.

Despite the comprehensive analysis of
prior research on Decision Tree models for
detecting digital banking transaction fraud,
several limitations have been identified. First,
few studies investigate real-time adaptability,
limiting the capacity to detect emerging
fraudulent behaviors promptly. In addition,
the integration of Decision Tree models with
advanced machine learning techniques and
traceable security and transparency technologies
has not been fully exploited.

Based on these limitations, this study
proposes some future development directions.
First of all, it is necessary to focus on developing
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hybrid Decision Tree models that are capable
of self-learning and dynamic adaptation,
allowing the system to update when new fraud
patterns appear continuously. At the same time,
integrating model explainability techniques such
as SHAP or LIME is necessary to ensure a balance
between accuracy and transparency, making the
model both strong in performance and reliable
in monitoring and auditing. In addition, future
studies should enhance the integration of real-
time data combined with user behavior analysis,
thereby building an early warning system
capable of detecting potential fraud patterns
before causing significant damage. Finally,
from a governance perspective, combining
with
security and transparency technologies such as
Blockchain or Decentralized Identity Systems
with high data traceability and authentication
capabilities is a potential approach that not
only improves fraud detection efficiency but
also strengthens risk management capabilities,
strengthens compliance, and builds customer
trust, contributing to shaping a more secure,
sustainable, and transparent digital banking
ecosystem in the future.
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TOM TAT

Nghién ctru thyc hién téng quan c6 hé thdng vé cac nghién ctru Gmg dung mé hinh Cay quyét dinh trong
phat hién gian lan trong giao dich ngan hang s6, dua trén dir liéu thu thap tir cac co s Scopus, Web of Science
va Google Scholar. Thong qua phuong phéap phén tich trac lugng thu muc va quy trinh sang loc PRISMA, 76 bai
bao phi hop duge xac dinh va phan tich chuyén sau. Két qua cho thiy cac nghién ctru hién nay tap trung vao ba
hudng chinh: (i) hiéu suat ciia mo hinh Cay quyét dinh trong viéc phat hién cac gian l1an trong giao dich ngan hang
s6; (ii) xtr Iy mét can bang dir liéu bang ky thuat SMOTE va céc bién thé; va (iii) tdi wu héa hiéu suit dy bao bang
cach tich hop cac phuong phap hoc may khéc tao ra md hinh t& hop. Trén co s& d6, nghién ctiru dé xuit phat trién
cac md hinh Cay quyét dinh lai ghép c6 kha ning tu hoc va thich tmg, dong thoi két hop cac ki thuat giai thich
mo hinh (XAI) nhu SHAP hodc LIME dé can béang giira d6 chinh xac va tinh minh bach. Ngoai ra, can ting cuong
tich hop dit liéu thoi gian thuc va phén tich hanh vi nguoi ding nhim xay dung hé théng phat hién gian 14n thong
minh, bén viing va dang tin cdy hon trong twong lai.

Tir khéa: Cdy quyét dinh, ngdn hang s6, phat hién gian lgn giao dich, phiong phdp PRISMA.
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ABSTRACT

In the context of increasingly intense competition within the hotel industry, customer experience plays a
critical role in shaping satisfaction and revisit intention. This study adopts a multi-stage perspective on customer
experience, in which pre-purchase experience corresponds to brand experience, purchase-stage experience reflects
service experience, and post-purchase experience is represented by consumption experience. Drawing on the
Stimulus-Organism-Response (SOR) framework, the study examines the influence of customer experience on
revisit intention through the mediating role of satisfaction. Survey data were collected from 276 tourists staying
at mid-scale and upscale hotels in Gia Lai (Vietnam) and were analyzed using PLS-SEM. The results indicate
that customer experience positively influences satisfaction, satisfaction positively affects revisit intention, and
satisfaction also serves as a mediating mechanism that facilitates tourists’ revisit intention. These findings provide
empirical support for the SOR framework in explaining lodging behavior and offer managerial implications for
enhancing guest experience and encouraging return visits.

Keywords: Multi-stage customer experience, satisfaction, revisit intention, hotel industry, stimulus—organism—
response (SOR) model.

1. INTRODUCTION enhances satisfaction and revisit intention
[5], while contributing to improved financial
performance and long-term organizational
sustainability [6]. This role becomes particularly
salient in the hotel industry, where services are
largely intangible and closely tied to customers’

perceptions [7].

In an increasingly competitive business
environment, several scholars and industry
practitioners have argued that differences in
price, products, or services no longer constitute a
sustainable competitive advantage for firms [1].
Instead, customer experience (CEX) has emerged

as a central strategic focus that enables firms to
differentiate themselves and build long-term
competitive advantage [2], [3]. When customers
have positive experiences with products and
services, they not only tend to repurchase but
also disseminate favorable evaluations to others
[4]. A superior customer experience further

*Corresponding author.

Email: nguyentiendung@qnu.edu.vn

In recent years, customer experience
in the hotel sector has become an increasingly
prominent topic among both scholars and
practitioners, given its critical role in sustaining
customer loyalty, fostering revisit intention, and
consequently enhancing hotel reputation and
business performance [8]. Prior studies suggest
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that customer experience may influence revisit
intention through three key mechanisms: direct
effects, indirect effects, and moderating effects.
Concerning direct effects, numerous studies
have confirmed a positive relationship between
customer experience and revisit intention. For
example, Saribag and Demir demonstrated that
sensory experience positively affects tourists’
revisit intentions in five-star hotels in Izmir,
Turkey [9]. Similarly, Dhewi et al. found that
customer experience positively influences revisit
intention in heritage hotels [10], while Amoako
et al. reported comparable findings in the hotel
industry in Ghana [11].

With respect to indirect effects, several
scholars have emphasized the mediating roles of
satisfaction, trust, or emotions in the relationship
between customer experience and revisit
intention. Specifically, Hossain et al. tested a
multidimensional model of domestic tourists’
dining and lodging experiences and found that
satisfaction and trust mediate the relationship
between customer experience and revisit
intention [12]. Similarly, Nazarian et al. reported
that customer experience indirectly affects
revisit intention through emotions, satisfaction,
electronic word of mouth (eWOM), and loyalty
[13]. Ugwuanyi et al. also confirmed that through
satisfaction, customer experience contributes
to enhancing tourists’ revisit intention [14]. In
Vietnam, Bui Thi Quynh Trang’s study on the
impact of customer experience on loyalty in
the hotel sector also highlights the significant
mediating role of satisfaction [15].

In addition to direct and indirect pathways,
other studies have examined moderating
mechanisms within the customer experience—
revisit intention relationship. For instance, Kim
et al. clarified the moderating roles of gender and
lodging experience in the links among sensory
experience, satisfaction, and hotel revisit
intention [16].

Although prior studies have provided
important evidence regarding the influence
of customer experience on revisit intention in

https://doi.org/10.52111/qnjs.2026.20404

the hospitality sector, several research gaps
remain insufficiently addressed. First, most
existing studies have focused on customer
experience at the post-purchase stage or within
online environments, without adopting a
comprehensive approach that incorporates all
three experiential stages-pre-purchase, during
purchase (or consumption), and post-purchase.
The absence of multi-stage investigations
limits the understanding of the overall impact
of customer experience on revisit intention,
particularly when considering the mediating role
of satisfaction. Second, while numerous studies
worldwide have examined customer experience
in mid-scale and upscale hotel segments, they
have predominantly focused on major tourism
destinations or coastal areas in countries with
well-developed tourism industries [9], [10], [11].
By contrast, in Vietnam, studies on customer
experience within this hotel segment have
primarily been conducted at a national level
[17], leaving a lack of research on distinctive
regions with diverse tourism development
potential, such as the newly established Gia Lai
Province. This province was created following
the administrative restructuring implemented
nationwide on July 1, 2025, under a government
decision. The new Gia Lai Province comprises
the former Binh Pinh and Gia Lai provinces,
featuring a unique geographical structure that
includes both coastal areas and characteristic
highland regions. This territory holds substantial
potential for the development of coastal tourism
as well as eco-tourism, where mid-scale and
upscale hotels play a central role in providing
accommodation services.

By surveying tourists who have
previously stayed at mid-scale and upscale
hotels located in the new Gia Lai Province and
employing PLS-SEM to analyze the proposed
model, this study offers several theoretical and
practical contributions. (1) From a theoretical
perspective, the study develops a research
framework grounded in the Stimulus-Organism-
Response (SOR) model to comprehensively

assess the impact of customer experience
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across three stages-pre-purchase, during
purchase (or consumption), and post-purchase-
on revisit intention through the mediating role
of satisfaction. This approach contributes to
extending theoretical understanding of multi-
stage customer experience in the context of mid-
scale and upscale hotels. (2) From a practical
perspective, the findings will provide managerial
implications for hotel managers in these segments
to enhance customer experience and satisfaction,
thereby improving business performance and

strengthening the ability to retain tourists.

Beyond the introduction, this study
is organized into four subsequent sections:
Section 2 presents the theoretical framework
and develops the research hypotheses; Section 3
describes the research methodology; Section 4
reports the analysis results; and Section 5
provides the conclusions along with managerial
implications.

2. THEORETICAL FRAMEWORK AND
HYPOTHESIS DEVELOPMENT

2.1. Theoretical framework
2.1.1. Stimuli-organism-response (SOR) theory

Based on the principles of environmental
psychology, the Stimulus—Organism—Response
(SOR) model proposed by Mehrabian and Russell
is considered one of the most valuable theoretical
frameworks for explaining consumer behavior
[18]. This model has been widely employed by
scholars to elucidate how environmental factors or
experiences influence individuals’ psychological
states and behaviors, particularly in the context
of tourism and hospitality [19], [20].

Building on this foundation, the present
study applies the SOR model to examine the
impact of multi-stage customer experience on
revisit intention in the hotel industry through
the mediating role of satisfaction. Specifically,
customer experiences across three stages-
pre-purchase, during consumption, and post-
consumption-are treated as stimuli (S) that can
elicit internal emotional and cognitive responses
within customers (Organism — O), reflected in

their level of satisfaction [21]. Based on this, the
response (R) is manifested through customers’
revisit intention following their experience [22].

Within this framework, the stimuli (S)
reflect the quality and consistency of customer
experiences at each stage of service interaction.
These stimuli influence internal emotional and
cognitive states (O), with satisfaction regarded as
the central response reflecting customers’ overall
perception following the interaction process [23].
According to the SOR model, the ‘Organism’
(O) represents customers’ internal processing,
including evaluations, emotions, and attitudes
formed throughout the experience journey
[24]. Finally, the response (R) constitutes the
behavioral outcome arising from these internal
states, manifested as the intention to continue
choosing or revisiting the hotel, analogous to
approach behaviors described by Sherman et al.
within the SOR framework [25].

Consequently, the SOR model provides
a suitable theoretical basis for explaining
the relationship among multi-stage customer
experience (S), satisfaction (O), and revisit
intention (R) in the hotel industry. This approach
clarifies the internal psychological mechanisms
of customers while also elucidating the mediating
role of satisfaction in the relationship between
customer experience and revisit behavior.

2.1.2. Customer experience

In academic research, customer experience is
a multidimensional concept, approached from
various perspectives depending on the context
and research objectives. Each scholar offers a
distinct definition, reflecting their theoretical
standpoint. For instance, Schwager and Meyer
define customer experience as the subjective,
internal response of customers when they interact
directly or indirectly with a firm [26]. Direct
interactions occur during the purchase process,
while indirect interactions may arise through
advertising, word of mouth, or information in
the media. Similarly, Johnston et al. emphasize
that customer experience is formed throughout
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the journey of interaction with a firm across
multiple touchpoints [27]. From a tourism and
hospitality perspective, Serensen and Jensen,
as well as Woyo, conceptualize customer
experience as the encounter between customers
and service providers that occurs across the
entire consumption journey, encompassing pre-,
during, and post-service stages [28], [29].

Meanwhile, Klaus extends this concept
by conceptualizing customer experience as
a multidimensional construct, encompassing
customers’ cognitive, emotional, behavioral,
sensory, and social responses to a product or
service throughout the entire purchase journey
[30]. This approach is considered particularly
appropriate for the hospitality industry, which
is characterized by service intangibility and
high levels of interaction between customers
and staff, physical space, and socio-emotional
elements. Accordingly, this study adopts Klaus’s
perspective, viewing customer experience as a
multidimensional construct manifested across
three stages: pre-purchase experience (brand
experience), during-purchase experience (stay
experience), and post-purchase experience
(post-stay experience) [30].

Klaus argues that brand experience reflects
customers’ perceptions and evaluations of a brand
prior to purchasing the service [30]. This includes
assessments of brand value, pricing, staff quality,
corporate reputation, as well as influences from
social groups, friends, and word-of-mouth
information. The stay experience captures
customers’ direct perceptions during their use of
hotel services. It encompasses facility quality,
amenities, the physical environment, service
quality, and supplementary elements such as
dining, entertainment, technology, or cultural
and local value. Finally, the post-stay experience
encompasses post-consumption responses and
emotions, reflected in customers’ overall service
evaluation, perceived social value, enjoyment,
or pride associated with the brand. Analyzing
these three stages clarifies how each dimension
of customer experience influences satisfaction
and revisit intention in the hotel industry. It also

https://doi.org/10.52111/qnjs.2026.20404

highlights the multidimensional and interrelated
nature of customer experience within the service
context.

2.1.3. Satisfaction

According to Kotler, satisfaction is understood
as the feeling of pleasure or disappointment
that arises from comparing the perceived
performance of a good or service with the
consumer’s initial expectations [31]. Customer
expectations typically stem from four main
sources: personal needs, past experiences,
word-of-mouth information, and external
communication channels [32]. Based on this,
Kotler distinguishes three levels of satisfaction:
(1) dissatisfaction if the outcome falls short of
expectations; (2) satisfaction if the outcome
meets expectations; and (3) delight or
exhilaration if the outcome exceeds expectations
[31]. Parker and Mathews define satisfaction
as the feeling that arises from evaluating the
performance of a good or service in fulfilling
certain needs [33]. Furthermore, Zeithaml et
al. argue that customer satisfaction is a post-
consumption evaluation of whether a service
meets or exceeds customer expectations [34].

This study adopts Zeithaml et al.’s
approach, viewing customer satisfaction as
a post-consumption evaluation of whether
the service meets or surpasses expectations,
forming the theoretical basis for the mediating
variable “satisfaction” [32]. The rationale
for this choice is that it reflects the inherent
nature of intangible services and the complex
experiences characteristic of the hospitality
industry. Moreover, this definition aligns with
the research model examining the influence
of multi-stage customer experience on revisit
intention, wherein satisfaction is considered the
accumulated outcome of experiences across all
stages (pre-, during, and post-stay). Accordingly,
satisfaction is not only a psychological response
of customers but also a strategic mediating
variable, reflecting the relationship between
service experience and revisit intention in the
hotel sector.
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2.1.4. Revisit intention

Revisit intention is defined as the likelihood
or probability that a customer will return to a
service provider in the future [35]. According to
Kim et al., tourists’ intention or desire to revisit
a hotel is based on their level of satisfaction [16].
In the context of fierce competition among hotels
to attract and retain visitors, revisit intention is
considered an important indicator of customer
loyalty and business performance. Identifying
and understanding the factors influencing revisit
intention enables hotels to enhance the quality
of customer experience and increase customer
satisfaction. This also supports the development
of sustainable relationships with customers,
thereby contributing to the stable and long-term
development of the local tourism industry.

2.2. Hypothesis development

2.2.1. Effects of customer experience on
satisfaction

When customers have a positive experience,
they perceive the value, quality, and ability of the
service to meet their needs, which in turn leads to
satisfaction. In other words, satisfaction results
from the convergence between actual experience
and customer expectations. Moreover, when
a customer’s experience meets or exceeds
expectations, positive emotions are generated,
resulting in higher satisfaction [36]. More
recently, Hossain et al. indicated that positive
experiences during a hotel stay lead to greater
customer satisfaction [12]. Previous studies by
Rose et al., Meng and Han, Chen and Chen,
and Mason and Nassivera have reported similar
findings [5], [37] - [39]. Based on the above
rationale and evidence, the authors propose the
following research hypothesis:

H1: Customer experience has a positive impact
on satisfaction

2.2.2. Effects of satisfaction on revisit intention

Customer satisfaction is crucial across all
sectors, particularly in service industries. It
is an important factor influencing subsequent

consumer behaviors, such as revisit intention
[16]. Oliver also noted that customer satisfaction
affects attitudes and purchase intentions through
the benefits perceived by customers [40].

Customer satisfaction represents a post-
consumption evaluation of a product or service
feature-or the product/service as a whole-
reflecting the degree of fulfillment derived
from consumption, which may be below or
above expectations. When satisfaction is high,
customers not only experience emotional
fulfillment but also develop positive perceptions
of service value and quality, thereby promoting
future consumption behaviors, particularly revisit
intention. Numerous studies have confirmed this
relationship in the service sector. For instance,
Chen and Chen found that higher tourist
satisfaction increases the likelihood of revisiting
in the future [37]; Mason and Nassivera reported
that participant satisfaction is a key determinant
driving intentions to attend future events [38];
similarly, Cong emphasized that satisfaction is a
fundamental basis for repeat service usage in the
hotel industry [41]. Based on the above rationale
and evidence, the authors propose the following
research hypothesis:

H?2: Satisfaction has a positive impact on revisit
intention

2.2.3. The mediating role of satisfaction in the
relationship between customer experience and
revisit intention

In the context of the tourism and hospitality
industry, satisfaction is regarded as an indicator
reflecting a firm’s level of success [42]. Given
the multi-stage nature of tourism experiences,
customer satisfaction typically represents a
cumulative outcome of various factors, such
as dining, accommodation, staff friendliness,
destination culture, and convenience [43], [44].
Empirical evidence indicates that tourists who
have positive experiences throughout their
journey tend to form higher overall satisfaction,
which in turn leads to revisit intention or
destination recommendations to others [45], [46].
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Moreover, positive customer experiences
enhance perceived value and satisfaction, thereby
fostering the desire to repurchase services or
products in the future. Thus, satisfaction is a
key and mediating factor influencing tourists’
revisit intention [16]. To date, several studies
have identified satisfaction as a mediator in
the relationship between customer experience
and revisit intention. For example, Hossain et
al. demonstrated that domestic tourists’ dining
and lodging experiences affect revisit intention
through the mediating roles of satisfaction and
trust [12]. Similarly, Nazarian et al. found that
customer experience indirectly influences revisit

Brand
experience

N

4

-

Customer

Service

experience experience

Post-purchase/
consumption
experience

Figure 1. Proposed research model.

3. METHODOLOGY
3.1. Research design

The questionnaire was developed following a
three-step procedure grounded in prior literature.
In Step 1, the measurement scales for both first-
order and second-order latent constructs were
identified through an extensive review and
synthesis of previous studies. All items were
initially translated from English into Vietnamese
by one expert and then back-translated by
another. The original and translated versions
were subsequently compared to ensure semantic
equivalence and conceptual consistency. In Step 2,
the authors conducted in-depth interviews with
two academic experts who teach tourism-related
courses at a university. These experts reviewed
and evaluated the draft questionnaire to assess the
clarity, relevance, and appropriateness of each
measurement item. Based on their feedback, the
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>

intention via satisfaction in the hotel sector
[13]. Other scholars, including Ugwuanyi et al.
and Kim et al., also confirmed that satisfaction
mediates the relationship between customer
experience and revisit intention [4], [16]. Based
on the above rationale and evidence, the authors
propose the following research hypothesis:

H3: Satisfaction mediates the relationship
between customer experience and revisit
intention

Based on the identified research gaps, theoretical
foundations, and proposed research hypotheses,
the authors develop the following research model:

Revisit

Satisfaction intention

—

authors refined the wording, structure, and format
of the items to ensure clarity, conciseness, and
alignment with the original constructs. In Step 3,
a pilot study was conducted with a randomly
selected sample of 60 respondents to evaluate
the suitability and measurement performance
of the items. The pilot data were assessed for
normality and multicollinearity, and the results
confirmed that the dataset was appropriate for
subsequent analyses. Reliability was examined
using Cronbach’s alpha with an acceptable
threshold of 0.70 (o> 0.70). Most constructs met
this criterion, except for a few items that required
minor revisions. Several small adjustments were
made to improve clarity before finalizing the
questionnaire.

The final questionnaire consisted of three
sections. The first section introduced the research
objectives and provided statements ensuring
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respondents that all information collected would
remain confidential and be used solely for
academic purposes. The second section measured
tourists’ perceptions of their experiences across
the pre-purchase, purchase, and post-purchase
stages, along with their satisfaction and revisit
intention, using 34 items across five first-order
constructs. Customer experience (CEX) was
operationalized as a reflective — formative second
order construct. Items for Customer experience
and its three components-pre-purchase,
purchase-stage, and post-purchase experience-
were adapted from Klaus [30]. [tems measuring
satisfaction and revisit intention were adopted
from Kim et al [16]. All items in Section 2 were
rated using a five-point Likert scale. The third
section collected demographic information,
including gender, age, educational level, marital
status, and average monthly income.

3.2. Data collection and analysis

The authors conducted an online survey in
Vietnam targeting tourists who had previously
stayed at mid-scale and upscale hotels in Gia Lai
Province. Data were collected via Google Forms
using a random distribution method through
social media platforms such as Facebook, email,
Zalo, and other online channels between July and

Table 1. Characteristics of respondents.

August 2025. A total of 300 questionnaires were
received; however, 24 responses were excluded
due to missing information, inconsistencies,
outliers, or unusable data. Ultimately, 276 valid
responses were retained for subsequent analyses.
Table 1 presents the demographic characteristics
of the valid respondents.

To test the proposed hypotheses, this
study employed Partial Least Squares Structural
Equation Modeling (PLS-SEM) using SmartPLS 4.
As highlighted by several scholars (e.g., Hair et
al.; Sarstedt et al.), PLS-SEM is well suited for
predictive models and for handling formative
measurement constructs [47], [48]. In this study,
we develop and test a multistage predictive
model in which revisit intention is influenced
by customer experience through the mediating
role of satisfaction. In addition, the formatively
measured  construct-customer experience-is
incorporated into the structural model. The
measurement model was assessed to evaluate
the reliability and validity of all constructs,
while the structural model was used to test the
research hypotheses. IBM SPSS Statistics 20
was also utilized to analyze demographic
characteristics, conduct descriptive statistics,
and examine common method bias (CMB).

Freq % Variable Freq %
Gender Marital status
Male 91 33.0 Single 96 34.7
Female 185 67.0 Married 178 64.5
Total 276 100.0 Other 2 0.8
Age group Total 276 100.0
18 - 30 50 18.1 M(?n.thly Income

(million VND)

31-40 179 64.9 7-15 17 6.2
41-50 35 12.7 16 - 25 176 63.7
51-60 10 3.6 26 - 40 71 25.7
> 60 2 0.7 41-50 3 1.1
Total 276 100.0 > 50 9 33
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Freq % Variable Freq %

Educational level Total 276 100.0
College, High school or below 24 8.7

Bachelor’s degree 183 66.3

Master’s degree or above 69 25.0

Total 276 100.0

Source: Authors

3.3. Common method bias

This study assessed common method bias
(CMB) using Harman’s single-factor test.
According to Podsakoff et al., CMB may be
present if all measurement items load onto a
single factor or if one factor accounts for more
than 50% of the total variance [49]. The results
show that the first factor explains only 48.929%
of the total variance, indicating that common
method variance is unlikely to be a concern in
this dataset [49].

4. RESULTS
4.1. Measurement models assessment

To ensure the reliability and validity of the
measurement constructs, this study followed
a two-stage procedure for evaluating the
measurement model [50]. Stage 1 assessed
the reflective first-order constructs, including
brand experience, service experience, post-
purchase/consumption experience, satisfaction,
and revisit intention. Stage 2 focused on the
formative  second-order  construct-customer
experience-formed by the three reflective first-
order constructs examined in Stage 1.

Stage 1: Evaluation of the reflective measurement
model

In this stage, the reflective first-order constructs
were evaluated using the reliability and validity
criteria recommended by Hair et al [50]. Internal
consistency reliability was first assessed using
Cronbach’s alpha and Composite Reliability
(CR). All Cronbach’s alpha and CR values
exceeded the threshold of 0.70, indicating
acceptable reliability and consistency among
the measurement items. Convergent validity

https://doi.org/10.52111/qnjs.2026.20404

was then examined through factor loadings
and Average Variance Extracted (AVE). Most
factor loadings were above 0.70, and all AVE
values exceeded 0.50, confirming that the items
adequately converged on the constructs they
were intended to measure.

Discriminant  validity was assessed
using both the Fornell-Larcker criterion and
the Heterotrait-Monotrait ratio (HTMT). The
Fornell-Larcker results showed that most square
roots of AVE were greater than the inter-construct
correlations. Although several construct pairs
(e.g., BEX-PEX, BEX-SEX, PEX-SEX, and
SAT-SEX) exhibited correlations approaching
or slightly exceeding the square root of
AVE, such occurrences are not uncommon
in behavioral models involving conceptually
related constructs and do not necessarily imply
serious violations of discriminant validity.
Importantly, all HTMT values were below the
recommended threshold of 0.90 [51], indicating
adequate discriminant validity. Furthermore,
the 95% bootstrap confidence intervals for
all HTMT values did not include 1, thereby
providing stronger evidence that the reflective
constructs are conceptually distinct.

Taken together, these findings confirm
that all five reflective first-order constructs meet
the required standards for reliability, convergent
validity, and discriminant validity. Additionally,
the three first-order constructs-brand experience,
service  experience, and  post-purchase/
consumption  experience-show  satisfactory
measurement properties, allowing their latent
variable scores to be used in the subsequent
analysis of the formative second-order construct
in Stage 2.
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Table 2. Accuracy analysis of reflective components/constructs.

Research constructs/ No. of scale N .
. Construct reliability and validity
components items
Original | Final | Cronbach’s CR AVE Item loadings
alpha

1. Brand experience (BEX) 7 7 0.861 0.893 | 0.545 |0.755/0.756/0.692/0.684/
0.754/0.747/0.773

2. Service experience (SEX) 11 11 0.926 0.937 | 0.576 |0.702/0.756/0.752/0.722/
0.811/0.795/0.782/0.758/
0.782/0.791/0.686

3. Post-purchase/ 7 7 0.886 0911 | 0.593 |0.770/0.705/0.775/0.785/

consumption experience 0.770/0.793/0.788

(PEX)

4. Satisfaction (SAT) 5 5 0.889 0.918 | 0.692 [0.847/0.821/0.790/0.871/
0.829

5. Revisit Intention (REI) 4 4 0.860 0.905 | 0.704 [0.808/0.875/0.863/0.807

Note:

1. First-order reflective components (bold italicized) and constructs (bold) were analyzed

2. CR: Composite Reliability; AVE: Average Variance Extracted. Customer experience (CEX) is a reflective —

formative second order construct that includes: BEX, SEX, and PEX

Source: Authors

Table 3. Discriminant validity assessment using Fornell & Larcker’s criterion and Heterotrait-Monotrait (HTMT)

values.
Constructs/components 1 2 3 4 5

1. Brand experience (BEX) 0.738 0.776 0.754 0.731 0.700
2. Service experience (SEX) 0.861 0.759 0.792 0.806 0.695
3. Post-purchase/ 0.855 0.870 0.770 0.748 0.743
consumption experience (PEX)

4. Satisfaction (SAT) 0.826 0.885 0.830 0.832 0.753
5. Revisit Intention (REI) 0.806 0.776 0.850 0.847 0.839

respectively. The square root of AVE is on the diagonal.

Notes: The Heterotrait-Monotrait (HTMT) ratios and bivariate correlations are below and above the diagonal,

Source: Authors

Stage 2: Evaluation of the formative second-
order measurement model

In this stage, customer experience was modeled
as a formative second-order construct composed
of three reflective first-order constructs: brand
and post-
purchase/consumption experience. Following

experience, service experience,

the guidelines of Hair et al. and Sarstedt et

al., the assessment of the formative construct
two key aspects:
potential collinearity issues and evaluating the

focused on examining
contribution of each formative component to the
higher-order construct [50], [52].

First, the three

formative components was examined. The

collinearity among

results show that the Variance Inflation Factor

https://doi.org/10.52111/qnjs.2026.20404
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(VIF) values for BEX and PEX were all below
3.3, while the VIF value for SEX was 3.339-well
below the critical threshold of 5. These findings
indicate the absence of severe multicollinearity
and confirm that each first-order construct
contributes unique information to the second-
order construct.

Next, the influence and statistical
significance of each formative component were
assessed through the outer weights. The results
indicate that all three first-order constructs-
brand experience, service experience, and post-

purchase/consumption experience-significantly

contribute to customer experience (p < 0.05),
with all weights being positive. This suggests
that each dimension plays an important role in
shaping the overall customer experience.

In addition, an examination of the outer
loadings shows that all components exhibit
loading values greater than 0.50, providing
additional evidence for the validity of the
formative model. Overall, the results of Stage 2
demonstrate that the customer experience
construct meets the criteria for reliability and
validity and is therefore appropriate for inclusion
in the structural model analysis.

Table 4. Accuracy analysis of formative construct of service experience.

Formative . . .
Indicators VIF Outer Weight Outer loadings
construct
Brand experience (BEX) 2.876 0.220 0.875
Customer : -
. Service experience (SEX) 3.339 0.590 0.969
Experience
Post-purchase/ consumption
(CEX) P P 3.100 0.264 0.897
experience (PEX)
Source: Authors

4.2. Structural model assessment
4.2.1. Research model quality

The quality of the research model was assessed
using two key indicators: the coefficient of
determination (R?) and the Stone-Geisser Q?
value. The analysis results show that the R?
values of the endogenous constructs range from
0.568 to 0.692, indicating a medium to high
level of explanatory power in accordance with
the guidelines of Hair et al [51]. Specifically,
satisfaction achieved an R? 0f 0.692, while revisit
intention recorded an R? of 0.568, suggesting
that the
customer

independent constructs-particularly

experience-explain a substantial

Table 5. Evaluation of the quality of the structural model.

proportion of the variance in the dependent
constructs. Furthermore, all Q? values exceed
0.554, demonstrating strong predictive relevance
and confirming that the exogenous variables
provide meaningful predictive accuracy for the
endogenous constructs.

Collinearity among the predictor constructs
was subsequently examined using the variance
inflation factor (VIF). The results reveal that all
VIF values equal 1, remaining well below the
threshold of 5.0, thereby indicating the absence
of any serious multicollinearity issues [51]. This
ensures that the relationships among the latent
constructs can be interpreted with confidence.

Paths R2 Q2 VIF

Cust E i
ustomer Bxpetience = 0.692 0.685 1.000
Satisfaction
Satisfaction —  Revisit

. 0.568 0.554 1.000
Intention

Source: Authors
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4.2.2. Hypothesis testing results

The hypothesis testing results indicate that
all structural relationships in the model are
statistically significant at the p < 0.05 level.
Specifically, customer experience exerts a
positive and substantial effect on Satisfaction
(B = 0832, p < 0.001), suggesting that
customers’ overall experience throughout the
service journey plays a critical role in enhancing

their satisfaction. In addition, satisfaction
significantly  influences revisit intention
(B = 0.754, p < 0.001), confirming that
higher levels of satisfaction strongly promote
customers’ intention to return in the future.
These findings reinforce the argument that
investing in a holistic customer experience not
only enhances satisfaction but also contributes
to sustaining long-term customer relationships
within the hospitality sector.

Table 6. Results of hypothesis testing in the proposed research model.

Original | Sample | Standard ..
Paths Lo T statistics
sample mean deviation P-values Results
(hypotheses) (|O/STDEV))
(0) (M) (STDEYV)
Directs effects
Customer Experience —
. . 0.832 0.832 0.027 30.909 0.000 H1: Support
Satisfaction
Satisfacti Revisit
austaction = BB 6754 0.752 0.038 19.650 0.000 | H2: Support
Intention
Indirect effects
Customer Experience —
Satisfaction — Revisit 0.627 0.626 0.046 13.653 0.000 H3: Support
Intention
Source: Authors

In addition to the direct effects, the
study also examines the mediating role of
satisfaction in the relationship between customer
experience and revisit intention. The bootstrap
procedure with 5,000 resamples reveals that the
indirect effect is highly significant (p = 0.627,
p <0.001). This finding confirms the presence of
a meaningful mediation mechanism, clarifying
how multi-stage customer experience shapes
customers’ revisit behavior. In other words,
positive experiences across different stages of the
service journey enhance customer satisfaction,
which in turn increases their intention to return.

Overall, the results demonstrate that the
structural model exhibits satisfactory levels of
model fit, explanatory power, and predictive
relevance. All statistical evidence supports the
proposed hypotheses and underscores the central
role of customer experience-conceptualized as a

formative second-order construct comprising
brand experience, service experience, and post-
purchase/consumption experience-in influencing
revisit intention through satisfaction. These
findings provide empirical support for the
importance of managing multi-stage customer
experience in the hospitality industry and suggest
that firms should consistently optimize pre-
consumption, during-consumption, and post-
consumption experiences to enhance customers’
likelihood of returning.

4.3. Research findings discussion

The empirical results indicate that all
hypotheses proposed in the research model are
supported, thereby confirming the pivotal role
of customer experience in shaping satisfaction
and revisit intention within mid- and upscale
hotels in an emerging market such as Vietnam.
Conceptualized as a reflective—formative second-

https://doi.org/10.52111/qnjs.2026.20404
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order construct, customer experience in this
study comprises three core components: brand
experience  (pre-purchase  stage), service
experience (purchase stage), and post-purchase/
consumption experience. The significant
contribution of all three dimensions underscores
the multidimensional and integrative nature
of customer experience, highlighting the need
for a comprehensive rather than a fragmented

assessment of customer experience.

First, the findings demonstrate that
customer experience exerts a positive effect on
satisfaction (H1). This result aligns with prior
studies [5], [39], which argue that favorable
experiences enhance customers’ perceptions
of value, quality, and service responsiveness,
thereby strengthening positive emotions and
overall satisfaction. This suggests that firms
should improve customer experience holistically
across all touchpoints-from brand interaction to
service delivery and post-consumption support-
to effectively enhance satisfaction.

Second, the results confirm that
satisfaction positively influences revisit intention
(H2), consistent with consumer behavior theory
and previous empirical evidence [37], [38].
When customers are satisfied, they not only
evaluate the service more favorably but also
become more willing to return or recommend
it to others. Satisfaction thus remains a central
driver in theoretical models of loyalty and repeat

patronage.

Finally, the study reveals that satisfaction
mediates the relationship between customer
experience and revisit intention (H3). This
indicates that customer experience affects revisit
intention not solely through a direct pathway but
predominantly via satisfaction. This finding is
consistent with prior research [12], [13], [16],
suggesting that more positive experiences lead
to higher satisfaction, which in turn motivates
customers to revisit. This implies that hotels
seeking to strengthen revisit intention should
prioritize enhancing customer experience to

https://doi.org/10.52111/qnjs.2026.20404

elevate satisfaction, rather than relying primarily
on promotional programs or retention strategies.

Overall, the findings highlight the
importance of adopting a customer-experience-
centric approach. Hotels should continuously
refine brand, service, and post-purchase
experiences to create superior value throughout
the entire customer journey. From an academic
perspective, the study reinforces the validity
of conceptualizing customer experience as a
reflective—formative second-order construct and
clarifies its underlying mechanism in shaping
satisfaction and revisit intention.

5. CONCLUSION
5.1. Theoretical implications

This study contributes to the theoretical
foundation of customer behavior and service
marketing by extending and validating
the Stimulus-Organism-Response (SOR)
framework in the hotel context of Vietnam. The
findings demonstrate that multi-stage customer
experience-comprising pre-purchase, purchase,
and post-purchase experiences-significantly
influences satisfaction, which subsequently
mediates its effect on revisit intention. This
result reinforces the argument that diverse
touchpoints throughout the service journey serve
as critical stimuli shaping customers’ internal
psychological states (Organism).

Moreover, the study confirms the central
role of satisfaction as an internal response
(Organism) in transmitting the effects of
experience on behavioral intentions. This
clarification deepens the understanding of how
customers process, evaluate, and transform their
service experiences into behavioral responses.
Identifying satisfaction as a key mediating
variable enriches existing empirical evidence
and advances theoretical understanding of
the mechanisms through which multi-stage
experiences operate in high-quality service
environments.
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Additionally, by conceptualizing customer
experience as a second-order construct that
captures its multidimensional and temporally
continuous nature, the study enhances the
measurement of customer experience beyond
traditional approaches that focus on single
moments or isolated touchpoints. This represents
an important theoretical contribution, reflecting
the dynamic and multi-stage characteristics
of customer experience in the contemporary
hospitality industry.

5.2. Managerial implications

From a managerial perspective, the findings
offer several important implications for hotel
practitioners seeking to design and enhance
customer experience. First, all three stages of
the experience-pre-consumption, consumption,
and post-consumption-play essential roles;
therefore, hotels should adopt an integrated
customer experience management strategy
rather than focusing solely on core service
quality. Optimizing brand-related touchpoints
across communication channels, ensuring
consistency in service delivery during the stay,
and maintaining positive interactions after
departure collectively contribute to higher
overall satisfaction.

Second, since satisfaction is demonstrated
to be a key determinant of revisit intention, hotels
should invest more intensively in managing
perceived quality and emotional experience.
Elements such as personalized services, staff
competence, service responsiveness, and
flexibility in addressing customer needs can
emotional

meaningfully enhance positive

reactions, thereby improving satisfaction.

Finally, the results highlight that post-
consumption experience-often overlooked in
practice-plays a substantial role in sustaining
customer relationships. Hotels should therefore
develop comprehensive post-stay engagement
programs, including thank-you messages,

feedback surveys, personalized promotions,

and loyalty ecosystems. Such initiatives not
only create lasting positive impressions but also
strengthen customers’ intentions to return in the
future.

5.3. Research limitations

Despite its valuable contributions, this study is
not without limitations. First, the research was
conducted within the hotel context in Vietnam;
therefore, the generalizability of the findings
to other countries or service sectors may be
constrained. Second, the data were collected
using a cross-sectional design, while customer
experience and satisfaction may vary over time.
This temporal limitation may reduce the study’s
ability to capture deeper causal relationships.
Third, the measurement of customer experience
relied on customers’ subjective perceptions,
which may be influenced by cognitive biases
or social desirability bias. Additionally, the
research model focuses solely on the mediating
role of satisfaction and does not account for other
potential mediators or competing mechanisms-
such as emotions, trust, or brand attachment-that
have been shown to influence revisit intentions
in prior studies.

5.4. Future research guideline

Building on the aforementioned limitations,
several directions for future research are
proposed. First, subsequent studies may
broaden the empirical context by examining
various service settings-such as tourism
services, resorts, restaurants, or online service
platforms-to enhance the generalizability of
the findings. Expanding data collection to
include different cultural contexts would also
help determine the cross-cultural robustness of
the SOR framework. Second, future research
should consider adopting longitudinal designs
to capture temporal changes in customer
experience and satisfaction, thereby offering
deeper insights into the dynamics of customer
behavioral responses. Moreover, incorporating
additional mediating or moderating variables-

https://doi.org/10.52111/qnjs.2026.20404
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such as positive or negative emotions, trust,
customer participation, or service-supporting
technologies-could extend the current model and
provide a more comprehensive understanding of
the psychological mechanisms that shape the
customer journey. Finally, in-depth qualitative
approaches, such as semi-structured interviews
or experience diaries, may be employed to
explore emotional and cognitive dimensions
that are not fully captured through quantitative
measures. Such avenues would help strengthen
empirical evidence and enrich our understanding
of multi-stage customer experience in modern
service environments.
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TOM TAT

Trong boi canh canh tranh ngay cang gia tang trong nganh khach san, trai nghiém khach hang déng vai tro
then chét trong viéc dinh hinh sy hai long va y dinh quay tro lai. Nghién ctru nay tiép can trai nghiém khach hang
theo md hinh da giai doan, trong d6 trai nghiém trudc khi mua twong tng véi trai nghiém thuong hi¢u, trai nghiém
trong khi mua phan anh trai nghi¢ém dich vy, va trai nghiém sau khi mua dugc thé hién qua trai nghiém sau tiéu
ding. Dya trén m hinh Kich thich — Sinh thé — Phan tng (SOR), nghién ciru kiém dinh tac dong cua trai nghiém
khach hang dén ¥ dinh quay tro lai thong qua sw hai 1ong. Dir liéu khéao sat duoc thu thap tir 276 khach du lich luu
tri tai cac khach san trung va cao cap & Gia Lai (Viét Nam) va dugc phan tich bang PLS-SEM. Két qua cho thay
trai nghiém khach hang anh huong tich cuc dén sy hai long, sy hai long ¢6 anh hudng tich cuc dén ¥ dinh quay tro
lai va sy hai long ciing dong vai tro trung gian trong viéc thiic ddy y dinh quay tro lai. Nhitng phét hién nay cung
cap bang chimg thyc nghiém ciing ¢ mo hinh SOR va goi y ham ¥ quén tri nhim nang cao trai nghiém luu tra.

Tw khéa: Trai nghiém khach hang da giai doan, sw hai long, y dinh quay tro lai, khach san, mé hinh kich thich —
sinh thé — phan itng (SOR).

*Tac gia lién hé chinh.
Email: nguyentiendung@gqnu.edu.vn
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Nghién clu cac yéu té anh hudng dén déng luc lam viéc
clia cong chiic phudng trong bdi canh chuyén déi so:
Trudng hgp nam phudng dong bang phia Pong Nam

tinh Gia Lai

Pio Bich Hanh"*, Nguyén Ha Thanh Thio?, Cao Ky Nam®, Vo Thi My Hoa*

'Khoa Ly ludn chinh tri - Ludt va Quan ly nha nude, Truong Pai hoc Quy Nhon, Viét Nam
’Khoa Tai chinh — Ngdan hang va Quan tri kinh doanh, Truong Pai hoc Quy Nhon, Viét Nam
3Phong Céng tac sinh vién va Hop tdc doanh nghiép, Truong Dai hoc Quy Nhon, Viét Nam
‘Thué tinh Gia Lai, Viét Nam

Ngay nhan bai: 22/10/2025; Ngay swa bai: 20/11/2025
Ngady nhdn dang: 25/11/2025; Ngay xudt ban: 28/08/2026

TOM TAT

Dong luc 1am viée cta cong chirc ludn dong vai tro quan trong thuc day chat lugng cung cap dich vu cong
cho x3 héi. Thuc tién Viét Nam cho théy, sy van hanh chinh quyén dia phuong hai cép trong xu thé chuyén ddi
s6 dang dat ra khong it thach thire, tac dong trén nhiéu phuong dién 1én dong lyc 1am viée ctia cong chire cip co
sO' n6i chung. Vi vi thé 1a doi ngii phuc vu nhan dan & cac chinh quyén do thi, cong chirc phudng cang can dugc
chinh quyén quan tim, dau tu nang cao dong luc 1am viéc dé thich tmg t6t v6i tién trinh cai cach hanh chinh gén
v6i quan tri s6. Do d6, nghién ctru vé cac yéu t6 anh huong dén dong lyc 1am viée clia cong chirc phudng 14 can
thiét ma truong hop nim phudng dong bang phia Pong Nam tinh Gia Lai ciing khong ngoai 1¢. Trong cong trinh
nay, tic gia sir dung phuong phéap dinh lugng nham muc tiéu xay dung luén cir khoa hoc, d& xuét giai phap nang
cao dong luc lam vi¢c cua d6i ngli cong churc phudng thudc dia ban nghién ctru.

Twr khéa: Dong luc lam viéc, cong chirc phuong, chuyén doi 55, tinh Gia Lai.

1. PAT VAN PE cac yéu to anh huong lén DLLV ciia cong chirc

G Viét Nam, cai cich hanh chinh (CCHC) ghn X3 Phudng nham myc dich thc day sy gan bo,

v6i xu thé chuyén dbi sé (CPS) dién ra manh
mé & cac cip, cac nganh. Mudn dat muyc tiéu 2.COSOLY THUYET VA PHUONG PHAP
CCHC, ban than mdi c¢ong chirc phuc vu trong t6 NGHIEN CUU

chtrc hanh chinh nha nude (HCNN) ludn can co
dong luc lam viéc (PLLV) dé bao dam hiéu qua
hoat dong cong vu (CV), chu dong thich tng voi
nhitng diéu chinh vé thé ché dé tao ra thay doi
tich cuc. Hién nay, viéc van hanh chinh quyén
dia phuong (CQDP) hai cap gin vdi sap xép lai
cac don vi hanh chinh (PVHC) cép xa trén toan
qudc cang dit ra yéu cau nghién ctru thiu déo

cong hién lau dai cho t6 chuc cong.

2.1. Co s& ly thuyét va khung phan tich

Theo Luat Can by, Cong chirc nam 2025, Nguoi
dugc tuyén dung vao vi tri viéc lam (VTVL)
trong co quan cip xi 1a cong chirc. Theo phan
loai BVHC, cép xd ¢6 thé duge t6 chire thanh
phuong hodc xa. Tu do, cong chirc lam viée & cac
phuong goi chung 1a cong chttc phuong (CCP).

*Tac gia lién hé chinh.
Email: daobichhanh@gnu.edu.vn
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Dé 1am rd cac anh huong dén PLLV cua
CCP, trudc tién can tim hiéu vé dong luc, PLLV
no6i chung va BLLV trong khu vuc cong (KVC).
Theo Broussard va cong su, “dong luc la cdi thiic
ddy con nguoi lam hodc khéong lam mét diéu gi
d6” [1]. Bong luc luon kém theo su nd luc, kién
tri va muc dich. Khi dat vao bdi canh cong viéc,
su thuc day con ngudi nd luc trong diéu kién
cho phép dé tao ra nang suat va hiéu qua dugc
hiéu 1a DLLV [2], [3]. P& cap dén DLLV, Frey
va Osterloh da phan loai dong luc bén trong va
bén ngoai (intrinsic va extrinsic) [4]. Tuy nhién,
du 1a dong luc bén trong hay bén ngoai thi muc
tiéu cua viéc nghién ciru PLLV 1a lam céach nao
tao dong luc dé nguodi lao dong thuc hién trach
nhiém duogc giao mdt cach hiéu qua nhét.

Nghién ciru ban dau vé DLLV trong KVC
ma cu thé hon 14 trong t6 chirc HCNN do Perry
va Wise khoi xudng, theo do, “DLLV la khuynh
hudng ca nhan dé dap ing nhiing yéu cau co ban
ctia to chirc cong” [5]. V&i ban chat hoat dong CV
trong KVC gén véi muc tiéu cong va khong vu
loi, PLLV trong t6 chitc cong s& co khac biét voi
DLLYV trong td chire tu vén coi trong muc tiéu lgi
nhuén. Quan diém nay nhan dugc nhiéu su déng
thuan, thé hién qua cac nghién ctru ctia Brewer,
Selden, Rainey va Steinbauer, Vandenabeele
va Van de Walle [6] - [8]. Do d6, khi khai thac
cac yéu td tac dong dén PLLV trong KVC, cac
nha khoa hoc nhu Wright, Buelens va Van den
Broeck, Mann, Houston tuy déu ung ho khung
phan tich chung bao gom: luong, phiic loi, dao
tao, thing tién, sy on dinh cong viée, moi truong,
diéu kién lam viéc, vai tro lanh dao, mbi quan
hé déng nghiép, khen thudng va ghi nhan thanh
tich nhung ndi ham phan tich cac yéu td s& co nét
dic thu gan v6i mdi truong hoat dong CV trong
KVC [9] - [12]. Piéu nay co thé 1y giai duoc
boi vi xét dén cung, cong chirc ciing 1a nguoi
lao dong nén yéu t6 nao tac dong dén DLLV noi
chung duong nhién c6 tic dong dén PLLV cia
cong chirc, chi khac biét vé mirc do va hudng tac
dong gin vai dic thu cia QLNN trong timg giai
doan CCHC. Tir d6, két qua nghién ciru tuong

https://doi.org/10.52111/qnjs.2026.20405

{g v6i bdi canh cy thé va ¢ PVHC xac dinh s&
khong thé trung lip voi két qua nghién ciru trong
khu vuc tu cho dii khung phan tich ¢6 thé twong
dbi tiém can nhau.

Qua phan téng quan, chung t6i nhan thiy
chu d tiép can cac yéu t6 anh huong dén DLLV
cua cong chuc trong KVC da thu hit sy quan
tam trong thoi gian gan day nhung phan 16n tap
trung & cap tinh, trong khi cép co sé (phuong,
x4) lai it duoc nghién ciru, dac biét tai cac phuong
do thi cia tinh Gia Lai véi moi truong lam viée,
nang lyc s6 ctia CCP va ap luc CDS c6 nhitng nét
riéng. Bén canh do, con thiéu ving nhimg nghién
ctru thyc nghiém danh gia day du cac yéu t6 anh
hudng dén PLLV cua CCP gin v6i CPS do khéac
biét vé cach tiép can, phuong phap nghién ctru va
cach do luong bién khac nhau. Ngoai ra, nghién
ctru vé chil dé nay d& gip phai vin dé noi sinh do
mot sb yéu t6 kho quan sat vi dac thu thye thi CV
ctia CCP va qué trinh diéu chinh thé ché QLNN.
Do do, cong trinh cua chung t6i dugc thuc hién
dé b6 sung bang chimg thuc nghiém vé mdi quan
hé giira cac yéu té anh huong 1én DLLV cta CCP
trong bdi canh CPS trén mot DVHC cu thé; chi
¥ phan nhém PLLV bén trong — bén ngoai dé
giam thiéu thién 1éch trong két luan nghién ciru.

Gidi han nghién ctru hién tai 1a da sb cac
cong trinh chi tap trung vao moi truong lam viéc
truyén thong, chua xem xét day da bdi canh sb
hoa, lai chu yéu duogc thyc hién ¢ cac dia phuong
16n, khong phan anh déc thu d6 thi ¢ cac BVHC
cép phuong méi cia mot tinh vira sap nhap nhu
Gia Lai. Dong thoi, chua c¢6 phan tich sau vé
vai tro ctiia CDS trong timg yéu td tic dong 1én
DLLV cua CCP.

Tir nhitng gi6i han va khoang trong trén,
hudng nghién ciru tiép theo 1a tap trung: (1) xay
dung mo hinh tong hop cac yéu tb tac dong 1én
DPLLV ctia CCP trong xu thé CPS; (2) khao sat
chuyén sau tai cac phuong d6 thi Gia Lai dé
phan anh rd bdi canh dia phuong; va (3) dé xuat
cac giai phap chinh sach tang cuong DLLV cua
CCP trong mdi trudng s6 hoa ngay cang dién ra
manh mé.
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C6 07 yéu tb phd bién da duoc thira nhan
gdy anh huong 1én DLLV ctia ngudi lao dong noi
chung. Khi dit vao truong hop CCP trong bdi
canh CDS, ta c6 cac phan tich nhu sau:

Thir nhét, vé luong va phuc lgi, Herzberg,
Wenzel, Krause va Vogel, Huang, Xu va
Chengwei da cho thdy mdi quan hé voi DLLV
khi xem xét tur su phu hop gitta luong, dai ngg,
tinh chét, khéi lugng cong viéc, sy phan chia
va quan h¢ so sanh voi dai ngd ¢ don vi khac
[13] - [16]. CCP Viét Nam chiu anh huong bédi
lwong va phuc lgi do ho bi rang budc boi hé s6
chi tra tuong ing véi VTVL cta nén CV, luong
co sO tang cham trong khi hoat dong CV ngay
cang phuc tap do ap luc tr CDS.

Thtr hai, theo Hall, dao tao va thang tién
ludn lién hé chit ché véi DLLV [17]. Dbi véi
truong hop CCP, quan diém trén duoc cing cb
boi nghién ctru cua Thaler, Hur, Chen khi xem
x¢t cac khia canh hoc tap, tu dudng nang luc va
¢6 co hdi phat trién chirc nghiép gin voi yéu cau
ung dung cong nghé vao hoat dong CV trong
tién trinh CBS [18] - [20].

Thir ba, vé su on dinh cong vige, cac
nghién ctru truyén thong ctia Greenhalgh, Perry
hay Pham Vin Tuén déu da khang dinh yéu t6
nay giip dam bao duy tri DPLLV cua ddi ngii
nhan sy trong KVC [21] - [23]. Trong bi canh
CPS, sy én dinh cong viéc dugc mang lai tu
dinh hudng 16 rang cua co quan quan ly, sir dung
va 16 trinh diéu chinh quy trinh 1am viéc dé CCP
thich nghi véi thay doi tir cong nghé quan 1y,
giam thiéu cac tac dong tiéu cuc lén PLLV do
nhitng lo ling mat viéc vi 4p luc méi cua VIVL
(theo Fernandez & Rainey, Kim & Fernandez)
[24], [25].

Thir tw, vé moi truong va didu kién lam
viéc, dac biét véi tién trinh CDS, PLLV ctia CCP
s€ duoc cung ¢ khi ho hai long véi lam viéce
truc tuyén, co du nguén luc hd tro va hé théng

quan 1y phu hop trén nén tang s6. Quan diém
nay dugc dan dat tir nhimg nghién ctru chung
ctia Hackman, Brooks cho dén Allen [26] - [28].

Tht nam, vé vai tro nguoi lanh dao, Bass
thira nhan ring PLLV n6i chung dugc thic diy
dudi su dan dat, hd tro tir ngudi dimg dau to
chirc [29]. Phu hop véi xu thé ting cudng tng
dung cong ngh¢ s6 vao HCNN, Hur ciing chiing
minh tim quan trong cua lanh dao anh hudng 1én
DLLV ctia cong chirc théng qua dinh huéng gan
cong ngh¢ s6 vao hoat dong CV déng thoi voi su
diéu chinh phuong thirc quan tri s [19].

Thir sdu, v& mbi quan hé dong nghiép,
theo Homans, trong quan 1y nhan sy KVC, mbi
quan hé dong nghiép ludn 1a céu trac then chdt
anh huong DLLV, hiéu qua va su cam két [30].
Véi mic do tuong tac trén nén ting sd ngay
cang tang trong CCHC, su hd trg, hop tac dong
nghiép van dong vai tro khong thé thiéu dé CCP
duy tri DPLLV thong qua qua trinh hoc hoi nham
nang cao nang lyc thyc thi CV [31].

Thir bay, vé khen thuéng va ghi nhan thanh
tich, theo cac nghién ctru noi bat ctia Skinner hay
Phan Vén Diing, PLLV cuta cong chtic sé dugc
nang cao néu sy ghi nhan 1a xtmg dang [32],
[33]. Noi cach khac, yéu té khen thuong va ghi
nhan 1a céng cu cung c¢b hanh vi, gia ting DLLV
va duy tri hi¢u suét, mang lai tdc dung hd tro
CDS trong td chirc cong.

Nhu vay, tuy BDLLV cta CCP chiu anh
huéng tir nhidu yéu t6 chung nhung do CCP
phuc vu cho KVC va dang trong bbi canh dic
thu CDS toan dién nén cac quan sat cAu thanh hé
yéu td tac dong s& khac biét so voi nhitng nghién
ctru BDLLV ¢ khu vuc tu. Tur khung phan tich
trén, tac gia dé xuit mo hinh nghién cuu dugc
thiét ké tir 1y thuyét thang do nhén t6 dua trén
nén tang JDI. M6 hinh 07 yéu td, str dung cau
hoi dang Likert.
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Hinh 1. M6 hinh nghién ctru dé xuét.

Tién lwong & phuc loi

Dio tao & thing tién

Su on dinh cong viéc

Moi truong & dieu kién lam viéc

Vai tro nguoi 1anh dao

Mbi quan hé déng nghiép

Khen thuéng & ghi nhén

2.2. Phuwong phap nghién ciru

Két qua nghién ciru so bo duge trinh bay & bang 1

bong luc lam viéc
cua CCP

Nguon: Tac gia deé xuat

Bang 1. Thang do cac yéu t6 anh huong dén dong luc 1am viéc cua CCP.

Ki hiéu

Néi dung thang do

Ngudn

A. Tién lwong va phic lgi

Mirc lwong hién tai phan anh thyc chét tinh chét va

Al khi luong CV Wenzel, Krause, Vogel [14], Huang [15]
A2 CCP dugc hudng cac ché dg, phiic lgi theo quy dinh | Huang [15]

CCP nhén dugce su hd tro can thiét (trang thiét bi, phu .
A3 Xu, Chengwei [16]

cép...) dé thich tmg voi xu hudng lam viée hién dai

B. Pio tao va thing tién

CCP duoc tao diéu kién tham gia tap huin k§ ning

Thaler, Spraul, Helmig, Franzke [18]; Chen,

B1
CV moi, chu trong vao k¥ nang cong nghé Hsieh, Chen [20]
CCP c6 co hoi thing tién néu dép tmg tot yéu ca

B2 co::o ?1 a‘mg .1?n n.eiu a,p e fot yeu cad Thaler, Spraul, Helmig, Franzke [18]
trong moi truong lam viée hién dai

B3 Viée duge bdi dudng dinh ky gitip CCP tu tin trong Hur [19]

bbi canh thay ddi cong nghé

C. Su 6n dinh trong cong viéc
cl Cong viéc on dinh mic du c6 nhiéu thay doi vé quy | Greenhalgh, Rosenblatt [21]; Perry, Mesch,
trinh lam viéc Paarlberg [22]
o ,CCP khéngA chiu énAh huéng tiéu cuc do thay doi tir Kim, Fernandez [25]
ung dung cong nghé
Co quan c6 dinh huéng rd rang dé CCP thich tng voi .
C3 Fernandez, Rainey [24]

moi truong lam viée mai
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Ki hié¢u

N§i dung thang do

Nguf)n

D. Mi trwdng va diéu kién lam viéc

CCP duoc cép du phuong tién dé thuc hién CV trén

D1 L B Brooks [27]; Allen, Golden, Shockley [28]
nen tang so
Hé thong 1am viée cq hanh chinh di¢n to

D2 @\A onkg am, ,Vlec cua ny qua‘n( an ?Am qlen o Allen, Golden, Shockley [28]
phan mém) gitp CCP hoan thanh CV hi¢u qua

D3 CCP hai 1ong v&i méi truong 1am viée truc tuyén Allen, Golden, Shockley [28]

E. Vai tro ngudi lanh dao

Bl Lén{l dao hc:)AtrQ V%Akhuyén khich CCP sir dung cong Hur [19], Bass [29]
nghé trong cong viéc

0 Lanh fi.ao san ’sélng t’h.ay dbi cach thic quan 1y phu Hur [19]
hop véi xu hudng mai.

B CCP nhan dugc dinh hudng 16 rang tir Ianh dao trong Hur [19]; V.T. Phan [23]

viéc thich ing véi thay d6i cong nghé

G. Méi quan hé véi dong nghiép

CCP thuan loi trao d6i, phbi hop v6i ddng nghiép

Virkar, Edelmann, Hynek, Parycek, Steiner,

Gl thong qua cac phuong tién lam viée s6 Zenk [31]

G2 CCP sin sang hd trg nhau dé hoc hoi va sir dung cong | Homans [30], Virkar, Edelmann, Hynek,
nghé méi Parycek, Steiner, Zenk [31]

a3 Quan hé ddng nghiép duy tri tot ké ca khi lam viéc | Virkar, Edelmann, Hynek, Parycek, Steiner,

truc myén

Zenk [31]

H. Khen thwéng va ghi nhin thanh tich

NG lyc ciia CCP trong viée ap dung cong nghé duoc

Skinner [32]; V.D. Pham, T.M. L& [33];

H1 N
ghi nhan kip thoi T.T.M. Nguyén [34]
Viéc danh gia, khen thuéng CCP dién ra minh bach, : .
H2 . e . P.N. Nguyén, Khorsand, Peracek [35]
phu hop véi cach lam viéc hién dai
T.T.M. Nguyén [34]; Amirova, Iskendirova,
H3 Céc dong gdp cua CCP dugc cong nhan guyen [34]; Amirova, Iskendirova

Daueshova, Zhanseitov, Abylasimov [36]

I. Pong lwe 1am viéc ciia CCP trong bdi canh chuyén dbi s6

CCP htng tht va chu dong trong moi truong CV

11 dang din hién dai hoa Ryan, Deci [37]; T.M. Nguyén, T.B. L& [38]

p | CCPluon n lye hoan thanh té’,t, nhiém vu ke ca khi | 0 1 Neuyén, TB. Lé [38]; Vroom [39]
phai thuong xuyén thich ng véi cach lam viéc moi

13 CCP mubn gin b6 1au dai véi KVC Ryan, Deci [37]; Meyer, Allen [40].

Nguon: Tdc gida nghién ciru, dé xudt

Khach thé khao sat 1a d6i ngii CCP cua 05
phuong Quy Nhon, Quy Nhon Bong, Quy Nhon
T4y, Quy Nhon Béc, Quy Nhon Nam.

V& cach tinh ¢& mau, tac gia dung 1y thuyét
ctia Hair va cong su [41]. Theo d0, dé phan tich
hoi quy tuyén tinh ¢6 chét lugng, c& mau nén tir

10 dén 20 1an sb bién doc 1ap. Véi 07 bién doc
1ap da lya chon, nén co tdi thiéu 70 mau (7 x 10)
dén 140 mau (7 x 20). Véi s6 luong thuc té 307
CCP thudc dia ban nghién cuu, tac gia chon cd
mau 13 140 dé dam bao d6 tin cay cao khi phan
tich dinh luong.
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V& phuong phap, tac gia ding cach chon
mau khao sat ngdu nhién ddi v6i doi ngii CCP &
dia ban nghién ciru, lvu ¥ phan bd phiéu tuong
g tuong ddi v6i s lugng CCP thuc té cua ting
phuong, tranh viéc ldy phiéu chénh léch nhiéu
gitta cic PVHC v¢i nhau. Quy trinh chon mau
ngau nhién cy thé nhu sau: thir nhat, khung mau
la danh sach toan bo CCP cua 05 phudng thudc
pham vi nghién ctu, dugc S& Noi vu cung cép
ngay 1/10/2025. Téng s6 CCP trong khung mau
12 307 nguoi. Thir hai, vé phan bo mau theo quy
mo thyc té, s6 phiéu phat ra dugc phan bo ty 18
thuan voi quy mo cong chic ctia tung phuong
theo cong thirc:

. Ni
ni=r Xn

Trong d6 ni 12 s6 mau can thu cia mot
phuong, Ni 13 sé cong chirc ciia phuong cu thé,
N 1a tdng s6 CCP & tit ca cac phuong nghién ciru,
n 1 tong s6 mau can thu cho nghién ctru. Thir ba,
vé cach rit mau ngau nhién va tiéu chi loai trir,
tai mdi phuong, danh sach CCP dugc danh sb
thir ty tir 1 dén Ni. Sir dung ham RAND trong
Excel dé chon ra n; s6 twong tng. Tiéu chi loai
trir: loai khoi danh sach chon mau cac cong chirc
dang nghi dai han (thai san, dm dau, biét phai
hodc cong tac ngoai dia ban trén 1 thang). Néu
CCP duogc chon thude dién loai trir, s€ chon thay
thé nguoi ké tiép trong danh sach ngiu nhién du
phong cua cling phuong. Thir tur, vé s6 phat - s6
thu - ty 1& dap ung, tong s phiéu phat: 140. S6
phiéu thu hop 1&: 140 (dat ty 1¢ dap tmg 100%).
V& quy tic thay thé, dbi véi truong hop tir chdi
hodc khong thu hdi duge sau 2 1an lién hé s& phai
chon nguoi ké tiép trong danh sach dy phong ciia
cung phuong. Tht nam, vé trong sb mau, do mau
dugc phan bd gan tuong tng voi quy mé thuc té,
chénh léch khong déng ké, trong s6 khong duoc
ap dung. Két qua 1am tron nhu sau: Phuong Quy
Nhon thu 34 phiéu; twong tng s6 phiéu thu ¢ cac
phuong Quy Nhon Pong, Quy Nhon Tay, Quy
Nhon Nam, Quy Nhon Bic 1a 25:21:34:26.

Sau khi tién hanh guri phiéu diéu tra theo
bang hoi, tac gia thu vé 140 mau hop 18, sir dung
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thang do Likert ndm béc. Tiép theo, tac gia xtr ly
s6 liéu bang SPSS 20 dé thong ké. Dya trén két
qué phan tich, tién hanh tong hop cac bang thong
ké theo cac thang do. Tir d6, ddi chiéu so sanh
tung mirc 4§ danh gia cho tung tiéu chi riéng l¢,
dong thoi c6 thé rat ra xu huéng cia truong s6
liéu cho tirng nhom tiéu chi. Tung sb liéu thuc
trang s& c6 gia tri nhat dinh, 14 mot kénh tham
chiéu phuc vu cho hoat dong QLNN, gép ph?m
tac dong nang cao DLLV cua doi ngii CCP.

3. KET QUA NGHIEN CUU
3.1. Thong tin khach thé nghién ciru

Theo thong ké ctia S& Noi vu tinh Gia Lai, tong
s6 CCP thudc pham vi ctia nghién ctru nay 1a 307
ngudi, cu thé nhu sau:

Bang 2. Théng ké s lwong CCP nam 2025.

Tén PVHC S8 lwgng CCP
(nguroi)
Phuong Quy Nhon 76
Phuong Quy Nhon Dong 54
Phuong Quy Nhon Tay 46
Phuong Quy Nhon Nam 74
Phuong Quy Nhon Bic 57
Tong: 307

Nguén: So Noi vu tinh Gia Lai

Trong 140 CCP da tham gia khéo sat, co
40,7% la cong chirc nit, 59,3% la cong chirc nam.
CCP c6 tham nién dudi nam nam, tir 6-15 nam,
tr 16-30 nam va trén 30 nam tuong Ung voi ty 1€
9,3%, 37,9%, 39,3% va 13,6%. Khong con CCP
trén 60 tudi dudi tac dong cua 16 trinh sip xép lai
cac DVHC cdp xi va d6i ngii nhan sy HCNN.

3.2. Két qua phan tich dinh lwong

Két qua phan tich do tin cdy o bang 3 cho thdy
tat ca thang do duoc gidi thiéu déu c6 hé sb
Cronbach’s Alpha trong khoang 0,75 dén 0,92
va 16n hon hé sb twong quan bién tong nho nhat.
Nhu vy, tat ca 24 quan sat déu dam bao do tin
cdy dé dua vao phan tich nhan t.
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Bing 3. Két qua kiém dinh Cronbach’s Alpha.

Thang do Cronbach’s Alpha

A 0,81

0,91

0,78

0,75

0,90

0,77

0,84

—~ | m|Qm|g|O|lw

0,92

Nguon: Téc gid tong hop tir két qua phan tich

Bang 4. Két qua phan tich EFA cac bién doc lap.

Tiép do, tac gia kiém dinh EFA dbi véi
cac bién doc 1ap. 21 quan sat cua 07 bién doc
lap dugc dwa vao phan tich nhan t6 kham phé co
hé s6 KMO = 0,854. Trong kiém dinh Bartlett,
gid tri sig. = 0.000 < 0.05; 07 nhén t6 duoc rit
trich tai Eigenvalue 1a 1.4 va ddm bao phuong
sai trich dugc 1a 71,3% > 50%. Nhu vdy, 07 nhan
t6 nay giai thich hon 71% bién thién dir liéu. Cac
quan sat déu dam bao vé hé sd tai va khong xay
ra hién tuong nhoém bién. Két qua phan tich EFA
céc bién doc 1ap thé hién qua bang 4.

Bién quan sat

Nhén t6

Mtrc lwong hién tai phan anh thuc chét tinh chét
va khéi lugng CV

0,859

CCP dugc huong cac ché do, phuc loi theo quy
dinh

0,873

CCP nhan duoc sy hd trg can thiét dé thich ing
v6i xu hudng 1lam viée hién dai

0,763

CCP duoc tao didu kién tham gia tdp huan k§
nang CV mdi, chu trong vao ky nang cong nghé

0,852

CCP ¢6 co hoi thang tién néu dap tng tot yéu
cdu trong moi trudng 1am viée hién dai

0,887

Viée duge bodi dudng dinh ky gip CCP ty tin
trong bdi canh thay di cong nghé

0,881

Cong viéc 6n dinh mic du c6 nhiéu thay ddi vé
quy trinh

0,751

CCP khong bi anh hudng tiéu cuc do nhiing
thay ddi tir img dung cong nghé

0,876

Co quan c6 dinh hudng rd rang d& CCP thich
ung véi moi truong lam viée

0,869

CCP duoc cap du phuong tién dé thuc hién CV
trén nén tang s6

0,731

Heé thdng lam viéc ctia co quan gitip CCP hoan
thanh CV hi¢u qua

0,826

CCP hai long véi moi truong lam viée truc
tuyén

0,742

Lanh dao hd tro va khuyén khich CCP sir dung
cong ngh¢ trong cong viéc

0,867

Lanh dao sin sang thay d6i cach thic quan ly
theo xu hudng méi.

0,876
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) Nhan tb
Bién quan sat
1 2 4 5 6 7
CCP nhan dugc dinh huéng rd rang tir 1anh dao
A C YA . 0,885
trong viéc thich nghi véi thay doi cong nghé
CCP d& dang trao ddi, phdi hop v6i ddng nghiép 0.850
théng qua cac phuong tién lam viéc s6 ’
CCP san sang hd trg nhau dé hoc hoi va sir 0.8
dung cong nghé méi ’
Quan hé ddng nghiép duy tri t6t ké ca khi lam 0740
viée truc tuyén ’
Nhitng nd Iyc cia CCP trong 4p dung cong 0.868
nghé dugc ghi nhan kip thoi ’
Viéc danh gia, khen thuong CCP dién ra minh
. o ta A i 0,874
bach, thich hgp véi cach lam viéc hién dai
Dong gop cua CCP dugc cong nhan 0,891
Nguon: Tdc gid tong hop tir két qua phan tich
Déi vé6i I (phu thudc), phan tich EFA cho O budc cubi trong dinh lugng, cac gia tri
thdy KMO = 0,721. Trong kiém dinh Bartlett, sig. trong bang 5 déu nho hon 0.05 di cho thay
sig. = 0.000 < 0.05; nhén t6 dugc rit trich tai gitta bién I va cdc bién doc 1ap A, B, C, D, E, G,
Eigenvalue dam bao phgmg sai trich dugc la H c6 quan hé chat ché. Vi vay, phan tich quan hé
69,0% > 50%v nén C.’flc bién dugc chirng minh cé hoi quy tuyén tinh 12 phu hop.
tuong quan tong thé va thang do dat gia tri hoi
tu. Do d6, md hinh nghién ctru ding nhur dy kién.
Biang 5. Két qua phan tich tuong quan.
A B C D E G H
Tuong quan Pearson 0,521%* 0,613** 0,489* 0,534%* 0,582%* 0,461* 0,557**
Mirc y nghia 0,014 0,003 0,021 0,009 0,005 0,028 0,007
* Mirc y nghia 0,05; ** Murc y nghia 0,01
Nguon: Tdc gid tong hop tir két qua phdn tich
Theo két qua ¢ bang 6, mé hinh hoi quy déu co gia tri dwong nén cac bién doc lap tac
tuyén tinh phu hop véi tap dir lidu & mirc 78,3%. dong cung chiéu 1én bién phu thudc khi ¢ dinh
Trong kiém dinh t (bang 6), da s6 céc gia tri cac bién. Cu thé, tri ) Bo=0,198, Pg=0,342,
sig .< 0.05 nén c6 07 bién doc 1ap c6 ¥ nghia Bc=0,356, Bp=0,190, B=0,256 va P;=0,187,
thong ké giai thich cho bién 1. Hé sé hdi quy BH =0,230.
Bang 6. Hé s6 mirc d phu hop cta mé hinh.
M6 hinh R R? R? hi¢u chinh Sai léch
1 0,892 0,796 0,783 0,385

https://doi.org/10.52111/qnjs.2026.20405
76 | Tap chi Khoa hoc Triwong Pai hoc Quy Nhon, tap 20, sb 4, tr. 69-82, 2026

Nguon: Téc gid tong hop tir két qua phan tich



Xl KHOA HOC

TRUONG PAI HOC QUY NHON

Bang 7. Két qua hdi quy.

A A 1A H¢ sb hoi A A A
He¢ s0 hoi quy chua uv di o o Thong ké da cong
chuin héa 4 Ry , (}m tri Mire y tuyén
Mb hinh chuan héa | kiém dinh nghia
Sai s6 t (Sig.) .
B 2 Beta Dung sai VIF
chuan
A 0,215 0,074 0,198 2,91 0,004 0,938 1,07
B 0,321 0,069 0,342 4,65 0,000 0,894 1,12
C 0,345 0,068 0,356 5,07 0,000 0,906 1,10
D 0,204 0,073 0,190 2,79 0,006 0,950 1,05
E 0,272 0,081 0,265 3,36 0,001 0,921 1,09
G 0,193 0,065 0,187 2,97 0,004 0,945 1,06
H 0,238 0,071 0,230 3,35 0,001 0,927 1,08

Nhu vay, phwong trinh hdi quy tuyén tinh
ratraduocséla: /= 0,1984 + 0,342B + 0,356C
+0,190D + 0,256E + 0,187G + 0,230H

3.3. Thao luian nghién ciru

Két qua phan tich hoi quy cho thiy 07 bién doc
lap déu c6 anh hudng tich cuc va c6 ¥ nghia
thong ké dén DLLV ciia CCP trong bdi canh
CPS. Mirc ¥ nghia ciia tit ca cac bién déu dudi
ngudng 0.05, ching t6 cac yéu td nay dong vai
trd quan trong trong viéc thiic ddy DLLV.

Dic biét, hé s6 Beta chuin hoa cao nhat
thudc vé hai bién C (Beta = 0.356) va B (Beta =
0.342), cho thiy day 1a nhiing nhan t6 anh huong
manh mé& nhat dén PLLV ciia CCP. Két qua nay
nhit quan v6i Perry va Wise, Locke va Latham
khi nhin manh vai trd cta sy 6n dinh va co hoi
phat trién nghé nghiép trong viéc duy tri PLLV
ciia nhan sy trong KVC [5], [42]. Pong thoi,
nghién ctru ciia Kim, Noe ciing chi ra ring dau
tur vao ddo tao va phat trién vira giup ting cudng
nang luc, vira gitip gia ting mirc d6 cam két, sy
hai long cling nhu DLLV [43], [44]. Két ludn nay
phan anh rd thyc té rang trong moi truong CHS
day bién dong, sy 6n dinh trong cong viéc tao
ra sy an tdm can thiét @& CCP tap trung nd luc,
ddng thoi viéc dao tao lién tuc gitip ho nang cao
nang lyc thich nghi v6i cong nghé mai, gop phan

Nguon: Tdc gid tong hop tir két qua phan tich

lam gia tang su chu dong va hung thi trong thuc
thi CV.

Céc yéu t6 nhu chinh sach dai ngd, lanh
dao dinh hudng va ghi nhan khen thudng ciing
dugc chirng minh cé tac dung tich cuc. Theo
nghién ctru ciia Rainey va Steinbauer, DLLV cua
cong chirc khong chi phy thudc vao vat chit ma
con chiu anh hudng tr mai truong lanh dao va
su cong nhan vé mit tinh than [7]. Bass ciing
dé cao vai tro lanh dao trong dinh huéng va tao
dong luc nho su hd tro va khich 1& d6i mai [29].
Dong thoi, Herzberg, Brewer va Selden ciing chi
ra rang quan hé dong nghiép va hd trg xa hoi giir
vai tro nhét dinh thuc day hiéu suat, DLLV trong
KVC [6], [13].

Ngoai ra, két qua phan tich EFA v§i KMO
dat yéu cau va kiém dinh Bartlett co tri sig.< 0.05
cho thdy dir liéu c6 tinh thich hgp dé phan tich
nhan t6, dong thoi cac nhéan t6 rit trich dam bao
phuong sai trich tong cong trén 50%, khang dinh
tinh hdi tu va phu hgp cua thang do [41].

Vé tong thé, nghién ctru 1am rd duoc cac
yéu td quan trong tac dong dén DLLV cua CCP
trong bdi canh CDS, 1am phong pht 1y luan quan
tri nguon nhan lyc cong trong nén CV hién dai.
Pong gop co so khoa hoc dé co quan co tham
quyén thiét ké chinh sach phu hop nhim thic
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day DLLV, niang suat va sy gin bo caa CCP véi
KVC. béc biét, duy tri su on dinh cong viéc va
cha trong phat trién ning luc can dugc coi 4 wu
tién trong xu thé CPS.

4. KET LUAN VA KIEN NGHI
4.1. Két luan

Bay yéu t6 dé xuit ban dau anh hudng cing
chiéu dén PLLV cua d6i ngii CCP thudc dia ban
nghién ctru va dugc sap xép lan luot 1a: dao tao
va thang tién, sy on dinh cong viéc, vai tro lanh
dao, khen thuong va ghi nhan, tién lwong va
phuc loi, moi truong va diéu kién 1am viéc, quan
hé dong nghiép. Két qua nghién ctru ting ho cac
gia thuyét da duoc dit ra.

4.2. Kién nghi

Nghién ctru trén cung cip thong tin dinh luong
dé cac cdp quan Iy dinh hudéng giai phap ning
cao DLLV cua ddi ngii CCP, gop phan gia ting
hi€u nang, hiéu luc, hi¢u qua QLNN cta CQDP.

V& mit giai phap, mudn thuc diy PLLV
ctia CCP, trude hét can tac dong diéu chinh dugc
cac yéu t6 anh huong 1én PLLV. Xac dinh dau
la anh hudng chi phéi dong luc bén trong, dau
1a yéu t6 tac dung 1én dong luc bén ngoai dé lam
co so hinh thanh giai phap tuong ung [4]. Theo
Frey va Osterloh, mudn dat hiéu sudt cong vige
cao va bén vimg thi phai két hop hai hoa giira
dong lyc noi tai (xuét phat tir ca nhan CCP co y
thire, cam giac hing thu, y nghia, tu chu, trach
nhiém, mong mudn phat trién ban than — twong
ung voi cac bién B, E, G) va dong luc bén ngoai
(cong viée 6n dinh, duoc ghi nhan, khen thuong,
dugc phat trién chirc nghiép - tuong tng véi
cac bién A, C, D, H). Néu chi thic ddy dong luc
bén ngoai, c6 thé gy ra hiéu Gmg nguoc, lam
x61 mon dong luc ndi tai (crowding-out effect).
Do d6, trong CBS, Nha nudc can phdi hop day
manh hai loai dong luc mdt cach phu hop doi
voi CCP.

D6i voi lanh dao cac phuong, vai tro
nguoi lanh dao c6 lién quan dén ca dong luc bén
trong - bén ngoai nhung thién vé dong lyc bén
trong vi lanh dao truyén cam himg c6 thé kich
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hoat dong lyc ndi tai manh mé [4]. Do do, can
bdi dudng ky ning lanh dao trong moéi truong
s6 cho can bd phuong (Chu tich, Pho Chu tich
phuong); khuyén khich can bd 1am guong trong
st dung cong ngh¢, chu dong trién khai CPS tai
dia phuong. Tang cudng phong cach quan ly trao
quyén, hd tro thay vi ap dat, tao diéu kién cho
CCP chu dong sang tao.

Dbi véi co quan QLNN c6 tham quyén va
CQDP, thuc té nghién ctru truong hop 05 phudng
phia Pong Nam tinh Gia Lai cho thiy dao tao,
thang tién cung 6n dinh cong viéc da biéu hién
muc d6 tac dong cao nhét. Do dé, cac co quan
c6 tham quyén trude tién can quy dinh thiét 1ap
16 trinh nghé nghiép rd rang dya trén ning luc
thuc thi ctia tmg VTVL cdp xa, phuong trong
mdi truong lam viée sd hoa. TO chirc cac 16p
dao tao chuyén sau vé k¥ ning sd, an toan thong
tin... gitp CCP nang cao ning lyc. Uu tién bd
nhiém, d& bat voi nhitng CCP ¢6 k¥ ning cong
nghé va chii dong tham gia CDS. Pdng thoi, lam
1d chinh sach bao dam VTVL 6n dinh cho CCP
dat yéu cau trong qua trinh CPS gin véi hoan
thién b tiéu chi danh gid minh bach, giup CCP
yén tdm cong tac, khong bi danh gia chu quan
khi tmg dung cong nghé méi. C6 co ché ho tro,
bdi dudng thém cho CCP gip kho khin trong
tiép can cong nghé thay vi tinh gian ngay lap tuc.
Diéu nay phu hop hoan toan véi 16 trinh chuan
hoa VTVL & cép x4, phudng theo tinh than phap
luat hién hanh.

Khen thudng va ghi nhan, luong, phuc
loi déu anh huong 1én dong luc bén ngoai. Can
thiét 1ap hé thong khen thuéng minh bach cho
ca nhén, tap thé c6 sang kién tmg dung cong
nghé, CCHC. Ghi nhan nd luc cong nghé cua
CCP bang hinh thtrc vinh danh, tuyén duong trén
cong thong tin CQDP hoic tai cac budi hop giao
ban. T6 chirc hoi thi, phong trao dé tao dong luc
thi dua CDS va lan toa. Cai cach ché do luong
g:fln voi KPI, dic biét 1a hiéu suét cong viéc trong
mdi truong s6 hoa. Thuong CCP theo higu qua
tmg dung coéng nghé, vi du xir Iy hd so nhanh,
khong dé ton dong trén hé théng mot ctra dién
ttr. Cung cap phu cap dic thu cho CCP truc tiép

78 | Tap chi Khoa hoc Trwong Pai hoc Quy Nhon, tap 20, sb 4, tr. 69-82, 2026



Xl KHOA HOC

TRUONG PAI HOC QUY NHON

tham gia CPS, t6 cong nghé sb cong dong. Theo
ly luan chung, khi tic dong dén hai yéu té bén
ngoai néu trén can tranh lam dung khen thudng
vat chat dé loai trir kha nang lam suy giam dong
luc noi tai. Hién nay, cac ghi nhan, dai ngé cho
CCP phan nhiéu thién vé dong vién tinh thin nén
rat pht hop véi ché dinh quan 1y, st dung cong
chure trong phap luét hién hanh va ban chét hoat
dong CV trong KVC von mang tinh phuc vu.
Tuy nhién, CQDP vin nén nghién ctru thdu do
khi nang cao dai ngd vat chit cho CCP vi dic
thi CQDP hai cip méi van hanh dang giy ra ap
luc CDS rat 16n cho chinh quyén phuong, tham
chi cac phuong dong vai tro tinh ly ludn c6 khdi
luong CV véi do phuce tap vuot xa CQDP nong
thon (céc xa). Voi truong hop Gia Lai, tinh co
thé xem xét trién khai iDesk vao qua trinh CV
ctia tit ca CQDP 1a phuong dé tinh KPI tuong
xtmg cho CCP, tao cin ctr trich ngan sach ho tro,
dong vién CCP dat KPI cao.

Vé cai thién méi truong, diéu kién lam
viéc, tinh cdn quan tdm nang cap ha tang cong
nghé mot cach dong bd tai phuong nhu: may
tinh, mang internet toc d9 cao, phan mém quan
Iy thuc thi CV. Cai thién khéng gian lam viéc
hién dai, s6 hoa ho so, tiép tuc trién khai mo hinh
trg 1y s6, cong dich vu cong gitp CCP thao tac
nhanh. Tiép tuc phdi hop voi Tinh doan Gia Lai
dua thanh nién dén hd tro Trung tim Hanh chinh
cong va cac Uy ban nhan dan phuong moi sap
nhap dé giam ap lyc xir Iy CV cho CCP. Phuong
thirc ndy c6 gié tri rd rét trong bdi canh bién ché
CCP dang theo 16 trinh thu hep trong khi mire do
trién khai chinh quyén sb ngay cang cao.

Lién quan dén dong luc bén trong, yéu t6
quan hé ddng nghiép c6 gia tri hd trg, thong qua
su tuong tac than thién lam gia tang sy hai long
cong viéc va qua do nang cao PLLV ¢ CCP. Co
quan st dung CCP cin to chirc cac hoat dong
nhoém gin v6i CPS nhu thi dua nhom, trao dbi
kinh nghiém tmg dung phan mém méi. Khuyén
khich hoc hoi 13n nhau, tao nhém hd trg ndi bo
trong cung phuong dé cing vuot qua thach thirc
vé cong nghé. Hinh thanh vin hoa 1am viéc than
thién, tich cuc, cing nhau cai tién quy trinh cong
viéc nho ap dung cong nghé s6 vao QLNN.

Dbi v6i doi ngii CCP, ban than CCP can
chu dong phat huy dong luc ndi tai thong qua y
thirc trach nhiém, tinh than ty chu, hing tha d6i
v6i cong viée gan voi CPS; tich cuc hoc hoi ki
nang cong nghé va tham gia cac 16p dao tao do
cép trén t6 chirc. Ngoai ra, can tham gia cac hoat
dong nhom, chia sé kinh nghiém st dung phén
mém méi; hd trg 14n nhau trong cong viée dé
nang cao su hai long va cung ¢d DLLV.

CAM KET VE MAU THUAN LOQI iCH

Cdc tac gia tuyén bé nghién ciru nay khéng co
xung dot loi ich.

LOI CAM ON

Nghién ciru nay dwoc thuwe hién trong khudn kho
dé tai khoa hoc cong nghé cdp co so ciia Trieong
Bai hoc Quy Nhon véi ma sé T2025.900.20.
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ABSTRACT

The working motivation of civil servants always plays an important role in promoting the quality of
public service provision to society. In Vietnam, the current operation of two-level local governments in the digital
transformation trend is posing many challenges, affecting the working motivation of grassroots civil servants in
general in many aspects. With the position of a team serving the people in urban governments, ward civil servants
need more attention from local governments and investment in improving their working motivation to adapt well
to the administrative reform process associated with digital governance. Therefore, research on factors affecting
the working motivation of ward civil servants is very necessary, and the case of five wards in the southeastern delta
of Gia Lai province is no exception. In this study, the author uses quantitative methods to build scientific arguments
and propose solutions to improve the working motivation of civil servants in the research area.
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ABSTRACT

The study employs Appraisal Theory to analyze dialogic stance through engagement resources in the advice
letters written by first-year non-major English students at Quy Nhon University. The writer combines qualitative
and quantitative methods for examining how students construct interpersonal meaning in their writing. The analysis
reveals that students employ various engagement resources, with expansion resources being predominant, enabling
them to balance authority and empathy while fostering effective dialogic connections with readers. The study
concludes that the strategic use of engagement resources enhances persuasiveness and interpersonal closeness in
communication. It also suggests pedagogical applications to improve students’ awareness of dialogic positioning

and their ability to produce effective, empathetic advice writing in English as a foreign language context.

Keywords: Appraisal Theory, engagement, expansion, contraction, advice letters.

1. INTRODUCTION

Appraisal Theory, rooted in Halliday’s Systemic
Functional Linguistics (SFL) [1], focuses
on the interpersonal function of language.
Within SFL, language is classified into three
metafunctions: experiential, interpersonal, and
textual. Martin [2] and White [3] categorize SFL
into two key systems for conveying meaning:
the transitivity system, which relays experience,
and the Appraisal system, which conveys
emotion. Appraisal explores the interpersonal
metafunction of texts, analyzing how language
communicates attitudes, evaluations, feelings,
judgments of others and appreciation of entities.
In text analysis, Appraisal focuses on the
rhetorical function of evaluative words and the
relationship between interpersonal meaning and
social connection. Engagement in Appraisal
Theory provides valuable tools for understanding

*Corresponding author.

Email: huynhthithutoan@gqnu.edu.vn

how writers position themselves in relation to
readers’ voices and perspectives. Engagement
resources allow writers to open or close dialogic
space within a text, influencing how readers
interpret or respond to advice, particularly in
contexts involving recommendation, persuasion,
or behavioral guidance.

Several studies have investigated
engagement resources in various genres of
student writing. Xinghua and Thompson [4]
explore engagement in argumentative essays,
using White’s Appraisal Theory to examine how
writers negotiate meaning with readers through
dialogic resources. They focus on argumentative
essays, a persuasive genre that differs greatly
from advice letters in purpose and interaction.
Their findings therefore cannot fully explain
engagement use in advisory writing. N. Thu

analyzes engagement resources that enhance
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attitude expression in non-major English
students’ writing. They do not include advice
letters. Consequently, little is known about
engagementresources in advice letters, especially
in EFL contexts. This study, therefore, seeks
to know what types of engagement resources
are employed in the advice letters written by
first-year non-major English students at Quy
Nhon University; and how these engagement
resources contribute to the persuasiveness and
interpersonal effectiveness of students’ advice
writing. The research not only provides insights
into students’ linguistic strategies in constructing
interpersonal meaning but also contributes to the
understanding of how Appraisal Theory can be
applied in EFL writing pedagogy. The findings
are expected to inform teaching practices,
helping teachers design activities which foster
students’ awareness of engagement resources
and enhance their ability to produce persuasive,
empathetic, and reader-oriented advice letters in
English.

2. THEORETICAL FRAMEWORK

Appraisal Theory, as proposed by Martin and
White [6], is a framework within SFL that
addresses the evaluative and interpersonal
aspects of discourse. It categorizes interpersonal
meaning into three domains: Attitude, Graduation
and Engagement.

- Attitude refers to the expression of
feelings, including Affect (emotions), Judgment
(ethics/morality), and Appreciation (aesthetic
values).

- Graduation concerns the grading
of Attitude or Engagement in terms of force
(intensity) or focus
meaning).

(sharpening/softening

- Engagement, the focus of this study,
deals with how writers/speakers position their
voice in relation to other voices and alternative
viewpoints in the communicative context.

White [3] explains that Engagement
encompasses all linguistic resources speakers use

https://doi.org/10.52111/qn;js.2026.20406

to express their interpersonal positioning in texts.
Martin and White [5] clarify that Engagement
focuses on the linguistic means by which writers
“enter into a dialogue” with readers to present a
stance toward a particular evaluation or attitude
and to position readers to align or disalign with
this stance. Read et al. [6] note that Engagement
provides resources for speakers to construe their
point of view and adopt stances toward others’
opinions. White [7] states that Engagement’s
scope is broader than traditional modality,
evidentiality, and hedging but narrower than
metadiscourse in other frameworks.

The Engagement system distinguishes
between monoglossic (single-voiced) and

heteroglossic (multi-voiced) utterances.
2.1. Monoglossic versus Heteroglossic

A monoglossic utterance is a simple declaration

without variation, assuming convergence
between the writer’s and reader’s ideological and
social positions based on shared assumptions.
Monoglossic utterances are regarded as “fact”
because they lack evaluation, associated with

objective voices. Martin and White [5] state:

“Via monoglossia, the writer construes
the value propositions of those who have a
different view... as not needing to be recognized
or engaged with in any way. As a consequence,
those who might hold to such a dissenting view
are excluded from any possible solidarity with
the writer.”

A heteroglossic utterance uses variation
to acknowledge multiple voices. Martin and
White [5] classify utterances as monoglossic
when they make no reference to other voices and
as heteroglossic when they invoke or allow for
dialogistic alternatives. Heteroglossic utterances
are divided into two subcategories: dialogic
expansion and dialogic contraction.

2.2. Expansion

Expansion refers to ways in which the dialogical
voice can be opened up to alternative viewpoints.
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It “actively makes space for alternative positions
and voices” [5] by either entertaining an
evaluation through Entertain resources, or
attributing it to a named or unnamed source
external to the text by using Attribution
resources. In other words, Entertain resources
present the author’s position as one inside a range
of possible options; and Attribution resources
provide an external source for a given opinion.

2.2.1. Entertain

Entertain is the dialogistic expansiveness of
modality and evidentiality. Martin and White [5]
clarify that Entertain refers to a semantic domain
which is traditionally considered as “epistemic
modality” by Palmer [8] and Coates [9] and
“evidentiality” by Chafe and Nichols [10]. Under
Entertain, modality includes expressions of
likelihood by means of modal auxiliaries (could,
may, might, must,...), modal adjuncts (perhaps,
probably, definitely,...), modal attributes (it
likely that..., its possible that...etc.). Entertain
can also be realized by some mental verbs or
attribute projections (I suspect that...., I think....,
[ believe..., I'm convinced that..., [ doubt that...
etc.), by evidence/appearance-based postulations
(it seems, it appears, apparently, the research
suggests,...) and certain types of “rhetorical”
or “expository” questions that are exploited to
put a proposition into play as one possible view
(Does the bank’s plan really backfire?). Martin
and White [5] hold that the primary functionality
of such locutions is “to make allowances for, and
hence to make space for, alternative voices and
value positions in the ongoing colloquy within
which the text is located.”

2.2.2. Attribution

Attribution, another dialogically expansive
element, refers to lexical items by which the
author advances his/her position by attributing
it to certain external resources. According to
Martin and White, [5] it involves the presence
of an external voice which takes over the
responsibility for an evaluation or claim from

the authorial voice. Droga and Humphrey [11]
state that Attribution means the writer uses
the words or thoughts of an outside source to
validate or challenge attitudes including those of
the writer. As White [12] mentions, Attribution
is much broader than “projection” [1]. The
writer uses several terms to indicate Attribution:

“source”, or “extra-vocalisation”, “intertextual
positioning”. [3]

Martin and White [5] distinguish between
Entertain and Attribution by saying that Entertain
resources refer to the internal voice of the
speaker/writer (I believe, in my view,...), while
Attribution resources refer to some external
voice (many English believe, in Thomas’ view,
there is an argument that, ...)

The theory of Attribution can be
introduced either by Acknowledge or Distance.

Acknowledge is a “neutral” way of
introducing an external voice which obscures
the authorial voice’s stance concerning the
propositions that are made. Acknowledge
is typically realized through the use of a
reporting device: “say”, “report”, “suggest”,
“declare”,.... Meanwhile, distance involves
introducing an external voice in such a way that
the authorial voice “washes its hands” of the
proposition it makes and explicitly distances
itself from it. This is achieved through the use
of reporting verbs such as claim, maintain,
purport,... and the use of “scare” quotes which
refer to quotations without specific references
where punctuation is used to signal that someone

else’s words are being used.

In short, both entertaining and attributive
options are dialogically expansive as they
ground the propositions in the subjectivity of
an individual, thereby opening the space for
dialogic alternatives.

2.3. Contraction

Within Contraction, according to White, [3]
the authorial voice explicitly or implicitly

https://doi.org/10.52111/qnjs.2026.20406
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invests in the current proposition as “true”
or “valid” and sets itself against an actual or
potential proposition. Droga and Humphrey [11]
maintain that Contraction restricts or challenges
alternative positions, that is, the authorial voice
acknowledges other viewpoints but does not
support them.

Contraction involves two main aspects of
analysis: disclaim and proclaim

2.3.1. Disclaim

Disclaim according to Martin and White [5]
refers to the ways in which the textual voice
positions itself at odds with, or rejecting some
contrary positions.

- Disclaim is divided into two subtypes:
Deny and counter;

+ Deny dialogically rejects alternative
positive position after having been introduced
in the dialogue, and hence acknowledging it.
Deny is linguistically sourced through negating
words: no, not, never, ...or through some verbs:
neglect, ignore,... It differs from ordinary
negation in that its function is not just to deny
a proposition, but to deny an expectation or
assumption which the naturalized reader is

construed as holding. [2], [5]

+ Counter serves to replace the denied
expectation with an alternative opinion that the
authorial voice presents as preferable or more
correct/justified. The main meanings that Counter
conveys are concession and counter-expectation.
Counter is realized by means of contrastive
conjunctions: although, however, nonetheless,
but, yet,.... and certain adjuncts: even, only, just,
still, ... and a small set of comment adverbials:
surprisingly, strangely enough, ...[5]

Counter and Deny often occur together
but when authors choose to deny, they introduce
an external voice so as to acknowledge it, and
then present a negative orientation to reject it.
Through Counter, authors also invoke a contrary
position to the one introduced, but unlike Deny,

https://doi.org/10.52111/qn;js.2026.20406

they do so by introducing a proposition which
replaces or substitutes the one expected.

2.3.2. Proclaim

Martin and White [5] states that proclaim refers
to the way in which the textual voice sets itself
against, suppresses or rules out alternative
positions.

Proclaim involves three subtypes: concur,
pronounce and endorse.

- Through Concur, authors assume the
audience will share the same view because itis the
conventional wisdom or at least widely accepted
in the current context of communication. As
observed in Martin and White [5] Concur is
presented as something that is given, as being in
accord with generally known or expected.

Concur can be referred to as affirmation
and it is heteroglossic in that it involves the
marking of the subjective authorial stance
and the expected reader stance towards a
proposition, thus construing a dialogue. Concur
can be realized textually by two ways: affirming
and conceding. These are conveyed with such
locutions as obviously, of course, naturally,
admittedly, certainly, or through certain types
of “rhetorical” questions in which the writer
assumes no answer is needed because the answer
is so obvious.

- Pronounce refers to an item in which
the author emphasizes or asserts the value of
the proposition. By using Pronounce, authors
may intervene explicitly to express that their
opinion is firm, without referring to other voices.
Pronounce can be linguistically realized through
certain phrases: / contend/insist that..., The fact
of the matter is that..., you must agree that...,
and intensifiers with clausal scope such as really,
indeed, etc.

- Endorse refers to propositions from
external sources presented by the writer as
correct, unquestionable and valid. The major

lexico-grammatical realizations that are
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employed to realize Endorse include verbs:
show, demonstrate, prove, indicate, point out,

find, ...

According to Martin and White [5],
it should be noted that through Endorse and
Attribution, the writer advances his/her positions
by attributing it to certain external resources but
they have different purposes. Attribution employs
the grammar of reported speech to explicitly
disassociate the proposition being advanced by
the external source from the author’s own voice.
Meanwhile, Endorse assumes that the writer
shares responsibility with the cited source for
such a proposition.

By way of conclusion, although both
Expansion and Contraction in Engagement
indicate the subjective nature of the writer’s
stance, Expansion entertains alternatives,
whereas Contraction functions to challenge or
restrict them. That is, it construes a dialogic space
with the aim of “closing down” dialogue and

suppressing alternative stances [2], [5].
3. RESEARCH METHODOLOGY

The study analyzed the advice letters written
by first-year non-major English students at Quy
Nhon University as part of a writing task. The
task required students to write a 200-word letter
responding to a pen pal’s request: “I’m going for
a job interview next Monday. I'm quite worried
about how to make a good impression. Do you

have any advice for me?”

Thirty letters, totaling 6,040 words, were
selected based on content and topic relevance,
with consideration for their length. The analysis
employed both quantitative and qualitative
methods. The study used the quantitative method
to systematize and calculate the frequency of
each type of Engagement resource. For the
quantification, manual checking was applied due
to the small amount of data and various kinds
of Engagement devices. In other words, all texts
were coded manually using the Engagement
framework of Appraisal Theory. The coding was

rechecked to ensure consistency and accuracy.
The qualitative analysis examined the lexical
items of Engagement through close reading of
each letter, illustrating how students utilized
these features to interact with the audience,
supported by examples from the data. In
addition, the study emphasized the interplay
between linguistic choices and communicative
purposes, showing how Engagement resources
not only shaped interpersonal meaning but also
revealed students’ strategies for constructing
credibility, empathy, and persuasion in their
written responses.

The analysis of Engagement resources
was performed by systematically going through
major stages:

The tables were used to treat the data.
They were divided into two columns. In the
right-hand column, the letters were pasted and in
the left-hand column, some remarks were labeled
and potentially interesting patterns were kept
notes. Every sentence was coded and classified
into monoglossic proposition or heteroglossic
one. Then, each heteroglossic proposition was
carefully examined and each Engagement
category was labeled as illustrated in the table
below.

Table 1. Example of a model analysis.

REMARKS LETTER 1

Monol: You are worried about the

the fact interview./Monol

Hetel: I hope t'hese Suggesti?ns can

entertain — (Expansion - Entertain) help
you feel more confident./

ability Hetel.

Hete2:

Experts advised (Expansion -
Attribute) that getting to
know the company in advance

attribute —
credibility
Entertain — | would (Expansion - Entertain)

be beneficial in the interview.//
Hete2

potentiality
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4. FINDINGS AND DISCUSSIONS
4.1. Overall Usage of Engagement

Table 2. Engagement resources in the advice letters.

Engagement Number of Percentage
sentences
Monoglossia 149 41.97%
Heteroglossia 206 58.03%

The data shows that heteroglossic
resources appear more often than monoglossic
resources in the advice letters. Monoglossic
sentences make up 41.97%, while heteroglossic
ones reach 58.03%. This difference explains
that the writers prefer heteroglossic resources
because they help bring the reader into the
discussion. By choosing this style, students open
more space for interaction and make their advice
sound less direct and more flexible. The numbers
clearly show that students not only give strong
instructions but also try to engage the reader in
a dialogic way.

Overall, these findings suggest that
students want their advice to sound more
persuasive and supportive.

4.2. Usage of Monoglossia

The results denote that students often rely on
monoglossic sentences because their knowledge
may be still weak, so they mostly depend on
clear and simple forms. Moreover, they are not
yet familiar with acknowledging or engaging
with alternative viewpoints, so they prefer
one-sided assertions to avoid complexity in
reasoning. Finally, they may want to sound
helpful and trustworthy by giving direct and
strong instructions.

1. You arrive at the interview on time.
2. Dress comfortably and politely.

3. Before you go in, take some time to sit
quietly and breathe.

4. Look online for some example interview
questions and prepare answers to each question.

When we look at all four examples
together, it is clear that they are monoglossic

https://doi.org/10.52111/qn;js.2026.20406

because they present advice as certain, factual,
and not open to challenge. Sentence 1 sounds
like a rule that must be followed. It does not
suggest alternatives, such as arriving early or
being flexible with time, so the advice becomes
fixed and leaves no dialogic space. In sentence 2,
the writer makes a strong statement that sounds
like a strict guideline. It does not show space
for different opinions about how to dress, and
so it works as monoglossic. The third sentence
also functions in the same way. The advice is
expressed as if it were the only correct method
to prepare before the interview, without opening
room for doubt. The fourth one presents the
suggestion as something obvious and necessary.
It does not signal that there might be other good
strategies, so the message becomes closed.

In short, the example sentences focus on
giving direct instructions rather than encouraging
dialogue or negotiation with the reader.

4.3. Usage of Heteroglossia

Heteroglossic has two main parts: Expansion
(Entertain,  Attribute) and  Contraction
(Disclaim, Proclaim). Each part shows the
percentage distribution as follows.

Table 3. Heteroglossic resources in the advice letters.

Number
Heteroglossia of Percentage
instances
Expansion | Entertain 210 74.73%
Attribute 45 16.01%
Contraction | Disclaim 20 7.12%
Proclaim 6 2.14%

The analysis of the engagement resources
shows a clear dominance of expansion over
contraction. Out of the total 281 instances,
expansion resources account for almost 91%,
with entertain alone representing 74.73%
and attribute 16.01%. This strong reliance on
expansion indicates that most advice letters
are written in a way that opens dialogic space
for readers and allows multiple positions to be
considered. The high percentage of entertain
suggests that writers frequently use modal verbs,
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probability markers, or tentative expressions to
signal uncertainty and possibility. This strategy
makes the advice sound less forceful and more
friendly, which is suitable for the genre of
advice giving. Attribute, at 16.01%, also plays
a noticeable role. It shows that the writers
sometimes rely on external voices, references,
or other people’s opinions to make their advice
appear more reliable and credible, though it is
not as dominant as entertain. On the other hand,
contraction resources together make up less
than 10%, with disclaim at 7.12% and proclaim
at only 2.14 %. This shows that advice letters
rarely close down alternative voices or insist on
one single view.

Overall, the distribution reveals that advice
letters aim to engage readers with openness and
flexibility rather than certainty or exclusion.

4.3.1. Entertain

Entertain resources are often used in advice
letters because they help the writer sound polite,
flexible, and engaging. The words like should,
may, might, can,... allow the writer to suggest
rather than command. This makes the advice
easier to accept and creates a friendly tone,
keeping the reader interested and open to the
message.

5. You should research the company
carefully before the interview.

6. You should avoid using informal
language.
7. You may feel more confident if you

practice with a friend before the interview.

8. You can impress the interviewer if you
prepare good answers and act confidently.

9. It would be possible to impress the
interviewer by preparing answers carefully.

10. You need to dress neatly to make a
good impression.

11. You seem unsure of your skills, but you
should highlight your strengths confidently.

12. You might be given the position if you
answer all the questions.

In the sentences given, the writer uses
many entertain resources, mostly with modal
verbs, to give advice in a polite and open way.
In sentence 5, the word “should” shows strong
advice but still leaves room for choice. In
sentence 6, the same modal creates guidance
without sounding like an order. Regarding the
seventh, “may” opens the possibility and shows
that the effect depends on the reader’s action. As
for the eighth, “can’ highlights ability and makes
the suggestion seem achievable. Sentence 9 uses
a modal verb “would” form, showing potential
but not certainty, which softens the advice
and encourages preparation without pressure.
In sentence 10, the verb “need to” indicates
necessity, which is stronger than “should”
but still not absolute, balancing firmness with
politeness. It also reflects a sense of responsibility
and seriousness, emphasizing the importance of
the suggested behavior. Sentence 11 combines
a judgment “seem unsure” with advice
“should”, which encourages improvement while
acknowledging feelings, making the advice more
empathetic and relational. This combination
shows how the writer manages both attitudinal
and engagement meanings to build solidarity
with readers. Finally, sentence 12 uses “might”
to indicate a less uncertain possibility but still
keeps the advice encouraging and motivating. It
shows that the outcome depends on the reader’s
effort, reinforcing the interactive and dialogic
nature of the advice.

Overall, these entertain elements prevent
the text from sounding imposing. Instead, they
open a dialogic space, invite cooperation, and
allow the reader to feel respected while being
guided, which is especially important in advice
writing.

4.3.2. Attribute

Attribute resources are less common in advice
letters because the main purpose may be to give
direct and useful guidance. Quoting or reporting
others’ opinions might make the message less
personal and less focused. In other words, writers
usually prefer clear suggestions, so readers feel
the advice comes straight from them, not from
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outside sources. In addition, as students may not
have much knowledge or experience, they rarely
use attribute resources. It is easier for them to
give simple advice directly, instead of reporting
what experts or other people say. Finally, they
want their letters to be short and clear, so they
often avoid adding outside voices or complex
references. This makes the letter easier to
understand and follow.

13. People say you should search the
company first.

14. Managers say you should dress neatly.

15. Experts advised that getting to know
the company in advance would be beneficial in
the interview.

16. It's said arriving early helps.

It can be noted that sentences 13, 14, and
15 are examples of Acknowledge because they
only report what others say without showing the
writer’s opinion. These sentences act as neutral
reports that present advice as general or expert
information. Sentence 13 employs the phrase
“people say,” which shows that the advice comes
from a general group. This strategy makes the
suggestion appear widely accepted and reliable,
without sounding too strict. In sentence 14, the
writer refers to “managers,” who are people
with authority and experience. By doing this,
the advice about dressing neatly becomes more
persuasive because it is linked to professionals
in charge of hiring. Sentence 15 presents advice
through “experts,” suggesting that the guidance
is based on specialized knowledge. In contrast,
sentence 16 shows an example of Distance.
The sentence uses “it s said,” which works as a
neutral reference to common knowledge. This
form avoids imposing the idea directly and lets
the reader consider it more freely.

In short, these attribute resources help the
advice sound credible and polite, as they bring in
different voices instead of only the writers’.

4.3.3. Disclaim

Disclaim appears when writers deny or counter
an idea before giving better advice. Disclaim is
sometimes used in advice letters because it often
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starts with a negative form, which may sound
strict or unfriendly. Advice letters usually aim
to be polite and encouraging, so writers prefer
positive expressions that motivate readers more
gently.

17. You don't need to memorize every
answer, but preparing key points is helpful..

18. Its not enough to just show up; you
should research the company.

In sentence 17, the phrase “You don't
need...” is a clear example of deny in disclaim.
The writer rejects the idea that memorization is
necessary, but then opens space by suggesting a
softer alternative “preparing key points”. This
use of denial guides the reader without sounding
too strict. In sentence 18, the phrase “It’s not
enough .....” also functions as Deny in Disclaim.
The writer denies the sufficiency of minimal
preparation and contrasts it with the stronger
requirement of researching the company. This
helps stress the importance of serious effort

In short, disclaim is less common in advice
letters because it often uses negative forms to
reject ideas, which can sound too direct. Advice
writing usually aims to be polite and supportive,
so writers prefer positive expressions that
encourage and guide readers gently.

4.3.4. Proclaim

Proclaim is rarely employed in advice letters
because it states ideas strongly as facts, leaving
little space for readers’ opinions. Advice writing
usually tries to sound friendly and flexible, so
writers prefer softer language that invites readers
to accept suggestions willingly.

19. Without doubt, confidence makes a
strong impression in an interview.

20. Of course, you should research the
company thoroughly.

21. The fact is that preparation boosts
your confidence.

22. Obviously, practicing answers will
make you more confident.

The phrase “Without doubt” in sentence 19
shows proclaim through pronounce. It presents
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confidence as a guaranteed factor for interview
success and reduces space for the reader to
disagree. This expression adds certainty and
makes the advice sound very firm. In sentence
20, the phrase “Of course” illustrates concur,
because it presents the suggestion as something
natural and obvious. By doing this, the writer
reduces debate and makes the advice easier to
accept. The phrase “The fact is that” in sentence
21 is another case of proclaim, also working
as pronounce. Here, the writer presents the
idea of preparation as undeniable truth, giving
strong weight to the message. In sentence 22,
the phrase “Obviously” is a proclaim resource
that works as pronounce. It shows the advice is
clear and should be accepted without doubt. This
makes the suggestion stronger but also leaves
less space for the reader to disagree. When we
compare these examples, it is clear that proclaim
resources make advice appear stronger, more
confident, and persuasive. At the same time, they
can limit openness because the reader has less
room to question or resist the advice.

In brief, proclaim resources are not popular
in advice letters because they often sound too
strong or forceful. Writers usually prefer softer
language that encourages readers while leaving
them space to choose.

Overall, the findings denote that students
show growing and intentional awareness of
dialogic stance in their advice letter writing. The
dominance of heteroglossic resources, especially
expansion and entertain, indicates that students
prefer to present advice in a supportive and
reader-oriented manner rather than imposing
absolute judgments. This hedging strategy
reveals their attempt to maintain politeness,
reduce face-threatening acts and build solidarity
with readers. At the same time, the relatively high
use of monoglossia suggests that students still
rely on direct and straightforward expressions,
possibly due to limited linguistic competence
and a preference for simple and clear structures.
The infrequent use of contraction, particularly
proclaim, further highlights that students avoid
authoritative or highly assertive tones that may
sound impolite or controlling. Taken together,

these patterns show that students try to balance
clarity with interaction when giving advice. These
findings are also supported by earlier studies
Hood [12] and Lancaster [13] which investigate
how undergraduate students use stance and
engagement resources to position themselves in
academic writing. Their studies demonstrate that
student writers tend to rely heavily on reader-
oriented and tentative engagement strategies.
Students favor expansive resources rather than
contractive ones as they want to avoid strong
claims and authoritative tones.

5. CONCLUSION

The study aims to identify the linguistic
elements of engagement employed to reveal
the features and achieve the communicative
purposes of students’ advice letters, particularly
which engagement resources are given greater
emphasis and how they are used to interact with
readers. The analysis indicates that students
employ both monoglossic and heteroglossic
resources in their letter writing; however, the
latter predominates, reflecting the students’
tendency to engage with readers’ perspectives
through dialogic expansion. In particular, the
frequent use of entertain strategies shows that
the writers tend to open up dialogic space by
presenting their propositions as one of several
possible viewpoints. This dialogic positioning
demonstrates an attempt to balance confidence
and empathy, yet it also reveals a writing style
typical of less assertive and less authoritative
writers. Moreover, students with limited
linguistic proficiency often rely on monoglossic
statements because they are simple, direct,
and linguistically manageable. This tendency
suggests that in writing advice letters, first-
year non - major English students may lack the
flexibility and confidence to use a wider range
of engagement strategies to fully establish a
persuasive and interactive stance.

In teaching and learning, teachers can
help students use both monoglossic clarity and
heteroglossic openness, so their communication
becomes more convincing and considerate.
However, teachers should strongly encourage
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students to rely much more on heteroglossic
resources, especially expansion
because these resources enable students to
construct dialogic, reader-oriented texts. For

resources

example, teachers can guide students instead of
employing the monoglossic sentence: “Dress
professionally”, they can use the heteroglossic
one: “You might consider dressing professionally
to make a strong impression.” This structure opens
up dialogic space, acknowledging that the listener
may have different perspectives or choices.
In addition, teachers can design classroom
discussions where students identify and transform
monoglossic statements into heteroglossic ones.
Finally, by introducing students to various forms
of engagement expression early on, teachers can
help them create more nuanced and engaging
texts. This approach not only improves writing
skills but also develops critical thinking and
empathy in communication.

The study’s limitation lies in its sole
focus on engagement, neglecting other appraisal
elements like attitude and graduation. A wider
analysis that includes these elements would
give a clearer and more complete understanding
of students’ strategies.
Moreover, the study is confined to first year
non-major English students’ writing samples.
If future researches involve students of higher
proficiency, the findings on engagements
resources may be different.
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ABSTRACT

This study investigates the syntactic features of epistemic modality in The Treasure (English version) and
its Vietnamese translation. Using quantitative and qualitative research approaches, descriptive research design,
and data analysis strategies, the research identifies major patterns of modal expressions across five grammatical
categories: adverbs, auxiliaries, cognitive verbs, adjectives, and nouns and also determines the frequency of each
category. The findings reveal that English modal auxiliaries and cognitive verbs dominate in frequency and show
greater positional flexibility, whereas Vietnamese equivalents tend to occur in fixed initial or medial positions. This
research has scientific significance for studies on the linguistic characteristics of epistemic modality in English
and in Vietnamese; and also has practical significance in teaching and learning English as a foreign language. The
study contributes to a clearer understanding of cross-linguistic modality and provides pedagogical implications for

translation and EFL instruction.

Keywords: Syntactic features, epistemic modality, The Treasure, Vietnamese translation.

1. INTRODUCTION

Modality has long been recognized as a crucial
component of linguistic meaning because
it conveys the speaker’s stance toward the
proposition. However, the syntactic realization
of epistemic modality (EM) across languages,
particularly in literary translation, has received
rather limited attention. In fact, in everyday
verbal communication and in written works,
both speakers and writers do not simply describe
some event, process or state of affairs, but they
also reveal their attitude or their evaluation to the
content of the statement and to hearers or readers.
For example, when we communicate, we convey
to others not only messages describing the
natural world, but we also send to each other the
messages assessing the exactitude to what we

*Corresponding author.

Email: nguyenthithuhanh@gqnu.edu.vn
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are talking about, to what is happening around
us and even evaluate the hearers’ responses.
Sometimes, we talk about facts, certain things
and even about what we think or speculate.
Therefore, modality is a very necessary semantic
part which cannot be absent in utterances.
Modality is particularly concerned with the
abilities of judgment, inference and speculation.
Vietnamese English as a foreign language (EFL)
learners and translators often face challenges in
identifying equivalent modal structures due to
structural and functional asymmetries between
English and Vietnamese. Therefore, making
clear the semantic values of markers expressing
modality of sentences in general and of English —
Vietnamese epistemic markers in particular is
very useful.
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“Herr Armes penningar”, written in
Swedish first of all, which was translated into
English and published in 1923 under the title
“The Treasure” [1], is anovel by Swedish female
writer Selma Lagerlof. Then, it went on being
translated into Vietnamese with the title “Kho
Bau” [2]. The work is set in the 16th century in
Bohuslén, Sweden, about a group of Scottish
mercenaries who escape from prison; they go on
to murder a family to steal a treasure chest, but
after that, one of the thieves falls in love with
the family’s sole survivor. In order to convince
readers to believe in the story, the writer must
clearly state the evidential basis of the arguments
as well as the reasons. We focus on these
arguments and these reasons with the hope that
the research will provide some useful knowledge
of recognizing epistemic markers and help our
learners in learning and translating English more
easily and quickly. However, since this study is
based on two translated versions rather than the
original English text, it cannot fully capture the
speaker’s epistemic meanings or the inferential
reasoning processes embedded in the original
discourse. Certain nuances of modality may
have been lost or altered through translation,
leading to a partial interpretation of the speaker’s
intentions due to socio-pragmatic or grammatical
motivations, as well as the structural economy
of Vietnamese and the translator’s tendency to
simplify epistemic elaboration. Therefore, it
is acknowledged that this limitation inevitably
affects the reliability of the comparison and
the quality of the research findings. It is also
clear that learners are not provided with a more
comprehensive understanding of how epistemic
modality and pragmatic inference are conveyed
across languages, and this constitutes the
primary limitation of the present study, which
was a major concern during the research process.

To address this issue more effectively, the
present study adopts the topic “A Comparative
Study of the Syntactic Realizations of Epistemic
Modality in The Treasure and Its Vietnamese
Translation.” The study aims to examine the

syntactic characteristics of epistemic modality in
the English versionand its Vietnamese translation,
thereby providing insights into cross-linguistic
modality and translation pedagogy. Specifically,
it addresses the following research questions:
(1) What patterns of modal expressions are most
commonly employed in the two versions? (2)
How frequently do these patterns occur and in
what syntactic positions? (3) What similarities
and differences can be identified between the
two languages?

2. THEORETICAL BACKGROUND
2.1. Definitions of modality

There are a variety of definitions of modality
given by English and Vietnamese linguists.

Lyons [3] indicates that modality is
the speaker’s opinion or attitude towards the
propositions that the sentence expresses or the
situation that the proposition describes.

Palmer [4] studied on the content of
modality from documents of many different
languages. For him, modality is a semantic
phenomenon and mood is a grammatical
phenomenon. The difference between the two
phenomena is similar to the difference between
time and tense, or between sex and gender. He
also defines modality as semantic information
associated with the speaker’s attitude or opinion
about what is said.

In Vietnam, modality is acquiring the
attention of many linguists and they give similar
notions about it. H. T. Phien [5] considers
“modality as a grammatical category which
appears in all kinds of sentence”.

N. Hoa [6] states that “Modality is the
non-propositional part of the sentence which
concerns its factual status. Modality helps
speakers to qualify their statements with respect
to possibility and necessity.”

From the mentioned above definitions,
obviously the notion of modality of English and
Vietnamese linguists does not diverge much from
each other. As such, modality can be considered
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as a semantic category. Thanks to means of
modal expressions, speakers can evaluate a
particular situation in terms of possibility,
probability, permission, volition, obligation
and necessity. We can also recognize that some
linguists in discussing on modality, at a certain
level, indicate their pragmatic viewpoint that
modality concerns the factual status of state of
affairs, modality presents the speaker’s attitude
or judgment towards the proposition.

2.2. Epistemic modality and evidentiality

In his study of the semantic function of modality,
Lyons [3] defined epistemic modality as “any
utterance in which the speaker explicitly qualifies
his commitment to the truth of the proposition
expressed by the sentence he utters, whether
this qualification is made explicit in the verbal
component... or in the prosodic or paralinguistic
component”.

According to Nuyts [7], epistemic
modality is defined “as (the linguistic expression
of) an evaluation of the chances that a certain
hypothetical state of affairs under consideration
(or some aspect of it) will occur, is occurring,
or has occurred in a possible world which
serves as the universe of interpretation for the
evaluation process, and which, in the default
case, is the real world (or rather, the evaluator’s
interpretation of it)”.

Palmer [4] also views that evidentiality is a
part of the epistemic modal system. Evidentiality
connotes the speaker’s assessment of the
evidence for his/her statement. It means that the
speaker usually needs some evidence to base on
when he/she expresses his/her commitment to
the truth of what he/she says.

Thus we can generalise that modality
expresses a speaker’s attitude toward the truth
value of a proposition (Lyons [3]; Palmer [4]).
Within this category, epistemic modality reflects
degrees of certainty, probability, or belief
(Nuyts [7]).

In the discussion of evidentiality, Givon
[8] acknowledges that all epistemically qualified

https://doi.org/10.52111/qn;js.2026.20407

assertions are evidential to some degree. He
claimed that all languages rank evidence along
four gradients:

1) person: speaker > hearer > third person

2) sense: vision > hearing > other senses
> feeling

3) directness: senses > inference
4) proximity: near > far

It can be admitted that epistemic modality
and evidentiality are two categories closely
related to each other, because when we discuss
on using evidentials, it means that we focus on
the sources of information that a speaker can
have got to perform his/her utterance, while
epistemic modality reveals the level of his/her
belief in which was said.

2.3. Categories of epistemic modality

Parmer [4] claims that epistemic modality is
divided into two main categories: judgment and
evidence. Opinions and conclusions involve
judgment by the speaker but evidence is
indicated by reports. Judgments and evidentials
can be seen as devices for the speaker to reveal
that he wishes to modify his commitment to the
truth of his speech utterance. There are at least
four ways in which a speaker may indicate that
he is not presenting what he is saying as a fact:

(1) that he is speculating about it
(ii) that he is presenting it as a deduction
(ii1) that he has been told about it.

(iv) that it is a matter only of appearance,
based on the evidence of (possibly fallible)
senses.

All four types are concerned with the
indication by the speaker of his (lack of)
commitment to the truth of the proposition being
expressed. They can appear in the structures
below:

(i) It is possible that.../ I think that...

(i) It is to be concluded that .../ [ conclude
that...
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(ii1) It is said that.... X said that...
(iv) It appears that.....

Based on Nuyts’s notion of evaluative
stance [7], this study adopts a syntactic-
functional framework to classify epistemic
modal markers according to their grammatical
realizations (adverb, auxiliary, cognitive verb,
adjective, noun) and positional variation (initial,
medial, final). This framework provides the basis
for cross-linguistic comparison between English
and Vietnamese data.

2.4. Language units realizing modal functions

A wide variety of grammatical and lexical means
may be used in English and Vietnamese. We can
consider five groups of words used especially
to express EM: epistemic adjectives, epistemic
cognitive verbs, epistemic adverbs, epistemic
nouns and epistemic auxiliaries.

- Epistemic adjectives in English:
possible, likely, certain, obvious, evident..., and
in Vietnamese: chdc chdn, ré rang, c6 thé... in
the structure:

It + Be + Adj

- Epistemic cognitive verbs in English:
know, think, believe, guess, reckon... and in
Vietnamese: biét, nghi, (tién) dodn, hy vong...in
the structure:

I+V (that) + P

- Epistemic adverbs in English: probably,
possibly, certainly, obviously, of course, in fact,
no doubt ... and in Vietnamese: chdc chdn, 16
rang, di nhién, co lé ... in the structure:

Adverb + P.

- Epistemic nouns in English: possibility,
probability, likelihood, prediction, rumour... and
in Vietnamese: thuc té, sw thuc, diéu chdc chdn,
loi tién doan ... in the structures following:

There/ It + BE + N
The/ AN + BE that + P
I Have a N (that) P, for example:

- Epistemic auxiliaries in English: must,
should, will, would, may, might..., and in
Vietnamese: phdi, ¢é I¢, ¢é thé... in the structure:

S + Maux + Vinf.
3. RESEARCH METHODOLOGY

This research was aimed at investigating the
syntactic realizations of epistemic modality
in The Treasure and its VTE, so we used
quantitative and qualitative research approaches,
descriptive research design, and data analysis
strategies to achieve the aim of this research. The
descriptive analysis makes information received
become specific and vivid. The quantitative one
provides us with concrete figures of the modal
words patterns and also gives statistics in terms
of frequencies of occurrence in percentages of
syntactic characteristics. The qualitative one will
illustrate these figures. And the data analysis
strategies are used to discover the similarities
and the differences in the process of translating
EMs from English into Vietnamese. As a result,
the study will be concrete, persuasive and highly
reliable.

3.1. Data collection

This study drew on data extracted from
conversational exchanges between the characters
in The Treasure and its VTE. Instances of
epistemic modality were identified and selected
as data points, with particular attention to
linguistic expressions signaling inference,
deduction, or speculation in the English
version and their corresponding realizations in
Vietnamese. To build the corpus, we obtained
two complete versions of the story Herr Arnes
penningar by Selma Lagerlof - The Treasure
and its Vietnamese translation Kho Bau from
reputable bookstores and online sources.

3.2. Data analysis

From this collection, we searched for different
types of EM which were investigated in the
form of words, phrases, sentences under the
analysis and their occurrence. All the modal
words patterns were identified, classified, and
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statistically analyzed. The process of analyzing
the data was as follows: we picked out all the
modal words patterns in which modal nouns,
modal cognitive verbs, modal adjectives, modal
adverbs, and modal auxiliaries are used; then
we calculated the overall number of different
patterns and put the results in the statistical
tables, and then we compared and contrasted
them in terms of syntactic features.

3.3. Coding procedure

Each clause containing an epistemic marker
was coded according to five grammatical
types - modal adverb (Madv), modal auxiliary
(Maux), modal cognitive verb (Mcog), modal
adjective (Madj), and modal noun (Mn) - and
four syntactic positions: initial (I), medial-1
(M1), medial-2 (M2), and final (F). Coding
was conducted manually, and all entries were
rechecked to ensure consistency and accuracy in
classification

4. SYNTACTIC REALIZATIONS OF EM IN
THE TREASURE AND IN ITS VTE

In terms of syntax, the study focuses on
EMs as statements (declarative), commands
(imperative), and questions (interrogative),
and then they were investigated in comparison
between The Treasure and its VTE.

4.1. Syntactic positions of EMs in The Treasure
and in its VTE

This section shows how EMs behave syntactically
in the clausal structure. EMs were analyzed
in reference to the compositional structure of
themselves and how their actual positions in the
structure of clause reflect their syntactic roles in
the utterance. The syntactic analysis is closely
associated to the identification of the location of
EMs in the structure of functional layers of an
utterance.

EMs are distinguished in three positions
for the declarative form of the clause of a simple
sentence as follows:

Initial position (I-position): before the
subject

https://doi.org/10.52111/qn;js.2026.20407

Medial position (M-position):
M 1-position immediately before auxiliary
M2- position after auxiliary

Final position (F-position): after an
intransitive verb, an object or a complement

These alternative positions of EMs can
be taken in each grammatical class such as
modal auxiliaries, modal cognitive verbs, modal
adverbs, modal adjectives and modal nouns.

4.1.1. Modal Adverbs (Madvs)

Madvs in The Treasure and in its VTE were
found to be realized in a wide range of syntactic
forms: single adverbs, adverbial phrases, and
prepositional phrases which would be dealt with
respectively.

According to Quirk [9], modal adverbs
present a comment on the truth of what is said,
expressing the extent to which the speakers
believe that what he is saying is true. They can
express conviction or some degree of doubt.

EMs in term of adverbials in English
are: evidentially, obviously, surely, certainly, no
doubt, perhaps, probably, presumably, of course,
assuredly, etc. These EMs can be translated into
Vietnamese such as: 76 rang la, chdc chdn la, ¢é
lé la, co kha nang la, qua nhién la, qua thuc la
and so on. English Madvs can appear in almost
any positions, but the normal position for most
Madvs is I-position of the clausal structure in
the both languages. Let us observe the following
example extracted from The Treasure and its VTE:

(1) Mayhap he has a service to ask of
you.[1]

C6 [ ong ¢ viée can nhd may. [2]

However, Madvs can also occur at
M-position in the both versions, M2 in the
English one and M1 in the Vietnamese one like
in (2) and (3), or in contrast, take M 1-position in
English version and M2-position in its VTE like
in the example (4) below:

(2) “I should surely bring their punishment
upon them.”[1]
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“Tbi chdn chdn s& khién chung bi trimg tri
thich dang.” [2]

(3) “You shall assuredly go”, said Herr
Arne. [1]

“Con chac chan s€ lam dugc”, dng Arne
bao. [2]

(4) 1 surely think her heart is disposed
toward me, said Sir Archie; but there is something
watching over her, so that [ cannot win her. [1]

T6i tin chdc trai tim co ta huéng vé toi,
Archie noi, nhung c6 gi d6 ctr theo sat co ta,
khién t6i khong thé tién t6i duoc. [2]

However, Madv in the example (5)
following also appears in the M2-position but
it is translated without using any Madvs in the
Vietnamese version:

(5) You can surely show that you are
not too homely to speak to a noble gentleman,
Elsalill! [1]

Mi dau x4u xi dén mirc khong dam tro
chuyén vai mot quy tdc, Elsalill! [2]

(No equivalent)

Semantically, Madvs in the both languages
are used to mark the degree of certainty in
an assertion and at the same time encode the
speaker’s commitment to the information. Let us
compare other examples of the position of Madv:

(6) “I found it rolling before me in the
street”, said Elsalill. “One of the murderers has
surely dropped it there.” [1]

“T6i thdy no lan trén duong trudc chan
minh,” Elsalill néi. “chdc chdan la mot tén sat
nhan da danh roi no.” [2]

Sometimes Madvs can appear in the M2-
position in The Treasure, but it is very interesting
to find out that Madvs was used at the I-position
in its VTE like in the example (6) above.

In addition, we hardly found out any
Madvs taking F-position in The Treasure as well
as in its VTE. It means that they are used neither

in the English version nor in the Vietnamese one
in this position.

Similarly, we found out some cases where
there is no appearance of any Madvs in The
Treasure but the translator added them in her
translating to help readers understand deductive
process easilier and they can occur at the M1-
or F-position like in the examples (7) and (8)
following:

(7) I 'shall tell him this when he comes. [1]
(No Madv)

Khi chang dén, minh nhdt dinh s& néi cho
chang biét. [2]

(8) It is a perilous thing to follow a soldier
of fortune, she said. For none can tell whether
such a man will keep his plighted troth. [1]

(No Madv)

bi theo mot nguoi linh danh thué khong
an toan chit nao, nang noéi. Vi khéng ai dam
chdc anh ta s& giit 16 hira hon udc. [2]

To sum up, in general, Madvs can appear
in almost any positions in the traditional grammar
of both English and Vietnamese. However, the
most normal position is I-position, sometimes
they are found at Medial and hardly at F-position
in both The Treasure and its Vietnamese
translation. Many Madvs appear in [-position to
demonstrate separation and independence on the
propositional structure despite their influence
on the semantic structure of the whole clause.
The Madvs often make judgments or subjective
attitudes of the speakers to their utterances.

Table 1. Syntactic positions of Madvs in The Treasure
and in its VTE.

In The Treasure In VTE
I I
M1 M2
M2 I/ M1/ -
- M1/ F

- not appear at that position
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4.1.2. Modal Auxiliaries (Mauxs)

In English system, Mauxs encoding necessity or
deduction are should, have to, ought to, must...
and markers encoding possibility or speculation
are shall, will, would, can, could, may, might.
In Vietnamese, among seven members in the
system phadi, co thé, muén, toan, can, dinh, dam,
there are only two members phdi, ¢ thé having
these modal meanings.

In addition, English system has Mauxs
such as can, could, may, might, shall, should,
will, would to indicate possibility or speculation
compared with ¢ thé and sé as a marker for the
future tense in Vietnamese.

Mauxs in The Treasure and in its VTE
were frequently found at M-position, and it can
be said to be the typical position for members of
this grammatical class, e.g.

(9) “I have done it for my dear foster
sister’s sake, that she might have peace in her
grave,” said Elsalill. [1]

“Em lam diéu nay vi ngudi em nudi yéu
quy, dé em ay ¢4 thé thanh than ma vé v6i Chua,”
Elsalill néi. [2]

In addition, we also found out some
examples containing Mauxs at M-position in the
Vietnamese version, but in fact, no modal words
appeared in the English writing, like in (10) or
they were put at the beginning of the sentence
to emphasize the speaker’s deduction, like in the
example (11) following:

(10) God knows what it has cost me to do
it.[1]

(No equivalent)

Chua biét 1& lam thé nay em sé phai tra
gia. [2]

(11) “If we were strangers here, Grim, my
dog,” said Torarin, “we might well ask ourselves

what sort of heath this was, where they set up
such marks as we use at sea. [1]

“Grim a, néu la ngudi moi dén day lan
dau,” Torarin néi, “co thé chiing ta s€ ty hoi vung
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dat quai quy gi ma ngudi ta lai dung 1én nhing
cot ddu kiéu nhu ngoai bién thé kia.” [2]

Although some Mauxs often appear at
M-position in declarative clauses and I-position
in interrogative clauses in The Treasure, they
were sometimes translated into Vietnamese
without any equivalent modal auxiliaries, e.g.

(12) - Will you be very quiet and silent
in here, Elsalill, so that the hostess may not know
that [ have found help?

- Yes, dear sister, said Elsalill; you may
be sure [ will. [1]

- Chi giit im lang dé ba chii khong biét 1a
chi gitip em, dugc khong Elsalill?

- U, Elsalill n6i, em yén tam. [2]

(No equivalent)

In short, despite the same form in
realization, there is a difference between Mauxs
in The Treasure and modal expressions in its
VTE. English Mauxs have only one position
in declarative sentences: they follow right after
their subjects (M-position) and another only
position in interrogative clauses is right before
their subjects (I-position). On the contrary,
Vietnamese modal expressions can take different
positions: sometimes in front of the subject
(I-position) or sometimes between the subject
and the predicate (M-position). Nevertheless, in
some cases, this difference is so subtle that it is
difficult for us to recognize it easily, and maybe
this is the reason why the translator ignored them
in her translation.

The syntactic position of English Maux in
The Treasure and its Vietnamese translation can
be shown in the table below:

Table 2. Syntactic positions of Maux in The Treasure
and in VTE.

In The Treasure In VTE
I -
M1/ M2 Ml1/1
- M1
M1/ M2 -
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4.1.3. Modal Cognitive Verbs (Mcogs)

English and Vietnamese systems have a class of
verbs denoting various degrees of knowledge
and belief. The evidence from an inference
can be marked by these cognitive verbs in the
epistemically qualified assertion.

Such English verbs as appear, reckon,
guess, imagine, believe, think, confess, suppose,
hope, perceive, suspect, understand, recognize,
foretell, wager and so on... can be employed
in terms of Mcog in our corpus. These verbs
tend to function as epistemic quantifiers on
the subsequent proposition. 7in twong, dodn,
ngo, hiéu, mong... are considered as Mcogs in
Vietnamese. Mcog constructions were found to
appear in the clause structure I + Mcog (that)
P in English, and Téi + Mcog (rang) P in
Vietnamese.

This sort of verbs has to obey the
grammatical rule: their subject has to be the first
person and the verb conjugated in the present
or past tenses, e.g. [ think, I guess, I suppose...
in English and T6i biét, Téi ngo, Téi nghi...in
Vietnamese, and they take normally I-position in
both languages, e.g.

(13) But 7 know that you are a God-fearing
man. [1]

T6i biét ong 1a mot ngudi biét kinh so
Chua. [2]

Mcogs can also take M-position in The
Treasure and in its Vietnamese equivalent, e.g.

(14) “You wolf’s cub!” said Sir Archie.
“When first I saw you on the quay I thought 1
ought to kill you.” [1]

“C6 1a @6 long lang da so6i!” Archie ham
hé. “Lan dau tién gip cd ngodi cang ta da tinh
dén chuyén giét phut c¢6 cho rdi.” [2]

In some cases, Mcog verbs can take
F-position in The Treasure, which was regarded
rare in comparison with those in Initial and
M-position. However, Vietnamese corpus yields
only instances with Mcog construction most

frequently taking I-position, in other cases they
were sometimes ignored:

(15) Oh, yes, I hear it, said Sir Archie; there
has been some alehouse brawl, I doubt not. [1]

0, nghe chu, Archie néi, c6 vu x0 xat
trong tiru quan 4y ma. [2]

(No equivalent)

In short, Mcogs in The Treasure normally
take Initial-, or M-position and they can also
be found at these two positions in its VTE.
Nevertheless, Mcogs rarely appear in Final
position in the English version and hardly in the
Vietnamese one.

The positions of Mcogs in the English
version and its Vietnamese equivalent can be
shown in the table below:

Table 3. Syntactic positions of Mcogs in The Treasure
and in its VTE.

In The Treasure | In VTE
I I
M1/M2 M1/M2
F (rare) -

4.1.4. Modal Adjectives (Madjs)

Both  English Madj constructions and
Vietnamese lexical phrasal constructions often
appear in M-position. English Madj construction
is characteristically realized in the syntactic
structures: It is + Madj + to/ that P; That P is

Madj and verb + Madj + complement

The structure is usually used to convey the
level of personal certainty. With a first personal
pronoun subject, it shows the speaker’/writer’s
strong belief about the information.

In English, Madjs are (I am) certain, sure,
aware, (its) evident, obvious, possible, clear,
improbable, ... and in VTE, they are r6 rang, chdc
chdn, khong thé, ¢é thé, 6 [é,... The Viethamese
counterpart is typically characterized by the
pattern: Adj (la) P, and they may be translated:
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16 rang (la), chdc chan (1a), chdc (1a)... They
can only be found in Medial position in the both
languages. Let us consider the examples below:

(16) Now at last I see that it is impossible
for me to go with Sir Archie and join my life to his.
I shall tell him this when he comes. [1]

Cudi cing minh ciing nhan ra ring minh
khong thé i cing Archie va song phan doi con
lai bén chang dugc. Khi chang dén, minh nhét
dinh s& n6i cho chang biét. [2]

In some other cases, Madj constructions
can be found in M2-position in The Treasure,
but in I-position in its VTE. The equivalent
expression in Vietnamese can be found at the
beginning of the utterance to boost the certainty
of the proposition, e.g.

(17) Since you have seen the murderers
so well, mistress, said he, you would doubtless
know them again if you met them?[1]

C6 nhin thay bon giét ngudi rd nhu vay,
anh ta noi, chdc cd s& nhan ra ngay néu gip
chung chu?[2]

But sometimes they take F-position
in The Treasure and were not translated into
Vietnamese in the Vietnamese version, e.g.

(18) Yes, dear sister, said Elsalill; you may
be sure [ will. [1]
U, Elsalill n6i, em yén tam. [2]

The positions of Madj construction and
Vietnamese translated expression can be shown
in table below:

Table 4. Syntactic positions of Madjs in The Treasure
and in its VTE.

In The In VTE
Treasure
M1/M2 M1/M2
M2 I
F -

https://doi.org/10.52111/qn;js.2026.20407

4.1.5. Modal Nouns (Mns)

In order to avoid repetition of using the same
Madv or Madj, speakers may use some other
markers as the variants. Here, they can use
some Mns instead of some Madvs or Madjs in
correspondence structures with the same modal
meaning.

Mns which are used in terms of EMs
in English are (have no) doubt, (be in) hopes,
possibility, probability, prediction, certainty,
(according to my) notion, (I was of the) opinion
(that)...or in such pattern as “My Mn is that P”. In
Vietnamese, some nouns can be used to express
these modal functions such as niém hy vong, sw

tin chdc, loi tién doan, y kién, kha nang...

The common position for Mn constructions
is F-position in The Treasure like in the example
(19), but they were ignored in Vietnamese
translated expressions. It is popular, by contrast,
to appear in [-position in the Vietnamese version
like in (20) and (21) while there were not any
modal signs used in the source language, e.g.

(19) He looked and looked and rubbed his
eyes, but there was no doubt of it, the parsonage
stood there unharmed, with thatch and snow
upon its roof. [1]

Torarin tran trdi nhin rdi dui mét, nhung
canh tudng trude mat khong hé thay doi, can nha
van nhu xua, v6i mai ra tuyét pha ddy. [2]

(No equivalent)

(20) Her face had not yet reached its
fullness, but had a promise of beauty in it. [1]

(No equivalent)

Khuén mit con phang phat nét tré con
nhung hita hen sé 1a mot giai nhan khi dén tudi
truong thanh. [2]

(21) It might well be that before daybreak
they would have open water and could sail for
Scotland. [1]

(No equivalent)
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Co kha nang trudc rang sang ngay mai
bang s& tan hét, va ho c6 thé khoi hanh dén
Scotland. [2]

In our observation, it is not easy to find
out Mn structures in the speakers’ deduction
and speculation in The Treasure. Therefore, it is
excitedly discovered that Vietnamese translations
tend to use the Mn khd nang, hira hen... in their
inference even though in the source language did
not use these modal nouns in the same utterances,
and they were put in [-position in its VTE.

The syntactic positions of Mns in the
English version and in Vietnamese translation
are shown in table below.

Table 5. Syntactic positions of Mns in The Treasure
and in its VTE.

In The Treasure In VTE
F R
- 1

4.1.6. Summary

In summary, from the five tables mentioned
above, so as to make learners better understand
the positions of the modal words, this section
has generalized syntactic features of EMs in The
Treasure and in its VTE. It can be considered that
the high rate of modal emission in translation
may reveal implicit signalling through personal
pronoun omission, pragmatic context, lexical
selection choices (e.g., hira hen carries inferred
epistemicity). The shift from F-position in
English to I-position in Vietnamese could
reflect topic-comment structure in Vietnamese,
and preference for stance-setting prefaces. The
greater variety of English modal markers may
follow from richer auxiliary modal system and
grammaticalization of epistemicity. Actual
syntactic positions of EMs have been sorted
into patterns and the table 6 below shows their
syntactic features in two versions.

Table 6. Syntactic positions of EM in The Treasure and in VTE.

Category In The Treasure In VTE
Position 1 Ml M2 F M1 M2

Madv - + +

Maux - - + -

Mcog - + + +/- -

(rare)
Madj - - + + +- + + -
Mn - - - + + - - -

Notes: + appear at that position

- not appear at that position

4.2. Quantitative results of distribution of
EM and discussion

4.2.1. The distribution of EM in syntactic aspects

The results of the quantitative analysis of the

data of the frequency of EM in terms of the
syntactic categories are arranged in table 7
below consisting occurrences in raw numbers
and in percentage.

Table 7. Relative frequency of syntactic aspects of EM in The Treasure and in VTE.

Madv Maux Mcog Madj Mn TOTAL
In The Treasure 23 436 214 31 13 717
in percentage 3.21% 60.81% 29.85% 4.32% 1.81% 100%
In VTE 48 160 159 19 5 391
in percentage 12.28% 40.92% 40.66% 4.86% 1.28% 100%

https://doi.org/10.52111/qnjs.2026.20407
Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 94-107, 2026 | 103




QUY NHON UNIVERSITY

I SCIENCE

The analysis of EM markers, focusing on
modal words, provides valuable insights into
the linguistic choices made in both versions. Let
us look at the total column of the table 7, it is
obvious that English speakers, in general, employ
EMs more frequently than the Vietnamese ones.
There are in total 717 occurrences of EMs in the
English version, and it obtains nearly double
with the Vietnamese corpus of the same size
which gets only 391 occurrences.

The predominant modal words pattern in
English version observed is the Maux, with 436
occurrences, constituting a signifcant 60.81%
of the total. Following closely but only nearly
a half is the Mcog, which appears 214 times,
making up 29.85% of the modal occurrences in
the dataset. The Madj and the Madv patterns,
with 31 and 23 instances respectively, accounts
for 4.32% and 3.21% of the total. The Mn
pattern, observed 13 times and considered as
the least frequency, makes up 1.81% of the
occurrences. The low frequency of Mns can be
explained by the formality of the stylistic aspect
of the patterns in which these lexical devices
are used. Such pattern as “My Mn is that P” is
rare in everyday conversations. As for Maux,
will and may are most frequently used whereas

shall and could also get a rather big sum. As for
Mcog, think and believe are the most frequent.
As far as Madv are concerned, maybe and surely
are leading, whereas mayhap is considered rare
in use.

Like the English version, the Vietnamese
corpus also shows the predominant use of
the Maux and the Mcog groups rather rich in
numbers and in occurrences, with 160 and 159
times in that order, accounting for 40.92% and
40.66% of the total. The markers sé and co
thé serving as signals for future prediction or
deduction are found the most frequently. As
for Mcog, lexical device nghi outnumbers tin
rang while cuwoc la and mong are rarely found
in our corpus. This imbalance can also be seen
in the use of “I think” as boosters to increase
the effective meaning of the utterance. Madv in
Vietnamese version are used twice as much as
those in the English one. In comparision with 13
occurrences of the Mns in The Treasure, Mns in
its VTE contribute much lower proportion, only
5 occurrences, making up 1.28%. Chdc chdn is
most commonly used Madv. C¢ /é also appears,
but rare.

4.2.2. The distribution of EM in syntactic positions

Table 8. Relative frequency of syntactic positions of EM in The Treasure and in VTE.

Position in The Treasure in VTE
No. of Occurrences In percentage No. of Occurrences In percentage
I 78 52.7% 37 46.84%
M1 2 1.35% 22 27.85%
M2 47 31.76% 20 25.31%
F 21 14.19% 0 0%
TOTAL 148 100% 79 100%

From the table 8, it can be clearly seen
that modal words in the English version are
fully distributed in the three positions: 52.7%
at I-position, 33.11% at M-position (including
1.35% at M1 and 31.76% at M2), and 14.19% at
F-position. Whereas modal words in Vietnamese
equivalent are only restricted to two positions:
initial and medial, with 46.84% and 53.16%
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respectively, and no instances at F-position

were found.

The analysis indicates that there is a
difference in syntactic position of EMs in The
Treasure and in its VTE. The difference is that
English modal words prefer I-position while
the Vietnamese ones tend to occupy M-position
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more often. English texts in this corpus show
preference in using EM at the point of departure
of utterances to express their degree of certainty
of the knowledge before imparting information.
The percentage of English modal words which
can be found in M2-position is much higher
than in Vietnamese translation (31.76% for the
former and 25.31% for the latter), and they can
also appear in F-position (at 14.19%) meanwhile
there is no Vietnamese EMs existed in this
place. Especially, English Madvs and Mcogs
can occupy different positions in the utterances.
It means that English modal words are more
flexible in the syntactic position and this is a
typical characteristic of parentheticals in which
Madvs and Mcogs were mostly used. In VTE,
most utterances with epistemic markers such as
ro rang, cole, chdc chdn ... often take I-position.

4.2.3. Summary

The preference for initial position in Vietnamese
EMs reflects the language’s topic—comment
structure, where the epistemic stance precedes
the proposition to frame the speaker’s attitude. In
contrast, English EMs display greater mobility,
consistent with their use as parenthetical devices
that modulate the truth value within the clause.
This syntactic flexibility may account for the
richer variety of modal auxiliaries in English
compared to Vietnamese.

5. CONCLUSIONS

This study has examined the syntactic realizations
of epistemic modality in The Treasure and its
Vietnamese translation through a comparative,
corpus-based approach. By classifying epistemic
markers into five grammatical categories - modal
adverbs, modal auxiliaries, modal cognitive
verbs, modal adjectives, and modal nouns
-and analyzing their positional distribution, the
research has revealed both systematic similarities
and salient cross-linguistic differences between
English and Vietnamese.

The findings indicate that epistemic
modality is realized more frequently and with

greater syntactic flexibility in the English text.
Modal auxiliaries and cognitive verbs constitute
the dominant strategies for encoding epistemic
stance in English, and these markers exhibit
mobility across initial, medial, and, to a lesser
extent, final positions within the clause. In
contrast, the Vietnamese translation shows a more
restricted distribution of epistemic markers, with
a clear preference for initial and medial positions
and an absence of final-position realizations.
This positional tendency reflects typological
characteristics of Vietnamese, where epistemic
expressions commonly function as clause-level
stance framers rather than as integrated auxiliary
elements.

Furthermore, the quantitative analysis
reveals notable shifts in the translation of
epistemic modality. While English relies heavily
on modal auxiliaries to encode degrees of
certainty, probability, and inference, Vietnamese
more frequently employs lexical devices such
as cognitive verbs and adverbs. In some cases,
epistemic markers are omitted in the target text,
whereas in others they are added or repositioned
to enhance pragmatic clarity. These shifts suggest
that epistemic meaning is not transferred through
direct formal equivalence but is instead adapted
to the syntactic and discourse conventions of the
target language.

From a pedagogical perspective, the
results emphasize the importance of raising EFL
learners’ and translators’ awareness of cross-
linguistic differences in the grammaticalization of
epistemic stance. A better understanding of how
epistemic meanings are distributed syntactically
in English and Vietnamese may contribute to
more accurate interpretation, translation, and
production of modal expressions.

Despite its contributions, the study is
limited by its reliance on two translations of
a single literary text, which constrains the
generalizability of the findings. Future research
should therefore extend the analysis to larger
and more diverse corpora, incorporate original
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source texts where possible, and further explore
the interaction between syntactic realization and
pragmatic interpretation of epistemic modality
in translation. Such work would deepen our
understanding of how epistemic stance is
encoded and negotiated across languages and
discourse contexts.
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TOM TAT

Bai viét trinh bay Kkét qua nghién ctru vé su thé hién céac dic diém ca phap cua cac loai tir tinh thai trong tac
pham Kho Bdu phién ban tiéng Anh so véi ban dich tiéng Viét twong (mg. Muc tiéu nghién ciru ctia cong trinh 1a
nhan dang céc dién dat tinh thai chinh thong qua nim pham trii ngit phéap: trang tir, tro dong tir, dong tir tri nhan,
tinh tir va danh tir xuét hién trong hai phién ban va xac dinh tan suit sir dung cua ting loai thong qua céc cach
tiép can nghién ciru dinh lwong va dinh tinh, cing v6i mo ta nghién ctru va chién luoc phan tich dir liéu. Két qua
cho the‘iy cac tro dong tir va dong tur tri nhan tinh thai trong tiéng Anh chiém wu thé vé tan sb xuét hién va thé hién
tinh linh hoat hon vé vi tri, trong khi cac twong duong trong ban dich tiéng Viét c6 xu huéng xuat hién & vi tri dau
hoic gitra cau. Cong trinh c6 ¥ nghia khoa hoc dbi véi cac nghién ctru vé dic trung ngdn ngit cua tinh thai nhan
thirc trong tiéng Anh va tiéng Viét, dong thoi ciing c6 y nghia thuc tidn dbi v6i linh vuc day va hoc tiéng Anh nhu
mdt ngoai ngir. Nghién ctru ciing gitip ngudi hoc tiéng Anh c6 cai nhin day du hon va c6 kha nang sir dung tot hon
nhitng déc tinh ¢t phap cua cac 16p tir tinh thai trong giao tiép va trong dich thuat.
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ABSTRACT

Recent studies have shown a significant increase in the number of research works related to wellness
tourism, reflecting the growing importance and popularity of this type of tourism, especially in the current post-
COVID-19 context. To provide a detailed assessment of the research trends in wellness tourism, this study applied
bibliometric analysis by collecting data on documents related to wellness tourism from the Scopus database
over the past ten years, from 2015 to 2025. A total of 188 documents from Scopus related to wellness tourism
were analyzed using VOSviewer software to better understand the trends and subjects of research in this field.
Co-citation and co-keyword analyses were conducted to identify the foundational theories and research directions
within the topic. The results indicate a development trend from theories related to wellness tourism and aspects of
its development, towards factors concerning the experience and behavior of wellness tourists, as well as integration
with other similar types of tourism such as health tourism and spa tourism. This shift reflects an increasing focus
on improving the experience and satisfaction of wellness tourists.

Keywords: Bibliometric analysis, wellness tourism, clusters, Scopus database.
1. INTRODUCTION health and quality of life through voluntary,

. reventive, and immersive experiences that
Over the past two decades, wellness tourism has p ’ P

emerged as one of the fastest-growing segments
in the global travel industry, driven by shifting
consumer behaviors and increasing attention
to physical, mental, and holistic well-being

combine leisure  with  wellness-oriented
activities [2], [3]. Unlike medical tourism,
which focuses on curative treatments, wellness

tourism emphasizes proactive engagement

[1]. According to Global Wellness Institute
(GWI), global wellness tourism revenues have
exceeded USD 800 billion and are projected to
grow significantly through 2030 [1]. This rapid
expansion highlights the need for a systematic
understanding of the field’s intellectual structure
and development trends, for which bibliometric
analysis provides a powerful methodological tool.

Wellness tourism is typically characterized
by travelers seeking to enhance their overall

*Corresponding author.
Email: dkhung@hueuni.edu.vn
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in stress reduction, mental rejuvenation, and
cultural healing practices [4]. The increasing
prevalence of stress-related conditions, global
aging demographics, and a paradigm shift from
treatment to prevention have further fueled
academic interest in this domain [5].

A growing body of literature has explored
tourists’ motivations, behavioral patterns, and
experience design in wellness travel. Studies
have highlighted that factors such as local cuisine,
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natural environments, therapeutic services, and
tranquility significantly influence satisfaction
and loyalty [6], [7]. Differences across market
segments-by age, income, and domestic versus
international travel-have also been examined to
understand demand patterns. Recent research
has emphasized the importance of local identity,
cultural authenticity, and sustainability principles
in shaping successful wellness destinations [3].
Furthermore, workforce development, service
standardization, and the integration of tourism
and health sectors have been recognized as key
enablers for sustainable growth. With the advent
of big data, citation network analysis, and Al,
new approaches have been adopted to explore
the evolution of wellness tourism scholarship
[8]. Emerging trends such as digital wellness
tourism-including remote wellness services,
wearable health devices, and personalized Al-
driven programs-have broadened the scope of
the field [9].

Despite growing interest, theoretical
consolidation in wellness tourism remains limited.
Multiple conceptual models coexist, reflecting
diverse disciplinary perspectives-from marketing
and service management to behavioral sciences
and public health [10]. This fragmentation poses
challenges for theory building and coherence.
Bibliometric methods offer an opportunity to
systematically trace influential works, co-citation
clusters, and theoretical underpinnings, thereby
guiding future research toward more integrated
frameworks [8], [11].

In emerging destinations such as Vietnam,
wellness tourism holds considerable promise due
to the country’s rich natural resources, traditional
healing knowledge, and cultural landscapes
[12]. However, the academic literature in
this context remains underdeveloped, with
limited engagement in international scholarly
dialogue. A bibliometric approach can help
situate Vietnamese scholarship within the global
knowledge network and provide actionable
insights for policy makers and tourism planners
aiming to develop the sector in alignment with

sustainable development goals [13]. Given these
considerations, this study employs bibliometric
analysis to map the intellectual structure,
thematic evolution, and research frontiers of
wellness tourism. The findings aim to inform
scholars, practitioners, and policymakers by
identifying influential publications, emerging
themes, and future research directions in this
rapidly evolving field.

2. THEORETICAL BACKGROUND
2.1. Wellness tourism

The term wellness tourism was first mentioned
in the 1960s by Dunn [14]. It is regarded as a
comprehensive integration of physical and
mental well-being, emphasizing that optimal
health is not merely the absence of illness but
a harmonious state of both body and mind.
Expanding on the early understanding of holistic
health, Goodrich and Goodrich were among the
first to formally conceptualize health tourism,
defining it as the purposeful development of
products and services designed to promote
physical fitness and aid in rehabilitation [15].

In the evolving discourse, Mueller and
Kaufmann distinguished wellness tourism as a
distinct subset of health tourism [2]. They defined
it as “the sum of all connections and sensations
performing from a trip by people whose main
provocation is to save or promote their health”
through participation in healthy physical
exertion. This conceptualization marked a shift
from remedial or disease prediction trip toward
precautionary and holistic well- being pursuits.
subsequently, the Global Wellness Institute
offered a broader description, describing
wellness tourism as “trip associated with the
pursuit of maintaining or improving individual
well-being by addressing both physical and
mental aspects of health [1]. Extending this,
Wang et al. emphasized that wellness tourism
1s a life - driven choice, distinct from medical
tourism in that it does not inevitably involve
remedial interventions but focuses on achieving
holistic well - being through exploits analogous
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as relaxation, exercise, and mindfulness [16].
Recent education further elaborates on the
confines and manifestations of wellness tourism.
He et al. & Grénman and Riikkonen view it as
a comprehensive trip that addresses physical,
cerebral, and spiritual health through exertion
like spa treatments, yoga and Pilates classes,
contemplation, mineral springs, and detox
programs [17], [18].

From a rest and cerebral perspective, Ren
interprets wellness tourism as a form of vacation
that provides a restorative terrain, fostering both
health and happiness [19]. Also, Xie et al. argued
that wellness tourism involves the integration of
healthcare, tourism exertion, and environmental
resources to help individualities enjoy a health-
concentrated life while traveling. According to
Tian and Duan, the core end of wellness tourism
1s to attain wellness, healthcare, and recreation,
whereas Lian underscores the double nature
of health preservation and rest, with specific
manifestations in China analogous as hot spring
tourism, timber bathing, traditional Chinese
medicine retreat [20] - [22].

Although there remains no extensively
accepted academic description of wellness
tourism, the literature reflects a growing
agreement that it’s constitutionally concerned
with enhancing individual well - being through
healthacquainted trip. Whether conceptualized
as a life choice, a holistic trip, or a subset of
health tourism, wellness tourism emphasizes
prevention, balance, and particular enrichment
rather than treatment or cure. These abstract
contributions not only consolidate our theoretical
understanding but also give a strong foundation
for future empirical studies on wellness tourism
in different cultural and geographic surrounds.

2.2. Wellness tourism and its conceptual
connections

Over the last twenty years, wellness tourism has
emerged as a clearly defined and increasingly
prominent area within the international tourism
sector. Despite its growing recognition, this

https://doi.org/10.52111/qnjs.2026.20408

form of tourism is conceptually intertwined with
several other health-related travel types, such as
health tourism, medical tourism, spa tourism,
mindfulness tourism, and well-being tourism.
Although these categories may overlap in
certain aspects, they diverge significantly when
examined in terms of traveler motivations, the
nature of experiences offered, and the intended
outcomes. Therefore, a refined understanding
of these conceptual distinctions is essential for
accurately positioning wellness tourism within
the broader spectrum of health-oriented travel.

Health tourism is widely defined as an
umbrella term that includes travel for both
preventive care and medical treatment purposes.
Mueller and Kaufmann proposed a classification
of health tourism into two distinct categories
[2]: wellness tourism, which emphasizes the
promotion and maintenance of overall well-
being through preventive and lifestyle-oriented
services, and medical tourism, which involves
clinical procedures, including diagnosis and
curative treatments. Hence, wellness tourism can
be viewed as a preventive and lifestyle-based
subset of health tourism, targeting improvements
in physical, mental, and spiritual health, while
health tourism as a whole accommodates both
proactive and reactive health goals.

Understanding the specific settings and
purposes of each helps clarify how wellness
tourism differs from medical tourism. Medical
tourism typically involves travel for the purpose
of receiving medical procedures or surgeries,
often in clinics or hospitals, and is commonly
motivated by factors such as affordability,
availability, or reduced waiting times [23]. On
the other hand, wellness tourism is characterized
by non-clinical, health-promoting experiences,
including yoga programs, holistic retreats,
healthy diets, and detox therapies. As noted by
Smith and Puczkd, medical tourists function
primarily as patients, whereas wellness tourists
act as active participants in their own self-
care journey, engaging in services designed
to enhance their overall quality of life [10].
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This comparison highlights the fundamental
difference: medical tourism is curative in nature,
while wellness tourism focuses on prevention
and self-enhancement.

Among the earliest manifestations of
health-related travel is spa tourism, which
remains one of the core components of wellness
tourism today. Rooted in long-standing traditions
across Europe and Asia, spa tourism emphasizes
the use of thermal waters, hydrotherapy,
massage techniques, and rest-based treatments
for physical renewal [25]. However, while spa
tourism largely centers on physical rejuvenation
and stress relief, wellness tourism extends
beyond to incorporate a wider range of holistic
practices. These may include mental wellness
programs, physical fitness, emotional balance,
spiritual enrichment, and lifestyle management
[4]. In this way, spa tourism serves as a building
block within the broader and more integrative
structure of wellness tourism.

Another closely associated yet distinct
form is mindfulness tourism, which has gained
significantattention in recent years due to its focus
on mental and spiritual well-being. Travelers
engaged in mindfulness tourism typically
participate in silent retreats, meditation sessions,
and consciousness-enhancing workshops, often
inspired by Eastern philosophical traditions.
While both mindfulness and wellness tourism
emphasize holistic health, the former places
greater emphasis on inner awareness, emotional
healing, and cognitive clarity. In this regard,
mindfulness tourism can be seen as a specialized
niche within wellness tourism, particularly
appealing to individuals seeking transformation

Table 1. Wellness tourism and its conceptual connections.

through introspection rather than physical
renewal.

A further concept that is frequently
associated with wellness tourism is well-
being tourism, though the two are not entirely
interchangeable. As defined by Smith and
Diekmann, well-being tourism encompasses
a broader conceptual scope, aiming to support
overall life satisfaction and human flourishing
[3]. It includes not only wellness and medical
tourism but also other experience-based forms
of travel-such as cultural, spiritual, and nature
tourism-provided they contribute to the traveler’s
subjective well-being. In this sense, wellness
tourism is one of several pathways toward
achieving well-being, but not the only one. The
distinction lies in focus and orientation: wellness
tourism emphasizes practices and experiences,
whereas well-being tourism is more concerned
with results and personal outcomes.

In conclusion, while wellness tourism
shares commonalities with various related
tourism types - including health, medical, spa,
mindfulness, and well-being tourism - itmaintains
a distinctive identity centered on preventive
care, self-improvement, and holistic well-being.
Understanding these conceptual boundaries is
essential for researchers, destination managers,
and policymakers to design effective strategies,
communicate clear value propositions, and
respond to the evolving demands of health -
conscious travelers. Clarity in these definitions
also enables more precise market segmentation
and contributes to the development of sustainable
and meaningful tourism experiences within the
health domain.

Dimension Wellness Tourism

Health Tourism

Well-Being Tourism

and lifestyle-oriented

Core Purpose | To maintain or enhance | To receive medical or | To
holistic wellness (physical, | therapeutic
mental, emotional, and | for an existing health | and flourishing. Focus is personal
spiritual). Focus is preventive | condition.
curative, rehabilitative, or | and quality of life.
diagnostic

improve  overall life

treatment | satisfaction, happiness, balance,

Focus  is | development, emotional stability,
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Dimension Wellness Tourism Health Tourism Well-Being Tourism
Primary Spas, wellness resorts, Hospitals, clinics, Nature  destinations,  cultural
Setting yoga & meditation retreats, | specialized medical environments, mindfulness retreats,
hot springs, detox centers; centers, rehabilitation community-based tourism spaces,
nature-based settings. facilities; sometimes restorative environments. Settings
combined with hotel are experiential rather than strictly
accommodation health-oriented.
Participant Individuals already healthy | Patients or visitors with | Individuals seeking psychological
Type who seek relaxation, specific medical needs | renewal, life satisfaction, meaning,
stress relief, lifestyle (e.g., surgery, fertility | or emotional/mental rebalancing,
enhancement, or preventive | treatment, dental care, | regardless of health status.
activities chronic disease therapy).
Expected Increased relaxation, Improved medical Enhanced happiness, emotional
Outcomes reduced stress, improved condition, recovery, restoration, sense of purpose,
physical fitness, better diagnosis, treatment psychological  resilience, and
lifestyle habits, and success, or physical improved subjective well-being.
enhanced vitality. rehabilitation.
Typical Spa therapies, yoga/ Medical procedures Mindfulness journeys, cultural
Activities massage, meditation, detox | (elective or necessary), immersion, meaningful community
programs, fitness training, check-ups, dental engagement, slow travel, wellness-
nutrition coaching. surgery, physiotherapy, nature experiences, spiritual
rehabilitation programs workshops.
Tourism Experience-based, Treatment-based, focused | Transformational experiences
Value preventive care supporting | on cost, quality, and improving life satisfaction and
Proposition healthy lifestyles availability of medical emotional balance
services
3. RESEARCH METHODS the identification of collaboration patterns,

3.1. Bibliometric analysis approach

To gain a comprehensive understanding of
the academic landscape surrounding wellness
tourism, this study adopted the bibliometric
analysis methodology outlined by Donthu
et al. [8]. Specifically, their recommended
approach for keyword selection was applied,
setting a minimum threshold of two occurrences
for keywords, as per their guidelines. This
methodology ensured that only the most
significant terms were analyzed. By utilizing
this approach, the study facilitated a robust
exploration of the intellectual structure and
thematic evolution of wellness tourism research
for comprehensive bibliometric evaluations.

This method allows for the systematic
exploration of academic output, facilitating

https://doi.org/10.52111/qnjs.2026.20408

knowledge structures, and thematic evolutions
within the field. It is especially effective
in uncovering influential research, leading
authors, and dominant topics by examining
interrelationships among publications, authors,
institutions, and keywords.

The bibliographic data were extracted
from the Scopus database, due to its broad and
multidisciplinary coverage of peer-reviewed
literature. A carefully defined search protocol
was applied to collect relevant records. The
search terms is “wellness tourism” [25]. The
search was restricted to English-language
documents published up to May 2025, to ensure
the inclusion of the most recent developments in
the field.

Following data retrieval, the bibliographic
records were cleaned and formatted for analysis.
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To visualize bibliometric networks, the study
made use of VOSviewer for mapping purposes.
Specifically, keyword co-occurrence analysis to
detect research hotspots and thematic clusters.
These visualizations offer valuable insights into
the field’s structure and its evolution over time.

The analysis was performed using
VOSviewer software version 1.6.13, the most
recent version available at the time of the study.
To ensure a comprehensive representation of
the research landscape, we employed the full
counting method, which captures the total
occurrences of terms and co-citations across
all documents. This approach allows for an
accurate reflection of keyword and co-citation
frequencies. The data were subsequently
normalized based on association strength, a
technique that adjusts for the frequency of co-
occurrences between keywords, ensuring that
stronger relationships are given greater weight
in the visual representation. Additionally, a
minimum threshold of two occurrences was
applied to include keywords in the analysis. This
criterion served to eliminate less relevant terms,
thereby focusing on the most significant and
influential keywords within the field.

This methodological design provides a
transparent and replicable means to assess the
progression of wellness tourism research. It also
contributes to identifying underexplored areas
and suggesting promising directions for future
academic inquiry and practical application. By
leveraging bibliometric tools, the study delivers
an evidence-based perspective that supports
strategic research planning and academic
knowledge development within the wellness
tourism domain.

3.2. Data collection

To explore the intellectual landscape and thematic
progression of research related to wellness
tourism, this study conducted a bibliometric
analysis based on data extracted from the Scopus
database. Recognized for its extensive coverage
of peer-reviewed literature across a wide range

of disciplines, Scopus served as a reliable and
comprehensive source for identifying relevant
academic contributions. A structured search
query was developed using Boolean operators
to target publications whose titles reflect core
concepts in the field. The search string was
applied as follows:

Scopus — TITLE (wellness tourism) AND
PUBYEAR > 2014 AND PUBYEAR < 2026
results: 226 matches.

= Using search keywords to locate research
= literature in electronic database
[
;
=
3 The initial number of documents obtained
= (N=226)
Records after Duplicates
duplicate removal removed: 9
(N=217)
o Records Excluded:
k= screened at |- - Not directly
§ title/abstract related to the
5 level (N=210) topic: 7
“ v
Records Excluded:
screened at full- |_| - Full-text not
text level accessible; low
(N=188) relevance of the
document: 22
= Studies included in the final literature
'§ review (N=188)
S
=

Figure 1. The PRISMA flow diagram.

This search strategy focuses on “wellness
tourism” as the primary keyword to narrow
down the results to studies directly related to
this field. By setting the publication year range
from 2015 to 2025, the search targets recent and
relevant research, ensuring the inclusion of up-
to-date findings and developments in wellness
tourism. The specified time frame also excludes
older studies that may no longer reflect current
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trends, making the analysis more relevant and
reflective of contemporary research in the field.

To ensure methodological transparency
and rigor, the process of identifying and
filtering relevant literature followed the widely
accepted PRISMA (Preferred Reporting Items
for Systematic Reviews and Meta-Analyses)
guidelines. The data screening process was
implemented in three consecutive phases to
ensure the relevance and quality of the selected
literature on wellness tourism. Initially, a total
of 226 documents were retrieved using search
keywords from an electronic database. The first
phase involved removing duplicates, which
resulted in 217 unique entries. In the second
phase, the records were screened at the title/
abstract level, and 210 records were assessed
for their relevance to wellness tourism. Studies
that did not directly engage with the topic or
its related aspects were excluded, totaling 7
records. Finally, peer-reviewed journal articles,
along with other document types such as book
chapters and conference papers, were retained
for analysis. This resulted in a final dataset of 188
documents, which were used for bibliometric
mapping and network visualization.

3.3. VOSviewer Analysis

To gain insights into the academic discussion
on wellness tourism, this research applies a
structured bibliometric analysis. The analysis
focuses on uncovering the conceptual structure
and developmental trajectory of the field
by examining patterns within the academic
literature. The co-citation technique was utilized
to trace connections among highly referenced
publications, thereby identifying foundational
works and influential contributions that have
shaped the field over time. Meanwhile, co-word
analysis enabled the examination of keyword
frequency and their interrelationships, offering
insights into prevailing research topics and
thematic shifts. By analyzing how keywords
co-occur across publications, the study identifies
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dominant clusters of knowledge and emerging
lines of inquiry in wellness tourism research.
This method also facilitates the visualization of
the intellectual landscape of the field through
the generation of scientific maps, highlighting
thematic concentrations and their evolution.
Altogether, the bibliometric approach not only
supports the exploration of research trends and
scholarly impact but also reveals the structural
and theoretical development of wellness tourism
as an academic domain.

3.4. Research Questions

The study aims to find answers to some questions
regarding the scientific concern for the field of
wellness, especially for the last years, and from
the point of view of the magazines that were
the most significant, where articles in the field
appeared, respectively in which academic fields
research is carried out in the field of wellness.
During the research period, we are looking for
who are the researchers in the field of wellness and
if there is a cooperation between them. Wellness
tourism is related to other fields, that’s why the
study looks for the most popular research fields
in relation to wellness tourism. Also, an answer
is sought to what extent management is present
in research in the field of wellness tourism.

This study aims to answer the following
research questions:

- What are the primary scientific questions
addressed in wellness tourism research,
especially in recent years?

- Which journals have been the most
significant in publishing articles on wellness
tourism, and in which academic fields is wellness
tourism research most prominent?

- Who are the main researchers in the
wellness tourism field?

- Which research areas are most frequently
associated with wellness tourism?

- What is the level of focus on management
in wellness tourism research?

114 | Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 108-125, 2026



QUY NHON UNIVERSITY

I SCIENCE

4. RESEARCH RESULTS AND DISCUSSION

To provide a more specific assessment of research
trends in wellness, this study collected relevant
publications related to wellness tourism from
the Scopus database. A total of 188 documents
related to wellness tourism were identified and
selected for analysis after a thorough screening
process. The results presented in this section are
based on Scopus data. A detailed bibliometric
analysis is conducted to explore the evolution
of research trends and key themes related to
wellness tourism over time.

4.1. Document type analysis

The distribution of document types related
to wellness tourism in the Scopus dataset is
presented in Table 2. The analysis is based on
keywords associated with wellness tourism.
The results reveal an uneven distribution among
document types. According to the chart, the
most common document type in the Scopus
database is Articles, accounting for 67.55% (127
documents), followed by Books and Book Series
(15.42%, 29 documents), and Conference Papers
(17.02%, 32 documents).

Table 2. Type of document.

Type of document Number Percent (%)
Article 127 67.55
Book/Book series 29 15.42
Proceeding paper 32 17.02
All 188 100

4.2. Analysis by subject area

The distribution of collected documents across
subject areas within the Scopus database is
presented in Table 3. Specifically, Table 3 shows
the top 10 research fields with the highest number
of published publications. It is important to note
that in the Scopus database, a single document
can be classified under multiple subject areas
depending on its scientific discipline and the
journal in which it is published.

According to the results in Table 3, the
field of Business, Management and Accounting

accounts for the largest share of publications.
Specifically, within the Scopus dataset, Business,
Management and Accounting comprises 102
documents, representing over 54% of the total
publications. This is followed by the field of
Social Sciences, which includes 86 documents,
accounting for 45.74% of the total.

Table 3. Top 10 subject areas of the publications.

Area Number Percent (%)
Business, Management 102 54.26
and Accounting
Social Sciences 86 45.74
Environmental Science 38 20.21
Computer Science 34 18.09
Economics, Econometrics 33 17.55

and Finance

Energy 20 10.64
Engineering 17 9.04

Earth and Planetary 14 7.45

Sciences

Medicine 12 6.38

Arts and Humanities 11 5.85

4.3. Publication trend over time

Number of publications
60 49
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40 28
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Figure 2. Annual publications.

Figure 2 illustrates the temporal
distribution of the number of published articles.
From this figure, it is evident that there has been a
significant increase in the volume of publications
related to wellness tourism. Between 2015 and
2020, the number of studies remained relatively
stable with little fluctuation. However, since
2020, there has been a remarkable surge in

research output on wellness tourism. This growth
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likely reflects the rising interest of scholars
in this field, in line with global economic and
social changes-most notably the emergence of
the COVID-19 pandemic.

Despite this increase, when compared to
other popular tourism topics such as cultural
tourism and community-based tourism, wellness
tourism research remains relatively limited.
Nevertheless, the growing number of studies
indicates that wellness tourism is an emerging
area of interest within the tourism discipline.
This is further underscored by the fact that in just
the first four months of 2025, 14 new studies on
wellness tourism have already been published.

4.4. Geography analysis

The geographic distribution of research on
wellness tourism is highly diverse. According
to the statistical results, a total of 54 countries
and territories have contributed to research in
the field of community and wellness-oriented
entrepreneurship. Among them, 10 countries
have published at least 10 articles related to this
topic, as shown in Table 4.

Table 4. Top 20 countries with the highest number of

publications.
Nation Number Percent (%)
People R China 30 15.96
Thailand 25 13.30
Portugal 25 13.30
India 22 11.70
United States 16 8.51
South Korea 12 6.38
Taiwan 8 4.26
Malaysia 8 4.26
Indonesia 8 4.26
United Kingdom 7 3.72

The results presented in Table 4
indicate that China has the highest number of
publications, with 30 documents, accounting for
15.96% of the total. This is followed by Thailand
and Portugal (25 publications each), and India

https://doi.org/10.52111/qnjs.2026.20408

(22 publications). The high publication output
from these countries is unsurprising, given
their relatively developed economies and active
research in the field of tourism. Notably, these
countries have demonstrated increasing interest
in wellness-related topics during and after the
COVID-19 pandemic.

Additionally, the study reveals a clear
geographical concentration of wellness tourism
research in Asia and parts of Europe. Countries
such as China, Thailand, Portugal, and India
lead in publication volume, forming identifiable
regional research hubs where both academic
interest and commercial development are strong.
Asia, in particular, appears to function as a dual
center for practice and scholarship, likely driven
by the prominence of spas, hot springs, and
wellness resorts, as well as supportive policy
agendas. Portugal’s notable position reflects a
European interest in thermal destinations and
gastronomy-based wellness. These patterns
highlight the growing importance of cross-
regional comparisons and raise questions about
the transferability of wellness models across
different cultural and policy contexts.

4.5. Journal analysis

As shown in Table 5, the International Journal of
Spaand Wellnessranks firstin terms of the number
of publications on wellness tourism within the
Scopus database. The journal Sustainability
(Switzerland) follows closely, with 11 articles on
the topic. Most of the leading journals in terms
of publication volume are situated within the
fields of business management, economics, and
tourism studies.

The distribution of subject areas
demonstrates that wellness tourism research is
increasingly interdisciplinary. While Business,
Management, and Social Sciences account for
the largest share of studies, the presence of
Environmental Science and Computer Science
indicates expanding interest in sustainability,
environmental well-being, and the integration
of digital technologies. Core journals such as
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the International Journal of Spa and Wellness
and Sustainability illustrate this broadening
scope. Taken together, these patterns suggest a
maturing research landscape that links tourism
with ecological responsibility, health sciences,
and technological innovation.

Table 5. Leading journals publishing research on

wellness tourism.

Journal Number Citescore
! B 2024

International Journal Of 14 3.8
Spa And Wellness

Sustainability Switzerland 11 7.7

Smart Innovation Systems 7 1.2
And Technologies

Geojournal Of Tourism 6 3.7

And Geosites

Proceedings Of The 5 0.9
International Conference
On Tourism Research

Journal Of Travel And 5 13.8
Tourism Marketing

4.6. Keyword analysis and keyword citation

The initial stage of this analysis was conducted
using VOSviewer software (version 1.6.13).
This software enables the creation of keyword
maps, author networks, citation relationships,
and the identification of correlations or suggested
linkages among them.

Using VOSviewer, the author set a
minimum threshold for keyword occurrences
at 2. Based on this criterion, a total of 92
keywords from the Scopus database were
selected for analysis. The keywords with a
frequency greater than 5 are presented in Table 6.

Table 6. Keywords with Frequency Greater than 5 (Occurrences in Scopus).

Ranking Keywords Cluster  Occurrences  Total link strength Link APY
1 Wellness tourism 1 90 141 75 2021
2 Wellness 2 20 40 25 2020
3 Health and wellness tourism 3 14 13 10 2022
4 Tourism 2 10 17 12 2021
5 Health Tourism 3 9 23 13 2022
6 Motivation 1 8 15 10 2021
7 Spa 2 7 19 13 2021
8 Satisfaction 2 6 14 11 2021
9 Bibliometric analysis 1 6 8 5 2022

10 Health 2 5 14 10 2020
11 Medical tourism 3 5 13 9 2021
12 Well-being 2 5 12 10 2021
13 Tourist satisfaction 1 5 9 8 2023

Note: APY: Average Publication Year

A more in-depth analysis is provided
in Figure 3, which graphically presents the
keyword clusters generated by the VOSviewer
software based on the Scopus database. The
results show that the keywords are grouped into
a total of three distinct clusters.

- Cluster 1 (Red) focuses on the
development of wellness tourism. This cluster
includes keywords related to the growth and
defining features of wellness tourism, such
as “wellness resorts”, “wellness tourism”,
“wellness tourists”, “motivation factors,” and
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“tourist behavior”. Notably, this cluster also
contains several methodological terms related
to research on wellness tourism, including
“bibliometric analysis”, “literature review”,
and “machine learning”, indicating a focus on
research approaches within the field. So, many
studies still map markets, define concepts, and
propose product typologies of wellness tourism.
The presence of methodological keywords
(bibliometric analysis, machine learning) signals

wellneggresorts

a methodological maturation. Furthermore,
movement from purely qualitative case studies
and conceptual pieces toward systematic,
reproducible mapping (co-citation, co-word
analysis) and increasingly exploratory data-
driven methods (text-mining / ML mentioned).
This enables meta-level synthesis and reveals
structural patterns across disciplines in wellness
tourism.
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Figure 3. Keyword clustering visualization.

- Cluster 2 (Green) centers on the tourist
experience in wellness tourism. This cluster
features keywords such as “life satisfaction,”
“quality of life,” “satisfaction,” “loyalty,” and
“wellness tourism experience,” highlighting
a shift in research interest toward visitor
perceptions,  well-being, and
outcomes. It represents a substantive shift from

behavioral

supply-side/product research to demand-side,
experience-centred studies. Keywords show
rising interest in subjective outcomes (well-
being, life satisfaction, loyalty), consistent
with post-COVID emphasis on psychological
recovery and restorative travel. Furthermore,
more measurement/scale development (e.g.,
wellness experience scales cited in your refs),
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experimental or longitudinal designs may grow
as researchers probe causal links between
wellness offers and well-being outcomes.

- Cluster 3 (Blue) deals with specific
types of wellness-related tourism. This cluster
includes terms such as “health tourism,”
“health and wellness tourism,” “gastronomy,”
“medical tourism,” and “medical and wellness
tourism,” reflecting the variety of tourism
models that integrate health, wellness, and
culinary experiences. It highlights conceptual
convergence and cross-fertilization across
wellness tourism subfields. Research is treating
spa, medical, gastronomic, and health tourism as
integrated or hybrid product bundles rather than
discrete markets.
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Figure 4. Influence of keywords.

The analysis of keyword influence reveals

2 <c

that the terms “wellness tourism,” “wellness,”

“health and wellness tourism”, “spa,” and
“health tourism” are among the most impactful,
indicating high levels of scholarly interest and

attention in the field.

wellnessiresorts

“machinelearning

Additionally, the VOSviewer software
enables the analysis of keyword development
over time. The evolution of keywords is
illustrated in Figure 5, while Table 6 presents
the average publication year of keywords that
appear more than five times.
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Figure 5. Evolution of keywords over the years.
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The results indicate that before 2022,
researchers primarily focused on aspects related
to the development of wellness tourism and its
various forms, with common keywords including
“market,” “medical tourism,” “well-being,”
“wellness tourism,” etc. In the following period,
research attention shifted toward tourist-centric
studies aimed at enhancing wellness tourism,
using keywords such as “service quality,”
“experiences,” and “behaviors.”

A more detailed analysis was conducted to
examine the interconnections among keywords.

These connections reflect the number of times
a keyword is linked to others. The author
analyzed the keywords with the highest number
of links. Based on the statistical results in
Table 7, a total of six keywords were selected
for in-depth analysis:
“wellness,” “health tourism,

“wellness tourism,”

” “spa,” “tourism,”
and “satisfaction.” The results show that “wellness
tourism” has the strongest connection with
“health tourism.” Additionally, there are notable
interdependencies between “wellness tourism”

9 ¢c.

and “motivation,” “tourism” and “wellness,” and

“spa” and “wellness,” among others.

Table 7. Top 6 Keywords based on Link Strength between Keywords.

Ranking Keyword Link Co-ocurrence keyword Link strength

Health Tourism 7

1 Wellness tourism 75
Motivation 5
Tourism 5
2 Wellness 25 Wellness tourism 3
Spa 3
Wellness tourism 7

3 Health Tourism 13
Covid-19 3
Wellness tourism 3

4 Spa 13
Wellness 3
5 Tourism 12 Wellness 5
6 Satisfaction 11 Wellness tourism 3

5. CONCLUSION AND IMPLICATIONS
5.1. Conclusion

This study enhances understanding of the current
research landscape in the field of wellness
tourism, highlighting the growth in the number of
publications over the past decade (from 2015 to
the present) and the geographical distribution of
related studies. Additionally, the results highlight
key trends and important keywords in this field,
helping to shape future research directions.

The analysis of Scopus data on wellness
tourism reveals an uneven distribution across
different types of publications, with journal
articles making up the majority, followed

https://doi.org/10.52111/qnjs.2026.20408

by conference proceedings and books/book
chapters. The field of Business, Management and
Accounting leads in terms of publication volume,
followed by Social Sciences. Notably, there has
been a significant surge in wellness tourism
articles from 2020 to 2023, reflecting growing
academic interest, especially in the aftermath of
the COVID-19 pandemic. Geographically, China,
Thailand, and Portugal are the top contributors
in terms of publication volume, reflecting the
level of economic and research development in
these countries. The International Journal of Spa
and Wellness publishes the highest number of
wellness tourism-related articles, demonstrating
its relevance to the topic.
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This study utilized VOSviewer software
to analyze and generate keyword clusters related
to wellness tourism. The analysis identified
three main clusters: development of wellness
tourism, characteristics of wellness tourism,
types of wellness tourism, and approaches to
the development and management of wellness
tourism. Each keyword cluster represents
different aspects of the field—from exploring
tourist motivations and marketing strategies
to specific types of tourism such as medical
tourism, wellness tourism, and spa tourism.

The study also illustrates the temporal
development of keywords in this field. Before
2022, researchers primarily focused on
development aspects and types of wellness
tourism. Later, the research trend shifted towards
tourist-related factors and their experiences,
such as service quality and tourist behavior.
This shift reflects a change in research focus
from building and promoting wellness tourism
products to enhancing the overall tourist
experience and satisfaction. Furthermore, the
analysis of keyword connections reveals a strong
interrelation between core concepts in this field.
Keywords like “wellness tourism,” “health,” and
“spa” are closely interconnected, indicating that
wellness tourism research often addresses these
elements together. This linkage emphasizes the
importance of understanding the relationship
between wellness and tourism in developing
wellness tourism products and services that meet
increasing traveler demands.

The study shows that the research trend
in the wellness tourism field has shifted from a
focus on development and types of tourism to
the investigation of factors related to tourists’
experiences and behaviors. Keywords such as
“wellness tourism,” “health,” and “medical
tourism” highlight the close relationship
between wellness and tourism, supporting the
development of products and services that
cater to the growing needs of wellness-focused
travelers.

A review of international literature
reveals that research on wellness tourism
primarily focuses on tourist experiences, factors
influencing satisfaction, and travel motivations.
The wellness tourism experience is evaluated
through factors such as health recovery, stress
reduction, and self-discovery [26], while
perceived quality, restorative environments, and
relaxation spaces play crucial roles in tourist
satisfaction [27], [28]. Travel motivations,
including the desire for relaxation and comfort,
also significantly influence the decision to
engage in wellness travel. Studies further
indicate that market segmentation and personal
factors such as age, gender, income, and
education level impact the decision to participate
in this form of tourism [29], [30]. Moreover, in
recent years, global research trends in wellness
tourism have concentrated on analyzing factors
affecting tourist behavior, satisfaction, and
revisit intentions.

Although current research has indicated
a significant increase in studies on wellness
tourism, especially in the post-COVID-19
context, there are still some gaps that require
further investigation. First, despite the increase
in research in this field, there is still a lack of
a solid theoretical foundation. The existing
theoretical models are fragmented and reflect
different perspectives, ranging from marketing,
behavior, to public health, making it difficult
to build a unified theory. Therefore, future
studies should focus on developing an integrated
theoretical framework that connects the various
factors and creates a solid foundation for further
research. Second, while there have been studies
on the tourist experience and the factors affecting
satisfaction, there is still a lack of in-depth
research on the psychological and emotional
factors in wellness tourism experiences,
such as emotional recovery, service quality,
and relaxation spaces-important elements in
enhancing tourist satisfaction that have not
been fully explored. Third, geographically,
while countries like China, Thailand, and
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Portugal have made significant contributions
to wellness tourism research, Vietnam-a
growing country with rich natural resources
and traditional healing knowledge-has not yet
fully engaged in the international academic
community. This presents an opportunity for
research on wellness tourism in Vietnam, to
provide directions aligned with local practices.
Finally, with the rapid global development of
wellness tourism, particularly new trends such
as digital wellness tourism and Al integration,
current research primarily focuses on traditional
factors, without fully exploring the potential of
technology to personalize and enhance wellness
tourism experiences. Therefore, further research
is needed on the application of technology in
wellness tourism to meet the needs of modern
travelers. In conclusion, while current research
has clarified many aspects of wellness tourism,
there are still significant gaps that need to be
explored further in order to develop theory,
methods, and practical applications in this field.

5.2. Implications for policy and industry
strategies

- For Policymakers: The findings highlight
the need for policymakers to shift from
traditional performance indicators toward
experience-oriented metrics. Because recent
studies increasingly focus on satisfaction, life
satisfaction, and loyalty, governments should
complement visitor numbers with well-being
measures such as restorative indexes or pre- and
post-experience self-assessments, especially at
leading wellness destinations. In addition, the
conceptual convergence across medical, spa, and
gastronomic tourism suggests the importance
of cross-sectoral policy frameworks. Inter-
ministerial collaboration-linking health, tourism,
and environmental agencies-can help establish
safety standards and certification systems for
integrated wellness packages. The bibliometric
results also reveal regional imbalances, with
strong research concentrations in China,
Thailand, and Portugal but limited evidence from
emerging markets such as Vietnam. Policymakers
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should therefore support evidence-based product
diversification through pilot projects and applied
research on traditional medicine, hot springs, or
community-based wellness models. Finally, the
rise of keywords linked to digital technologies
indicates the need for regulatory readiness.
Governments should provide clear guidelines
on data protection, quality standards for digital
wellness services, and digital-skills support for
small and medium-sized enterprises.

- For Destination Managers and Industry
Operators: For industry actors, the research
trends emphasize designing experiences that
produce measurable transformation rather than
simple relaxation. As consumer expectations
increasingly center on meaningful outcomes,
businesses should integrate validated pre-/post-
assessment tools and offer holistic programs
combining nutrition, nature-based activities,
and mindfulness. The growing overlap between
wellness, medical, and gastronomy tourism
also presents opportunities for hybrid product
development.  Partnerships  with  clinical
providers and local food producers can enable
comprehensive recovery-and-leisure packages.
Data-driven personalization is another strategic
priority, reflecting the broader methodological
shift toward machine-learning approaches within
the literature. Destinations can pilot anonymized
preference modeling to tailor wellness pathways
such as stress reduction, sleep improvement,
or fitness enhancement. Finally, sustainability
should be positioned as a competitive advantage.
Because environmental quality is central to
restorative experiences, operators should adopt
low-impact practices, seek relevant certifications,
and communicate ecological stewardship as an
integral part of their wellness value proposition.

Overall, the bibliometric mapping
(2015 — 2025) reveals a disciplinary shift from
supply-side, product-oriented research toward a
demand-centred focus on tourist experiences and
measurable well-being outcomes, accompanied
by growing methodological sophistication-
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especially the adoption of bibliometric and

machine-learning tools to synthesize an
increasingly interdisciplinary literature.
Geographically,  scholarship ~ concentrates

in Asia and selected FEuropean contexts,
underscoring opportunities for comparative and
context-sensitive research in underrepresented
destinations such as Vietnam. These trends
indicate urgent opportunities for policy and
industry to pivot from destination promotion
alone to evidence-based program design, cross-
sector integration with health services, and
responsible adoption of digital personalization-
measures that will better align products with the
well-being outcomes current research suggests

visitors increasingly seek.
6. LIMITATIONS AND FUTURE RESEARCH

Despite its contributions, the study has several
limitations. First, the data used were limited to
the Scopus database, which may not provide a
comprehensive evaluation. Second, relevant
documents may have been excluded if keywords
such as “wellbeing,” “health,” or “medical”
were not present in the title, abstract, or
keyword list. Therefore, future studies should
expand the database coverage and adopt more
comprehensive search strategies to include
documents that may not explicitly use the core
keywords in titles, abstracts, or keyword fields.
This would help provide a more complete and
accurate overview of the wellness tourism
research field. Furthermore, future research can
use cross-database analyses and thematic content
expansion on this topic.
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Phén tich trac lugng thu muc vé du lich
cham soc stic khée trong giai doan 2015 - 2025

Nguyén Thi Thanh Nga, Poan Khanh Hung*
Truong Du lich, Dai hoc Hué, Viéet Nam

Ngay nhdn bai: 06/08/2025; Ngay sira bai: 26/12/2025;
Ngay nhdn dang: 28/01/2026; Ngay xudt ban: 28/08/2026

TOM TAT

Céc nghién ciru gan day cho thiy sy gia ting dang ké vé s6 lugng cac cong trinh nghién ctru lién quan dén
du lich cham soc sirc khoe, phan anh tim quan trong va su phd bién ngay cang ting cta loai hinh du lich nay, dic
biét 1a trong bdi canh hau COVID-19 hién nay. Dé cung cap danh gié chi tiét vé cac xu huéng nghién ciru trong du
lich cham soc sirc khoe, nghién ctru nay da ap dung phén tich tric thu muc bang cach thu thap dit lidu vé cac tai
lidu lién quan dén du lich cham soc strc khoe tir co s¢ dir liéu Scopus trong mudi nim qua, tir nam 2015 dén nam
2025. Téng cong 188 tai liéu tir Scopus lién quan dén du lich cham séc sirc khoe di duge phan tich bing phan mém
VOSviewer dé hiéu rd hon vé cac xu huéng va dbi tugng nghién ctru trong linh vue nay. Phan tich dong trich dan
va dong tir khoa da dugc tién hanh dé xac dinh céc 1y thuyét nén tang va hudng nghién ctru trong chu dé nay. Két
qué cho thiy xu hudng phat trién tir cac 1y thuyét lién quan d&én du lich cham séc sirc khoe va cac khia canh phat
trién cia n6, hudng tdi cac yéu té lién quan dén trai nghiém va hanh vi cta khach du lich cham séc sirc khoe, cling
nhur tich hop véi cac loai hinh du lich twong ty khac nhu du lich strc khoe va du lich spa. Su thay doi nay phan anh
su tap trung ngay cang tang vao viéc cai thién trai nghiém va sy hai long cua khach du lich cham soé¢ sure khoe.

Tir khéa: Phdn tich trdc lwong thu muc, du lich cham soc suc khoe, cdac cum, co so dir liéu Scopus.

*Tac gia lién hé chinh.
Email: dkhung@hueuni.edu.vn
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Vai tro clia bao tang trong phat trién du lich van héa:
Minh chiing ti thanh phd H6 Chi Minh

Nguyén Thi Lan Vinh*

Khoa Du lich va Dich vu hang khong, Hoc viéen Hang khong, Viét Nam

Ngay nhdn bai: 14/10/2025; Ngay sira bai: 06/01/2026;
Ngay nhdn dang: 09/01/2026; Ngay xudt ban: 28/08/2026

TOM TAT

Bai viét danh gi vai trd ciia hé théng bao tang ddi voi viée thuc dy du lich van hoa tai Thanh phd HO Chi

Minh. Tt nhitng dit li¢u chinh thirc, tai li¢u chuyén moén va kinh nghiém toan cAu, bai viét chi ra rﬁng, maéc du

TP.HCM c6 12 bao tang, hiéu suit khai thac con rat thip, thé hién qua viéc lugng khach tham quan bao tang chi

chiém chua dén 7% tong lugng khach du lich nim 2024. Phan tich d6i sanh véi cac bao tang 16n trén thé gii nhu

Louvre (Phap), Guggenheim (Tay Ban Nha) va Tate Modern (Anh) nhdn manh céc giai phap then chét dé cai thién

hiéu qua khai thac. Cu thé 1a viéc 1ong ghép bao tang vao chudi gia trj du lich, img dung cong nghé s (nhu VR/

AR, 3D, chatbot) va linh hoat ap dung cic mé hinh quéan 1y nham gia ting muc do trai nghiém cua khach hang va

dem dén lgi ich cao nhat vé mat kinh té va xa hoi. Tir d6, nghién ciru dua ra mot s6 ham ¥ giai phap nham thu hat

khach du lich vin hoa dén bao tang bao gdm da dang hoa cac loai san phdm; ting cudng ap dung cong nghé; thiic

day hop tac cong - tu; va xay dung thuong hiéu d6 thi “TP. HCM - diém dén vin hoa sang tao”.

Tir khéa: Bdo tang, du lich vin héa, phat trién bén viing, cong nghé sé, thanh phé Ho Chi Minh.

1. GIOI THIEU

Trong nhitng nim gan day, du lich van hoa ndi
1én nhu mdt trong nhiing phan khiic quan trong
cua nganh du lich toan cau, chiém khoang 40%
tong lwong khach qudc té theo thong ké cua
UNWTO nam 2018 [1]. Du lich van héa khong
chi dép mg nhu cau tham quan va gidi tri ma
con thoa mén mong mudn tim hiéu lich str, nghé
thuét, ban sic va hé gia tri cua cong dong so tai.
Trong hé sinh thai cta cac thiét ché van héa phuc
vu du lich, bao tang gir vai tro 1a nha cung ung
tai nguyén van hoa, dem dén khong gian, tri thuc,
hién vat va trai nghiém nén tdng dé tir d6 hinh
thanh cac san pham va dich vu du lich chuyén
biét [2], [3]. Vi chirc ning suu tam, bao quan,
nghién ctu va trung bay di san, bao tang gop
phan quan trong vao viéc giao duc cong chiing,

*Tac gia lién hé chinh.

Email: vinhntl@vaa.edu.vn

https://doi.org/10.52111/qn;js.2026.20409

nang cao hi€u bict xa hdi va tang cuong suc hap
dan cua diém dén van hoa - lich sir.

Tai Viét Nam, Thanh phdé H6 Chi Minh
(TP. HCM) 1a trung tim du lich 16n nhét ca nuéc,
dong gop trén 20% tong doanh thu du lich qubc
gia [4]. Thanh ph hién so hitu 12 bao tang voi
nhiéu bd suu tap va hién vat c6 gia tri, tao diéu
kién thuan lgi dé phét trién cac san pham du lich
vin hoa d6 thi. Tuy nhién, hiéu qua khai thic van
chua tuong xing voi tiém ning sin co: lugng
khach dén bao tang chiém dudi 0,1% tong luong
khach du lich d&én TP. HCM [5], [6]. Khoang
cach nay dat ra van d& 16n vé mirc do tich hop
béo tang vao chién lugc phat trién san pham du
lich, kha ning két ndi véi tour tuyén chinh thirc,
trai nghiém khach tham quan va mic d6 doi méi
trong mo hinh quan tri.
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Trong khi d6, tai nhidu qudc gia, bao
tang da tro thanh nhitng diém nhén chién luoc
trong phat trién du lich vin héa do thi. Ching
han, Louvre (Phép), British Museum (Anh) hay
Guggenheim Bilbao (Tay Ban Nha) khong chi
dong vai tro 1a thiét ché luu trir di san ma con tao
ra gia trj kinh té - xa hoi 16n nho duoc tich hop
sau vao chudi gia tri du lich, Kkét hop cong nghé
s6, dich vu bd tro va chién luge thuong hiéu
diém dén [7], [8], [9]. Su so sanh nay cho thay
TP. HCM c6 du dja 16n dé phat trién loai hinh du
lich dua trén bao tang, déng thoi nhan manh nhu
cau nghién ctru toan dién vé vai tro ctia bao tang
trong chién luoc phat trién du lich van hoa db thi.

Khoang tréng hoc thuat hién hitu ndm &
chd: mdc du c6 nhiéu nghién ciru quc té xem
bao tang nhu ngu(”)n luc chién luogc cua du lich
van hoa, cac nghién ciru trong nuée van chu yéu
tiép can bao tang dudi goc do bao ton di san va
gi4do duc, chua di sau phan tich vai trd kinh té -
xa hoi, chua danh gia mtac d¢ dong gop cua bao
tang vao hé sinh thai san pham du lich, va cang
thiéu cac danh gia thyc nghiém dya trén dit liéu
nhiéu nim tai cac d6 thi 16n nhu TP. HCM. Diéu
nay cho thiy nhu ciu cdn mot nghién ciru dat
trong tim vao mdi quan hé gitra bao tang va su
phat trién du lich van hoa cta thanh phé, dua
trén dit liéu cap nhat, 1y thuyét phu hop va dbi
chiéu quéc té.

Xuit phat tir bdi canh trén, nghién ctru nay
hudng dén 1am rd vai tro ciia hé thong bao tang
trong phat trién du lich vin hoa tai TP. HCM,
nhan dién cac han ché va thach thirc trong khai
thac gia tri bao tang cho du lich, dong thoi dé
xuét cac giai phap chién luoc nham ting cuong
tich hop bao tang vao chudi gia tri san pham du
lich van hoa do6 thi. Ba cau hoi nghién ctru duoc
dit ra gdm: Béo tang hién dang déng gbp nhu
thé nao trong hé thong san pham du lich van hoa
ctia TP. HCM? Nhiing han ché va thach thirc nao
dang can tré vi€c khai thac bao tang nhu mot
ngudn lyc phat trién du lich van hoéa? Giai phap
nao c6 thé nang cao vai tro chién luge cia bao
tang trong phat trién du lich vin héa tai TP. HCM
trong giai doan t&i?

2.COSOLY THUYET
2.1. Khai niém bao tang

Theo dinh nghia ciia Hi dong Bao tang Qudc té
(ICOM, 2022), bao tang 1a “mot thiét ché phi loi
nhuan, phuc vu xa héi va su phat trién cua no; cd
chirc ning nghién ciru, suu tim, bao quan, giai
thich va trung bay di san hiru hinh va v6 hinh
clia con nguoi va moi truong xung quanh nhiam
muc dich gido duc, hoc tép va thudong thac.” [2]
Béo tang hién dién nhu mot thiét ché van hoa -
xa hoi dac thu, ddm nhiém cac chic nang cot
16i gdm: (1) luu giir va bao ton di san; (2) gido
duc cong dong; (3) nghién ctru khoa hoc; va (4)
truyén thong van hoa. Trong bdi canh chuyén dbi
sang “Tan bao tang hoc” (New Museology), bao
tang ngay cang dugc xem nhu khong gian tuong
tac xa hoi, thac déy tiép can cOng déng, ddi moi
trai nghiém va tao ra gia tri van hoa - kinh té
rong hon [10].

2.2. Phit trién du lich

Theo UNWTO nam 2018, phat trién du lich
dugc hiéu 1a qua trinh mo rong quy mo, ning cao
chat lugng va gia ting gia tri cla cac hoat dong
du lich, bao gom: gia ting lugng du khach, mé
rong san pham, ning cao trai nghiém, phat trién
bén ving, tmg dung cong nghé va ting cudng
hop tac lién nganh [1]. Phét trién du lich doi hoi
khong chi mé rong thi truong ma con t6i vu hoa
cac nguén luc van hoa, ty nhién va x hoi nham
tao ra tac dong kinh té - xa hoi tich cuc va lau
dai. Trong du lich vin hoa, phat trién du lich cha
trong vao: bao ton di san; ting cuong trai nghiém
vian hoa cuia du khach; tich hop di san vao chudi
gi4 tri du lich; va dam bao tinh bén vimg cho
cong ddng so tai.

2.3. Vai trdo cia bio tang trong phat trién
du lich

Bio tang dong vai trd then chdt trong hé sinh
thai san pham du lich vin hoa thong qua ba
nhom chinh:

Thir nhit, cung cip tai nguyén van hoa
cho san pham du lich: Bao tang 1a nguon tu liéu,
hién vat va tri thire giap dinh hinh cac san pham
du lich van héa - lich sir, tao diém nhan khéc

https://doi.org/10.52111/qnjs.2026.20409
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biét cho diém dén. Cac nghién ctru cua Kotler va
Kotler [11] va Richards [12] chi ra rang bao tang
la “nut trung tdm” (central node) trong mang
ludi tai nguyén van hoa do thi.

Thr hai, nang cao trai nghiém va kéo dai
thoi gian luu tra: Theo Falk va Dierking, trai
nghiém bao tang tao ra gia tri nhan thuce, gia tri
thim my va gia tri xa hoi - giai tri, gitip gia ting
muc dg hai long, kéo dai thoi gian luu tra va chi
tiéu cua du khach, dong gop dang ké cho kinh té
du lich [3].

Thir ba, gop phan xay dung thuong hiéu
diém dén: Nhiéu nghién ciru qudc té chimg minh
bao tang 1a bicu tugng ban sic do thi va co thé
tro thanh “hat nhan thwong hiéu” cho chién
luoc marketing diém dén [9]. Louvre (Phép),
Guggenheim Bilbao (Tay Ban Nha) hay Singapore
National Gallery 1a nhiing vi du dién hinh.

Thir tu, thiic day phat trién du lich bén
virng: Tir goc nhin bén viing, bao tang gop phan
can bang ba tru ¢t cia md hinh Triple bottom
line ctia Elkington véi Kinh té (thu hit khach,
tao doanh thu, kich thich chi tiéu bd sung); Xa
hoi (gido duc, gin két cong ddng, bao ton ky tc
tap thé); Moi truong (ning cao nhén thirc bao
ton, thyc hanh xanh) [13], [14].

2.4. Khung ly thuyét ciia nghién ciru
Nghién ciru st dung hai khung 1y thuyét chinh:

M@t 1a, Triple Bottom Line (TBL) (Ba tru
cot bén viing) cua Elkington: Khung 1y thuyét
nay giai thich vai tro cua bao tang trong phat
trién bén viing thong qua ba tru cot: kinh té - xa
héi - moi truong [13]. TBL duoc st dung rong
rdi trong nghién ctru du lich va vin hoéa nhim
danh gia tac dong cua céc thiét ché vian hoa dbi
v6i diém dén. Nhiéu nghién ctru di ng dung
khung nay cho phan tich bao tang, nhu Chitima
cho thy tinh phu hop ciia TBL trong bdi canh
cac nude dang phat trién.

Hai 13, “Sustainability Star” (Ngdi sao bén
viing) cia ICOM: M6 hinh nay mo rong cach
thtrc danh gia bao tang dua trén ba pham vi tuong
tac: Core Sphere (Pham vi cbt 16i) voi chién
lwoc, quan tri, muc ti€u bén virng; Social Sphere

https://doi.org/10.52111/qn;js.2026.20409

(Pham vi x4 hoi) nham tiép c4n cong ddng, nhan
luc, da dang van hoa; Ecological Sphere (pham
vi sinh thai) tién dén quan 1y ngudn luc, tidu thy
nang luong, giam phat thai [15].

Su két hop gitta TBL va Sustainability
Star tao nén tang 1y thuyét vimng chac dé danh
gia vai tro ctia bao tang tai TP. HCM nhu mot
ngudn luc quan trong trong phat trién du lich van
hoa. Viéc lya chon khung 1y thuyét cho bdi canh
TP. HCM xuét phat tir dinh hudng phit trién du
lich bén vimg va cong nghiép vin hoa cia thanh
phd, doi hoi mot mo hinh c6 kha nang danh gia
déng thoi cac khia canh kinh té, xa hoi va moi
truong. Trong bdi canh d6, hé thong bao tang cua
TP. HCM vira dong vai trod 1a thiét ché van hoa,
vira 1a ngudn lyc quan trong cho phat trién san
pham du lich, nén dic biét phu hop vai cach tiép
can Triple Bottom Line. Pong thoi, qua trinh
d4y manh chuyén dbi s6 va hoan thién quan tri
hién dai trong linh vuc van hoa ciing cho thiy
su tuong thich véi mo hinh Sustainability Star
ctia ICOM, v6n nhan manh tinh bén viing trong
van hanh bao tang. Cac nghién ctru qudc té tai
cac do thi c6 diéu kién twong dong nhu Bilbao,
Singapore va Seoul da chirng minh tinh hiéu qua
va kha ning mg dung ctia hai khung 1y thuyét
nay, cung c6 thém su phi hop khi van dung vao
truong hop TP. HCM.

PHAT TRIEN DU LICH

VAN HOA
Gid trj Kinh té Gia tri X hoi Gia tri Méi
(Tru ¢t 1) (Tru cjt 2) truomg (Tryu cdt 3)

Vai tro cia bao
tang trong gidao
duc va bio ton

Vai tro cua bio Vai tro cua bio
tang ddi v 6i kinh tang ddi voi cong
té du lich ddng - du khich

Ngbi sao bén virng
(Sustainability Star)
Khong gian trung bay

| Cong nghé & Tuong tac
Gia trj gido duc
Truyén thong sé

I

Vai tro bio tang trong phat trién du lich viin hoa

Hinh 1. Khung Iy thuyét nghién ctru (TBL+Sustainability
Star).
Nguon: Tdc gid téng hop
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2.5. Tong quan nghién ctru lién quan
2.5.1. Nghién ciru quoc té

Céc nghién ciru qudc té di nhat quan khang dinh
vai tro trung tim cua bao tang trong phat trién du
lich van hoa. Richards nhdn manh rang bao tang
gift vi tri try cOt trong mang ludi san pham vin
hoa - sang tao cta d6 thi, qua do dinh hinh ban
sdc va nang luc canh tranh diém dén [13]. Falk va
Dierking, thong qua md hinh “Contextual Model
of Learning”, giai thich co ché trai nghiém bao
tang ctia du khach dya trén ba bdi canh tuong
tac - ca nhan, xa hoi va vat ly 1am ro cach bao
tang tao ra gia tri hoc tap va cdm nhan van hoa
[16]. Bén canh do, Tom Dieck va Jung chung
minh rang ing dung céng nghé AR/VR c6 thé
nang cao dang ké chat lwong trai nghiém va mirc
d6 hai long cua du khach [17]. Tir goc d6 truyén
thong diém dén, Lord va Blankenberg chi ra rang
bao tang gop phan quan trong trong xay dyng va
cing cb thuong hiéu do thi. Téng hop cac két
quéa nay cho thdy xu huéng quéc té dang chuyén
manh sang tich hgp bao ting vao chién lugc du
lich vin hoa, dong thoi két hop cong nghé sb va
tiép cén phat trién bén viing nhu nhimg tru cot
quan trong cia md hinh du lich duong dai.

2.5.2. Nghién curu tai Viét Nam

So v&i xu huéng nghién ctru qudc té, cic cong
trinh trong nudc vé bao tang van con tuong
d6i han ché. Phan 16n cac nghién ctru chi yéu
tap trung vao chirc ning bao ton hodc gido duc
truyén thng [18], [19], trong khi mot sb cong
trinh khac du dé cap vai trd ciia bao tang trong
gido duc cong dong nhung van chua phan tich
sau nhiing tac dong rong hon t4i linh vyc du lich,
kinh té va xa hoi. Bén canh do, cac nghién ctru
danh gia trai nghiém du khach theo cac mé hinh
quéc té hién con rat han ché, va dic biét thiéu
ving cac nghién ciru thuc nghiém xem xét vai
trd cua bao tang trong chién luoc phat trién du
lich do thi tai TP. HCM. Nhiing khoang trong
nay phan anh sy léch pha dang ké giita nén tang
Iy thuyét qudc té va thyc tién nghién ctru tai Viét
Nam, nhét 1a trong bdi canh cac d6 thi 16n dang
hudng téi phat trién du lich vian héa va cong
nghi¢p van hoa [20], [21].

2.5.3. Khodng trong nghién ciru

Tir tong quan cic nghién ctru trong va ngoai
nudc, co thé xac dinh ba khoang trong nghién
ctru chi yéu. Thir nhat, chua c¢6 cong trinh nio
phan tich mdt cach toan dién vai tro cua bao tang
trong phat trién du lich van hoa tai TP. HCM dya
trén cac khung 1y thuyét bén virng duoc qudc té
cong nhan. Thi hai, dir liéu so sanh theo chudi
thoi gian vé luong khach tham quan béao tang, xu
hudng phat trién, cting nhu muc do tich hop bao
tang trong chudi gia tri du lich con thiéu va phan
tan. Thir ba, da sd cac nghién ctru trong nudc
van chwra xem bao tang nhu mot ngudn lyc chién
luge cua du lich vin hoa d6 thi, dan dén han ché
trong viéc danh gia dung vai tro va tiém niang cua
thiét ché nay. Nghién ctru nay hudng dén lap day
nhitng khoang trong néu trén théng qua viéc tich
hop phan tich 1y thuyét, dit liéu thuc tién va dbi
sanh voi kinh nghiém quéc té.

3. PHUONG PHAP NGHIEN CUU
3.1. Thiét ké nghién ciru va cach tiép cin

Nghién ctru 4p dung phuong phap dinh tinh két
hop phan tich dit liéu thi cap theo chudi thoi
gian (2019 - 2024) nham danh gia vai tro, han
ché va kha ning phat trién ctia hé thong bao tang
trong du lich van hoa tai TP. HCM. Céach tiép can
nay cho phép so sanh xu hudng khach tham quan
bao tang trudc, trong, sau dai dich va ddi chiéu
véi su tang truong cua hoat dong du lich chung
ctia thanh pho.

Phuong phap dinh tinh duoc bd sung bang
phan tich ndi dung (content analysis) va déi chiéu
lién nganh (cross-sector comparison) nham tong
hop cac quan diém 1y thuyét, chinh sach vin hoa,
du lich va nghién ctru trudc day. Phan phan tich
dugc thyc hién trén co so khung 1y thuyét Triple
Bottom Line va Sustainability Star [15].

3.2. Nguén dir ligu thir cip

Nghién ctru st dung cac ngudn dit lidu thir cap
da dang, bao gom:

S liéu thong ké chinh thirc: Bao cao du
lich TP. HCM giai doan 2019 - 2024 do S¢ Du
lich TP. HCM cong bd. Nién giam théng ké cua
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Téng cuc Théng ké Viét Nam (GSO) va Tong
cuc Du lich Viét Nam (VNAT), cung cap thong
tin vé muc tang truong du lich quéc té va noi dia,
doanh thu du lich, ciing nhu co cau san pham du
lich theo tirng nam.

S lidu va bao cao ciia hé thong bao tang
TP. HCM: Luong khach tham quan hang nam
trong giai doan 2019 - 2024. Thong tin v& cac
hoat dong trung bay, tmg dung céng nghé va to
chte su kién.

Chién luge va chinh sach: “Chién luge
phat trién du lich TP. HCM dén 2030, tim nhin
20457, “Chuong trinh phat trién cong nghiép
van hoéa TP. HCM”.

Nguén tai liéu hoc thuat: Cac nghién
ctru va bao cao qudc té tir UNESCO, UNWTO,
ICOM, Routledge, Springer..., Cac cong trinh
nghién ctru trong nudc lién quan dén bao tang,
du lich van hoéa va quan ly di san.

Nguén bao chi, dir liéu mo va bao cao
chuyén dé: Cap nhat vé hoat dong bao tang, cai
tién cong nghé, phat trién tour va tuyén du lich.

TAt ca cac ngu@)n dir liu duoc trich dan
day du trong danh muyc tai liéu tham khao nhim
dam bao tinh minh bach, chinh xac va tuan tha
céc tiéu chuan hoc thuat.

3.3. Ky thuat phan tich dir li¢u

Nghién ctru 4p dung bén nhém k§ thuét phan
tich chinh nhu sau:

Phan tich tai liéu (Document Analysis):
K§ thuat nay duoc str dung dé tong hop cac khai
niém, chinh sach, bao cao hoat dong du lich va
béo tang. Phan tich tai li¢u giap xac dinh logic
phat trién du lich vin héa ciing nhu vai tro cua
bao tang nhu mot thiét ché quan trong trong
chudi gia tri du lich.

Phan tich chudi thoi gian (Time-series
Analysis, 2019 - 2024): Xac dinh xu hudng
luong khach tham quan bao tang qua nhiéu nam;
So sanh muc tang, giam gitta lwong khach bao
tang va tong khach du lich TP. HCM; Panh gia
mirc d6 phuc hdi sau dai dich COVID-19; Nhan
dién cac bién dong va nguyén nhan lién quan.
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Phan tich so sanh (Comparative Analysis):
Déi chiéu mtc d¢ thu hat khach ctua TP. HCM
Vi cac bao tang tiéu biéu quoc t& nhu Louvre
(Phéap), British Museum (Anh) va Guggenheim
(Tay Ban Nha); So sanh m6 hinh quén tri, Uing
dung cong nghé, dich vu bd trg va mac do lién
két véi tour - tuyén; Lam rd khoang cach hién
tai va tiém nang phat trién ctia hé thong bao tang
TP. HCM.

Phan tich SWOT (Strengths - Weaknesses -
Opportunities - Threats: dugc st dung dé danh
gia téng thé nang luc, co hoi va thach thic cta
hé thong bao tang TP. HCM. Bang SWOT dua
trén cac yéu t6: Dit liéu giai doan 2019 - 2024;
Murc d6 tng dung cong nghé; Kha ning lién két
tour - tuyén; Mirc dong gdp vao kinh té du lich;
Chinh sach va nhu cau thi truong.

4. KET QUA NGHIEN CUU

4.1. Thue trang phat trién san phim du lich
van hoa tai TP. HCM (2019 - 2024)

Giai doan 2019 - 2024 cho thiy birc tranh bién
dong manh cua du lich TP. HCM do tac dong cia
dai dich COVID-19 va sy phuc hdi sau d6. Theo
S¢ Du lich TP. HCM (2019 - 2024), luong khach
du lich ndi dia va qudc té ciia thanh phd giam sau
trong nam 2020 - 2021, sau d6 phuc hdi nhanh tir
cudi 2022 va ting trudng manh vao nam 2023 -
2024. Trong qué trinh phuc hoi, thanh phd di trién
khai 42 san phém du lich dac trung theo dia ban
quan/huyén, mé rong cac trai nghiém du lich cong
ddng, du lich duong song va khong gian 1& hoi
nhim nang cao ning lyc canh tranh cua diém dén.

Tuy nhién, khi so sanh muc tang truong
chung cta nganh du lich véi su phat trién cia
hé thdng bao tang, ¢ thé thiy muc do tham gia
clia bao tang vao chudi gia tri san pham du lich
con han ché. Dir liéu tir hé thong bao tang tai
TP. HCM cho thay luong khach tham quan bao
tang khong tang tuong tmg vai tang trudng du
lich thanh phd, va ty 1& khach bao tang so véi
tong luot khach tiép tuc duy tri & muc rat thap
trong ca giai doan.

Nhirng diéu nay phan anh thuc té rang bao
tang chwa duoc tich hop mét cach hé théng vao
chién lugc phét trién san pham du lich vin hoa
do thi.
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4.2. Xu hudéng lwgng khach tham quan bao
tang tai TP. HCM (2020 - 2024)

Dir liéu tong hop (2020 - 2024) cho thdy ba xu
huoéng chinh:

(1) Truéc COVID-19, lugng khach bao
tang & mirc 6n dinh nhung thap, chiém chua dén
0,1% tong luong khach ctia thanh phd. Bao tang
chii yéu phuc vu khach hoc sinh - sinh vién va
nhom khach ngi dia di theo chuong trinh gido duc.

(2) Trong giai doan COVID-19 (2020 -
2021): Luong khach bao tang giam sdu, gin
nhu ngimg hoat dong trong phan 16n thoi gian.
Khong ¢6 hoat dong s6 hoa hodc dich vu truc
tuyén dit manh dé duy tri twong tac v6i du khéach.

(3) Giai doan phuc hdi (2022 - 2024):
Du lich TP. HCM phuyc hdi manh nhung luong
khach bao tang chi ting nhe, khong twong dong
voi muc tang trudng chung ctia nganh du lich.
Céc bao tang van chua tré thanh diém dén quan
trong trong hanh trinh cta du khach, dac biét 1a
khach qudc té.

Nhu vdy, dit liéu chudi 5 ndm cho thy
muirc dong gop cuia bao tang con rat han ché trong
phat trién san pham du lich tai TP. HCM.

® Tong khach noi dia dén TPHCM
® Tong khach qudc té ¢én TPHCM
Téng khach
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Hinh 3. Lugng du khach tham quan bao tang cong
lap tai TP. HCM (khach) (2020 - 2024)
Nguon: Tdc gid tong hop [4], [6]

Béang 1. Ty 1€ % khach tham quan bao tang so v&i
tong khach du lich tai TP. HCM (2020 — 2024)

. Khach Khach du o
Nam N . n Ty 1€ %
bdo tang lich (tri¢u)
2020 714.535 18,485 3,87%
2021 282.773 28,5 0,99%
2022 1.028.746 34,465 2,98%
2023 2.695.840 42,020 6,42%
2024 2.993.131 44 6,80%

Nguon: Tdc gid tong hop va tinh todn

4.3. Vai tro va tiém ning ciia bio tang trong
chudi gia tri du lich viin hoa

Duya trén khung 1y thuyét Triple Bottom Line
va mo hinh Sustainability Star, phan tich thuc
trang cho thay hé thong bao tang tai TP. HCM
so hitu ba tiém nang chinh. V& kinh té, bao tang
c6 kha nang tao nguén thu ttr vé tham quan, dich
vu bd tro va cac san phém sang tao. Vé xi hoi,
cac bao tang dong vai tro quan trong trong bao
t6n ban sac van hoa, giao duc cong dong va ning
cao mirc do hiéu biét van hoéa clia du khach. Vé
moi truong, bao tang gop phan truyén thong vé
bao ton, dong thoi hinh thanh cic khong gian
van hoa c6 kiém soat vé phat thai. Tuy nhién,
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nhitng tiém ning nay chua duoc khai thac day
du do con ton tai cac han ché lién quan dén quan
tri, trai nghiém du khach va sy tich hgp voi san
pham du lich db thi.

4.4. Han ché trong khai thac vai trd ciia bao
tang di v6i du lich

Phan tich dit liéu va so sanh quéc té cho thay bon
nhom han ché néi bat trong viéc khai thac vai tro
ctia bao tang ddi voi du lich TP. HCM. Thit nhét,
bao tang chua duoc tich hop vao tour - tuyén
du lich chinh thtrc; hiu hét cac tour tham quan
hién nay (city tour, du lich duong song, tour
cong dong) khong xem bao tang 1a diém dimg
bat budc, lam giam dang ké mirc do tiép can, dac
biét dbi v6i khach qudc té. Thir hai, san phdm
trai nghiém con don di€u va nang tinh trung
bay tinh; hé théng bao tang thiéu cac hoat dong
tuong tac da gidc quan, ung dung cong nghé s6
(VR/AR, thuyét minh ty dong, ban do s6) va
dich vu b trg nhu workshop, su kién ngh¢ thuéat
hay khong gian trai nghiém duong dai, din dén
giam kha ning canh tranh so voi cac diém tham
quan van hoa sang tao khac. Thur ba, quan tri
bao tang thiéu linh hoat va phu thudc ngan sach
cong, giy kho khin trong da dang hoa ngudn
thu, han ché co ché hop tac cong - tu va can trd
d6i méi trong trung bay va truyén thong. Thir
tu, truyén thong va nhan dién thuong hiéu con
yéu; cac hoat dong quang ba chua du hap dan dé
thu hut nhom khéch tré va khach qudc té, von co
xu huéng tim kiém trai nghiém méi, sang tao va
mang tinh giai tri cao.

Toan bo nhitng han ché nay cho thiy can
c¢6 cac giai phap chién luge nhim nang cao vai
tro ctia bao tang trong phat trién du lich van hoa
do thi tai TP. HCM.

4.5. Nguyén nhén ciia han ché

Bdén nhém nguyén nhan chinh ¢ thé giai thich
cac han ché trong khai thac vai trd cta bao tang
dbi voi du lich TP. HCM. Tht nhét, cach tiép
can truyén thong trong hoat dong bao tang van
uu tién nhiém vu bao ton va gido duyc, trong khi
phat trién san pham du lich chua duoc dit ¢ vi
tri trong tdm. Thir hai, thiéu dau tu vao cong
nghé sb va trai nghiém [21]; theo bai kiém ké
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nam 2023, chi mot s6 bao tang thir nghiém tng
dung VR/AR, nhung viéc trién khai chua dong
bd va chua tao ra trai nghiém tuong tic phong
phii cho du khach. Thir ba, chua c6 co ché thé
ché thuc day két ndi giita bao tang va du lich
[19]; cac tour tuyén hién nay chu yéu do doanh
nghiép lir hanh thiét ké, chua c6 chinh sach gin
bao tang voi chudi gia tri du lich ciia thanh phd
[9]. Cubi cung, ngudn nhdn luc bao tang con
han ché vé dao tao trong linh vuc du lich va trai
nghiém khach hang, diéu nay 1am giam kha ning
sang tao san pham va han ché sic hat d6i véi
nhém khach tré, vén 1a ddi tuong c6 nhu cAu trai
nghiém mdéi mé va sang tao [22].

4.6. Phan tich SWOT ciia hé thong bio tang
tai TP. HCM

Dua trén phuong phap da trinh bay, phan tich
SWOT ciia hé thong bao taing TP. HCM cho thay
nhiing dac diém ndi bat vé diém manh, diém
yéu, co hoi va thach thaec.

Diém manh (Strengths): Hé thong hién c6
12 bao tang véi bd suu tap phong pha va nhiéu
hién vat gia tri, Bao tang Lich st TP. HCM luu
giir nhiéu bao vat qudc gia nhu tuong Phat, tugng
than Vishnu va cac hién vat thuéc nén vin hoa
Oc Eo - Champa c6 nién dai hang trim dén hang
nghin ndm; Bao tang My thuat TP. HCM trung
bay nhiéu tic pham my thuat Viét Nam thudc
nhiéu giai doan nhu tranh son dau, son mai,
diéu khic... v6i nhidu phong cach khac nhau;
Béo tang Chimng tich chién tranh véi rat nhiéu
hién vat, vii khi chién tranh tao 4n tuong manh
dén du khach, day ciing 1a mot trong nhiing bao
tang c6 luong khach dén tham quan nhiéu nhat
Viét Nam, nam 2024 bao tang da don khoang
1,3 triéu khach chiém gan 50% lugng khach dén
bao tang cua Thanh phd trong d6 khach quéc té
chiém khoang 80% theo sb liéu cua Vietnamnet
Global. Vi tri cac bao tang nam tai trung tdm cia
mot d6 thi 16n, thuan tién cho viée tiép can cua
du khach. Ngoai ra, cac bao tang dugc Nha nudc
dau tu 6n dinh va c6 nén tang phap Iy vimg chic,
dam bao tinh bén viing trong van hanh.

DPiém yéu (Weaknesses): Trai nghiém
tham quan tai bao tang van con it tinh twong tac
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va thiéu tng dung cong nghé s6. Cac bao tang
chua dugc tich hop hiéu qua vao cac tour — tuyén
du lich chu dao, d@)ng thoi hoat dong truyén
thong con han ché. Muc d6 khach tham quan
duy tri & ty 18 rat thap va it bién dong trong sudt
6 nim qua, cho thiy kha niang thu hut du khach
chua duoc khai thac téi da.

Co hoi (Opportunities): Nhu cau du
lich van héa dang gia ting manh sau dai dich
COVID-19, ciing v6i xu thé chuyén déi sé trong
hoat dong bao tang toan ciu. TP. HCM ciing
dang dinh hudng phat trién d6 thi sing tao va
kinh té van hoa, mé ra nhiéu co hoi hop tac cong
- tu (PPP) trong trung bay va van hanh bdo tang.

Thach thuc (Threats): Cac bao tang phai
canh tranh véi cac diém tham quan giai tri - trai
nghiém hién dai. Hanh vi va ky vong cua du
khach thay d6i nhanh, doi hoi cac trai nghiém sb
hoa ngay cang cao. Pdng thoi, ngudn lyc dau tu
cong con han ché, gay kho khan trong viée dap
{g yéu cau cai tién va nang cip hé thong.

Tong hop phan tich SWOT cho thdy hé
thong bao tang TP. HCM c6 tiém ning phat trién
16n nhung chua dugc khai thac ding mirc. Két
qua nay dong thoi tao co s6 truc tiép dé xay dung
phan thao luin va dé xudt cac giai phap nhim
nang cao vai tro clia bao tang trong phat trién du
lich van hoa do thi.

5. KET LUAN VA KHUYEN NGHI
5.1. Két luan

Nghién ctu da phén tich vai tro cta bao tang
trong phat trién du lich vin hoa tai TP. HCM giai
doan 2019 - 2024 dya trén khung 1y thuyét Triple
Bottom Line va md hinh Sustainability Star. Két
quéa cho thdy mic du hé théng bao tang s& hitu
ngudn tai nguyén vin héa phong phi va tiém
ning 16n trong viéc tao ra gi4 tri kinh té - xa hoi -
moi truong, muc do dong gop cua bao tang vao
chudi gia tri du lich cta thanh phé hién van con
khiém ton.

Chudi dir liéu 2019 - 2024 khing dinh
rang luong khach tham quan bao tang ting
truong cham va khong tuong xtrng vdi sy phuc
h6i manh mé cua nganh du lich. Didu nay phan

anh nhiing han ché vé mé hinh quan tri, sy thiéu
da dang trong trai nghiém, murc d6 tich hop thap
trong san pham du lich, cing voi diém yéu trong
truyén thong va d6 hip dan cia cac trung bay.

Phan tich SWOT d3 chi ra cac yéu t6 noi
tai va bbi canh tac dong truc tiép dén kha ning
phat trién du lich van héa thong qua hé théng
bao tang. Két hop cac phat hién nay, nghién ciru
cho thdy bao tang c6 thé tr& thanh mot thanh
t6 chién luoc trong phat trién du lich van hoa
TP. HCM néu dugc dbi méi va tich hop phi hop
vao chién luoc phat trién cua thanh phd.

5.2. Khuyén nghi

Dua trén cac phat hién tir phan két qua, nghién
ctru dé xuat nim nhém khuyén nghi trong tdm
nhdm nang cao vai tro ctia hé thong bao tang
trong phat trién du lich van hoa tai TP. HCM.
Cac khuyén nghi nay dugc xay dung gin két
chat ché v6i két qua thuc nghiém, phu hop voi
dinh huéng chién luoc du lich — van hoéa cua
thanh phd va bam sat khung 1y thuyét bén viing.

1. Béi méi mé hinh trai nghiém bdo tang
theo hudng twong tac va sang tao: Két qua phan
tich cho thdy hé thong bao tang hién thiéu tng
dung cong nghé sb, trai nghiém twong tac con
han ché va lugng khach ting cham trong giai
doan 2019 - 2024. Do d6, khuyén nghi ting
cuong Gng dung cong nghé sé nhu VR/AR,
audio guide da ngdn ngir va ban do s6 tuong tac;
Xay dung khong gian trai nghiém da gidc quan,
t6 chirc workshop thi cong, trinh dién nghé thuat
truc tiép; Phat trién cac dich vu bd tro nhu ctra
hang san pham sang tao va hoat dong gido duc
theo chu d& [23]. Cac giai phap nay phu hop véi
tru cot x3 hoi va kinh té trong mo hinh Triple
Bottom Line, dong thoi gitp ting cudng trai
nghiém va kéo dai thoi gian Iuu tri cua du khach.

2. Tang cuong tich hop bao tang vao tour -
tuyén chinh thire ciia TP. HCM: Hién nay, bao
tang chua duogc tich hop vao cac tour - tuyén du
lich chu dao, dan dén han ché tiép can véi khach
qudc té. Do d6, can Thiét ké goéi “City Tour -
Cultural Track” két hop bao tang véi di tich lich
sur va ngh¢ thuat biéu dién; Khuyén khich doanh
nghiép Iit hanh phat trién tuyén “Museum Pass”
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hodc “Heritage Day Tour”; Két ndi bao tang véi
du lich duong song, du lich dém, phé di bo va
cac su kién van hoéa dinh ky.

Giai phap nay phu hop véi dinh hudng
phat trién “do thi van hoa - sang tao” cua
TP. HCM, dong thoi nang cao tinh lién két giira
bao tang va chudi gia tri du lich.

3. Cai thién mo hinh quan tri va da dang
hoa ngué‘n lyc tai chinh: Quan tri cong 1ap hién
kém linh hoat, han ché kha ning trién khai cong
nghé va d6i moi trung bay nhu Xem xét co ché
tu chu timg phan hodc hop tac cong - tu (PPP)
trong t& chuc sy kién, trung bay chuyén dé;
Cho phép cac doanh nghiép cong nghé va thiét
ké sang tao tham gia phat trién san pham trai
nghiém; Hinh thanh cac chuong trinh tai trg van
hoa (cultural grant) voi sy tham gia cua doanh
nghiép dia phuong.

Céc giai phap nay gitip tang tinh bén viing
kinh té theo TBL va giam su phu thudc viao ngan
sach cong.

4. Tang cwong truyén thong va xdy dung
thwong hiéu bdo tang: viéc nhan dién thuong
hiéu bao tang con yéu, trong khi truyén thong
cha yéu dua trén phuong thire truyén théng. Vi
vay, trong thoi gian téi can thiét Xay dung bd
nhén dién thuong hi¢u théng nhét cho toan hé
thdng bao tang TP. HCM; M rong truyén thong
trén cac nén tang digital (TikTok, Instagram,
YouTube Shorts) huéng dén khach tré; Hop tac
v6i influencer du lich van hoa va céac td chirc van
hoa qudc té; Té chirc cac sy kién 1on dinh ky
nhu “Museum Night”, “Open Heritage Day” hay
festival tai hién lich st. Cac gidi phap nay truc
tiép nang cao ning lyc canh tranh vin hoa cua
thanh phd va thu hat sy quan tim cta du khach
quéc té.

5. Nang cao nang lyc nhan sy bao tang
theo hwéng da chuyén mén: Ngudn nhan luc
hién thiéu dao tao vé du lich va trai nghiém
khach hang, han ché khi ning sing tao san
pham. Khuyén nghi T chtrc dao tao chuyén
dé vé storytelling, thiét ké trai nghiém, quan tri
khach tham quan va marketing van hoa; Hop tac
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véi cac truong dai hoc chuyén nganh van hoa,
du lich dé phat trién ngudn nhan luc lién nganh;
Xay dyng d6i ngii giam tuyén (curator) c6 kha
ning sang tao ndi dung va thiét ké trung bay
theo chuan qudc té. Pay 1a yéu té cin ban dé
chuyén doi bao tang tir don vi luu giir hién vat
sang don vi cung cép trai nghiém du lich chat
luong cao, dap tmg nhu ciu ngay cang da dang
cua du khach.

5.3. Ham y chinh sich va dinh hwéng nghién
ciru tiép theo

Céc giai phap néu trén can dugc xem xét trong
bbi canh tong thé cia chién lugc phat trién du
lich vin hoa TP. HCM dén ndm 2030. Thanh phd
can nhan thuc bao tang nhu mot thiét ché van
hoa chién lugc, dong vai tro trung tdm trong cdu
trac san ph’flm du lich d6 thi [24]. Béng thoi, viéc
dau tu chuyén doi sé cho hé thong bao tang can
duoc trién khai theo 16 trinh dai han, nhim nang
cao trai nghi€ém du khach va tang kha nang canh
tranh. Bén canh dé, can hinh thanh co ché phéi
hop chinh thuc giita S6 Du lich, S6 Van hoa va
Thé thao, hé thong bao tang va cac doanh nghiép
1& hanh dé tao ra cac san phém du lich lién két,
ddng bo va chat lugng cao. Nhitng dinh huéng
nay gop phan cing cb vi thé ciia TP. HCM nhur
mot trung tdm van hda sang tao va mot diém dén
du lich d6 thi ddc sdc ctia khu vyc.

Céc nghién ctru tuong lai c¢6 thé dugc
mo rong theo ba huéng. Thir nhat, khao sat trai
nghiém cta khach tham quan nham danh gia
muc do hai long va nhan thtc theo ting loai hinh
bao tang. Tha hai, phan tich mé hinh quan tri
bao tang tai cac do thi ASEAN dé rat ra bai hoc
va ap dung cac thuc tién tét nhat cho TP. HCM.
Thir ba, khai thac vai tro ciia san phdm sang tao
(creative merchandise) trong viéc phét trién kinh
té bao tang, vira ning cao gié tri trai nghiém, vira
dong gop vao ngudn thu bén virng cho hé thong
bdo tang.

CAM KET VE MAU THUAN LQI iCH

Tdc gid tuyén bo nghién ciru nay khong cé xung
dot loi ich.
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ABSTRACT

This paper evaluates the role of the museum system in promoting cultural tourism in HCMC. Drawing
on official statistics, professional documents, and global best practices, the study finds that although HCMC has
12 museums, their operational performance remains significantly low. This is reflected in the fact that museum
visitors account for less than 7% of the city’s total tourist arrivals in 2024. A comparative analysis with major
international museums such as the Louvre (France), the Guggenheim (Spain), and Tate Modern (United Kingdom)
highlights several strategic solutions to enhance performance. Key measures include integrating museums into the
tourism value chain, adopting digital technologies (e.g., VR/AR, 3D, chatbots), and flexibly applying diversified
management models to enhance visitor experience and maximize socio-economic benefits. Based on these insights,
the study proposes several policy implications to attract cultural tourists to museums, including diversifying
museum-based products, increasing the application of digital technologies, fostering public-private partnerships,
and building an urban brand positioning HCMC as a “creative cultural destination.”

Keywords: Museums, cultural tourism, sustainable development, digital technologies, Ho Chi Minh City.
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ABSTRACT

This study investigates non-English-major students’ satisfaction with the Spark online English self-study
platform at Quy Nhon University. It aims to capture learners’ experiences, identify factors shaping satisfaction,
and inform improvements in non-English-major English instruction. A quantitative online survey is administered,
with items grouped into three dimensions: convenience, exercise design, and learner-support features. The sample
comprises 269 Cohort-47 students. Data are analyzed using descriptive statistics (frequencies, percentages)
and means with standard deviations (SD) to reflect both satisfaction levels and response consistency. Findings
consistently show high satisfaction with convenience. For exercise design, learners positively rate curriculum
alignment, level appropriateness, logical sequencing, task diversity, and instructional clarity; however, feedback
mechanisms (instructor/automated) and hint-supported steps are perceived as insufficient. Regarding learner
support, Spark facilitates in-class knowledge review, broadens access to practice resources, and enables time-saving
retrieval of materials, making study easier. The platform also supports learner-centered learning (interest/
engagement, consistent effort, self-directed learning, time management), yet opportunities for interaction and
knowledge sharing with instructors and peers remain limited. Overall, Spark aligns well with students’ self-study
needs. To enhance impact, priorities include richer, timely feedback, granular task scaffolding, and lightweight
interaction channels to strengthen collaboration and social presence.

Keywords: Spark platform, English platform, self-study platform, non-majors’ satisfaction, non-majors.

1. INTRODUCTION targeted strategies to enhance students’ access
Amid the advancement of educational to technology-enhanced English learning

technology and the promotion of student resources, particularly for non-English-major

autonomy in learning, online platforms have students enrolled in General English courses.

emerged as indispensable tools for language One significant improvement was the adoption

instruction. These platforms not only support of the Joices Pre-intermediate textbook,

flexible learning environments but also empower authored by Emily Bryson and Christien Lee and

students to take greater control of their learning published by National Geographic Learning, into
processes. Recognizing this pedagogical shift, the curriculum of English 1 and English 2 during
the Department of Foreign Languages at Quy the 2022 — 2023 academic year. This textbook is

Nhon University (QNU) has implemented complemented by the Spark online English self-
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study platform, which enhances students’ out-of-
class learning activities and practice.

The Spark offers exercises, including
Reading, Grammar, Pronunciation, Listening,
Vocabulary, Speaking and Writing. These
activities are assigned by instructors with
specific weekly deadlines based on the teaching
schedule, ensuring that students complete tasks
on time. Students access the Spark platform via
the website learn.eltngl.com. They are required
to complete assigned exercises on Spark as
part of their coursework and as a prerequisite
for the final examination, ensuring consistent
engagement with the material throughout the
semester.

Against this backdrop, the present study
aims to examine the satisfaction of non-English-
major students with the Spark platform at QNU
and to identify which platform features most
effectively support out-of-class learning. The
study is driven by the author’s instructional
commitment to promoting learner autonomy
and maximizing the pedagogical value of
digital tools in large, mixed-ability classes,
while also responding to institutional demands
for evidence-based enhancement of blended
General English teaching. Accordingly, the study
addresses the following questions: Research
question 1 (RQ1): To what extent are students
satisfied with Spark’s convenience, exercise
design, and learner-support features? Research
question 2 (RQ2): Which features of Spark most
strongly facilitate sustained engagement and
self-directed learning beyond classroom hours?
Research question 3 (RQ3): What perceived
limitations, if any, constrain students’ learning
experience on the platform?

The scope of the investigation is delimited
to non-English-major students from Cohort-47
at QNU who used Joices Pre-intermediate with
Spark during the 2024 — 2025 academic year.
By providing context-specific evidence from a
Vietnamese higher-education setting, this study
contributes practical insights for course design,
platform integration, and assessment policies

https://doi.org/10.52111/qn;js.2026.20410

in blended General English courses. More
broadly, it underscores a strategic shift toward
learner autonomy, continuous engagement,
and personalized learning pathways, aligning
English language instruction with global trends
in technology-enhanced education and equipping
students with the digital literacy and language
skills essential for academic and professional
success in the 21st century.

2. MATERIALS AND METHODS
2.1. Materials
2.1.1. Conceptual positioning

This study positions learner satisfaction at the
intersection of three strands of scholarship:
(i) online learner engagement, (ii) learner
autonomy, and (iii)
learning  design. Engagement
behavioral, emotional, and cognitive dimensions

technology-enhanced
comprises

and is closely associated with satisfaction when
course design, interactional opportunities,
and technological usability are well aligned.
Autonomy both results from and sustains flexible
digital environments in which learners regulate
goals, time, and strategies. In blended General
English courses for non-English-major students,
platform features that lower friction and scaffold
self-regulation are expected to strengthen
sustained participation out-of-class and, in turn,
overall satisfaction.

2.1.2. Theoretical Lens: Social Cognitive Theory
(SCT)

Following  Bandura’s triadic  reciprocal
determinism, the learning platform and its
implementation constitute the “environment”
that shapes learners’ beliefs, expectations,
and strategies; these cognitions then inform
behavior (engagement) and affect (satisfaction).
Concretely, convenience/usability and stable
access reduce extraneous load, clear task design
focuses cognitive effort on target skills, and
timely guidance/feedback supports strategy
adjustment. Accordingly, SCT provides an
explicit logic for linking platform attributes to

the study’s observed constructs and outcomes.
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2.1.3. Linking Theory to Constructs and
Instrument (Theory — Constructs — Items/

RQs) - Revised

Grounded in SCT, the survey operationalizes
four construct clusters that map directly to the
research questions (RQ1-RQ3) and to concrete
platform features and learner experiences:

® Convenience/Usability ~ (Environment

—  Cognition/Behavior):  usability, speed,
stability, technical support. Expectation: higher
convenience — stronger perceived usefulness/
ease of use — higher engagement and

satisfaction. (RQ1)

® Exercise Design (Structured Inputs —
Cognitive Engagement): curriculum alignment,
level appropriateness, logical sequencing, task
diversity, instructional clarity. Expectation:
better-aligned and clearer tasks — sustained
cognitive effort — higher satisfaction. (RQ1)

® Guidance & Feedback (Environmental
Contingencies —  Strategy = Adjustment):
hint-supported  steps, instructor feedback,
automated feedback. Expectation: more specific
and timely scaffolding/feedback — more
effective self-correction — higher engagement

and satisfaction. (RQ1/RQ3)

® [ carner Support& Learner-Centeredness
(Supports for Autonomy): review support,
extra resources, time-saving access, interest/
engagement, consistent effort, self-directed
interaction/

learning, time  management,

knowledge  sharing.  Expectation:  richer
support and learner-centered affordances —
greater self-directed learning and out-of-class

participation. (RQ2/RQ3)

This transparent mapping from theory
to constructs and items clarifies the study’s
theoretical framework and removes the conceptual
overlap that previously existed between
“theoretical background” and “literature review.”

2.1.4. Synthesis of prior research

Studies in higher education consistently indicate
that e-learning service quality, coherent course

design, and technological usability are positively
associated with learners’ engagement and
satisfaction [1] - [5].

Regarding task and materials design,
prior research emphasizes that close curriculum
alignment, level appropriateness, logical
sequencing, and task diversity help sustain
cognitive effort and enhance perceived value

[6] - [10].

Technological usability-including ease
of operation, speed, stability, and available
technical support-functions as a foundational
condition that reduces extraneous load and, in
turn, increases engagement and satisfaction in
online and blended courses [2], [11], [12].

Moreover, instructor presence and
meaningful
timely feedback, academic discussion, and
platform-based support-are reported to bolster
motivation and improve satisfaction [1], [3].

interaction opportunities-via

Taken together, existing evidence shows
that learner satisfaction in online environments
emerges from the multidimensional interplay of
pedagogical design, technological/infrastructural
quality, and learners’ psychological and strategic
regulation; this pattern is especially pertinent to
General English courses for non-English-major
students who require support to extend practice
beyond classroom hours [6] - [10], [4], [5].

2.1.5. Critical Appraisal and the Research Gap

Despite broad agreement on these associations,
much of the literature remains descriptive and
under-specifies platform-level dimensions within
authentic course settings. Three limitations
frequently appear: (i) a lack of operationalized
measures for granular scaffolding (e.g.,
hint-supported steps) and feedback typologies
(instructor vs. automated, error-specificity,
timeliness); (i) limited evidence that ties
platform features to concrete course ecologies
(textbook alignment, assessment stakes, weekly
schedules) where students actually work; and
(ii1) a scarcity of data from Vietnamese higher

https://doi.org/10.52111/qnjs.2026.20410
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education, particularly large blended General
English cohorts of non-English-major students,
where institutional constraints and learner
profiles can shape usability, engagement, and
satisfaction in distinctive ways. These gaps
justify a  platform-specific,  context-bound
evaluation that quantifies both the level of
satisfaction and the consistency of responses

across clearly defined dimensions.
2.1.6. Analytical expectations

P1. Higher convenience/usability is associated
with higher satisfaction.

P2. Better-aligned and clearer exercise design is
associated with higher satisfaction.

P3. More specific and timely guidance/feedback
is associated with higher engagement and
satisfaction.

P4. Stronger learner support and learner-centered
affordances are associated with greater
self-directed learning and sustained out-of-class

participation.
2.1.7. Implications for the Present Study

Operationalizing the constructs above allows the
instrument to test the propositions in a manner
consistent with SCT while speaking directly
to course design decisions. By reporting both
distributional trends (frequencies/percentages)
and central tendency/dispersion (means/SDs),
the analysis captures not only how satisfied
students are with each dimension but also
how consistent their experiences are. This
design responds to calls for platform-specific
evidence and provides decision-ready insights
for optimizing Spark’s integration in blended
General English for non-English-major students.

2.1.8. The Spark online English self-study
platform at Quy Nhon university

The Spark online self-study platform is currently
adopted at Quy Nhon University (QNU) to
support technology-enhanced English learning
for non-English-major students. Officially
introduced into the curriculum in the 2022 — 2023
academic year, Spark -developed by National
Geographic Learning-is aligned with the Joices

https://doi.org/10.52111/qn;js.2026.20410

Pre-intermediate textbook and is integrated
into the English 1 and English 2 courses across
two consecutive semesters. Designed to extend
classroom instruction, the platform provides
a structured environment in which students
review, consolidate, and practice lesson content
independently.

Spark offers a comprehensive suite
of exercises covering major language skills-
Reading, Grammar, Pronunciation, Listening,
Vocabulary, Speaking, and Writing. Each online
module corresponds to the relevant unit in
the Joices textbook, ensuring tight alignment
between in-class teaching and out-of-class
practice. After attending lessons, students are
required to complete assigned Spark tasks athome
according to the weekly teaching schedule. This
arrangement reinforces key concepts, supports
repeated exposure to language input, and
encourages regular, self-directed engagement
with course materials.

Importantly, Spark assignments are
compulsory and contribute to one graded
component of the course assessment. Embedding
graded online tasks is intended to promote
accountability, sustain continuous learning
over both semesters, and foster greater learner
autonomy.

2.2. Methods
2.2.1. Participants

This  study  involves 269

non-English-major students randomly selected

first-year

from six intact General English classes in
Cohort-47 at QNU. At the time of the survey,
all participants have completed English 1 and
English 2 during the 2024 — 2025 academic year,
which constituted their first official exposure to
Spark online exercises. First-year students are
purposefully targeted because General English
is a foundational component of the curriculum:
although they are not English majors, they
are expected to possess essential linguistic
knowledge and skills for a meaningful evaluation
of the platform. Collecting data immediately
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after the two first-year courses enables the study
to assess not only students’ satisfaction with
the Spark self-study platform but also whether
Spark is genuinely supportive and sufficiently
developed for autonomous learning at this early
stage.

Participant characteristics

Most participants come from provinces in
the South Central Coast (e.g., Binh Dinh, Phu
Yen, Quang Ngai) and the Central Highlands
(e.g., Gia Lai, Dak Lak, Kon Tum), reflecting
the typical regional demographic profile of
QNU’s student population. The cohort includes
both male and female students, with a slightly
higher proportion of females, which is typical in
General English courses at QNU.

Sampling method

Participants are randomly selected
from six General English classes to minimize
instructor- and class-specific bias. The final
sample size (n = 269) reflects the number of
eligible students who consent and complete the

online questionnaire.
Inclusion criteria

Inclusion criteria are: (i) non-English-
major students in Cohort-47; (ii) completion
of English 1 and English 2 in academic year
20242025 (first year); (iii) first official exposure
to Spark assignments during these courses; and
(iv) verified platform access.

Ethical considerations

Participation is voluntary and based on
informed consent. The survey is anonymous,
and no personally identifying information is
collected. Students are informed that they could
withdraw at any time without penalty and that
responses are used solely for research and quality
improvement purposes. The study adheres to
QNU’s research ethics guidelines.

2.2.2. Research design

This study employs a cross-sectional, single-site,
quantitative descriptive design at QNU, with the
individual learner (first-year non-English-major,

Cohort-47) as the unit of analysis. The design
captures current satisfaction levels across
constructs aligned to the research questions:
(RQ1) satisfaction with convenience and
exercise design/learner-support features; (RQ2)
features that facilitate sustained engagement
and self-directed learning out-of-class; (RQ3)
perceived limitations. A 5-point Likert scale
enables the reporting of frequencies/percentages
alongside means and standard deviations
(SDs), reflecting both central tendency and
dispersion. This design suits large introductory
cohorts and informs immediate platform/course
enhancement.

2.2.3. Research method

A structured online questionnaire comprised: (i)
personal information; and (ii) satisfaction scales
for convenience, exercise design, and learner
support/learner-centered features (Likert 1-5).
The instrument was explicitly mapped to the
RQs:

RQ1 — items on convenience (usability,
fast speed, suitability, stability, technical
support); exercise design (curriculum alignment,
level appropriateness, logical progression,
diversity) and learner support features.

RQ2 — review support, additional
resources, time-saving access, learning made
easier) and learner-centered facets (interest/
engagement, consistent effort, self-directed
learning, time management).

RQ3 — difficulties/limitations (limited
hints, insufficient instructor/automated feedback,
restricted

interaction/knowledge  sharing,

assessment clarity/fairness).
Ethics

The survey link is shared via Zalo with
six General English classes; students receive
instructions, provide informed consent, and
complete the survey anonymously. Participation
is voluntary with the right to withdraw; no
identifying data are collected; the study complies
with QNU’s research-ethics guidelines.

https://doi.org/10.52111/qnjs.2026.20410
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2.2.4. Data collection and data analysis

A structured questionnaire is used to collect
data from 269 non-English-major students.
The instrument comprises two parts: personal
information and items measuring students’
satisfaction with the Spark online English
self-study platform. The satisfaction section is
organized into four constructs and is explicitly
mapped to the study’s research questions. Items
assessing convenience and exercise design
align with RQ1, which examines satisfaction
with Spark’s convenience, exercise design, and
learner-support features. Items on review support,
access to additional resources, time-saving
functions, and making learning easier link to
RQ2, as these features contribute to students’
engagement and sustained self-directed learning
out-of-class. Questions addressing difficulties,
limited interaction, unclear instructions, or
insufficient feedback provide evidence for RQ3,
which explores perceived constraints in the
learning experience.

To ensure accessibility and encourage
participation, the survey is distributed via Zalo-a
widely used communication platform in Vietnam.
When the questionnaire link is shared in each class
group, clear instructions are provided to guide
students in completing the survey accurately.
Completed responses are automatically recorded
through the online system.

Data analysis

The dataset is cleaned, consolidated,
and analyzed using descriptive statistics to
observe trends for each construct. In addition
to frequency and percentage, we compute the
mean and standard deviation for all multi-item
indicators to provide a more complete and
precise picture of students’ satisfaction across
convenience, exercise design, learner-support,
and learner-centered features. Findings are then
interpreted in relation to the research questions
and the existing literature, from which several
pedagogical implications are derived to optimize
the Spark platform and improve the overall
learning experience.

https://doi.org/10.52111/qn;js.2026.20410

3. RESULTS AND DISCUSSION

The first part of the questionnaire was designed
for students to indicate their academic major and
cohort. At Quy Nhon University, students from
cohort 47 had completed the General English
course and experienced practice activities through
the Spark self-study platform, which is provided
by National Geographic Learning. As a result,
they were able to form concrete perceptions of
the platform’s convenience, the relevance and
clarity of exercises, the effectiveness of learner
support features, and the extent to which the
platform embodied learner-centered principles.

3.1. Students’ satisfaction with the convenience
of the Spark online English self-study
platform

To address RQ1 on students’ satisfaction
with Spark’s convenience-related features,
we analyze the collected data and present the
results in Figure 1. The figure shows a clearly
positive overall perception of the platform. For
usability, 95.1% of respondents agree (52.4%)
or strongly agree (42.7%), while only 0.3%
strongly disagree, indicating that students can
casily operate the platform and access resources
seamlessly. This finding aligns with Martin &
Bolliger[11] on the importance of technological
usability.

Similarly, fast speed receives 90.3%
agreement (50.9% agree; 39.4% strongly agree)
with 3.7% disagreement, suggesting responsive
system performance. Suitability for students
records 93.6% agreement (51.3% agree; 42.3%
strongly agree), confirming alignment with
learners’ needs. System stability shows 91.0%
agreement (50.9% agree; 40.1% strongly agree),
reflecting reliable access. Finally, technical
support availability is rated highly at 92.5%
agreement (51.3% agree; 41.2% strongly agree),
suggesting effective assistance mechanisms.
Taken together, these indicators corroborate
consistently high satisfaction with Spark’s
convenience.
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Figure 1. Students’ satisfaction with the convenience of the Spark online English self-study platform.

In addition to the percentage results
presented above, Table 1 below reports the
corresponding mean and standard-deviation
values for all five convenience indicators. All
five convenience indicators achieved high mean

scores (M =

deviations

4.25—- 4.36) with low standard
(SD = 0.65 — 0.75), confirming both

strong satisfaction and a high level of consistency

among respondents.

Table 1. Mean and standard deviation for convenience indicators.

Indicator Mean SD
Usability 4.36 0.65
Fast speed 4.25 0.75
Suitability for students 4.36 0.65
High stability 427 0.74
Technical support availability 431 0.70

Such features make it highly convenient
for students to access the platform, fostering a
sense of comfort and engagement. A fast, stable,
and suitable system enhances user satisfaction
and encourages consistent participation in self-
directed learning activities. These findings
collectively indicate a consistently high level
of student satisfaction with the Spark platform,
particularly in terms of wusability, fast speed
suitability for students, high stability, and
technical support availability, thereby affirming
itseffectivenessand suitabilityasadigital learning
environment aligned with learners’ expectations

and academic needs. The results align with

Pratiwi & Waluyo?®’s assertion that e-learning
technologies promote autonomous learning and
better outcomes by providing flexible digital
environments that support independent strategy
use and academic achievement.

3.2. Students’ satisfaction with the exercises
provided on the Spark online English self-
study platform

To examine students’ satisfaction with Spark’s
exercise design (RQI1), we analyze items on
curriculum alignment, level appropriateness,
logical sequencing, diversity, and instructional

clarity; the results are summarized in Table 2.
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The data in the table reveal high student
satisfaction with most aspects of exercises on the
Spark Platform. Curriculum alignment (94.7%
agree/strongly agree), level appropriateness
(88%), logical progression (92.1%), diversity
(93.2%) and instructional clarity (88.7%) receive
overwhelmingly positive ratings. These high
satisfaction rates suggest that the exercises on
Spark are well-structured. The strong agreement
on curriculum alignment and logical progression

indicates that students find the content relevant

and coherently organized. High ratings for
clarity
Spark’s ability to engage learners and support
independent study, while level appropriateness
ensures tasks are suitably challenging without
being overwhelming. This is consistent with Choi
and Lee [16], who emphasize that well-designed
activities enables learners to access relevant
and authentic content -echoing students’ strong
satisfaction with Spark’s exercise structure.

diversity and instructional reflect

Table 2. Students’ satisfaction with the exercises on the Spark online English self-study platform.

@»n =
. n e Q -
Exercises E = £ _ £ 2 g £ 5 T < |s 2%
'E"’E’ ? = S 2 ‘@ 22 22|35z s |5 g
2| TE | By | 5 |EE|EE|E5 55|55 ¢
) = & S Z £S5 | 2% |%% *58'55%8
Scale 5= é 2 A = E SEs|la= =2
[Sam}
& =
> o | Number of
= @ 2 3 2 1 5 24 43 43 18
= &b | students
g g
©n Percentage 0.7 1.1 0.7 0.3 1.8 8.9 15.9 15.9 6.6
Number of
2 HIETOT 12 8 4 11 1499 | 162 | 170 | 52
5h students
3
A Percentage 2.2 4.4 2.9 1.4 4 553 60.2 63.1 193
— Number of
s 6 17 11 13 14 8 5 4 25
=t students
z
Percentage 2.2 6.3 4 4.8 52 2.9 1.8 1.4 9.2
Number of
3 HIELOR T 69 149 158 | 160 | 150 | 48 | 33 | 28 | 106
g students
<
Percentage 62.8 55.3% 58.7 59.4 55.7 17.8 12.2 10.4 394
Number of
N A I 88 9 | 91 | 8 | 40 | 26 | 24 | 68
] students
5
«» Percentage 31.9 32.7 334 33.8 33 14.8 9.6 8.9 25.2

To supplement the percentage results,
mean and standard-deviation values are
computed for all exercise-related indicators
in Table 3.
as curriculum alignment,

High-performing items such
diversity, logical
progression, and instructional clarity yielded

high mean scores (M = 4.14 — 4.25) with

https://doi.org/10.52111/qn;js.2026.20410

relatively low standard deviations (SD = 0.65 —
0.83), reaffirming consistent satisfaction among
respondents. In contrast, hint-supported steps,
instructor feedback, and automated feedback
show markedly lower means (M = 2.33 — 2.74)
and higher variability, indicating persistent gaps
in guidance and corrective support.
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Table 3. Mean and standard deviation for exercise-related indicators.

Indicator Mean SD
Curriculum alignment 4.23 0.67
Level appropriateness 4.14 0.81
Logical progression 4.21 0.72
Diversity 4.25 0.65
Instructional clarity 4.14 0.83
Hint-supported steps 2.74 1.27
Instructor feedback 2.39 1.18
Automated feedback 233 1.13
Fair and reasonable assessment 3.57 1.24

However, the proportion of students
disagreeing with hint-supported steps is
relatively high at 64.2%, indicating that learners
face difficulties when completing exercises and
strongly need detailed, step-by-step guidance.
Regarding feedback mechanisms, both instructor
feedback and automated feedback received over
75% disagreement, highlighting a serious lack
of interaction and corrective input for students
to improve their work. Additionally, fair and
reasonable achieved moderate
approval (64.6%), yet nearly 26% of respondents
remained neutral or disagreed.

assessment

The survey results confirm a high level
of student satisfaction with the overall exercise
design on the Spark platform. Nevertheless,
areas such as hint-supported steps, feedback
mechanisms, and assessment clarity require
further enhancement to better facilitate learner
progress and promote more effective, interactive
learning experiences. Providing structured hints
may reduce confusion during task completion,
while timely feedback can help learners identify
strengths and address weaknesses. Additionally,
a fair assessment system is essential for
fostering learner trust and sustaining motivation
throughout the learning process.

3.3. Students’ satisfaction regarding learner
support features in the Spark online English
self-study platform

To address RQ2 on Spark’s learner-support

features, we analyze the relevant data and
summarize the results in Figure 2. As shown
in the figure, students express strong overall
satisfaction with the platform’s learner-support
features. For reviewing in-class knowledge, 61.3%
agree and 34.2% strongly agree, indicating
that most students find this function helpful for
reinforcing lessons. Similarly, 59.8% agree and
35.3% strongly agree that the platform provides
additional practice resources. This is particularly
significant because students often face an
overwhelming volume of online materials; by
offering curated, curriculum-aligned resources,
the platform reduces confusion and enables
focused practice, which can improve learning
outcomes. Regarding time-saving access to
materials, 56.8% agree and 35.3% strongly
agree; the slightly higher neutrality (5.5%)
suggests room for optimization. Finally, 91.4%
of respondents confirm that the platform
makes learning easier, highlighting its role
in supporting autonomous and self-directed
learning. These findings are consistent with
Sadaghian & Marandi [15], who note that
digital environments afford abundant, authentic
learning opportunities, and with Ahmed et al.
[13], who show that resources such as websites,
videos, online lectures, e-books, and interactive
programs motivate learners, save time and effort,
bring authentic English into the learning process,
and foster autonomy and self-directed learning.
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Figure 2. Students’ satisfaction regarding learner support features in the Spark online English self-study platform.

To supplement the percentage trends, mean
and standard-deviation values were examined
in Table 4. All four indicators show high mean
scores (M = 4.23 — 4.28) with relatively low SD
values (0.62 — 0.77), reflecting strong consensus

among These results further
confirm that Spark’s learner-support features
effectively reinforce in-class knowledge, expand
practice opportunities, and make independent

learning more manageable.

respondents.

Table 4. Mean and standard deviation for learner support features.

Indicator Mean SD
Support for reviewing in-class knowledge 4.28 0.62
Provision of additional practice resources 4.27 0.67
Facilitation of time-saving access to materials 4.25 0.67
Contribution to making students’ learning 4.23 0.77
significantly easier

Therefore, the Spark platform at QNU can
serve as a valuable tool to help students access
digital resources, enhance independent learning
habits, and build confidence in using English in
real-world contexts.

3.4. Students’ satisfaction regarding learner-
centered aspects of the Spark online English
self-study platform

To address RQ2 on Spark’s learner-centered
features and their contribution to engagement
and self-directed learning, we analyze the
relevant items and summarize the key findings
in Figure 3. As shown in the data, students
express strong overall satisfaction with Spark’s

https://doi.org/10.52111/qn;js.2026.20410

learner-centered  functions. For enhancing
interest and engagement, 57.6% agree and 33.4%
strongly agree, confirming the platform’s role
in motivating learners. Similarly, for supporting
consistent effort, 55.7% agree and 35.3% strongly
agree, indicating that Spark helps sustain learners’

effort and commitment to the subject.

For fostering awareness of self-directed
learning, 56.1% agree and 34.2% strongly agree,
emphasizing Spark’s contribution to learner
autonomy.

However, opportunities for interaction
and knowledge sharing score noticeably lower,
with only 28.9% agree and 18.2% strongly
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agree, while 37.9% disagree. Consistent with
Martin & Bolliger [3] - who highlight the
influence of instructor presence and interaction
on online-learning satisfaction - this gap suggests
limited collaborative affordances that may
hinder peer- and instructor-level engagement.
Finally, 56.5% agree and 31.9% strongly agree

60.0%
50.0%
40.0%
30.0%
20.0%

10.0%

that the platform helps them manage study
time effectively; this aligns with Ubaedillah &
Pratiwi [14], who note that online platforms
offer flexible access that enables anytime study,
deeper reflection, and more time-efficient
management-particularly valuable for students
with busy schedules.

strongly agree
agree
neutral

disagree

Strongly disagree

Helping students

A
0.0%
Enhancing Supporting Fostering learners’ Providing
students' interest leamers in making awareness of self- opportunities for manage their study
and engagement in  consistent effort in directed leaming interaction and
the subject the subject [}

time more

sharing with
instructors and

m Strongly disagree ™ Disagree W Neutral ®Agree ® Strongly agree

Figure 3. Students’ satisfaction regarding learner-centered aspects of the Spark online English self-study platform.

To supplement these percentage trends,
mean and standard-deviation values are also
examined in Table 5. All indicators related
to motivation, consistent effort, self-directed
learning, and time management achieve high
mean scores (M = 4.15 - 4.21) with relatively
low SDs values (0.72 - 0.77), confirming strong

agreement and consistent satisfaction among
respondents. In contrast, interaction and
knowledge-sharing opportunities show a much
lower mean (M = 3.07) and the highest SD
(1.34), highlighting a clear weakness in Spark’s
learner-centered design.

Table 5. Mean and standard deviation for learner-centered indicators.

Indicator Mean SD
1. Enhancing students' interest and engagement in the subject 4.20 0.72
2. Supporting learners in making consistent effort in the subject 4.21 0.76
3. Fostering learners’ awareness of self-directed learning 4.21 0.73
4. Providing opportunities for interaction and knowledge sharing with 3.07 1.34
instructors and peers
5. Helping students manage their study time more effectively 4.15 0.77
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Therefore, the Spark platform at QNU can
serve as a valuable tool to help students access
digital resources, enhance independent learning
habits, and build confidence in using English in
real-world contexts.

3.5. Perceived limitations of the Spark online
English self-study platform

To address RQ3-what perceived limitations
constrain students’ learning experience on
the platform-we examine items that receive
comparatively lower satisfaction scores and/
or greater dispersion. The analysis indicates
four salient constraints: (i) task guidance
(hint-supported steps), (ii) feedback mechanisms
(instructor and automated feedback), (iii)
interaction/knowledge-sharing, and (iv)
assessment clarity.

(i) Task guidance (hint-supported steps)

Despite generally positive views of
exercise design (Section 3.2), hint-supported
steps receive the weakest ratings: 64.2% of
students disagreed/strongly disagreed and the
indicator shows a low mean with high variability
(M =2.74; SD=1.27). This suggests many
learners lack the step-by-step scaffolding needed
to complete tasks confidently in self-study
settings.

(ii) Feedback mechanisms

Both instructor feedback and automated
feedback record the lowest satisfaction among
exercise-related  indicators  (disagreement
> 75%), with correspondingly low means and
wide dispersion (instructor feedback: M = 2.39,
SD=1.18; automated feedback: M =2.33,
SD=1.13). Limited, delayed, or generic
feedback likely reduces opportunities for error

correction and strategy adjustment.
(iii) Interaction and knowledge sharing

Learner-centered results (Section 3.4)
reveal a marked shortfall in opportunities
for interaction and knowledge sharing with
instructors and peers: only 47.1% agreed/
strongly agreed while 37.9% disagreed. The

https://doi.org/10.52111/qn;js.2026.20410

mean is the lowest in the learner-centered set
and exhibited the greatest variability (M = 3.07;
SD = 1.34), indicating substantial divergence
across classes/cohorts. Insufficient collaborative
affordances may reduce social presence and
hinder sustained engagement.

(iv) Assessment clarity/fairness

Fair and reasonable assessment show a
mid-range profile (approval 64.6%; M =3.57,
SD = 1.24). Although not as weak as guidance/
feedback/interaction, the sizable neutral/
disagreeing segment (~ 26%) signals that criteria,
rubrics, or alignment between task demands and

grading require clearer communication.
Implications

Taken together, these findings indicate that
Spark’s principal constraints lie less in content
or technical performance and more in process
supports that sustain autonomous work—
namely, granular guidance, timely and actionable
feedback, and meaningful interaction. Targeted
improvements could include: (1) embedding
optional, step-by-step hints with worked
examples; (2) enhancing automated feedback
to reference specific errors and strategies; (3)
integrating lightweight Q&A/peer-discussion
threads tied to tasks and scheduling instructor
touchpoints; and (4) clarifying rubrics, criteria,
and exemplars to strengthen perceptions of
fairness and transparency.

Brief conclusion (RQ3) While Spark
performs strongly on usability and the overall
structure of exercises, perceived limitations
in guided support, feedback, interaction, and
assessment clarity constrain the learning
experience for a non-trivial share of first-year
non-English-major students. Addressing these
gaps is likely to raise engagement and satisfaction
further, particularly for learners undertaking
self-study out-of-class.

4. CONCLUSION

The Spark online
demonstrates several notable strengths, meeting

self-study  platform
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the expectations of modern digital learning
and aligning well with students’ needs. First,
the system is highly valued for being easy
to use, fast, suitable for learners, and stable,
with accessible technical assistance, ensuring
a seamless learning experience with minimal
disruptions. Moreover, students report strong
satisfaction with the quality of exercises,
reflected in curricular alignment, level
appropriateness, logical organization, and task
diversity, all of which contribute to improved
knowledge acquisition. Beyond delivering
learning content, Spark adds significant value by
fostering essential learning skills. Specifically,
the platform enhances interest and engagement,
supports learners in maintaining consistent effort,
promotes awareness of self-directed learning,
and enables effective study-time management.
These advantages indicate that Spark is not
merely a supportive tool but a comprehensive
learning environment that cultivates proactive
and sustainable learning habits among students.
These conclusions synthesize findings from
Sections 3.1 - 3.4, where high agreement rates
and high means with low standard deviations
confirm consistently positive satisfaction
across convenience, exercise design, and

learner-support/learner-centered features.

In addition, the study highlights Spark’s
role in fostering learner autonomy in English
learning. Students report that the platform
enables them to review in-class knowledge
independently, access supplementary resources
beyond scheduled lessons, and manage study
time more effectively. These features encourage
consistent effort, goal setting, and progress
monitoring, thereby cultivating self-directed
learning habits. By supporting autonomy,
Spark empowers non-English-major students
to take greater responsibility for their learning
out-of-class, reinforcing engagement and
sustained participation.

Despite its  strengths, Spark still

faces challenges that limit its potential as

a fully interactive learning environment.
Specifically, the analysis in Sections 3.2 and
3.4 (summarized in 3.5) shows the lowest
satisfaction for hint-supported steps and for
both instructor and automated feedback, as
well as weaker perceptions of interaction and
knowledge-sharing, with assessment clarity/
fairness only at a mid-range level. The lack
of effective communication channels and
collaborative tools reduces opportunities for
peer interaction and instructor engagement,
which are essential for social learning and timely
feedback. Similarly, feedback mechanisms
within exercises remain underdeveloped, leaving
students without adequate guidance to correct
mistakes or improve performance. The absence
of detailed, step-by-step hints in complex tasks
increases cognitive load, making learning less
efficient. In addition, perceptions of assessment
fairness and transparency are mixed, indicating a
need to clarify criteria and rubrics.

To address these issues, Spark should
integrate interactive features such as discussion
forums, real-time messaging, and virtual office
hours to strengthen collaboration. Enhancing
feedback systems with personalized, constructive
responses and incorporating step-by-step hints
for challenging exercises would provide clearer
learning pathways. Complementarily, embedding
richer automated feedback (e.g., error-specific
explanations and strategy prompts) can support
immediate correction during self-study.

Additionally,
practices to ensure fairness and transparency

refining assessment
will build trust and confidence among learners.
Taken together, these recommendations
directly target the limitations identified for
RQ3 and, if implemented, are likely to further
strengthen the positive outcomes evidenced
for RQl — RQ2 (engagement, autonomy, and
sustained participation). These improvements
would transform Spark into a more engaging,
supportive, and effective platform.
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Su hai long cua sinh vién doéi véi nén tang tu hoc
ti€éng Anh truc tuyén Spark: Két qua nghién cuu tu
sinh vién khéng chuyén tai Truoéng Pai hoc Quy Nhon
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Ngay nhdn bai: 11/11/2025; Ngay svra bai: 25/02/2026;
Ngady nhdn dang: 09/03/2026; Ngdy xudt ban: 28/08/2026

TOM TAT

Nghién ctru nay nham khao sat mirc d6 hai 1ong cta sinh vién khong chuyén tiéng Anh tai Trudng Dai hoc
Quy Nhon ddi v&i nén tang tu hoc tiéng Anbh truc tuyén Spark. Muc ti€u la ghi nhén trai nghiém thuc té cua nguoi
hoc, xac dinh cac yéu td tac dong dén muc do hai long, va cung cép dit liéu tham khao cho cai tién day —hoc tiéng
Anh khéng chuyén. Nghién ctru 4p dung tiép can dinh lwong qua khéo sat truc tuyén; cac muc danh gia tap trung
vao ba nhom: tinh tién loi, thiét ké bai tap, va tinh ning hd trg ngudi hoc. Mau gém 269 sinh vién khong chuyén
khéa 47. Dit liéu duoc phan tich bang thong ké mo ta (tan suét, ty 1é %) két hop gia tri trung binh (mean) va do
léch chudn (SD) dé phan anh mirc d6 hai long va d6 nhat quan. Két qua cho thdy sinh vién danh gia cao tinh tién
loi cua Spark. V& thiét ké bai tap, nguoi hoc ghi nhan phu hgp chuong trinh va trinh dg, trinh tu logic, da dang,
hudng dan rd rang; tuy nhién co ché phan héi va goi ¥ theo budc con han ché. O nhém hd tro nguoi hoc, Spark
gitip 6n tap kién thirc, mé rong va truy cép nhanh hoc liéu. Nén tang ciing thiic day hoc tap liy ngudi hoc lam
trung tim, song co hoi twrong tic va chia sé tri thirc v6i giang vién/ban hoc con thip. Nhin chung, Spark dap tmg
t6t nhu cau tu hoc cta sinh vién, dong thoi goi ¥ nang cp phan hoi, goi ¥ theo bude va tuong tac nham tdi uu trai
nghiém va két qua hoc tap.

Tir khéa: Nén tang Spark, nén tang tiéng Anh, nén tang tw hoc, hai long ciia sinh vién, sinh vién khéng chuyén.

*Tac gia lién hé chinh.
Email: tranthithanhthuy@gqnu.edu.vn
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Supporting information

Student satisfaction with the Spark online English
self-study platform: Evidence from non-English majors
at Quy Nhon University

Tran Thi Thanh Thuy*, Doan Tran Thuy Van

Department of Foreign Languages, Quy Nhon University, Vietnam

Appendix: Questionnaire

Student Satisfaction with the Spark Online English Self-Study Platform: Evidence from Non-
English Majors at Quy Nhon University

1. Students’ satisfaction with the convenience of the Spark online English self-study platform
1. Usability
L] strongly disagree L] disagree [ neutral L] agree L] strongly agree
2. Fast speed
L] strongly disagree [J disagree ~ [J neutral L] agree ] strongly agree
3. Suitability for students
L] strongly disagree L] disagree [ neutral L] agree L] strongly agree
4. High stability
L] strongly disagree L] disagree [ neutral L] agree L] strongly agree
5. Technical support availability
L] strongly disagree L] disagree [ neutral L] agree L] strongly agree
2. Students’ satisfaction with the exercises provided on the Spark online English self-study platform
1. Curriculum alignment
LI strongly disagree [ disagree [ neutral L] agree LI strongly agree
2. Level appropriateness
L] strongly disagree L] disagree [ neutral L] agree L] strongly agree
3. Logical progression

L] strongly disagree L] disagree [ neutral L] agree L] strongly agree

*Corresponding author.
Email: tranthithanhthuy@gqnu.edu.vn
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4. Diversity

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree
5. Instructional clairty

[ strongly disagree [ disagree [dneutral [ agree L1 strongly agree
6. Hint-supported steps

LI strongly disagree [ disagree [ neutral [ agree L] strongly agree
7. Instructor feedback

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree
8. Automated feedback

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree
9. Fair and reasonable assessment

[ strongly disagree [l disagree [dneutral [ agree [ strongly agree

3. Students’ satisfaction regarding learner support features in the Spark online English self-study
platform

1. Support for reviewing in-class knowledge

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree
2. Provision of additional practice resources

] strongly disagree [] disagree [ neutral  [Jagree [ strongly agree
3. Facilitation of time-saving access to materials

L] strongly disagree [ disagree [Jneutral [ agree L] strongly agree
4. Contribution to making students’ learning significantly easier

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree

4. Students’ satisfaction regarding learner-centered aspects of the Spark online English self-
study platform

1. Enhancing students’ interest and engagement in the subject

L] strongly disagree L] disagree [l neutral  []agree L] strongly agree

2. Supporting learners in making consistent effort in the subject

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree

3. Fostering learners’ awareness of self-directed learning

L] strongly disagree L] disagree [ neutral  [Jagree L] strongly agree

4. Providing opportunities for interaction and knowledge sharing with instructors and peers
] strongly disagree L] disagree [ neutral  [J agree ] strongly agree

5. Helping students manage their study time more effectively

L] strongly disagree L] disagree [ neutral  []agree L] strongly agree
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Pa dang héa danh muc dau tu va mdi quan hé
gitia VNI va ESG

Ngd Thai Hung'*, Tran Hoang Minh Nhat?, Pham Ngoc Thio Ngan?,
Phan Thi Nhu Phuéc?, Nguyén Tuong Vy?
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TOM TAT

Trong bdi canh toan cdu huéng dén phat trién bén vimng, nghién ctru nay phan tich mdi quan hé giira chi
s6 ESG va VNI nham dénh gi4 vai tro ciia ESG trong da dang hoa danh muc dau tu tai Viét Nam trong giai doan
08/2015 - 08/2025. Bing cach két hop md hinh GARCH, Copula va CoVaR, nghién ciru xem xét bién dong, mirc
d6 phu thudc phi tuyén va rui ro lan truyén giira hai chi s6. Két qua thyc nghiém cho thay lgi suat ciia VNI va cac
chi s6 ESG c6 dic diém bién dong thay doi theo thoi gian, phu thude phi tuyén va bat dbi xtimg, véi su ton tai &
rét ciia phu thude dudi. Rui ro cuc doan cua VNI gia ting dang ké khi cac thi truong ESG qudc té roi vao trang
thai bat lgi, dic biét trong cac giai doan khiing hoang toan cau nhu nim 2020 va giai doan bién dong tai chinh gia
tang nam 2022, trong khi chiéu lan téa nguoc lai 1 han ché. Nhitng phat hién nay cho thiy ESG c6 thé hd tro da
dang héa danh muc trong diu kién thi truong 6n dinh, nhung hiéu qua suy giam trong cac giai doan bét 6n, qua do
cung cép bang chimg thuc nghiém vé vai trd ciia ESG trong quan tri rii ro va dau tu bén viing tai mot thi truong
m6i néi nhu Vigt Nam.

Tw khéa: Pa dang hoa, ESG, VNI, tai chinh xanh, Viét Nam.

phu thudc vao bdi canh thi truong va cach tiép
can do luong, do d6 hi¢u qua han ché rui ro cta
ESG khong phai luc nao ciing thé hién mét cach
13 rang va 6n dinh trong thuce té. Trong bdi canh

1. GIOI THIEU

Trong nhitng nim gan déy, cac yéu té Moi trudng,
Xa hoi va Quan tri (Environmental, Social and

Governance - ESG) ngay cang dugc quan tam thi truong tai chinh toan cau thuong xuyén chiu

trong hoat dong dau tu tai chinh toan cau. Sy gia tac dong tir cac cl sdc 16n, mirc do bién dong
tang nhdn thirc v€ phat trién bén vimg va quan va rui ro hé thong gia ting dang ké, kéo theo su
gia ting vé nhu cau tim kiém céc loai tai san co
kha nang chdng chiu tét hon trude cac ca sdc thi

truong [4], [5].

tri rii ro trong dai han da thac day dong von d6
vao cac tai san ESG nhu mot kénh dau tu thay
thé, khong chi mang tinh trach nhiém ma con
tiém 4n kha niang giam thiéu rai ro trong danh

D6i voi thi truong chimg khoan Viét Nam,
muc [1], [2].

tinh cp thiét cia dé tai cang tré nén rd nét khi

Rowley va Berman [3] cho ring tac dong
ctia cic yéu té ESG dén hiéu qua va rui ro tai
chinh khong &p dung trong moi hoan canh, ma

*Tac gia lién hé chinh.

Email: hung.nt@ufm.edu.vn

https://doi.org/10.52111/qn;js.2026.20411

day 1a mét thi truong méi ndi véi mie do bién
dong cao va phan 16n nha dau tu chi yéu 1a nha
dau tu c4 nhan [6]. Bén canh do, h¢ théng danh
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gia va cong bd thong tin ESG cua cac doanh
nghiép niém yét van dang trong qua trinh hoan
thién, khién viéc ung dung ESG trong quan tri
danh muc dau tu con gip nhiéu han ché [7] - [9].
Do d6, viéc nghién ctru mdi quan hé giita ESG
va chi s6 VNI 1a can thiét nham lam rd liéu ESG
¢6 thuc su hd tro giam thiéu rui ro va nang cao
hiéu qua quéan 1y danh muc dau tu trong bdi canh
thi truong Viét Nam hi¢n nay hay khong.

Trong nghién ctru nay, chung toi tap trung
phan tich mdi quan hé giita chi s6 ESG va chi s6
VNI nham danh gia kha ning két hop ESG vao
danh muc dau tu d& giam rai ro va nang cao hiéu
qua dau tu. Trude hét, md hinh GARCH duoc sir
dung dé ude luong muc do bién dong cua tung
thi truong theo thoi gian, gitp nhan dién 16 hon
su thay doi vé rui ro trong cac giai doan khac
nhau. Sau d6, mo6 hinh Copula dugc ap dung dé
phan tich mirc d6 lién két gitra ESG va VNI, véi
trong tAm 1a cAu trac phu thudc phi tuyén va phu
thudc duoi trong cac trang thai thi truong khac
nhau (dac biét 1a cac trang thai cyc doan). Cach
tiép can nay cho phép nhan dién nhitng luc hai
thi truong di chuyén cing chiéu, nguoc chiéu
hodc khong theo mdt khudn mau nhat dinh.
Cudi cung, mo hinh CoVaR dugc st dung dé do
ludng riii ro lan truyén giira thi truong ESG va
thi truong ching khoan Viét Nam, dac biét trong
nhitng thoi ky bién dong manh. Phan tich nay
gitip 1am rd vai tro ciia ESG trong viée kiém soat
rii ro hé thdng va xay dung chién lugc dau tu
phit hop véi bdi canh thi truong hién nay.

Dit lidu nghién ciru bao gdm chi sé ESG
toan cau va chi s6 VNI trong giai doan 08/2015 -
08/2025, thoi ky ching kién nhiéu bién dong
16n ciia kinh té toan cau nhu chién tranh thuong
mai My - Trung, dai dich COVID-19 va xung
dot Nga - Ukraine. Két qua nghién ciru khong
chi ky vong lap day khoang trong hoc thuat hién
nay tai Viét Nam, ma con mang lai ham y thuc
tidn cho nha dau tu, nha quan 1y danh muc va cac
co quan hoach dinh chinh sach trong viéc ng
dung tai san ESG nhu mdt cong cy quan tri rui
ro va xdy dung danh myc d4u tu hiéu qué trong
bdi canh thi truong ngay cang phiic tap va dinh
hudng phat trién bén viing.

2. PHUONG PHAP NGHIEN CUU
2.1. Ly thuyét danh muc

Ly thuyét danh muc dau tu do Markowitz [10]
dé xuat cho rang nha dau tu khi ra quyét dinh
khong nén chi xem xét 1gi nhuén hay rui ro cia
ting tai san riéng 1é, ma can danh gia toan bo
danh muc dau tu. Theo 1y thuyét nay, rai ro cia
danh myc khong don thuan 1 tong rii ro clia cac
tai san thanh phan, ma phu thudc vao mdi quan
hé bién dong gitra cac tai san trong danh myc.

Mot noi dung cbt 16i cua 1y thuyét danh
muc dau tu la da dang hoa danh muc. Markowitz
[10] chi ra ring viéc két hop céc tai san c6 mirc
d6 tuong quan thap hodc bién dong khong dong
nhét c¢6 thé gitp giam rui ro tong thé cua danh
muc ma khong lam giam lgi nhuan ky vong.
Diéu nay c6 nghia la nha dau tu ¢6 thé phan tan
rui ro thong qua viéc Iya chon céc tai san khong
cung bién dong theo mot chiéu.

Tap hop cac danh muc dau tu dat duoc
muc loi nhuan cao nhat ung véi mdi mic rui ro
duogc goi la duong bién hi¢u qua [10]. Cac danh
muc nim trén duong bién nay dugc xem la tbi
uu, trong khi cdc danh muc nim dudi duong
bién dugc danh gia 1a kém hiéu qua do c6 rii ro
cao hon nhung loi nhuan khong tuong xung.

Tuy nhién, 1y thuyét danh myc dau tu do
Markowitz dé xuit duoc xay dung trong mot
khu6n kho tinh, trong d6 ky vong lgi nhudn va
ma tran hi¢p phuong sai giira cac tai san dugc
gia dinh 1a cho trude tai thoi diém ra quyét dinh.
Mic du mé hinh khéng truc tiép gia dinh ring
mdi quan hé giita cc tai san 13 bat bién theo thoi
gian trong thyc té, cach tiép can nay khong cho
phép phan anh sy thay doi ctia cau tric phu thude
gilta cac tai san trong cac trang thai thi truong
khac nhau. Trong thyc té, nhiéu nghién ctru sau
nay cho thdy mirc do tuong quan giira cac tai
san co thé thay dbi dang ké, dic biét trong cac
giai doan thi trudong bién dong manh hodc xay
ra khung hoang tai chinh [11]. Khi do, céc tai
san von co tuong quan thip trong diéu kién binh
thuong c6 thé cung bién dong manh theo mot
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chiéu, lam suy giam hi¢u qué cua chién lugc da
dang héa danh muc.

Do d6, trong bi canh thi trudng tai chinh
hién dai, viéc danh giad kha nang da dang hoa
danh myc dau tu can xem xét khong chi lgi
nhuan va rii ro cta tung tai san, ma con phai
quan tam dén sy thay d6i cia mdi quan hé giira
c4c tai san theo thoi gian va diéu kién thi trudng.
Ly thuyét danh muc dau tu dong vai tro 13 nén
tang 1y thuyét quan trong cho cac nghién ctu
phan tich mdi quan hé giira cac loai tai san va
hiéu qua da dang hoa danh muc, dic biét khi mo
rong sang cac nhom tai san méi nhu tai san ESG.

2.2. Co ché moi quan hé giira ESG, VNI va da
dang h6a danh muc déu tw

Theo ly thuyét danh muc dau tu, loi ich cua da
dang hoa khong dén tir viéc lya chon céc tai san
riéng 16, ma hinh thanh thong qua viéc két hop
cac tai san c6 muc do bién dong va mdi quan hé
khac nhau trong ciing mot danh muc dau tu [10],
[12]. Vi vay, vai tro cua tai san ESG trong da
dang héa danh myc can duoc xem xét trong mbi
quan hé véi thi truong ) phiéu chung, dai dién
boi chi s6 VNI, dic biét trong bbi canh mdi quan
hé giita cc tai san tai chinh khong mang tinh c6
dinh ma co6 thé thay doi theo thoi gian va diéu
kién thi truong [13], [14].

Tuy nhién, thyc té cho thdy mbi quan hé
giita tai san ESG va cac chi sb thi truong nhur
VNI khong phai lic nio ciing dién ra theo mot
chiéu huéng 6n dinh hay dong bién. Trong mot
s6 giai doan, ESG va thi truong chimg khoan ¢
thé bién dong cung chiéu do cung chiu tac dong
tir cac yéu t6 kinh t& vi mé va dong vén dau tu;
nhung ¢ nhiing thoi diém khac, mdi quan hé nay
lai trd nén yéu hon hodc khong thé hién quy luat
r& rang. Sy thay d6i nay phan anh sy khéac biét
trong phan g cua nha dau tu trudc cac ca soc
kinh té va mirc d6 bat dinh cia méi trudng tai
chinh, cho thiy tic dong cta ESG trong danh
muc dau tu mang tinh phu thudc vao trang thai
thi truong [15].

Céac nghién clru quoc té ciing chi ra rang
trong cac giai doan thi truong bién dong manh

https://doi.org/10.52111/qn;js.2026.20411

hodc khing hoang tai chinh, mtc do lién két
gilta cac tai san rui ro thuong cé xu hudng gia
tang, lam suy giam hiéu qué da dang hoa danh
muc so vé6i diéu kién thi truong binh thuong.
Hién tugng nay dugc ghi nhan khong chi d6i véi
¢b phiéu truyén thong ma con ddi vai cac tai san
gin vi tiéu chi ESG va cac tai san thay thé, phan
anh su dich chuyén hanh vi ctia nha dau tu va sy
gia ting cua rui ro hé théng trong nhiing thoi ky
bét 6n [11], [16]. Do d6, ESG khong phai lic nao
cling dong vai tro 1a cong cu phong vé hiéu qua,
ma hiéu qua da dang héa cua ESG c6 thé suy
giam khi thi truong roi vao trang thai cing thing.

Dbi véi cac thi trudong moi ndi nhu Viét
Nam, co ché mdi quan hé gitta ESG va VNI con
chiu anh huong dang ké tir mirc do hoan thién
ctia hé théng cong bd thong tin va khung danh
gi4a ESG. Mic di ngay cang nhiéu doanh nghiép
niém yét bit dau cong bd thong tin ESG, dit liéu
hién nay van chua dugc chuén héa déy du, khién
phan g ciia nha dau tu di véi thong tin ESG
khong dong nhat va lam gia tang tinh khong on
dinh ctia mdi quan hé giita ESG va thi truong
chung khoan trong cac trang thai thi truong khac
nhau [17]. Mot s6 nghién ctru gan day cho thiy
ESG c¢6 thé gop phan giam rui ro trong nhitng
khia canh cu thé nhu riii ro tin dung trong nganh
ngan hang hodc rui ro lan tdéa trén thi truong tai
chinh khu vyc; tuy nhién, cac phan tich danh gia
truc tiép vai tro cua ESG trong viéc hd tro da
dang hoa danh myc dau tu trén thi truong chimg
khoan Viét Nam, thong qua mdi quan hé véi chi
s6 VNI, van con rat han ché [18], [19].

2.3. Tong quan cac nghién ciru trudéce

Tai Viét Nam, cac nghién ctru thyc nghiém gén
day da bat dau ghi nhéan vai tro tich cuc cua ESG
trong hoat dong tai chinh doanh nghiép va diéu
hanh rui ro thi truong. N. T. T. Ha va cong su
[17] sit dung m6 hinh Ohlson mo rong va phat
hién diém ESG téng hop co tac dong tich cuc
dén gia cd phiéu cia cic cong ty VN30, dic
biét trong try cdt Moi truong, du tac dong nay
yéu hon & cac nganh nhay cam voi méi truong.
Trong linh vuc ngén hang, N. P. M. Uyén va
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cong su [19] cho thay cong bd ESG, dic biét 1a
yéu t6 Moi truong va Quan tri, ¢o kha nang lam
giam ty 1¢ ng xau, qua dé gitp 6n dinh hé thong
tin dung. Tuong tu, Nguyén Thu Hién va cong
su [20] phat hién hiéu suat ESG cao cing cong
bd minh bach phat thai khi nha kinh gop phan cai
thién hiéu qua hoat dong doanh nghiép.

O goc do thi truong tai chinh, N. T. Hung
va cong su [18] sit dung mo hinh GARCH-CQR
va copula dé do luong rui ro lan téa giita trai
phiéu xanh va thi truong chimg khoan cac nudc
ASEAN-6, két qua cho thay riii ro lan truyén
gia ting dang ké trong thoi ky khing hoang nhu
COVID-19. Phat hién nay 1am noi bat vai trd clia
tai san ESG trong viéc giam thiéu rui ro hé thong.
Tuong tu, Vasuki va cong su [21] danh gia hi¢u
qua cua cac chién lugc da dang hoéa danh muc
dau tu va chi ra rang cic md hinh tuong quan
doéng nhu DCC-GARCH cho két qua vuot troi
khi két hop ESG véi tai san thay thé, dic biét
trong bdi canh khing hoang tai chinh. Mac du
vdy, cac nghién ciru ndy chua xem xét truc tiép
céu triic phy thudc phi tuyén va rii ro cyc doan
gitrta ESG va thi truong chimg khoan Viét Nam.

Trén thi truong qudc té, Ceryova va cong
su [16] phéan tich méi quan hé giita Bitcoin va
cac chi sb ESG tai My, chau Au va Uc béng cac
mo hinh hién dai nhu Copula, Transfer Entropy
va Wavelet Coherence. Du Bitcoin khong dap
{mg tiéu chuan ESG, két qua cho thay mbi twong
quan giita hai nhom tai san ting dang ké trong
céc giai doan bién dong nhu dai dich hay xung
dot quan su. Ngoai ra, Friede va cong su [1], voi
téng hop hon 2.000 nghién ctru thyc nghiém,
khing dinh c6 dén 90% két qua cho thdy mdi
quan h¢ phi am gitta ESG va hi¢u qua tai chinh,
trong d6 phan 16n 1a tac dong tich cuc. Tuy
nhién, cac nghién ctru qudc té chu yéu tap trung
vao thi truong phat trién, trong khi bang chiing
thyc nghiém veé vai tro ciia ESG trong quéan tri
rui ro va da dang hdéa danh muc tai céac thi truong
m&i ndi nhu Viét Nam van con han ché.

Mic du nhiéu nghién ciu da xem xét
moi quan hé gitta ESG va hi¢éu qua tai chinh,

phan 16n cac nghién ctru tai Viét Nam chu yéu
tap trung & cap do doanh nghiép, trong khi cic
phan tich ¢ cdp do thi truong, dic biét vé vai tro
cua ESG trong da dang héa danh muyc dau tu va
rui ro hé théng, van con han ché. Bén canh do,
nhiéu nghién ctru qudc té chu yéu st dung cac
phuong phap tuyén tinh hodc tip trung vao thi
truong phat trién, nén mdi quan hé phi tuyén va
phu thudc dudi gitta ESG va thi truong ching
khoan tai cac thi truong moi ndi nhu Viét Nam
chua duoc xem xét day du. Do d6, nghién ciru
nay phan tich ciu trac phu thudc phi tuyén va
rtii ro lan toa cuc doan giita cac chi s6 ESG quéc
t¢ va VN-Index thong qua khuon khé két hop
GARCH, Copula va CoVaR nhiam danh gia vai
tro ciia ESG trong da dang hoa danh myc dau tu.

2.4. Dir liéu va phuwong phap nghién ciru
2.4.1. Quy trinh nghién cuu

Qua trinh thyc hién nghién ctru duogc trién khai
theo cac budc sau:

Buée 1: Nghién ctru thu thap dir liéu chudi
thoi gian theo ngay cua VNI va céc chi s6 ESG
trong giai doan 08/2015 - 08/2025 vdi 2.383
quan sat (theo ngay). Dé dam bao tinh nhat quan
trong ude luong, chi cac ngay giao dich c6 day
du dir liéu cho tat ca cac bién duogc giit lai. Sau
do, tién hanh tinh loi sudt logarit dé loai bé xu
hudng va on dinh phuong sai, giap dit liéu phu
hop cho cic md hinh bién dong nhu GARCH,
Copula va CoVaR.

Budc 2: Str dung kiém dinh Augmented
Dickey-Fuller (ADF) dé danh gia tinh dimg cua
cac chudi loi suit. Két qua cho thiy ca hai chudi
déu dung, dép ung diéu kién 4p dung cic md
hinh bién dong co diéu kién.

Bude 3: Thuc hién kiém dinh ARCH-LM
dé kiém tra xem phuong sai ctia chudi co thay
d6i theo thoi gian hay khong. Sy ton tai cua hiéu
mg ARCH khing dinh tinh pht hop khi st dung
md hinh GARCH trong cac budc tiép theo.

Budc 4: M6 hinh ARMA(p, q) duoc ap
dung cho phuong trinh trung binh nham loai bo
cu tric ty trong quan trong chudi loi suét, trong
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d6 cac bac p va q dugc lya chon dya trén tiéu
chi Akaike Information Criterion (AIC). Phan
du thu duoc tir moé hinh ARMA sau d6 duoc su
dung 1am dau vao cho mé hinh GARCH.

Budc 5: Trén co so phan du cua mé hinh
ARMA, mé hinh GARCH(1, 1) v6i bac ¢ dinh
duoc udc lugng nhdm mé ta bién dong co diéu
kién theo thoi gian va thu dugce phan du chuan
hoéa phuc vu cho cac phan tich phu thudc va rai
ro & cac bude tiép theo.

Budce 6: Phan du chuin hoa thu duge tir
md hinh GARCH dugc st dung dé uoc luong
Copula gitra VNI va ESG. M6 hinh Copula duogc
sir dung dé mo ta ciu trac phu thudc phi tuyén
gitra hai thi truong, voi trong tam la phu thudc
duoi trong cac trang thai thi truong cuc doan,
thay vi su thay doi phu thudc theo thoi gian.

Budc 7: Trén co s phan du chudn hoa thu
duoc tir md hinh GARCH va cu trac phu thude
uée luong tir Copula, nghién ctru tién hanh wdc
luong CoVaR nhim do ludng mirc d6 rui ro cia
VNI trong céc trang thai thi truong cing thing
ctia ESG. Chi s6 ACoVaR duoc st dung dé danh
gid muc do lan truyén rui ro cyc doan tir ESG
sang VNI, cling nhu hi¢u qua da dang hoa danh
muc dau tu.

2.4.2. M6 hinh GARCH

Dé moé hinh héa bién dong cua cac chudi loi
suit, nghién ctru st dung md hinh GARCH
(Generalized  Autoregressive  Conditional
Heteroskedasticity), cho phép phuong sai thay
dbi theo thoi gian va phan anh hién tuong cum

bién dong thuong gap trén thi truong tai chinh.

Mo hinh tong quat GARCH(p,q) duoc thé
hién nhu sau:

he = o+ X e i+ X7 Bihej (D)
Trong do6:

® /1,2 phuong sai c6 diu kién tai thoi diém ¢
(conditional variance).

® »: hang s6 duong, dai dién cho muc do
bién dong to6i thi€u ctia chuoi.

https://doi.org/10.52111/qn;js.2026.20411

® u; : binh phuong phan du (shock) tai
cac thoi diém trude do.

* ¢;: hé s6 ARCH, do ludng muc do tac
dong cia cac cu sdc qua khir 1én bién dong
hién tai.

® /1, ;: phuong sai co diéu kién cua cac thoi
diém trudc do.

*f: h¢ s6 GARCH, phan énh muc do
“chi nhé” bién dong cua thi truong (volatility
persistence).

* p: 56 bac GARCH (d6 tré cua phuong
sai co diéu kién).

® ¢:s6 bac ARCH (d6 tré ctia binh phuong
phan du).

Két qua ciia md hinh GARCH cung cip
chudi phan du chuin hoa lam dau vao cho
mo hinh Copula, gitip loai bo tac dong cua di
phuong sai trude khi phan tich phu thudc gitra
VNI va ESG.

2.4.3. Mo hinh Copula

Sau khi chuidn hoa phin du bing mé hinh
GARCH, nghién ctru sir dung Copula hai bién
dé mo hinh hoa céu tric phy thudc phi tuyén
giita cac chi s6 ESG va VNI, véi trong tam la
phu thudc dudi trong cac trang thai thi truong
cuc doan.

Ham Copula cho phép tach roi phan bién
phan phéi khoi phan phu thudc, giup moé ta chinh
xéac hon mdi quan hé trong cac ving cuc tri - noi
rti ro thuong lan truyén manh nhét.

Dang tong quét ctia ham Copula:

FX,Y(x; y) = C(Fx(x), Fy(y); 0) ()

Trong do:

® Fyy(x,y): ham phéan phéi chung cua hai
bién ngiu nhién X va Y.

® Fy (x): ham phan phdi bién (marginal
CDF) ctia bién X.

® Fy(y): ham phan phéi bién ciia bién Y.

°*(C (.,.; 6): ham copula, mo ta cAu trac
phu thudc gitta X va Y.
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*¢: tham s (hodc vector tham sb) cua
copula, quyét dinh dang phu thudc (d6i ximg,
1&ch, tail dependence,...).

Nghién ciru tién hanh uée luong va so
sanh 6 loai Copula pho bién:

® Gaussian Copula: m6 td mbi quan hé
tuyén tinh, ddi xtng, khong ¢6 phu thudc tail.

® Student-t Copula: cho phép phu thudc
manh 6 ca hai tail, thich hgp cho dir liéu tai chinh
6 bién dong cuc tri.

® Clayton Copula: nhay vdi phu thudc o
tail trai, thé hién rui ro giam gia déng thoi.

® Gumbel Copula: nhay voi phu thudgc &
tail phai, mo ta kha nang ting truong dong thoi.

® Frank Copula: cho phép md hinh hoa
phu thudc ddi xting nhung trung binh, khéng
thién vé tail trai hay phai.

©SJC Copula: md hinh linh hoat nhat,
cho phép phu thudc khong d6i xtng ¢ ca hai tail
(trai va phai), thuong duogc sir dung trong cac
nghién ctru rui ro tai chinh nang cao.

M6 hinh Copula tdi wu duge lya chon dua
trén tiéu chi AIC. Két qua cho phép xac dinh
mirc d6 gan két gitta ESG va VNI, lam co s¢ dé
danh gia hiéu qua da dang hoa danh muc dau tu.

2.4.4. M6 hinh CoVaR

Pé lugng hoa rui ro hé thong va kha ning lan
truyén giira hai thi truong, nghién ctru st dung
md hinh CoVaR do Adrian va Brunnermeier
(2016) dé xuat. Cong thirc CoVaR:

P(Ryn; < CoVaRyy pse|Resc = VaRgss) = q (3)

Mirc d6 rui ro lan truyén dugc tinh boi:

Trong do6:
o VaR: gia tri rai ro cia ESG tai muc
phan vi q.
q C e . Y
o COVaRyy psa=q* gia tri riii ro c6 didu
kién cua VNI khi ESG dang ¢ trang thai cang
thang (roi vao VaR).

e ACoVaR: mirc rui ro lan truyén thém tir
ESG sang VNI.

Y nghia kinh té:

e Néu ACoVaR > 0— ryi ro tir ESG lam
tang rui ro hé thong, 1am giam hiéu qua da dang
hoa.

eNéu ACoVaR <0— ESG gop phan
giam rai ro hé théng, gitp cai thién hiéu qua da
dang héa danh muyc.

2.4.5. Dit liéu nghién ciru

Nghién ctru str dung dit liéu gia déng cira hing
ngdy cta chi s6 VNI va bdn chi sé ESG trong
giai doan tir 08/2015 dén 08/2025, v6i tdng cong
2.383 quan sat giup phan tich méi quan hé giita
thi truong chung khoan Viét Nam va cac danh
muc dau tu bén vimg theo tiéu chi ESG.

Céc chi s6 ESG dugc st dung trong nghién
ctru 14 cac chi s6 thi trudng do S&P Global xiy
dung, phan anh hi¢u suét cua cac danh muc cd
phiéu duogc sang loc theo ti€éu chi moi truong, xa
héi va quan tri (ESG). Nghién ctru lya chon 4 chi
sb dai dién, bao gém: S&P Global 1200 Scored
& Screened Index (ESG toan cau), S&P Europe
350 Scored & Screened Index (ESG chau Au),
S&P 500 Scored & Screened Index (ESG Hoa
Ky) va S&P/ASX 200 ESG Index (ESG Uc).

3. KET QUA VA THAO LUAN

ACoVaR = COVaRy seomeaian= COVAR N 1EsGome o 3.1. Thong ké mb ta
Bang 1. Théng ké mé ta cia cac chudi log-return
Statistic VNI Global USA Europe Australia
Mean 0.0004 0.0004 0.0005 0.0001 0.0001
Median 0.0012 0.0007 0.0008 0.0007 0.0008
Minimum -0.0691 -0.1022 -0.1277 -0.1412 -0.1117
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Statistic VNI Global USA Europe Australia
Maximum 0.0655 0.0821 0.0915 0.0841 0.0715
Std. Dev 0.0119 0.0099 0.0119 0.0119 0.0131
Skewness -0.9902 -1.0575 -0.6237 -1.1381 -0.8967
Kurtosis 5.3459 14.7622 14.6129 14.1931 8.0487

B 3233.6215 22117.1370 21391.2004 20548.9618 6763.9729
[0.0000] [0.0000] [0.0000] [0.0000] [0.0000]

ADE -12.5868 -13.2677 -13.4552 -13.3485 -12.8258
[0.0100] [0.0100] [0.0100] [0.0100] [0.0100]

ARCH- 315.2693 817.3624 874.1953 266.5358 624.2212
LM(10) [0.0000] [0.0000] [0.0000] [0.0000] [0.0000]
Q(10) 30.0882 94,6766 [0.0000] 166.4797 32.6642 34.5594
[0.0008] [0.0000] [0.0003] [0.0001]

Ghi cha: Cac s6 trong ngodc vudng la gi tri p-value. Cac kiém dinh ADF, ARCH-LM(10) va Ljung-Box
Q(10) dugc trinh bay dudi dang gia tri thdng ké kiém dinh [p-value].

Béng 1 trinh bay cac thong ké mo ta cta
chudi log-return ddi voi chi s6 chimg khoan Viét
Nam (VNI) va céc chi s6 S&P ESG dai dién cho
cac khu vuc Toan cau (Global), Hoa Ky (USA),
chau Au (Europe) va Uc (Australia). Gia tri
trung binh cua tit ca cac chudi déu rat nho, dao
dong tir 0,0001 (Europe, Australia) dén 0,0005
(USA), phan anh muc loi sudt ky vong hang
ngay thap. Gia tri trung vi ciing duong, tir 0,0007
dén 0,0012, cho thay loi suat trung binh c6 xu
hudng ting nhe, mac du muc dao dong thyc té
van 16m. Vi du, chi sé VNI dao dong tir -0,0691
dén 0,0655, trong khi cac chi s6 ESG cua My
va chau Au c6 bién d6 dao dong tir -0,1277 dén
0,0915 va -0,1412 dén 0,0841, cho thiy kha
nang xuét hién céc bién dong cuc doan 16m hon &
cac thi truong phat trién.

Do léch chuan dao doéng tir 0,0099
(Global) dén 0,0131 (Australia), thé hién mirc d6
bién dong khac nhau giita cac thi truong, trong
d6 Australia c6 muc bién dong cao nhat. Cac gia
tri Skewness (d0 1éch) am & tat ca cac chudi, chi
ra ring cac ci giam manh xay ra thudng xuyén
hon céc cu taing manh, phan anh xu hudng 1éch
trai trong phan phdi loi suat. Pong thoi, cac gia
trj Kurtosis (d6 nhon ctia phan phéi) déu cao tir
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5,3459 dén 14,7622, ching to phan phéi loi suat
c6 dudi day va dinh nhon, nghia 1a kha niang xudt
hién cac bién dong cuc doan cao hon so véi phan
phéi chuan.

Két qua kiém dinh Jarque-Bera (JB) déu
rat 16n va co p-value = 0,0000, bac bo gia thuyét
phan phéi chuén, khéng dinh cac chudi loi sudt
phi chuan. Kiém dinh ADF cho thay tit ca cac
chudi déu dung (p-value = 0,01), dam bao dir
lidu thich hop cho cac mé hinh kinh té lugng
dong. Ngoai ra, kiém dinh ARCH-LM(10) déu
¢6 y nghia théng ké & mirc 1%, cho thiy ton
tai hién tuong phuong sai thay ddi c6 diéu kién
(ARCH effect), trong khi kiém dinh Q(10) bac
b6 gia thuyét khong co tu tuong quan, ham y
rang chudi log-return van con ty tuong quan
béc thap.

Tém lai, cac chudi log-return cua VNI va
cac chi s6 ESG khu vuc déu c6 dic trung phi
chuén, 1&ch trai, duoi day, co tu twong quan va
hiéu tmg ARCH, 1a phu hop dé phan tich bién
dong va truyén dan rui ro gitra thi truong Viét
Nam va céc thi truong ESG quéc té.

3.2. Hé sb twong quan
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Bang 2. Hé ) tuong quan.

Bang A: Ma tran twong quan Spearman
Series VNI Global USA Europe Australia
VNI - 0.138%** 0.086%** 0.126%** 0.198%**
Global 0.138%** - 0.932%%** 0.632%** 0.429%%**
USA 0.086%** 0.932%** - 0.440%** 0.247%%*
Europe 0.126%** 0.632%%* 0.440%** - 0.489%**
Australia 0.198%** 0.429%** 0.247%%* 0.489%** -
Béang B: Ma tran twong quan Kendall
VNI - 0.095%** 0.059%** 0.086%** 0.135%**
Global 0.095%** - 0.786%** 0.472%%* 0.304%**
USA 0.059%** 0.786%** - 0.314%** 0.171%%*
Europe 0.086%** 0.472%%* 0.314%%* - 0.349%**
Australia 0.135%** 0.304%** 0.171%** 0.349%** -

Ghi chi: (**%), (**), (*) biéu thi ¥ nghia 1%, 5%, 10%.

Trong Bang 2, Panel A va Panel B lan luot
trinh bay hé s6 twong quan thir bdc Spearman va
hé s6 tuong quan Kendall giira cac thi truong
ESG (VNI, Global, USA, Europe va Australia).
Cac két qua cho thay ton tai mdi twong quan duong
¢6 ¥ nghia théng ké cao giita cac th truong, dic
biét 1a giita cac thi truong ESG phat trién.

Cu thé, Bang A cho thiy hau hét cac hé
s6 Spearman déu duong va c6 y nghia & muc
1%, phan anh mic do dong bién rd rét giita cac
khu vue ESG 1on. Cac cap Global-USA (0.932),
Global-Europe (0.632) va Global-Australia
(0.429) ¢6 twong quan manh, cho thiy méi lién
két chat ché giira thi truong toan cau va cac khu
vuc phat trién. Trong khi d6, VNI-Global (0.138)

Béang 3. Ma tran Granger cho moi cap.

va cac cdp cd VNI khac (dao dong 0.09 - 0.20)
thé hién muc lién két dwong yéu, ham y rang thi
truong Viét Nam chi chiu anh hudng han ché tur
cac thi truong ESG 16n.

Két qua trong Bang B v6i hé sb Kendall
c6 xu hudng thap hon vé gia tri tuyét dbi so vai
Spearman, phan anh d¢ nhay thip hon ddi voi
cac quan hé phi tuyén yéu. Tuy nhién, xu huéng
tuong quan duong va cé ¥ nghia van dugce duy
tri. Cac cap Global-USA (0.786) va Global-
Europe (0.472) tiép tuc thé hién muc do dong
pha manh, trong khi VNI-Global (0.095) va
VNI-Europe (0.086) van cho thdy mdi lién két
dwong nhung yéu.

3.3. Kiém dinh nhin qua Granger

From To F-stat p-value Result
VNI Global 1.757 0.0716* Fail to Reject HO
Global VNI 20.747 0.0000%*** Reject HO
VNI USA 1.620 0.1038 Fail to Reject HO
USA VNI 21.467 0.0000%** Reject HO
VNI Europe 1.811 0.0538* Fail to Reject HO
Europe VNI 9.688 0.0000%*** Reject HO
VNI Australia 1.648 0.0873* Fail to Reject HO
Australia VNI 6.605 0.0000%*%** Reject HO
Global USA 3.407 0.0004*** Reject HO
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From To F-stat p-value Result
USA Global 3.313 0.0005*** Reject HO
Global Europe 18.146 0.0000%** Reject HO
Europe Global 2.725 0.0025%*** Reject HO
Global Australia 51.097 0.0000%** Reject HO
Australia Global 2.622 0.0036%** Reject HO
USA Europe 20.733 0.0000%*** Reject HO
Europe USA 4.408 0.0000%** Reject HO
USA Australia 47.107 0.0000%** Reject HO
Australia USA 1.966 0.0331** Reject HO
Europe Australia 21.891 0.0000%** Reject HO
Australia Europe 1.905 0.0402%** Reject HO

Ghi cht: (¥*%), (**), (*) biéu thi ¥ nghia 1%, 5%, 10%. Ho: “From” khong gay quan hé Granger d6i voi “To”.

Két qua kiém dinh nhan qua Granger cho
thdy gia thuyét VNI Granger-gdy ra thay doi
chi s6 ESG khong dugc hd tro vé mat théng ké
(p-value > 0.05). Nguoc lai, cac chi s6 ESG déu
Granger-gy ra thay ddi VNI v6i ¥ nghia thong ké
cao: Global (p-value = 0.0000), USA (p-value =
0.0000), Europe (p-value = 0.0000) va Australia
(p-value = 0.0000). Piéu nay cho thiy bién dong
cta cac chi s6 ESG qudc t& co vai tro du bio
mot chiéu dbi véi bién dong ciia VNI trong mau
nghién ctru. Tuy nhién, can luu y rang kiém dinh
Granger phan anh mbi quan hé dy béo thong ké,
chtr khong ham ¥ quan hé nhan qua kinh té.

Bang 4. Uéc luong ARMA — GARCH.

Trong khi d6, cac chi s6 ESG qubc té
thé hién méi quan hé Granger hai chiéu c6 y
nghia thong ké. Céc cip Global-USA (p-value
= 0.0004; 0.0005), Global-Europe (p-value
= 0.0000; 0.0025), USA-Europe (p-value =
0.0000; 0.0000) va USA-Australia (p-value =
0.0000; 0.0331) cho thiy su twong tac du bao 1an
nhau. Cac p-value rit nho gitta hau hét cac cap
khu vuc phan anh mirc d6 lién két cao va dong
chuyén dong manh trong hé thong ESG toan cau.

3.4. Uéc lwgng ARMA-GARCH

Parameter VNI Global USA Europe Australia
Bang A: ARMA phin trung binh
Constant @0 0.0007 0.0006 0.0008 0.0002 0.0001
Bang B: GARCH phén phwong sai
Constant a0 0.0000 0.0000 0.0000 0.0000 0.0000
ARCH al 0.1398 0.1568 0.1599 0.1412 0.0619
GARCH Bl 0.8277 0.8332 0.8329 0.8350 0.9254
Skew & 0.8628 0.8724 0.8297 0.8638 0.8113
Tail v 4.6640 6.3768 6.1614 4.9340 7.2304
Bang C: Kiém dinh chidn doin mé hinh
LogL 7653.62 8257.54 7902.51 7661.28 7337.66
AIC -6.4170 -6.9249 -6.6251 -6.4242 -6.1542
HQIC -6.4073 -6.9006 -6.5960 -6.4000 -6.1348
Q(20) 14.194 24.567 25.237 12.804 24.110
Q*(20) 12.347 17.571 19.330 21.789 7.865
ARCH-LM(10) 7.412 8.511 11.703 8.752 6.174
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Béng 4 trinh bay két qua udc lwong md
hinh ARMA-GARCH(1,1) véi phan phbi sai s6
skewed Student-t (sstd) cho chudi loi suat cia
VNI va cac chi s6 ESG (Global, USA, Europe,
Australia). O Panel A, hé sb hang sb ¢ 0 cta cac
chudi déu rat nho va gan bang 0, phan anh dic
trung phd bién ctia loi suét tai chinh khi ky vong
loi sudt ngan han thuong khong 16n. Dong thoi,
cdu triic trung binh khong thé hién dong hoc
tuyén tinh manh, cho thdy bién dong chii yéu
nam ¢ phuong sai c6 didu kién.

Trong Panel B, cac hé s6 ARCH (al) va
GARCH (B1) déu duong va co gi tri twong dbi
16n, ham ¥ bién dong thi trudng chiu tac dong
boi ca ct sbc mai 1an tinh dai dang ciia bién dong
trong qua khur. Pac biét, téng al + B1 cua tat ca
chudi déu nhé hon 1 nhung tiém cén 1, cho théy
tinh bén vitng cta bién dong 14 rat cao, nghia la
mot ¢t sdc bién dong co thé kéo dai trong nhiéu
giai doan tiép theo. V& mit so sanh, cac chi sb
ESG qudc té nhin chung ¢6 mirc Bl cao, phan

Bang 5. Két qua u6e luong cac md hinh Copula.

anh bién dong c6 xu hudng duy tri 1au hon, trong
khi mirc a1 khac nhau gitra cac khu vuc cho thy
mirc 4§ nhay cam véi ct séc ngén han 1a khong
ddng nhat.

bdi vai dac diém phan phéi, tham s6 Skew
(€) cua tat ca chudi déu nho hon 1, ham ¥ phan
phéi loi sudt l&ch trai, tlrc rdi ro giam gia chiém
vu thé. Tham s6 Tail (v) nim trong khodng xap
xi 4 —7, cho thdy phan phdi c6 dudi day, phit hop
v6i thyc té thi trudng tai chinh thuong xuat hién
céc bién dong cuec tri.

Cubi cung, Panel C cho thiy cac p-value
ctia Ljung—Box Q(20) trén phan du chuan hoa va
Q*(20) trén binh phwong phan du déu 16n, dong
thoi ARCH-LM(10) khong c6 ¥ nghia thong keé.
Két qua nay ham y phan du sau khi u6c luong
khong con ty tuong quan va khong con hi¢u
ung ARCH con soét, chiing t6 m6é hinh ARMA-
GARCH(1,1) mo ta tbt dong hoc bién dong cua
dir lidu.

3.5. Uéc lwgng cac mé hinh Copula

VNI - Global VNI - USA VNI - Europe VNI - Australia
(SJO) (Clayton) (SJC) (SJO)
Bang A: Gaussian
par 0,1559 0,1332 0,1468 0,2084
se_par 0,0197 0,0199 0,0198 0,0191
logLink 29,4838 21,4525 26,067 53,2538
AIC -56,9675 -40,905 -50,1339 -104,5077
BIC -51,1919 -35,1293 -44,3582 -98,732
Bang B: Student-t
par 0,1456 0,1235 0,1409 0,2053
se_par 0,0217 0,0216 0,0212 0,02
logLink 41,9613 30,7969 31,9693 55,1809
AIC -79,9227 -57,5938 -59,9386 -106,3618
BIC -68,3713 -46,0424 -48,3872 -94,8104
Biang C: Clayton
par 0,1924 0,1659 0,1764 0,237
se_par 0,0248 0,0239 0,0246 0,0268
logLink 42,3415 33,1968 34,365 53,5701
AIC -82,6831 -64,3937 -60,73 -105,1401
BIC -76,9074 -58,618 -60,9543 -99,3644
Béang D: Gumbel
par 1,0954 1,0752 | 1,0822 1,1226
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VNI - Global VNI - USA VNI - Europe VNI - Australia
(SJO) (Clayton) (SJC) (SJO)
se_par 0,0155 0,015 0,015 0,0162
logLink 24,0444 15,0908 18,9757 37,8789
AIC -46,0888 -28,1816 -35,9515 -73,7577
BIC -40,3131 -22,406 -30,1758 -67,982
Bang E: Frank
par 0,8097 0,6794 0,7853 1,171
se_par 0,1258 0,1254 0,125 0,1247
logLink 20,7023 14,6898 19,7115 44,0821
AlC -39,4045 -27,3795 -37,4231 -80,1643
BIC -33,6288 -21,6038 -31,6474 -80,3886
Béang F: SJC
par 1,045 1,0231 1,0335 1,0567
se_par 0,0216 0,021 0,0197 0,0227
logLink 44,9306 33,8485 36,1121 57,7161
AIC -85,86012 -63,697 -68,2241 -111,4323
BIC -74,3098 -52,1456 -56,6727 -99,8809

Duya trén két qua woc lugng sdu md hinh
copula cho bén cip thi truong VNI-Global, VNI-
USA, VNI-Europe va VNI-Australia, nghién
ctru cho thay sy khic biét dang ké trong kha
ning mé ta cdu truc phu thudc cia timg mé hinh.
Gaussian copula - von gia dinh phu thudc tuyén
tinh va d6i xing c¢d dinh - cho log-likelihood
thdp nhét tir 21,4525 - 53,2538 va AIC/BIC ludn
cao hon cac mo6 hinh con lai, cho théy Gaussian
khong pht hop véi dit liéu loi sudt co tinh phi
tuyén va bién dong manh. Student-t copula cai
thién déng ké nho kha niang ghi nhan phy thudc
dudi, song két qua van kém hon Clayton va dic
biét 1a SJC; log-likelihood ctia Student-t chi dat
khoang 30,80 - 55,18 va AIC dao dong tur -57,59
dén -106,36. Clayton copula thé hién hiéu ning
t6t, nhat 13 & cap VNI-USA, noi mo hinh nay
dat log-likelihood 33,20 va AIC thip nhét trong
s6 cac mo hinh thay thé, phan anh dic diém phu
thugc manh ¢ duoi trai trong giai doan thi truong
giam sau. Frank va Gumbel copula c6 mtc d6 phu
hop thap nhét véi log-likelihood chi 14,69 - 24,04
va AIC cao, cho thdy hai m6 hinh nay khong mo
ta duoc ciu tric phu thudc cua dir ligu.

Két qua ndi bat nhat dén tr SIC copula,
m6 hinh thé hién wu thé vuot troi & ba cip thi
truong: VNI-Global, VNI-Europe va VNI-
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Australia. Log-likelihood ctia SJIC dat 44,93;
36,11 va 57,71, trong khi AIC lan lugt giam
xudng -85,86; -68,22 va -111,43 - thiap nhat
trong toan bd cac mo hinh dugc so sdnh. Nhiing
gia tri nay khang dinh rang SJC mé ta tot nhit
céu trac phu thudc phi tuyén, dic biét Ia sy hién
dién cta phu thudc dudi kép, noi thi truong Viét
Nam phan tng manh ca khi thi truong quéc té
tang néng 14n khi giam sdu. Tham sb copula cua
SJC (1,02 - 1,05) déu & murc cao, ham y muc do
lién két dang ké giira VNI va céc thi trudng phat
trién, phan anh xu hudng hoi nhap tai chinh ngay
cang sau rong. Trai lai, chi riéng cdp VNI-USA
phit hgp hon v6i mé hinh Clayton, cho thay anh
huong lan truyén chu yéu tap trung ¢ dudi giam -
pht hop vé6i bdi canh thi trudng My thuong dan
dit cac dot diéu chinh toan cau.

Tom lai, viéc lya chon mé hinh copula
phu hop gitr vai tro quan trong trong vi¢c nhan
dién rui ro lan truyén giita cac thi truong. Két
qué cho thdy SJC 1a mé hinh t&i uu & hau hét cac
cap thi truong, gitip mo ta chinh xac hon céac ct
sbc lan toa trong ca diéu kién thi truong tich cuc
1an tiéu cyc. Piéu ndy mang ham ¥ quan trong
d6i voi nha dau tu va co quan quan ly, khi rii
ro hé théng qudc té co thé truyén sang Viét Nam
v6i cuong do manh hon nhiéu so véi cac mod
hinh tuyén tinh truyén théng du béo.
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3.6. Phan tich lan t6a rii ro cuc doan (CoVaR)

CoVaR(VNI|Global) and VaR(VNI) CoVaR(Global|VNI) and VaR(Global)
—— VaR downside VaR upside
—— CoVaR downside —— CoVaR upside
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Hinh 1. Lan tda rui ro cuc doan (CoVaR) gilta thi truong chiing khoan Viét Nam (VNI) va cac thi truong ESG
quoc te.
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Céc d6 thi cho thdy rui ro ciia VNI va céac
thi truong ESG déu bién dong dang ké theo thoi
gian, voi VaR downside cua VNI dao dong chu
yéu trong khoang -0.03 dén -0.06, trong khi VaR
upside thuong nam quanh 0.02 - 0.05. Pang chu
¥, khi céc thi truong ESG roi vao trang thai bat
loi, rai ro cua VNI giam sau hon dang ké, thé
hién qua cac gi4 tri rui ro ¢6 diéu kién thuong
xuyén xudng dudi -0.10 va c¢6 nhimng thoi diém
cham muc -0.12 dén -0.14. Piéu nay cho thiy
rtii ro cyc doan ciia VNI bi khuéch dai dang ké
khi cac thi truong diéu kién x4u di, phan anh
mirc d¢ nhay cam cao cua VNI trudc cac ct sbc
tor bén ngoai.

Céc pha giam sau nhat xuét hién rd trong
cac nam 2020 va 2022, véi cac diém day cua rai
ro c¢6 diéu kién gitra VNI va Global/USA cham
muc -0.15 dén -0.18, sdu nhat trong toan bd giai
doan quan sat. P6i voi Europe va Australia, cac
¢t roi cuc doan van xuit hién nhung bién d¢ thép
hon, chii yéu quanh -0.12 dén -0.14. Diéu nay
cho thiy mirc d¢ lan toa riii ro tir Global va USA
dén VNI manh hon dang ké so véi Europe va
Australia. Ngoai ra, phia upside, rui ro tich cuc
(CoVaR upside) thuong chi dat mace 0.05 - 0.10,
nhé hon nhiéu so véi bién do downside, phan
anh tinh bat d6i xtng ro rét cua rui ro cuc doan.

O chiéu nguoc lai, khi VNI roi vao trang
thai rui ro, tac dong 1én céc thi truong ESG quéc
té 1a trong dbi han ché. Cac gia trj rai ro c6 diéu
kién cua Global, USA, Europe va Australia hau
nhu chi giam vé muc -0.05 dén -0.08, ngoai
trir mot s6 thoi diém ddc biét (nhu 2020) khi
Global va USA ghi nhan mc giam gan -0.20.
Tuy nhién, bién d¢ nay van nho hon dang ké so
v&i mirc ma céc thi truong ESG gay ra cho VNL
Diéu nay chi ra rang sy lan téa rii ro gitra cac thi
truong dién ra chu yéu theo chiéu tir ESG qudc
té sang VNI, trong khi chiéu tac dong nguoc lai
1a yéu hon nhiéu, pht hop voi dic diém cta mot
thi truong méi noi.

Xét vé d6 16n kinh té, két qua ACoVaR cho
théy murc do lan tda rui ro tu cac thi truong ESG

https://doi.org/10.52111/qn;js.2026.20411

qudc té sang VNI c6 su khac biét dang ké gitra
cac khu vuce. Cu thé, cac chi s6 ESG Hoa Ky va
Global ghi nhan gié tri JACoVaR| 16n nhat trong
cac giai doan thi truong cing thang, phan anh
mirc gia tang riii ro c6 diéu kién cta VNI 1a dang
ké so voi cac khu vue khac. Nguoc lai, cac chi
s6 ESG chau Au va Australia c6 |ACoVaR| nho
hon, cho thiy tac dong lan toa rui ro yéu hon vé
mit kinh té. Sy khac biét nay ham ¥ rang rai ro
hé théng cua thi truong ching khoan Viét Nam
nhay cam hon véi cac ¢t sc ESG dén tir cac thi
truong c¢6 quy mo 16n va vai tro trung tam, déc
biét 1a Hoa Ky va thi truong toan cau, qua d6 goi
y su can thiét cua viéc theo do6i va quan tri rii ro
theo huéng wu tién ngudn gdc lan toa.

3.7. Ban luan két qua

Két qua thyc nghiém tr mo hinh ARMA-
GARCH véi phan phdi 1éch-t cho thay lgi suat
ctia VNI va cac thi truong ESG mang dic diém
bién dong thay ddi theo thoi gian, ¢ hién tuong
gom cum bién dong va tinh dai ding cao cia
phuong sai c6 diéu kién. Phan phdi phan du 1éch
va co dudi day phan anh sy xuit hién thuong
xuyén cua cac ci so¢ cuc doan, dic biét trong
cac giai doan bat on. Diéu nay cho thiy rui ro
trén cac thi truong ESG khong tuan theo gia
dinh phan phdi chuan va mang ban chat dong,
qua d6 khang dinh sy can thiét cua cic phuong
phap phén tich rii ro phi tuyén va rii ro cuc doan
trong nghién ctru mdi quan hé gitra ESG va thi
truong chirng khodn Viét Nam.

Két qua udc lugng copula cho thiy ciu
trac phu thugc gitra VNI va cac thi truong ESG
1a phi tuyén va bat d6i xiang. Viéc SIC copula
duoc Iya chon 12 md hinh t&i wu cho hau hét cac
cap thi truong ham y sy ton tai déng thoi cia phu
thudc duoi trai va dudi phai, tirc 1a VNI phan ing
manh khong chi khi thi truong qudc té suy giam
manh ma ca khi ting truong néng. Riéng ddi véi
cip VNI-USA, Clayton copula cho két qua phu
hop nhét cho thdy phu thudc chu yéu tip trung
& dudi giam, phan anh cac ca sdc tiéu cuc tir thi
truong My c¢6 xu hudng lan truyén manh hon so
voi céac ¢t sbc tich cuc.
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Két qua CoVaR cho thay riii ro cuc doan
cua VNI gia tding manh khi cac thi truong ESG
quéc té roi vao trang thai bat loi, dic biét trong
cac giai doan khing hoang nhu nam 2020 va
2022. Ngugc lai, tac dong lan toa tir VNI sang
cac thi truong ESG qudc té 1a tuong d6i han ché.
Phat hién nay phu hop véi 1y thuyét lan téa rui
ro va 1y thuyét thi truong méi ndi, theo do cac
cti sdc phat sinh tir cac thi truong phat trién co
xu huéng truyén dan manh sang céc thi truong
¢6 quy mé nhé hon va mirc d6 anh hudéng qudc
té han ché. Tinh bat ddi ximg 13 rét gitra CoVaR
downside va upside cho thiy cac cu sdc tiéu cuc
lién quan dén ESG c6 tac dong manh hon dang
ké so v6i cac cu sbc tich cuc, phan anh phan tng
manh cta nha dau tu trudc thong tin bét loi.

So sanh véi cac nghién ctru trude day cho
thiy két qua cua nghién ctru ndy nhin chung
phu hop véi xu hudng chung trong tai li€u thuc
nghiém vé ESG va thi truong tai chinh. Cu thé,
phat hién rr:ing cic cu sbc tiéu cuc tir cac thi
truong ESG quéc té c6 thé lam gia ting rui ro
ctia VNI twong dong véi két qua ctia Ngo Thai
Hung va cong sy [18], khi cac tac gia cling ghi
nhan sy gia tang cua rui ro lan tda gitta cac chi
s6 ESG va thi truong chimg khoan khu vuc
trong cac giai doan khung hoang nhu dai dich
COVID-19. Piéu nay cho thiy vai tro ciia cac
yéu t6 ESG trong viéc khuéch dai hodc truyén
dan rui ro gitra cac thi truong tai chinh khi didu
kién thi truong tré nén bét on.

Bén canh d6, két qua vé mdi quan hé phi
tuyén va phy thudc ¢ cac trang thai cyc doan
giita VNI va céc chi s6 ESG ciing pht hop véi
céc nghién ciru quéc té sir dung cac phuong phap
phan tich phy thudc phi tuyén. Chang han, nghién
ctru cua Ceryova va cong su [16] cho thdy muc
d6 tuong quan giita cic tai san lién quan dén
ESG va céc tai san tai chinh khac c6 xu hudng
gia tang trong cac giai doan bién dong manh ciia
thi truong. Két qua ctia nghién ctru hién tai ciing
cb nhan dinh nay khi cho thay sy phu thudc giita
VNI va céc thi truong ESG tré nén rd rét hon
trong cac trang thai bét loi cua thi trudng.

Ngoai ra, phat hién rang tac dong lan toa
rii ro tir cac thi truong ESG qubc té sang VNI
manh hon chiéu nguoc lai phan anh sy nhay cam
cua thi truong chiing khoan Viét Nam trudc cac
bién dong tir thi truong qudc té. Piéu nay c6 thé
duogc ly giai boi quy mé va mue do hdi nhap tai
chinh cta thi truong Viét Nam con han ché so
v6i cac thi truong phat trién, do dé cac cu sbc tir
cac trung tam tai chinh 16n thuong c6 xu hudng
anh huong manh hon dén céc thi trudng nho hon.
Két qua nay dong thoi bd sung thém bang ching
thuc nghiém cho bdi canh Viét Nam, noi ma cac
nghién ciru trude dy cha yéu tip trung vao tac
dong ciia ESG ¢ cép do doanh nghiép, ching han
nhu nghién ctru cia Nhi Thanh Thao Ha va cong
su [17] hay Nguyén Pham Minh Uyén va cong
su [19], trong khi it xem xét vai tro cua ESG
trong lan toa rui ro & cap do thi trudng.

Céc két qua ctia nghién ctru nay pht hop
voi cac bé"mg chung thuc nghiém trudc day tai
Viét Nam va qudc té vé vai tro cua ESG trong
hoat dong tai chinh va quan tri rui ro. Cac nghién
ctru trong nudc cho thiy ESG c6 tac dong tich
cuc dén gia ) phiéu, hiéu qua hoat dong doanh
nghiép, chét lugng tin dung va hanh vi dau tu,
qua d6 gop phan 6n dinh thi truong tai chinh.
Trén binh dién qudc té, cac nghién ctru s dung
cac mo hinh phi tuyén va cac thude do rii ro cuc
doan ciing chi ra ring mic do phu thudc giita
ESG va thi trudng tai chinh c6 xu hudng gia tang
manh trong cac giai doan khung hoang. Két qua
thuc nghiém ciia nghién ciru nay bo sung va lam
15 cac phat hién trén khi cho thay mdi quan hé
gitta ESG va VNI 1a phi tuyén, bat ddi xtng va
bién dong theo trang thai thi truong: VNI phan
g manh hon dang ké trudc cac ct soc ESG tiéu
cuc, trong khi chiéu tac dong nguoc lai 1a han
ché. Piédu nay cho thay vai trd cia ESG khong
chi dimg lai & cip d6 doanh nghiép ma con thé
hién rd & cép d6 lan tda rui ro thi truong, déng
thoi ham y réng hi¢u qua da dang héa danh muc
cua ESG tai thi truong maoi ndi nhu Viét Nam
khong cb dinh ma suy yéu trong cac giai doan
bat 6n.
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Tir cac két qua trén, mot sé ham y quan
trong duoc rat ra. Dbi v6i nha dau tu, viée tich
hop thong tin ESG toan cau vao chién lugc phan
b6 danh muc va quan tri rdi ro la can thiét, dic
biét trong bbi canh rui ro dudi va tinh bat ddi
xing ngay cang gia tang tai cac thi truong mai
n6i. Cac chién luge dau tu nén chu trong dén
quan tri rui ro cuc doan thay vi chi dya trén cac
thude do rui ro truyén théng. D6i véi co quan
quan 1y, két qua nghién ctru cho thdy sy cin
thiét phai ting cuong giam sat cac ct soc ESG
tir bén ngoai, thuc day minh bach thong tin ESG
va nang cao kha ning chng chiu ciia thi truong
ching khoan Viét Nam trudc cac bién dong
toan cau.

4. KET LUAN

Nghién cuu st dung mdé hinh GARCH-Copula-
CoVaR dé phan tich phu thudc va lan truyén rui
ro cuc doan gitra VNI va cac chi s6 ESG qudc té.
Két qua cho thdy phu thudc dudi va lan truyén
ri ro bat ddi xung la dac diém ndi bat, trong do
CoVaR ¢ dudi dudi thap hon dang ké so véi VaR,
phan anh rii ro c¢6 diéu kién gia ting manh khi
thi truong ddi tac roi vao trang thai cing thing,
dac biét trong giai doan khiing hoang nam 2020.
Thi trudng My tao ra muc lan truyén manh nhat
sang VNI, trong khi Europe, Global va Australia
c¢6 mirc tic dong thap hon; ngugc lai, lan truyén
tich cuc 1 han ché. Vé ham y déau tu, két qua cho
théy ESG c6 thé hd trg da dang héa danh muc
trong diéu kién thi truong on dinh, nhung hiéu
qua suy giam rd rét khi xuat hién cac ct sdc toan
cau, ham y nha dau tu va co quan quan 1y cin
theo doi sat dién bién ESG quéc té dé quan tri
rui ro hiéu qua.

CAM KET VE MAU THUAN LOI iCH

Cdc tdc gid tuyén bo nghién ciru nay khéng cé
xung dot loi ich.
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ABSTRACT

In the context of the global shift toward sustainable development, this study examines the relationship
between ESG indices and the VNI to assess the role of ESG in portfolio diversification in Vietnam over the period
08/2015 — 08/2025. By integrating GARCH, Copula, and CoVaR models, the study analyzes return dynamics,
nonlinear dependence structures, and risk spillovers between the two markets. The empirical results indicate that
returns of the VNI and ESG indices exhibit time-varying volatility, nonlinear and asymmetric dependence, with
pronounced tail dependence. Extreme risk in the VNI increases significantly when international ESG markets enter
adverse states, particularly during global crisis periods such as 2020 and the heightened financial volatility in 2022,
while reverse spillovers from the VNI to ESG markets remain limited. These findings suggest that ESG assets may
contribute to portfolio diversification under stable market conditions, but their diversification benefits weaken
during periods of market stress, thereby providing empirical evidence on the role of ESG in risk management and
sustainable investment in an emerging market such as Vietnam.

Keywords: Diversification, ESG, VNI, green finance, Vietnam.

*Corresponding author.

Email: hung.nt@ufm.edu.vn

https://doi.org/10.52111/qn;js.2026.20411
168 | Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 152-168, 2026



QUY NHON UNIVERSITY

I SCIENCE

Promotion of higher-order thinking skills via use
of reflective essays

Bui Thi Huynh Hoa*
Department of Foreign Languages, Quy Nhon University, Vietnam

Received: 04/11/2025,; Revised: 02/02/2026,
Accepted: 12/03/2026 ; Published: 28/08/2026

ABSTRACT

Linguistics represents an essential component in English-major degree programs in Vietnam. Still, how to
effectively conduct these theoretical courses has not received sufficient attention from language practitioners and
researchers. This study was aimed to contribute to this under-researched area; it explored the use of the reflective
essays to promote higher-order thinking skills in a morphology course conducted in a foreign learning environment.
Two research questions were (1) to what extent the students were involved in this alternative assessment and
(2) what were the students’ perceptions of this means of assessment. Four classes, totaling 137 undergraduates,
were involved in the study over a ten-week span. Two sets of data were the regular reflective essays and the
students’ perceptions obtained through questionnaires; both were quantitatively analyzed. The findings indicated
that although deemed as uneasy, the reflective essays triggered the students’ active engagement during the whole
semester, which were likely to be attributed to the perceived benefits of this alternative assessment. The study
holds some practical implications for the conducting of these theoretical subjects in an engaging manner which
supports students’ development of higher-order thinking skills.

Keywords: Theoretical Linguistics, reflective thinking, higher-order thinking skills.

1. INTRODUCTION speaking a language and how to teach it: we need

Linguistics plays a vital role in English-major to know how language works as a system so we

undergraduate degree programs. Insights into can make informed choices in our teaching [1]

how the target language works as a system Grabe also contend that an understanding of

at various levels from myriad perspectives the principles underlying language as a formal

provided through these courses are highly
acknowledged as invaluable to prospective
teachers of English as a foreign language,
interpreters, translators, or tour guides. Johnston
and Goettsc talk of language pedagogy, applied
linguistics and theoretical linguistics as the three
pillars of language teaching. They state that
‘future language teachers are usually required
to take language teaching methodology courses,
but language teaching takes much more than

*Corresponding author.

Email: buithihuynhhoa@gqnu.edu.vn

system is fundamental to teachers so that they
will be able to ‘engage students in ways that
can lead to student autonomy, empowerment,
and reflective awareness of their learning [2].
Similarly, Rothman strongly supports that a
theoretical knowledge about language is a
prerequisite to effective teaching; he maintains:
“No one would deny that a language teacher
who is more aware of the linguistic structures
of the language s/he is teaching and key

https://doi.org/10.52111/qnjs.2026.20412
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issues in the general understanding of adult
language acquisition will make a more effective,
empathetic teacher” [3].

Despite the crucial role of these
theoretical linguistics courses in English-major
undergraduate degree programs, previous studies
have indicated the teaching and learning of these
courses in Vietnam have left much to be desired.
First, a heavy reliance on course books designed
by English native scholars for international or
English-native students can possibly pose a big
challenge to the undergraduates due to both the
colossal volume of disciplinary matters covered
and the lack of socially and culturally relevant
appealing linguistic data and activities in these
materials [4]. Another problem identified was the
predominantly teacher-centered class activities,
where the students are ‘passive acceptors’ [5]
of theoretical concepts and struggle with or
feel terrified of uninteresting, unrealistic, and
impractical tasks [6], [7]. The deepest concern
revealed from most of the studies is that there
is a focus on mostly low-order thinking skills
(LOTYS) in both class activities and assessment.
The instructors do not care much about
encouraging students to be analytical and critical
in their learning, and keenly discover how to
apply the subject domain knowledge and skills
in their current English learning and in their
future job. Conducting the theoretical courses
in such manner may make the courses appear
far from practical to students and as a result,
demotivate students and negatively affect the
students’ academic outcomes.

Drawing upon insights from research
into reflective writings [8], I addressed these
problems by using the reflective essay as
additional regular assessment in tandem with the
available exercises in the main currently-in-use
course-book and recommended references. This
study took place at four classes of Morphology
for English majors at public university.

This study was aimed to motivate students
to increase deep learning and engagement among
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students outside class hours. It was designed
to explore the use of the reflective essay as
additional assessment to promote higher-order
thinking skills. The two research questions were:
(1) To what extent were the students involved
in this alternative assessment? And (2) What
were the students’ perceptions of this means of
assessment?

2. THEORETICAL BACKGROUND
2.1. Reflective writing

Dewey is commonly considered to be the first
and most influential theorist of the concept of
‘reflective thinking’ as an aspect of learning and
education. According to Dewey’ s reflection is
a meaning-making process that transports a
learner from one experience into another with
deeper understanding of its connections to other
experiences [8]. It is the bridge that enables
continuity of learning, and ensures the progress
of the individual and, ultimately, society. The
first fundamental element of experience is
interaction. An experience essentially involves
interaction between the self and the world, which
could be an idea, another person, the material
or natural world. Inextricably linked to the first
element is continuity. A learner makes sense
of each new experience based on the meaning
perceived from their past experiences, as well as
prior knowledge.

Various benefits of reflective practice
have been identified and widely accepted in the
literature. Reflective thinking is essential to both
teacher’s and students’ learning. It is seen as ‘a
standard toward which all teachers and students
must strive’ [9]; it is ‘perhaps the most essential
piece of what makes us human, of what makes
us learners’ [9]. Self-development is reported
as a practical outcome of reflective writing
[10]. Moon’s long list of outcomes includes
critical review, emotion, and learning, blending
theory and practice, supporting the awareness
of knowledge development, and supporting
continuing and personal development [11].
In the nursing literature it is highlighted that
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reflective practice may be an effective means
to reduce the perceived theory-practice gap
[12]. Reflective capacity has been highlighted
as an essential aspect of self-regulated and
lifelong learning in higher education [13].
Fostering reflective capacity within education
helps develop critical thinking skills, inform
reasoning, enhance professionalism among
trainees. Reflection is widely regarded as a
means to encourage the development of the
students’ higher-order cognitive skills, such as
monitoring, inference, and perspective-taking.
Other advantages of reflective writing include
improving the learning outcomes and paving
the way for transformative learning, self-
confidence, engagement, and self-discovery;
reflective writing was envisioned as helping to
promote self-awareness in students given that
critical, higher order, metacognitive skills were
employed when writing reflectively [14].

2.2. Higher-order thinking skills

Higher-order thinking skills (HOTS) is the
concept of education reform and has been
defined in different ways. Brookhart classifies
the different definitions of HOTS into three
major categories: HOTS as skills to transfer/
apply what students have acquired or learnt into
new contexts, HOTS as critical thinking skills,
and HOTS as a holistic thinking performance
ability to find and tackle a new challenge [15].
Brookhart states that HOTS cover logic and
reasoning skills, analysis, evaluation, creation,
problem solving, and decision making [15].

- This study adopted Marzano’s taxonomy
[16]. The thinking ability model was firstly
coined by Bloom in 1956, which was revised
by Anderson and Krathwohl and Marzano
and Kendall [16], [17]. These taxonomies
have been widely used by experts as a basis
for curriculum design, describing learning
objectives, assessment and/or targeting different
levels of students’ thinking abilities. The
revised Bloom taxonomy offers an operational
definition of the distinction between lower- and

higher-order thinking skills: LOTS is generally
classified into the categories of understanding
and retrieval, HOTS is the level at a higher level
in the cognitive hierarchy - the level of analysis
and utilization [16]. Secondly, this framework
not only distinguishes between the two but the
hierarchy of the cognitive processes makes it a
potential tool for designing tasks and providing
effective feedback that focuses on progress
towards higher-order thinking skills. This
taxonomy categorizes human cognitive domain
into six thinking levels.

Literature has documented abundance
of benefits of HOTS. Adult learners’ HOTS
create self-regulated learners as well as improve
learning outcomes [18]. Several studies have
shown that there is a positive relationship
between HOTS and students’ academic abilities.
Students who have HOTS ability will have
better academic abilities than students who
have LOTS [19]. HOTS have a vital role in
improving student learning ability, speed of
learning, including the effectiveness of the
learning process [19], which leads to an increase
in student academic achievement and longer-
lasting, more transferable knowledge [20],
[21]. Brookhart asserts that holding students
accountable for HOTS in learning enhances
their motivation and learning results [15]. In
addition to developing high cognitive capacities,
the development of HOTS is also responsible
for developing all-round individuals, which
empowers the learners in manipulating new
knowledge to solve problems in novel situations
they may face [15], [19].

Course design needs to specifically target
HOTS because HOTS are teachable and learnable
[20], [21]. To ensure successful integration of
HOTS in teaching, careful consideration should
be made in all aspects of teaching including
teaching approach, teaching strategies, and
assessment. Previous studies emphasize the
alignment of learning goals, implementation
of learning, and assessment towards a higher
cognitive level [17] in order to create a culture of
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thinking for the teacher in preparing his/her class
and to maximize students’ HOTS [22]. In other
words, it is not only the learning strategy that
triggers HOTS, but assessment must be able to
trigger HOTS, which is alternative assessment.
Standardized tests can only measure the mastery
of the content of teaching materials. HOTS
cannot develop if learning is oriented towards
examinations [23]. Repeated exposure to higher-
order tasks is not sufficient [21]. Some suggested
alternative assessments include multiple choice,
open ended problems, performance tests and
portfolios [20].

HOTS questions or assignments have
the following characteristics: a) the solution is
not predictable or does not use a direct formula,
b) it is not routine, c¢) it is an open solution,
d) it requires more work in completing it [24].
Assessment which only focuses on basic level,
such as recalling factual knowledge, will only
facilitate modest learning, but if the assessment
emphasizes higher-order thinking level, it will
make students learn more deeply [25]. Then, when
students are actively involved in learning that
seeks to facilitate and awaken students’ HOTS, it
should also be followed by an assessment that is
also oriented towards HOTS [26].

Research literature has indicated a number
of teaching strategies to promote cognitive
development. Direct instruction could effectively
reduce ambiguity and confusion, but this strategy
should be used sparingly. Teacher-centered
presentations of information should be short
(up to five minutes) and coupled with guided
practice to teach subskills and knowledge [27].
Regarding questioning strategies, questions can
be in various forms like open-ended questions,
alternatives and thought-provoking questions,
questions  requiring students’ explanation
for their answers and examining their use of
reasoning strategies or Socratic techniques for
discussion [28]. Teachers should play the role
of a facilitator, giving the model for how to

use HOTS in learning rather than a teacher of
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students [28]. Sincere feedback should be given
in time to inform learners of their progress.
The features that make classroom environment
support HOTS are: (i) reflections of real-
life situations and contexts; (ii) collaboration
among teachers, disciplines, students; (iii)
encouragement of curiosity, exploration, and
investigation, (iv) responsibility for learning
vested in the learner; (v) failure viewed as a
learning opportunity; and (vi) acknowledgement
of effort, not just performance [29].

King proposed a three-step procedure
with a strong emphasis on teachers’ support to
reduce ambiguities and confusion, and improve
student’s attitudes about thinking tasks [27].
During the first stage 1, Prerequisites, the teacher
should ensure students’ mastery of the subject
domain via instruction, with the use of lower
order thinking skills. In Stage 2 — Bridges, the
teacher provides the bridge to students’ higher
levels of thinking. With teachers’ scaffolding,
students will be guided to link prior learning to
new contexts and tap into their own schemata.
In Stage 3 — HOTS — the students could work on
their own to apply the prior knowledge and skills
to new and preferably real life contexts.

3. METHODOLOGY

This study
descriptive design to explore the use of

employed a mixed-methods

reflective essays as an optional formative
assessment in a Morphology course for English
majors. Quantitative data were used to examine
student participation patterns and questionnaire
responses, while qualitative data from open-
ended questionnaire items were analyzed to
gain insights into students’ learning processes
and perceptions. The design was exploratory
in nature and did not aim to establish causal
relationships.

3.1. Participants

The participants were students from four intact
undergraduate classes enrolled in a Morphology
course at a public university: ENG A (n = 32),
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ENG C (n = 39), ENG K (n = 28), and ENG
M (n = 38). These classes were relatively
homogeneous in terms of academic background
and prior exposure to linguistics. The students
had limited experience with reflective writing
during their first two years of study.

Students’
estimated to be approximately at the B2 level,

English  proficiency was

with C1 as the institutional graduation target,
although many students had not yet reached this
level. All participants had previously received
instruction in paragraph and essay writing in
academic English.

3.2. Implementation of reflective essays

The intervention was implemented over a
ten-week period and consisted of biweekly
homework tasks with two components:

+ Tests & Quizzes, which focused on
LOTS (remembering and understanding) and
were completed through automatically graded
multiple-choice questions.

+ Reflective essays, which were optional
assignments designed to promote HOTS. These
essays required students to analyze linguistic
concepts, relate theory to examples or real-life
language use, and articulate personal insights
or evaluations. The reflective essay prompts
were designed in accordance with Marzano’s
taxonomy and assumed prior understanding of
core concepts covered in each unit. Students
submitted their essays online via Google
Classroom.

Reflective essays were manually assessed
using a two-level rubric distinguishing between
non-reflective and reflective responses. Non-
reflective essays primarily reproduced definitions
or classifications without evidence of analysis or
synthesis, while reflective essays demonstrated
engagement with  higher-order cognitive
processes. Scores ranged from 5 to 10, with 5
serving as a minimum pass score to encourage

participation rather than penalize weaker

attempts. Detailed, formative feedback was
provided to support learning and improvement.

3.3. Data collection
Two main sources of data were collected:

Participation and performance data: The
number of reflective essay submissions, scores,
and feedback records were automatically stored
in Google Classroom. Submission rates over the
ten-week period were used as an indicator of
student engagement.

Questionnaire data: A 15-item questionnaire
was administered via Google Forms in the
final week of the course to capture students’
perceptions of the two types of homework
tasks. The questionnaire included Likert-scale
items addressing perceived interest, difficulty,
cognitive benefits, and learning outcomes, as
well as open-ended questions exploring students’
experiences when completing reflective essays.

Completion of the questionnaire was
voluntary and anonymous. Descriptive statistics
were used to summarize quantitative responses,
while qualitative responses were analyzed
thematically to identify common patterns in
students’ learning strategies and use of higher-
order thinking skills.

4. RESULTS
4.1. Students’ involvement

Although optional, the students were actively
involved in the reflective essays. The lowest rate
of submissions was 60.25%, which occurred
only once with Class M for the first essay. The
subsequent weeks saw a gradual rise in this
class as well as other classes. A drop of one or
two occasionally may have been due to late
submission or some other reason; however,
the numbers of submission in all the classes
steadily increased over five essays, as can be
seen in Figure 1. This finding suggests a positive
influence of using the reflective essay to get the
students more engaged in learning.
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Figure 1. Numbers of submission over 4 classes.

4.2. Students’ perceptions and experience

The response rate to the questionnaire was
56.93%; 78 out of 137 students completed the
questionnaire and they were from all four classes
A, C, K, and M (18,2%, 33,8%, 20,8%, and
27,3%, respectively).

As regards interest, means for Tests &
Quizzes and Assignments were 3.19 and 3.08
on the 1 - 4 scale respectively, indicating most
of the students were interested in both types of
homework. A slight difference in mean between
the two forms suggest the students generally
preferred the Tests & Quizzes. This finding came
as no surprise because the Tests & Quizzes were
multiple choices and checked students’ LOTS,
which took a shorter time to complete and
were far easier. Figure 2 compares the students’

interest in them.
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m Tests & Quizzes MEssays

Figure 2. Students’ interest across two types of tasks.
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Beside the finding, that
approximately one-fourth (26.92%) indicated

positive

that they were not interested in tasks assigned.
The reason was partly revealed from the
informants’ answers to the questions concerning
the level of difficulty of the tasks. On the 1 - 5
scale with 1 being ‘Very easy’ and 5 being
‘Very difficult’, Means for both Tests & Quizzes
and Assignments were above average (3.05
and 3.77, respectively). A majority of students
indicated that both types of homework were
neutral or difficult (Figure 3). It should be noted
that up to 15.6% indicated that the essays were
‘Very difficult’, whereas this figure for Tests &
Quizzes was merely 1.3%.
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Figure 3. Students’ perception of the difficulty levels

across two tasks.

Although mostly indicated as uneasy, the
tasks did engage the students. This could be due
to the benefits the students perceived when they
finished the tasks.

From the perspective of Marzano’s
taxonomy, the students tended to agree with the
benefits of the tasks. The data reveals the fact
that Tests & Quizzes supported the development
of LOTS (remembering, understanding) and
Assignments triggered the use of HOTS -
applying, analyzing, evaluating and creating.
Figure 4 compares the skills perceived to be
promoted when the students performed the tasks
assigned.

174 | Quy Nhon University Journal of Science, vol. 20, no. 4, pp. 169-181, 2026



QUY NHON UNIVERSITY

SCIENCE
70
60
50
40
30
e
10 I
0 (1]
0&. ~ @\@0‘/’0 Q\;\\\\% \(b\@\\\% q}&\&\% G@\&% O\\\&
ey 0\\@% A S

m Tests & Quizzes ™ Essays

Figure 4. Benefits perceived across two tasks.

The study also investigated to what extend
the two types of task were perceived to have
helped the students’ development in terms of
the three broad learning outcomes — knowledge,
skills, and attitude. The result is presented in
Figure 5. Thus, both types were perceived to have
supported the development in all three targeted
areas. The proportions of the students agreed to
these benefits were generally high, with 79.7%,
66.2%, and 54.1% for Tests & Quizzes; 62.2%,
75.7%, and 60.8% for Essays. The results also
unfold the students’ higher appreciation of the
essays in developing their skills and especially
attitudes than the Tests & Quizzes.
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m Tests & Quizzes ™ Essays

Figure 5. Students’ perceived development of

learning outcomes across two tasks.

To explore how much the reflective
essays triggered student-content interaction and
student-student interaction, the students were
asked to indicate if they discussed with their
friends and referred the references in order to
complete the essays. The result showed that less
than half of the students (42.1%) said they did
discuss with their classmates, leaving another
larger half (57.9) not to have interacted with
peers in order to complete the task (Figure 6).
Contrary to student-student interaction, student-
content interaction was far more common
(Figure 7), which seems apparent, because
unless the students had reviewed the concepts
and searched for information from different
sources, they could not have satisfactorily
completed the essays.

e @&

Figure 6. Student-student  Figure 7. Student-content
interaction. interaction.

To explore whether or not the reflective
essays promoted the students’ employment of
the HOTS, the students were asked to describe
the process they usually went through in order
to complete this task. Their short answers
were analyzed in terms of actions. Two groups
emerged: some tended to have proceeded
through the steps the undergraduates are usually
instructed to follow in academic writing courses;
others were more research-oriented.

For the first group, the steps that they
undertook were reading carefully the prompts,
analyzing the prompts, making an outline,
writing the draft, proofreading, and finally
submitting. Some were also concerned with the
three-part structure of the essay. For example,
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Excerpt (1): Bué6c 1: Poc ki dé va yéu
cau cua assignment. Budc 2: Lén dan ¥ cho chii
dé can viét. Bude 3: Viét cau chu dé. Budc 4:
Viét phan gioi thidu. Bude 5: Viét phan than bai.
Budc 6: Viét két luan. (Step 1: Read the prompt
carefully and the requirements. Step 2: making
an outline for the topic. Step 3: Writing the
topic sentence. Step 4: Writing the introduction;
Step 5: Writing the body. Step 6: Writing the
conclusion.)

For a predominant majority, the steps
appeared to have been more research-oriented.
The steps involved were reviewing the theory/
the technical concepts, searching the materials,
analyzing and synthesizing the contents. For
example,

Excerpt (2): Em thuong 6n bai gidng trén
16p, tham khao mot s6 tai liéu roi sau d6 bat dau
hoan thanh bai assignment. (I usually reviewed
the lessons instructed, referred some references,
then began to complete the assignment.)

Excerpt (3): Em thuong nghién cuu ly
thuyét, tim tai liéu c6 lién quan va sau d6 em s&
két hop lai va hoan thanh bai. (I usually studied
the theory, searched relevant materials, then I
synthesized and completed the task.)

As revealed from the responses, in order
to search for information, the students referred
not only the textbook and/or the recommended
references but also the resources on the Internet,
including videos.

Some students indicated that they
discussed with their peers or raised questions in
the class, too. For example,

Excerpt (4) Piu tién t6i s& doc dé 2 dén
3 lan dé hiéu dé. Sau d6 t6i s& phan tich dé bai
xem d& bai yéu cau lam gi. Tiép theo toi sé tién
hanh 1am bai. Néu trong bai lam toi khong chic
chin phan nao t6i s& ma lai bai cii ¢é xem. Néu
¢6 cau nao toi khong hiéu toi s& hoi lai co gido
vao dau gio hoc ctia budi tiép theo. Vi vay toi
thuong hay mo dé trudc ngay thir 5 dé sang thir
5 ¢6 gi khong hiéu t6i s& hoi co gido. (First of
all I read the prompts two or three times in order

https://doi.org/10.52111/qn;js.2026.20412

to understand. Then | analyzed the question to
grasp the requirement. Then I proceeded to finish
the task. If I was unsure of some issue during
the completion, I reread the lesson. If there was
anything I could not understand, 1 asked the
lecturer at the beginning of the following class.
Therefore, [ usually check the assignment before
Thursday so that I could ask the lecturer on
Thursday).

4.3. Discussion

Bain, Ballantyne, Mills & Nestor argue that
reflective skills can be taught; nonetheless, they
require practice and development over time
[30]. This study concerns reflective writing in
foreign learning environment. It was sustained
and supported by the potential and properties
of modern technologies. These technology-
facilitated writing activities were expected to
result in increased motivation, participation
and interaction, leading to students’ literacy
development [31].

This study set out with the aim of exploring
the impact of implementing reflective writing to
necessitate HOTS in the undergraduates enrolled
in an English Morphology course conducted
online. In this study, drawing on the notion of
reflective writing and associated characteristics,
we designed the assignments with an aim to
engage the learners deeply in the process of
learning — a fully engaging experience which is
highly meaningful and deeply felt, with thoughts
deeply elaborated and more contextualized [32],
[33]. By drawing learner’s attention to their
subjective experience of language use, we put
them more in control of their own learning [32].
The assignments were designed as tasks which
were ‘difficult enough to require full attention,
but easy enough to become absorbed in’ [32].

Many of the findings of this research
are congruent with the literature. The most
obvious finding to emerge from this study was
that the reflective essays had a positive impact
on the students’ learning skills and attitudes.
Despite being optional rather compulsory, the
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assignments triggered a steadily increasing
number submitted over a ten-week span, which
indicated that the students were intrinsically
motivated by the tasks. Their intrinsic motives
must have been promoted by the encouraging
teaching and learning environment with
constructive and immediate feedback. According
to Biggs, the students’ motives, ensuing learning
strategies and teaching context are interrelated
[34]. Students’ interest in the subject areas for
its own sake could strongly determine their
commitment to work — their readiness to work
hard and commit time to their study, as can be
seen from the results. Also, it is essential to
point out that this must have been partly enabled
by technological advancements. As Garrison
and Anderson argue, communication and
Internet technologies provide a high degree of
communicative potential through asynchronous
interaction design options [35]; therefore, the
participants were able to maintain engagement
in a learning community when and where
they chose.

Another important finding was the
positive impact of the reflective essays on
students’ development of HOTS, which was
partly dependent on a deep understanding of
the domain contents mastered through the
performance of Tests & Quizzes with a focus
on LOTS, a useful platform or starting point to
progress to an in-depth comprehension of the
content [34]. The study revealed students’ active
involvement in the learning process and continual
engagement in HOTS. These involved applying,
analyzing, and reasoning, evaluating, creating,
problem solving, and/or decision making
[15], [16]. This result is consistent with that of
previous studies which investigated the impact
of teaching HOTS and/or exposing learners to
tasks requiring HOTS [15], [19], [20]. In the
implementation, to trigger HOTS, we ensured
alignment of course objectives, learning contents
and assessment towards a higher cognitive level
[17]. Throughout the course, we attended to
the features that made classroom environment

support HOTS: (i) reflections of real-life
situations and contexts; (ii) collaboration among
instructor and students; (iii) encouragement of
curiosity, exploration, and investigation, and (vi)
acknowledgement of effort, not just performance
[28]. The success can also be attributed to that
we also followed King’s proposal of three-step
procedure [27]. Although assigning the reflective
essays as optional, which meant the grades did
not matter, we devoted time assessing, giving
encouraging feedback both online and during
class hours in order to reduce ambiguities and
confusion, and to provide guidance as to how
to write better reflective essays. We ensured
students’ understanding of the domain contents
via in-class instruction which focused on the
use of LOTs. The Tests & Quizzes served as
the bridge to students’ higher levels of thinking.
With the reflective essays, the students had an
opportunity to link learnt concepts to previous or
new real life contexts.

5. CONCLUSION
5.1. Theoretical implications

This study explored the use of reflective essays
as an optional formative assessment to promote
higher-order thinking skills (HOTS) in an
undergraduate English Morphology course.
Drawing on theories of reflective writing and
cognitive taxonomies, the study examined
students’ engagement with the task and their
perceptions of its cognitive and affective benefits.
The findings suggest that reflective essays can
serve as a meaningful complement to traditional
LOTS-oriented assessments by encouraging
deeper engagement with theoretical content,
fostering analytical and evaluative thinking, and
supporting the development of learning skills
and attitudes.

Despite being optional, the reflective
essays attracted sustained and, in most cases,
increasing participation over the ten-week
period. further
indicated that students perceived the reflective
tasks as cognitively demanding yet beneficial,

Questionnaire  responses
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particularly in terms of skill development and
attitudinal growth. Together, these findings point
to the pedagogical potential of reflective writing
as a viable assessment approach in theoretically
oriented linguistics courses, especially in EFL
contexts where students often struggle to connect
abstract concepts with authentic language use.

5.2. Research limitations and future research
guidelines

At the same time, the findings of this study must
be interpreted in light of several limitations.
First, the study relied primarily on descriptive
statistics and self-reported perception data.
Although these data provide valuable insights
into students’ experiences, they do not allow
for strong claims about the actual development
of HOTS. Future research should incorporate
direct measures of higher-order thinking, such
as rubric-based content analysis of reflective
essays, pre- and post-course comparisons, or
independent coding by multiple raters to enhance
analytical rigor and reliability.

Second, the absence of a control or
comparison group limits the ability to attribute
observed engagement or perceived benefits
solely to the reflective essays. Subsequent
studies could adopt quasi-experimental or
comparative designs to examine differences
between reflective and non-reflective assessment
conditions.

Third, participation in the reflective essays
was voluntary, which may have resulted in self-
selection bias. More motivated or academically
stronger students may have been more likely to
engage consistently with the task. Future research
may explore the impact of reflective writing
when it is implemented as a required component
of assessment, or examine differential effects
across proficiency levels.

Fourth, while the study captured students’
general perceptions of cognitive engagement, it
did not closely examine the processes through
which students completed reflective essays.

https://doi.org/10.52111/qn;js.2026.20412

Longitudinal and qualitative approaches-such
as think-aloud protocols, learning journals,
or in-depth interviews-could yield richer
insights into how reflective writing supports the
development of higher-order thinking over time
and what kinds of scaffolding are most effective.

Finally, the impact of reflective essays
was assessed primarily in terms of engagement
and perceived learning benefits. Further
research could investigate their relationship with
measurable academic outcomes, such as course
performance or transfer of learning to other
linguistics subjects.

5.3. Recommendations

In sum, this study provides exploratory evidence
that reflective essays, when thoughtfully
designed and supported by formative feedback,
can contribute to deeper learning and higher-
order thinking in theoretical linguistics courses.
With more rigorous research designs and
analytical methods, future studies may further
clarify the role of reflective writing as an effective
pedagogical and assessment tool in EFL higher
education.
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S’ dung bai luan phan tu dé phat trién
cac ky nang tu duy bac cao

Bui Thi Huynh Hoa*
Khoa Ngoai ngir, Truong Pai hoc Quy Nhon, Viét Nam

Ngay nhan bai: 04/11/2025; Ngay sua bai: 02/02/2026;
Ngay nhdn ding: 12/03/2026; Ngay xudt ban: 28/08/2026

TOM TAT

Ngon ngir hoc 1a mot thanh phan thiét yéu trong cac chuong trinh dao tao ctr nhan chuyén nganh tiéng Anh
tai Viét Nam. Tuy nhién, cach thirc trién khai hiéu qua cac hoc phén 1y thuyét nay van chua nhan dwoc sy quan tim
day du tir cac nha nghién ciru va giang day ngon ngit. Nghién ciru nay nham dong gop vao linh vye con it dwoc
khao sat d6; cu thé, nghién ciru kham phé viéc sir dung bai luan phan tu dé phat trién cac ky niang tu duy bac cao
trong mot hoc phan Hinh thai hoc dugc giang day trong méi trudng hoc ngoai ngit. Hai ciu hoi nghién ciru dugc
datra 1a (1) mirc do tham gia cua sinh vién trong hinh thirc danh gi thay thé nay dén dau va (2) sinh vién c6 nhiing
nhan thire nhu thé nao vé hinh thire danh gia do. Bén 16p hoc, véi téng cong 137 sinh vién dai hoc, da tham gia
nghién ctru trong thoi gian muoi tuan. Hai b dit liéu duoc sir dung gdm céc bai luan phan tu dinh ky va bang hoi
vé nhén thirc cta sinh vién; ca hai déu duoc phan tich dinh lugng. Két qua cho thiy, mic di dugc danh gia 14 kho,
nhung bai luan phan tu da kich thich su tham gia tich cuc ciia sinh vién trong su6t hoc ky, diéu nay c6 thé dugc 1y
giai boi nhitng loi ich ma ho cam nhan duoc tir hinh thirc danh gia thay thé nay. Nghién ctru mang lai mot s6 ham
¥ thyc tién cho viée giang day cac hoc phan 1y thuyét theo hudng hap din hon, qua d6 hd tro sy phat trién k¥ ning
tu duy bac cao cua sinh vién.

Tir khéa: Ngon ngit hoc Iy thuyét, tw duy phan bién, ky ndng tw duy bdc cao.

*Tac gia lién hé chinh.
Email: buithihuynhhoa@gqnu.edu.vn
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Supporting information

Using the reflective essay to promote higher-order
thinking skills
Bui Thi Huynh Hoa*
Department of Foreign Languages, Quy Nhon University, Vietnam

Appendixes
Appendix A: Reflection prompts

1. Reflect on the roles of roots, stems, and affixes in shaping meaning. Describe how analyzing words into
their morphemic parts has helped you guess or remember unfamiliar English words more effectively.

2. After studying derivational and inflectional morphemes, discuss a time when you were unsure whether
a form was grammatical or lexical. How has this distinction changed the way you view word families
and grammatical patterns in English?

3. Compare your reactions to affixation and conversion as word-formation processes. Which one feels
more natural or creative to you as a learner of English, and why?

4. Reflect on how compounding differs between English and Vietnamese. How does understanding
compound structure help you interpret long or unfamiliar English words?

5. Write about how abbreviation processes (like clipping, blending, or acronymy) reflect modern
communication styles. Have you noticed similar trends in Vietnamese? What does this reveal about
language change and creativity?

Appendix B: PHIEU LAY Y KIEN PHAN HOI
https://docs.google.com/forms/d/1DE2fxuSgTCQeG86AgzHouuHDzcL.nOyweu8FhdoSTL X c/edit
Bang cau hoi nay nham lay ¥ kién phan hdi ctia cac ban vé 16p Morphology, phuc vu muc dich thiét
ké bai kiém tra, thi va té chtrc cac hoat dong day hoc, nang cao hi¢u qua, chét lugng day hoc b mon.
Mong céc sinh vién doc k§ mdi cau hoi va tra 10i.
Xin chan thanh cam on thoi gian va y kién cta cac em.
1. Anh/Chi la sinh vién 16p:
A

C
K
M

*Corresponding author.

Email: buithihuynhhoa@qnu.edu.vn
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2. Anh/Chj c6 hing tha véi bai vé nha Tests & Quizzes khong? Thang 1- 4
Hoan toan khong himg thii = 1; Khong htmg thu = 2; Hung tha = 3; R4t hing tha = 4
3. Anh/Chij c6 hing tha véi bai vé nha Assignment khong? Thang 1- 4
Hoan toan khong himg tha = 1; Khong himg tht = 2; Himg tha = 3; Rat himg tha = 4
4. Anh/Chi dénh gia do kho cua céac bai vé nha Tests & Quizzes. Thang 1-5
Rat dé = 1; D& = 2; Vra strc = 3; Khé = 4; Rat kho =5
5. Anh/Chj danh gia 6 kho cac bai vé nha Assignment. Thang 1-5
Rat dé = 1; D& = 2; Vira strc = 3; Kh6 = 4; Rt kho = 5
6. Theo Anh/ Chi, hoan thanh cac bai vé nha Tests&Quizzes c6 (nhitng) tic dung gi?
Gitp nho thugc long cac khai niém, thuat ngir
Giup hiéu céac khai niém, thuat ngtr
Gitip ap dung kién thirc bd mon vao cac van dé thuc tién lién quan dén tir vung
Gitip phan tich cac van dé thuc tién lién quan dén tir vung
Gitip danh gia cac van d& thyc tién lién quan dén tir vung
Gitip thyuc hién cac du 4n lién quan dén tir vung
Khac
7. Theo Anh/ Chi, hoan thanh cac bai vé nha Assignment c6 (nhimng) tac dung gi?
Giup nh¢ thudc 1ong cac khai niém, thuat ngir
Gitip hiéu cac khai niém, thuat ngir
Gitp 4p dung kién thirc bd mon vao cac van dé thuc tién lién quan dén tir vung
Gitlp phan tich cac van dé thyc tién lién quan dén tir vung
Gitip dénh gia cic van dé thyc tién lién quan dén tir vung
Giup thyc hién cac du an lién quan dén tir vung
Khéc
8. Anh/Chi thich gi ¢ bai Tests & Quizzes?
Gitip ban than nam, phat trién kién thirc bd mén
Gitp ban than rén luyén, phat trién k§ ning hoc chuyén nganh
Gitip ban than rén luyén, phat trién ¥ thirc hoc chuyén nganh
9. Anh/Chi thich gi ¢ bai Assignment?
Gitp ban than nam, phat trién kién thirc bo mén
Gilip ban than rén luyén, phat trién k¥ ning hoc chuyén nganh
Gitp ban than rén luyén, phat trién ¥ thirc hoc chuyén nganh
Khac
10. Anh/chi c6 thao ludn véi ban bé dé hoan thanh bai Assignment khong?
Co
Khoéng
11. Bé hoan thanh bai Assignment, anh/chi thudng c6 cac budc thé nao?
12. Anh/Chi ¢6 tham khao tai li¢u, 6n bai trudc khi lam Assignment hay khong?
Co
Khong
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13. Loai tai liéu anh/chi tham khao khi hoan thanh bai tap vé nha la:
Tai liéu chinh
Tap bai giang luu hanh ndi bo
Cac tai liéu tham khao khac dugc gidng vién gidi thi€u
Cac tai liéu, video trén Internet

14. Anh/chi mudn dé kiém tra chinh thic ¢6 ty 18 diém giita 2 phan tric nghiém khach quan (twong
duong Tests & Quizzes) va tu luan (twong duong reflective essay) la:

Tréc nghiém 80%; Tu luan 20%
Trac nghiém 60%; Ty luan 40%
Tréc nghiém 50%; Tu luan 50%
Khac

15. Anh/Chi c6 ¥ kién gi khac lién quan dén hinh thirc 1am bai Assignment khong?
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Quan hé thuong mai, dau tu Viét Nam - Hoa Ky
(1995 - 2025) va nhiing van dé dat ra hién nay

Nguyén Thi Thanh Hrong*

Khoa Khoa hoc xa hoi va Nhan van, Truong Pai hoc Quy Nhon, Viét Nam

Ngay nhdn bai: 25/03/2026, Ngay swa bai:14/07/2026;
Ngady nhdn dang: 17/07/2026; Ngdy xudt ban: 28/08/2026

TOM TAT

Nbi dung bai viét trinh bay vé quan hé Viét Nam — Hoa Ky trong 30 ndm (1995 - 2025), méi quan hé giira

hai nuédc lién tuc dugec mo rong, phat trién, ngay cang di vao chiéu sau, hi€u qua va thuc chat. Quan h¢ Viét Nam -

Hoa Ky da dat dugc nhitng thanh tgu quan trong trén cac linh vue, ddc biét 1a linh vyc thuong mai, dau tu duge

coi 1a diém sang, 1a dong lyc thuc day trong tong thé quan hé cua hai nudc. Bai viét nghién ciru, 1am rd quan hé

thuong mai, dau tu Viét Nam - Hoa Ky, dua ra nhitng nhén xét vé két qua va tac dong cua thwong mai, dau tu dén

nén kinh té hai nudc trong 30 ndm (1995 - 2025), dong thoi néu 1én nhimg van dé dit ra hién nay dé hai nudc can

quan tdm giai quyét nham ning cao hidu qua va thiic day quan hé hai nude ngay cang phat trién trong tuong lai.

T khéa: Quan hé Viét Nam - Hoa Ky, thwong mai, dau tw, gidi phdp cho thwong mai va dau tw Viét Nam -

Hoa Ky.

1. MO PAU

Quan hé¢ Viét Nam - Hoa Ky trong 30 nam
(1995 - 2025) 1a mdi quan hé gitra hai nudc
c6 nhiéu khac biét vé ché do chinh trj - xa hoi,
lich str phat trién, trinh d6 phat trién: hai nudc
da ting ddi dau truc tiép trong cudc Chién tranh
Viét Nam - Hoa Ky (1954 - 1975), la quan hé
gitta mot siéu cudng ding dau hé théng tu ban
chi nghia thé giéi voi mot nudc xi hoi chi
nghia khong 16n, dang trong qua trinh d6i mai,
hoi nhép quéc té, tung budc khéng dinh vi thé
qudc té cia minh. Tuy nhién, trong xu thé toan
cau hoa, duéi tac dong manh mé ctua cudc Cach
mang khoa hoc va cong nghé thi quan hé Viét
Nam — Hoa Ky dang ngdy cang tién trién theo
chidu hudng tich cuc, ngay cang siu rong, hiéu
qua va thuc chit. T nim 1995, sau khi binh
thuong hoa quan hé hai nudc di tién 1én thiét
1ap quan hé “Péi tdc toan dién” (ndm 2013) va
nang cap 1én “Poi tdc chién lwoc toan dién”

*Tac gia lién hé chinh.

Email: nguyenthithanhhuong@qnu.edu.vn

https://doi.org/10.52111/qnjs.2026.20413

(nam 2023). Trong 30 ndm, quan h¢ hai nudc da
dat duoc nhiéu thanh tyu quan trong trén tat ca
cac linh vuc, dic biét 1a linh vuc kinh té thuong
mai va dau tu.

D3 c6 mot sd cong trinh dé cap dén quan
hé thuong mai, dau tu Viét Nam - Hoa Ky
(1995 - 2025), nhu : “Quan hé kinh té Viét Nam -
Hoa Ky: Vin dé chinh sich va xu hidng” cua
Nguyén Thiét Son; “Quan hé Viét Nam - Hoa Ky
(1995 - 2020) cua Hoang Vin Hién, Duong Thay
Hién. Nhung cac cong trinh ndy méi chi nghién
ctru 0 tung giai doan véi cac mue d§ khac nhau,
chwa mang tinh hé thong va chua 1am 13 burc tranh
thuong mai, dau tu trong 30 nam gitra hai nudc.
Bai viét nay nham hé thong lai qué trinh quan hé
thuong mai va dau tu giita hai nudc Viét Nam -
Hoa ky trong 30 nim, lam rd tién trinh, budc
phat trién, néu bat nhiing thanh tyu dat dugc cua
hai nuéc gan véi cac s6 liéu thuc chimg tinh dén
thoi diém tong két nam 2025. Trén co sé nghién
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clru, tc gia néu 1én nhimg van dé dat ra va cac
giai phap can thuc hién dé méi quan hé thuong
mai, dau tu gitra Viét Nam - Hoa Ky ngay cang
di vao chiéu sau, ¢ hiéu qua hon trong tuong lai.

2. PHUONG PHAP NGHIEN CUU

DPé hé théng qué trinh quan hé thuong mai va
dau tu giita Viét Nam - Hoa Ky trong 30 nim
(1995 - 2025), dua ra nhitng danh gia nhan xét
khach quan, tac gia da két hop mot s6 phuong
phap nghién ctru nhu:

Phuwong phap lich sk va logic: Nghién ciru
qué trinh phat trién theo dong thoi gian tir khi
binh thudng héa quan hé gitra hai nude (1995)
dén nam 2025. Tir d6 khai quéat va dua ra nhiing
nhan xét chung vé két qua, thanh tyu trong mdi
quan hé thuong mai, dau tu giita hai nudc Viét
Nam - Hoa Ky trong 30 ndm.

Phirong phdp phén tich va tong hop: tir
cac su kién cu thé, phan tich va rat ra nhiing dac
diém chung ctia quan hé thuong mai, dau tu nhu
tinh b tro 13n nhau cta hai nén kinh té.

Phwong phdp thong ké: Bé chimg minh
su tang truong vuot bac cua kim ngach thuong
mai va dong von dau tu, tic gia da thu thap sb
liéu tir Tong cuc thong ké, Bo Ké hoach va Pau
tu, Tong cuc Hai quan dé xay dung cac Bang sb
lidu, Biéu dd vé& xuét nhap khau va vén dau tu
qua ting nam, tung giai doan.

Phwong phap so sanh: dung phuong phap
nay dé so sanh toc do tang truong vé kim ngach
thuong mai, von dau tu giita cac nam, cac giai
doan. Qua d6 thdy dugc budc phat trién trong
quan hé hai nudc ¢ linh vuc nay.

3. KET QUA VA THAO LUAN

Viét Nam thyc hién dudng 16i d6i méi toan dién
dat nuéc duge dé ra tir Pai hoi Pang Cong san
Viét Nam lan thir VI (1986). Mot trong nhiing
chu truong 16n vé d6i ngoai cia Viét Nam la
quyét tim tao chuyén bién co ban trong quan hé
vdi cac nude 16n, dac bict la véi Hoa Ky - mot

cuong qudc kinh té, chinh tri, quan su, co anh
huéng chi phdi quan hé qudc té duong dai. Viét
Nam thtic day tién trinh binh thuong héa quan hé
véi Hoa Ky nham tao diéu kién tiép can duoc mot
nén kinh té phat trién, mot nguén von doi dao,
thi truong tiém nang. Khai thac, tdn dung dugc
nhitng yéu t6 trén s& giup Viét Nam diy nhanh
qua trinh cong nghi€p hoa, hién dai hoa dét nuée,
tao thuan loi cho vi¢e cai thién va phat trién quan
hé v6i khu vuc va qudc té. Do 1a Iy do Viét Nam
coi quan hé v6i Hoa Ky 1a nhan t6 quan trong
trong chinh sach dbi ngoai cua minh, dac biét linh
vuc hop téc kinh té thwong mai, dau tu.

D6i voi Hoa Ky, mot trong nhitng modi
quan tdm 16n nhat cia Hoa Ky 13 1am thé nao
dé dam bao vai trd ciia ho & khu vuc chau A -
Thai Binh Duong. Hoa Ky cho rang, quan hé voi
Viét Nam sé& gitip ho bao vé duoc nhiing quyén
loi ctia ho ¢ Bién Doéng. Ngoai ra, tao duoc chd
dung ¢ Viét Nam ciing s& giup Hoa Ky kiém ché
dugc ¥ d6 banh trudng cua cac nude 16n trong
khu vuc va mé rong anh hudng ra toan Pong
Duong, tang cudng vi tri cua Hoa Ky ¢ mdt dia
ban ho da bi budc phai rat lui nam 1975. Hon
nita, trong hoan canh nhiéu nudc 16n mé rong
hop tac véi Viét Nam cang thic diy Hoa Ky
khong thé tiép tuc cham chan & mot thi truong
day tiém ning la Viét Nam. Vi thé, Hoa Ky da
ting bude tién hanh ¢y manh quan hé voi Viét
Nam trén céc linh vuc, trong d6 quan hé vé kinh
té, thuong mai, dau tu duoc coi 1a mé dau va tré
thanh “diém sang” trong quan hé giita hai nudc.

V6i nhing nd Iyc to 16n sudt 30 nam qua,
quan hé vé thuong mai, dau tu giita Viét Nam -
Hoa Ky da dat dugc nhitng thanh tyu quan trong.
3.1. V& thwong mai
3.1.1. Vé kim ngach trao doi thirong mai
Ké tir sau khi binh thuong hoa quan hé Viét
Nam - Hoa Ky (thang 7/1995), trao d6i thwong
mai song phuong hai chiéu giira hai nudc da co
nhitng chuyén bién tich cuc. Biéu hién ¢ Bang 1.

Bang 1. Tong kim ngach xut, nhap khau cta Viét Nam tir nam 1995 - 2000 [1].

DPon vi: Trieu USD

Nam 1995 1996

1997 1998 1999 2000

Téng kim ngach 451,3 948,2

674,9 801,2 899,8 1.189

https://doi.org/10.52111/qnjs.2026.20413
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Ngay 13/7/2000, Hiép dinh thuong mai
Viét Nam va Hoa Ky (BTA) da duoc ky két,
tao khung phap 1y quan trong cho hai nuéc phat
trién hop tac kinh té. Su kién nay danh déau viéc
binh thuong hoéa hoan toan quan hé Viét Nam -
Hoa Ky, tao co hoi dé Viét Nam tiép can mot thi
truong rong 16n, nhiéu tiém ning cia thé gioi.
Hi¢p dinh nay cling tao diéu kién dé Viét Nam
mo rong va thiic diy quan hé hop tac kinh té véi
cac nude, cac t6 chirc quic té va tao mot bude
chuin bi dé Viét Nam tham gia vao WTO.

Twrkhi Hiép dinh thuong mai song phuong
c6 hiéu luc (thang12/2001), cac rao can thuong

mai chinh thirc dugc loai bo, thué quan giam
xuéng muc thép hon, tao diéu kién thuan lgi cho
trao d6i thwong mai song phwong giita hai nudc.
T nam 1995 - 2005, qua 10 nam, kim ngach
thuong mai hai chiéu da tang 1én dén 15 lan. Bén
thang 11/2006, Viét Nam gia nhap WTO - day
1a mbc quan trong trong quan h¢ kinh té Viét
Nam - Hoa Ky. Viét Nam duoc hudng Quy ché
Quan hé thuong mai binh thudng vinh vién véi
Hoa Ky (thang 12/2006). Tong gi4 tri thuong
mai Viét Nam - Hoa Ky vao nam 2006 dat
8,81 ti USD.

Bang 2. Kim ngach xuét, nhap khau Viét Nam — Hoa Ky (giai doan 2001 - 2006) [2].

Pon vi: Ti USD
Nim 2001 2002 2003 2004 2005 2006

Xuét khau coa Viét N

uat Ahau cua VIEU Ram - 06 2,45 3,94 5,02 5,92 7,84
sang Hoa Ky
Nhép khau cua Viét Nam tu

ap kiau cua VILRam it 1o 41 0,45 1,13 1,12 0.85 0.97
Hoa Ky
Téng kim ngach 1,47 2,9 5,07 6,14 6,77 8,81

(Nguon: Tdc gia tong hop tir Thong ké ciia Tong cuc Hdi quan Viét Nam(2001 - 2006)

Ngay 21/6/2007, Viét Nam va Hoa Ky
ky Hiép dinh khung vé thuong mai va dau tu
(TIFA), quan hé kinh té cta hai nudc phat
trién thém mot budec moi. Kim ngach thuong
mai Viét Nam - Hoa Ky lién tyc tang. Cubi nam
2007, kim ngach xudt khau hang héa cua Viét
Nam sang thi truong Hoa Ky dat 11,8 ti USD.
Tuy nhién, trong 2 nam 2008 va 2009, do chiu
anh hudng cta suy thoai kinh té thé giéi nén
trao doi thuong mai song phuong giita Viét
Nam - Hoa Ky co bién dong nhe. Tbc @6 trao
d6i thuwong mai ting truong cham lai so véi
nam 2007 [2].

Trong giai doan tiép theo, tir nam 2010 -
2020, kim ngach thuong mai song phuong Viét
Nam - Hoa Ky lai lién tuc ting. Nam 2015, tong
kim ngach thuong mai Vi¢t Nam - Hoa Ky dat
41,26 ti USD va dén nam 2020 da ting 1én 90,8 ti
USD. Nhu vay, trong 25 nam (1995 - 2020), tong
kim ngach hang héa xuat nhap khau ciia Viét Nam
v6i Hoa Ky ting 1én khoang 201 lan: tir 451,3
triéu USD vao nam 1995 khi 2 nuéce thiét lap
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quan hé ngoai giao 1én murc gan 1,5 ti USD nam
2001 khi hai nuéce ky Hi¢p dinh thuwong mai song
phuong va 1én 90,8 ti USD ndm 2020 (https://
moit.gov.vn/tin-tuc/thi-truong-nuoc-ngoai/kim-
ngach-thuong-mai-hai-chieu-viet-nam-hoa-ky-
da-tang-gap-168-lan-trong-25-nam.html). Quan
hé thuong mai Viét Nam - Hoa Ky thuc su la
mot “diém sang”. Tong kim ngach thuong mai
giita hai nudc da nhanh chong vuot mdc 100 ty
USD/nam vao nam 2021 véi 111,55 ti USD va
118,86 ti USD vao nam 2022. Bang chu y, giai
doan 2020 - 2022, mac du dai dich COVID-19 va
xung dot thurong mai toan cau dién bién gay git,
nhung Hoa Ky van duy tri vi thé 1a thi truong
xuat khau 16n nhét cua Viét Nam, trong khi Viét
Nam tiép tuc vuon lén, tro thanh ddi tac thuong
mai 16n thir 9 ctia Hoa Ky.

Niam 2023, kim ngach xuat khau sang Hoa
Ky sut giam manh do tac dong tir suy giam kinh
té, lam phat cao, nhu cAu tiéu dung tai Hoa Ky
giam manh. Béi 18 sau giai doan dut gay chudi
cung ung vi dich bénh, cac nha ban 1¢ Hoa Ky da
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nhap khau 6 at trong nam 2022 dé du phong, vi
thé dén nam 2023 luong ton kho van con rét cao,
can phai giai phong hang cii, khién don hang
xuét khau tir Viét Nam sut giam manh. Du con
s6 tong ¢ giam, nhung diém tich cuc 1a Hoa Ky
van gitr viing vi thé 1a thi truong xuit khau 16n
nhat ctia Viét Nam va hai nude da nang cip quan
hé 1én “Péi tac chién lwoc toan dién”(9/2023)
di tao tién dé cho su phuc hoi manh m@& trong
cac nam sau. Dén niam 2024, tong kim ngach
thwong mai hai nudc dat 134,6 ti USD (gép 298

lan so voi ndm 1995). Viét Nam tro thanh dbi
tac thuong mai 16n thir 8 va 1a thi truong xudt
khéu 16n tha 4 cua Hoa Ky tai khu vuc ASEAN.
Nguoc lai, Hoa Ky la dbi tac thuong mai 16n
thir hai va 1a thi truong xuét khiu 16n nhit cua
Viét Nam. Nam 2025, tong tri gia xudt khau
sang thi truong Hoa Ky dat 153,1 ti USD va tri
gi4 nhap khau tir Hoa Ky trong nam 2025 dat
murc cao nhat tir trude téi nay véi 19,29 ti USD
(https://asemconnectvietnam.gov.vn/default.
aspx?ZID1=66&ID1=1&ID8=146778)

Biéu dé: Kim ngach xuit nhap khiu Viét Nam - Hoa Ky (giai doan 2010 - 2025)
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Biéu d6 1. Kim ngach xuat khau Viét Nam - Hoa Ky (giai doan 2010 - 2025).

Nguon: Tac gid tong hop tir Thong ké ciia Tong cuc Hai quan Viét Nam (2010 - 2025).

3.1.2. Vé co cau hang hoa trao doi gitta hai nuoc

- Vé xudt khdu: T nam 1995, khi méi
binh thuong hoa quan hé, hang hoa trao doi giita
hai nudc con twong ddi it vé cac loai san pham.
Sau 0, dan dan co ciu hang hoa trao doi giira
hai nudc ngay cang da dang, phong phu hon.
Hang hoa ciia Viét Nam xuit khau sang Hoa
Ky cht yéu la hang néng san nhu ca phé, hat
tiéu, hat diéu... va gilt vi tri thu nhét 1a ca phé
(nam 1995, chiém khoang 73,7% dén nam 1999
khoang 24%) gia tri nhap khiu ciia Hoa Ky tir
Viét Nam[3]. Sau hang nong san la cac mat hang
dau tho, hai san, dét may, giay dép...

Sau khi Hi¢p dinh thuong mai song
phuong (BTA) ¢6 hiéu luc, co cAu cac mit hang
xuit khau ctiia Viét Nam sang Hoa Ky da c6 su

thay d6i. Nhitng mat hang gia cong nhu dét may,
giay dép, hai san... da tré thanh nhirng mat hang
chiém vi tri quan trong trong cac mit hang xuét
khau cta Viét Nam sang Hoa Ky. Hang dét may
dan thay thé cac mat hang nong san va trd thanh
nganh hang dan dau vé xut khau cua Viét Nam
vao thi truong Hoa Ky. Nam 2018 dat 13,7 ti
USD (chiém khoang 29% tong kim ngach xuat
khau ctia Viét Nam sang Hoa Ky. Sau mit hang
dét may la giay dép dat 5,41 ti USD; gb va san
pham gb dat 3.9 ti USD; may moc, thiét bi, phu
tung dat 3,4 ti USD...Vao nhiing nim gan day,
mot s6 mit hang néng san moi cua Viét Nam
cling da duoc xuat khau sang Hoa Ky nhu: nhan,
thanh long, vai... 1am cho co ciu hang hoa xuat
khau vao thi truong Hoa Ky thém da dang.
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Nhin vao két qua dat duoc trong 30 nam
qua, quan hé thuong mai hang héa Viét Nam -
Hoa Ky di c6 nhiing budc tién dang ghi nhan.
Chi riéng trong giai doan 2010 - 2020, toc do
tang truong xuat khau hang héa ciia Viét Nam
sang thi truong Hoa Ky trung binh dat 16,3%/
nam, tir mic 14,24 ti USD (2010) dén 77,1 ti
USD (2020). Tir nam 2021 dén 2025, Hoa Ky
lién tuc 1a thi truong xuét khdu 16n nhit cua Viét
Nam. Trong ndm 2025, téng tri gia xuat khau
sang thi truong Hoa Ky dat 153,1 ti USD.

Cac mit hang xuat khau chu yéu cua Viét
Nam sang thi truong Hoa Ky la dét may; dién
thoai cac loai va linh kién; may vi tinh san phdm
dién tr va linh kién; may maoc, thiét bi, dung cu
va phu ting khéc; giay dép; do gd véi kim ngach
mdi mat hang dat tir 1 ti USD trg 1én.

Tuy nhién, theo nhén dinh cua cac chuyén
gia kinh té thi co cdu cac mat hang xuit khau
ctia Viét Nam sang Hoa Ky chét lugng con chua
cao. Trong khi thi truong Hoa Ky dang gia tang
cAc 130 can vé k¥ thuat, an toan thuc phém, kiém
soat chat ch& chat lugng san phém, doi hoi chat
luong san pham cao. Do d6, Viét Nam can giai
quyét nhiing thach thirc, tan dung co hoi dé day
manh hon nita xuit khau sang thi truong nay.

- Vé hang nhép khau: Viét Nam nhap
khau hang héa tir Hoa Ky bao gdm cac loai: may
moc, thiét bi cong ngh¢ cao, thiét bi hang khong,
vién thong, day 1a nhitng mat hang ma Hoa Ky
c6 ngudn cung cip 16n. Trong nam 2018, tong
gia tri nhap khau 10 nhém hang 16n nhét tir Hoa
Ky dat hon 8,97 ti USD (chiém 70,4% trong
téng gia tri nhap khau hang héa tir Hoa Ky),
Céac mat hang may vi tinh, san pham dién tir va
linh kién chiém gia tri 16n nhat, 1én dén 3,1 ti
USD (chiém 24% tong kim ngach nhap khéu cua
Viét Nam[4]. Trong giai doan 2010 - 2020, toc
d6 tang cua hang hoa nhap khu co xuét xir tir
Hoa Ky vao Viét Nam ciling c6 muc ting trung
binh 16,5% mdi nam, tir muc 3,77 ti USD trong
nam 2010 1én mtrc 13,71 ti USD trong nam 2020
[5].Viét Nam cling 1a thi truong xuat khau 16n
nhat cua Hoa Ky tai Pong Nam A véi mac do
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tang truong nhanh. Nhom hang nhép khau 16n
nhét, dat kim ngach “ti d6” tu thi truong Hoa Ky
la may vi tinh, san phém dién tir va linh kién, g6
va cac san pham tir gd, thirc an cho gia stc va
nguyén li¢u, thuy san, rau qua. Trong nam 2025,
tri gia nhap khau tir Hoa Ky dat mirc cao nhat tir
trude toi nay voi 19,29 ti USD.

C6 thé thay, co cau trao doi hang hoa gitra
Viét Nam va Hoa Ky twong ddi 6n dinh va da
dang. Hang xuit khau tir Vi¢t Nam sang Hoa Ky
chu yéu cac mat hang so ché, chat luong chua
cao, mang tinh gia cong, Con Hoa Ky xuit khau
sang Viét Nam 1a cdc mat hang cong nghiép ché
tao c6 ham lugng khoa hoc ky thudt cao. Qua
d6 cho thay su chénh léch vé trinh do phat trién
giita hai nén kinh té cta hai nuéc. Nhung sy
khac nhau trong co cdu trao d6i hang hoa gitta
Viét Nam va Hoa Ky lai ¢6 tinh hd tro cho nhau
tuong dbi 16n. Pay 1a dic diém quan trong trong
quan hé kinh té thwong mai song phuong Viét
Nam - Hoa Ky. Phai n6i rang, hop tac kinh té -
thuwong mai 1a linh vuc hop tac thanh cong nhat,
tr& thanh trong tdm, nén tang, dong gop vao su
phat trién trong quan hé hai nudc.

3.2. V¢ dau tu
3.2.1. Vé quy mé von dau tw

Sau khi hai nudc binh thuong héa quan hé, Hoa
Ky dau tu vao Viét Nam ngay cang nhiéu. Nam
1995, Hoa Ky dau tu truc tiép vao Viét Nam 19
du an voi téng s6 von 462 triéu USD; nam 2000,
s6 du an 13 101 c6 s6 von dang ky 1a 1,1 ti USD,
dén nam 2005, s6 dy an dang ky tang 1én 207
va s6 von dang ky 1a 1,6 ti USD [4]. Dén thang
12/2019, Hoa Ky c6 988 du an dau tu con hiéu
Iuc tai Viét Nam, voi téng s6 von dau tu dat 9,38
ti USD xép thur 11 trong tong sé 135 qudc gia
va vung lanh thd co du an dau tu tai Viét Nam.
Quy mé binh quan vén dau tu cho mot dy 4n cia
Hoa Ky 1a 9,5 triéu USD/dy an [4].

Tinh dén ndm 2025, Hoa Ky dtng thir 10
trong s6 cac nha dau tu nudc ngoai 1on nhat tai
Viét Nam véi tong von dang ky gan 12 ti USD
(https://www.vcci.com.vn/news/dau-tu-my-vao-
viet-nam-da-nganh-va-huong-toi-chuoi-gia-
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tri-cao). Viét Nam ciing dang thu hut va tiép nhan
dong von dau tu cong nghé cao tir thi truong Hoa
Ky. Viét Nam hi€n dong vai tro quan trong trong
chudi cung tmg toan ciu ciua Hoa Ky, trong khi
cac doanh nghi¢p Hoa Ky ciing da dong gop 16n
vao qua trinh chuyén doi va phat trién kinh té
Viét Nam.

V6i hang ti USD vén dau tu va su hién
dién ngay cang rd nét, cic doanh nghi¢p Hoa
Ky ngay cang thé hién vi thé trén thi truong Viét
Nam. Hién nay, cic nha ddu tw My dang hudng
to1 nhitng linh vuc ¢6 ham lugng cong nghé va
gia tri gia tdng cao véi sy hién dién cua cac tap
doan, cong ty 16n nhu: Cong nghé va ban dan
(Tap doan Intel, Amkor Technology, Synopsys
va Marvell); Nang luong (Tap doan General
Electric (GE Vernova)); Pau tu tai chinh va bt
dong san (Cong ty Warburg Pincus); Hang khong
(Tap doan Boeing); Tiéu dung, thuc pham (Tap
doan Nike, Coca-Cola va PepsiCo); Dugc phdm
(Tap doan Pfizer, Johnson & Johnson, Abbott);
Logistics - thwong mai dién tir (Tép doan Amazon
Global Selling, Flexport). Trong nam 2023 va
dau nam 2024, nhiéu doanh nghiép 16n ctia Hoa
Ky di dén Viét Nam va khang dinh s& tiép tuc
mo rong hoat dong va dau tu tai Viét Nam nhu
Boeing, Nike, Exxon Mobil, Amazon, Marriott,
Coca Cola, Google, Facebook, Netflix...

Trong khi & chiéu nguoc lai, theo B Tai
chinh, dén nay Viét Nam c6 252 du an dau tu
tai Hoa Ky véi téng von dau tu dat 1,36 ti USD
(https://kinhte.congthuong.vn/viet-nam-nhieu-
cua-sang-don-von-fdi-tu-hoa-ky-389303.html)
Céc du an dau tu cia Viét Nam tap trung nhiéu
O cac nganh hoat dong chuyén mon, khoa hoc
va cong nghé; hoat dong kinh doanh bat dong
san; cong nghiép ché bién, ché tao. Nhiéu doanh
nghi¢p Viét Nam nhu FPT, VinFast... cling dang
mo rong dau tu sang Hoa Ky, tao thé loi ich dan
xen gitra hai nudc.

3.2.2. Vé hinh thirc va dia ban dau tr

Hinh thirc ddu tw ma cic nha du tw Hoa Ky da
s6 lua chon 14 hinh thite 100% vdn nude ngoai,
Vao nam 2018 véi 599 du an va gén 8,27 ti USD

von dang ky (chiém 74.8% tong s6 von dang ky
cua Hoa Ky tai Viét Nam). Hinh thuc lién doanh
¢6 111 dy an véi xap xi 2,6 ti USD vén dang ky
(chiém 23,5% tong s6 von ding ky cua Hoa Ky
tai Viét Nam. D4i v6i hai hinh thic cong ty cb
phan va hop ddng hop tac kinh doanh thi chiém
ty trong khong dang ké [6].

Trong giai doan dau, khi méi binh thuong
hoa quan hé, Hoa Ky dau tu vao Viét Nam chu
yéu tap trung ¢ nhitng dja ban c6 co so ha tang
thuan loi nhu: Thanh phé H6 Chi Minh, Ddng
Nai, Ha No6i. Ba dia phuong nay chiém 2/3 téng
s6 von FDI ciia Hoa Ky déu tu vao Viét Nam [7].
Cho dén nam 2018, cac nha dau tu Hoa Ky da
mo rong dia ban dau tu tai 42/63 dia phuong &
Viét Nam, tuy nhién van tap trung tai cac dia
phuong thudc ving trong diém kinh t& nhu: &
mién Nam c¢6 Thanh phd H6 Chi Minh, Dong
Nai, Binh Duong, Ba Ria - Viing Tau; mién Bic
c6 Ha Noi, Hai Phong, Bic Ninh va mién Trung
c6 Da Ning, Nghé An. Cac doanh nghiép Hoa
Ky quan tim diu tu vao cac nganh cong nghé
cao, nang lugng, san xuét dién tor, 6 t0, va ua
chudng nhirng noi ¢6 moi truong kinh doanh
thong thoang, ngudn nhéan lyc 6n dinh va chinh
quyén ning dong,

Nhu vay, quan hé Viét Nam - Hoa Ky
trén linh vyc hop tac dau tu ké tir khi hai nudc
binh thuong héa quan hé (1995) dén nay di co
nhitng budc tién vuot bac va co tac dong tich
cuc dén qua trinh phat trién kinh té - xa hoi cta
mdi nude. Ddi véi Viet Nam, nguén von FDI cia
Hoa Ky di gop phan tich cuc trong viéc bo sung
nguén von, cai thién can can thanh toan quéc té,
gop phan bu dép su thiéu hut vé ngoai té trong
quéa trinh CNH-HPH dét nuéc. Pong thoi qua
tiép nhan dau tu ciia Hoa Ky thi Viét Nam da
tiép nhan dugc cong nghé va ky thuat hién dai
ctia Hoa Ky gép phan nang cao ning luc cong
nghé cua nén kinh té Viét Nam, tich hop Viét
Nam vao chudi cung tng toan cau, tao viéc lam
chét luwong cho lao dong Viét Nam. Viéc dau tu
vao Viét Nam da giup cac nha dau tu Hoa Ky
c6 thé tan dung nhiing yéu t6 nhu: lao dong gia
ré, tai nguyén phong phu, thi truong tiéu thu céd
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strc mua 16n.... tir d6 mang lai loi thé canh tranh,
d6ng thoi mo ra thi trudng mai cho hang hoa va
dich vu cua Hoa Ky.

Mic du FDI tr Hoa Ky vao Viét Nam
dang c6 tin hiéu tich cuc, tuy nhién cac chuyén
gia kinh té ciing cho rang, Hoa Ky 1a ddi tac dau
tu voi nhitng du an doi hoi chat luong cao, do
do dé tiép tuc tro thanh diém dén cua nhing
tap doan hang dau Hoa Ky, Viét Nam cén tiép
tuc chu trong viéc cdi thi€n moi truong dau tu,
kinh doanh.

Vé dau tu cua Viét Nam sang Hoa Ky, vao
niam 2019, Hoa Ky 14 dia ban dung tha 2 vé von
dau tu cta Viét Nam ra nuée ngoai, vdi26 du an
va téng s6 von dau tu 1 93,4 triéu USD, chiém
18,4% tong von dau tu [4]. SO lugng va quy mo
dau tu cta Viét Nam sang Hoa Ky dugc dénh
gia 14 khiém t6n do nhiéu nguyén nhan: Cong
tac quan 1y ciia Nha nude vé hoat dong dau tu
tryc tiép nude ngodi cua Viét Nam con han ché;
nhiéu doanh nghiép Viét Nam chua hiéu o vé
thi truong va luat phap cua Hoa Ky nén chua
dam mao hiém dau tu. Tuy nhién, viéc xuét hién
cac nha dau tu Viét Nam tai Hoa Ky cho thiy
quan hé hop tac dau tu giita hai nudc da chuyén
tir xu hudng mot chiéu sang xu hudng hai chiéu.
Nhiing dy an dau tu tir cac tap doan 16n cua Viét
Nam (nhu VinFast trong linh vuc xe dién, hay
FPT trong linh vuc cong ngh¢ thong tin...) da va
dang mang lai nhitng tac dong tich cyc, cho nén
kinh té - x hoi Hoa Ky. Nguoi tiéu ding Hoa Ky
¢4 thém nhiéu Iya chon chét luong cao voi gia
ca canh tranh, tir cic san pham cong nghé, dich
vu phan mém dén cac phuong tién giao thong
thong minh. Viéc cac doanh nghi¢p Viét Nam
xay dung cdc nha may tai cac bang (Carolina,
Texas, California, New York...) cua Hoa Ky da
gop phan vao viée ciing ¢b chudi cung ng tai
chd 6n dinh. Pong thoi, cac doanh nghiép cong
nghé Viét Nam con cé thé tao ra hang ngan co
hoi viée 1am truc tiép cho nguoi ban dia tir k§
su, chuyén gia cong nghé dén cong nhan ky
thuat lanh nghé. C6 thé thay dong vén dau tu tir
Viét Nam sang Hoa Ky khong chi khang dinh
vi thé cua cac doanh nghiép Viét, ma con la mot
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mit xich quan trong gitp kinh té Hoa Ky gia ting
tinh tw chi ctia chudi cung tng nodi dia, mang
dén nhiing gia tri tiéu ding méi va tao céng an
viéc lam cho nguoi dan Hoa Ky.

3.2.3.Vé co cdu dau tw

Ngudn von dau tu cia Hoa Ky vao Viét Nam tir
1995 - 2020 chu yéu tap trung vao cac linh vuc:
cong nghi¢p va xay dung; dich vy; nong lam,
ngu nghi¢p. Tuy nhién qua tung giai doan co
su uu tién khac nhau. Trude nim 2006, von dau
tu truc tiép ctia Hoa Ky chu yéu tap trung vao
linh vyc cong nghiép. Pén thang 02/2018, Hoa
Ky da dau tu vao 17/21 nganh trong hé thong
phan nganh kinh té qudc dan nhu: cong nghiép
ché bién, ché tao; dich vu luu tra va an uéng;
nong, lam, ngu nghiép; khai khoang, ban 1¢, stra
chita; hoat dong khoa hoc va cong nghé¢, gido
duc dao tao; kinh doanh bat dong san; thong tin
va truyén thong; van tai, kho bai; tai chinh, ngan
hang; bao hiém; cép nudc, xu ly chat thai; y té
va trg gitp xa hoi... trong do tap trung vao khu
vuc dich vu [6]. Dén thang 4/2025, cac nha dau
tu Hoa Ky di dau tu vao 18/21 nganh trong hé
thong phan nganh kinh té quic dan, trong d6, von
dau tu tap trung nhidu nhét vao cac nganh dich
vu luu tra va an uéng; cong nghiép ché bién, ché
tao; tiép theo 1a cc nganh, linh vuc cép nudc va
xu ly chét thai; hoat dong kinh doanh bat dong
san; van tai kho bai...

Hién nay, Viét Nam da thu huat dong dao
cac nha dau tu truc tiép tir Hoa Ky, trong d6 ¢
nhitng ddi tac 16n nhu Tap doan Intel, Apple,
Nvidia, Meta... diéu nay chimg t6 su 6n dinh,
tin cdy trong chinh sach thu hut dau tu cta Viét
Nam di hap dan doanh nghiép Hoa Ky. Nhin
chung, cic nha dau tu Hoa Ky luon muén thu
hdi vén nhanh va ¢6 loi nhuin cao nén thuong
tap trung vao nhiing nganh dap ung duoc yéu
cau nay nhu cac nhom nganh cong nghiép, dich
vu. Con nhitg nganh nhu ché bién nong san va
thuc phém 1a thé manh cta Viét Nam thi lai rat it
du an va von dau tu va cac linh vuc can thiét nhu
giao duc, van hoa, y té cling chua thu hat dugc
nhiéu dy 4n dau tu ciia Hoa Ky.

188 | Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, tr. 182-192, 2026



Xl KHOA HOC

TRUONG DAI HOC QUY NHON
3.3. Nhirng véin dé dit ra hién nay

Trong bdi canh hién nay, khi quan hé Viét Nam -
Hoa Ky da budc sang giai doan moi sau 30 nam
binh thudng héa quan hé va dang trién khai
manh mé trong khuén kho “Péi tdc chién lwpc
toan dién”, trén linh vuc thuong mai va dau tu
gitra Viét Nam va Hoa Ky ding trude nhiing van
h6i méi nhung van con nhiéu van dé dit ra can
giai quyét.

3.3.1.Van dé thach thirc vé kinh té thuong mai

Quan h¢ kinh té thuong mai dugc coi la tru cot
quan trong nhét trong quan hé Viét Nam - Hoa
Ky nhung ciing chtra dyng nhiéu phtc tap:

- Thir nhit, vé Chinh sach thué quan va
rao can thuong mai: véi viéc Hoa Ky tang cuong
céc bién phap bao ho va xem xét didu chinh thué
nhdp khau thi cac loai hang héa chu lyc cua Viét
Nam nhu dét may, da gidy, d g0 sé phai d6i mat
v6i nguy co bi ap thué cao hon va ap luc canh
tranh s€ 16n hon.

- Thit hai, vé van dé thang du thuong mai:
Viét Nam hién 12 mot trong nhiing qudc gia co
thang du thuong mai 16n nhat voi Hoa Ky. Diéu
nay cho thiy néu Hoa Ky diéu chinh cac chinh
sach thuong mai s& anh hudng rat 16n dén Viét
Nam (ting truéng kinh té, viéc lam cua hang
triéu lao dong). Viéc can bang can can nay thong
qua nhap khau hang hoa, dich vu va ning lugng
tor Hoa Ky 1a mot bai toan dai han.

- Thir ba, yéu cau vé tiéu chuan chat lugng
hang héa: Thi truong Hoa Ky dang ap dung tiéu
chuin khit khe v& ESG (Mbi truong, xi hoi va
Quan tri). Hang hoa xuét khiu tir Viét Nam sang
Hoa Ky khong chi can gia ré ma con phai bén,
phai dam bao chat lugng va khong vi pham céc
quy dinh vé lao dong, bao vé méi trudng. Didu
nay 1a thach thirc 16n va 1a van dé séng con cho
cac doanh nghiép xuét khau hang héa cia Viét
Nam trong giai doan hi¢n tai.

- Thtr tu, van dé cong nhan quy ché kinh
té thi truong: Du da co nhiéu nd luc cai cach
thé ché nhung Hoa Ky van chua chinh thirc cong

nhan Viét Nam 14 nén kinh té thi truong, do do
cac doanh nghiép Viét Nam gip nhiing bat loi
trong cac hoat dong xuat khau sang thi truong
Hoa Ky.

3.3.2. Vé dautu

Hoa Ky dang trién khai chién lugc dich chuyén
chudi cung g cong nghé sang cac dbi tac tin
cdy va Viét Nam la mit xich quan trong trong
chién lugc “friend - shoring” (dich chuyén san
Xuit sang cic nudc than thién” ciia Hoa Ky.
Tuy nhién thach thac dat ra cho Viét Nam la
hai van dé:

-Vé nguén nhan luc chét lugng cao: Viét
Nam dang thiéu hut ngudn nhén lyc chét luong
cao, trong khi nhu cau vé k¥ su thiét ké vi mach,
chuyén gia AI la rat 16n, nhung kha ning dao
tao trong nudc chua thé dap tmg dugc yéu cau
thuc té.

- Vé ha téng nang luong sach: Cac tap
doan cong nghé 16n nhu Intel, Nvidia, Amkor
doi hoi ngudn dién tai tao phai 6n dinh 100% dé
khong anh huéng dén san xuat chip va lam gian
doan chudi cung tmg. Nhung v6i hé thong ludi
dién Viét Nam hién nay chua thé dap ing va do
ciing 1a thach thirc d6i v6i Viét Nam.

3.3.3. Cdc gidi phdp dé thiic day quan hé thwong
mai va dau tw Viét Nam - Hoa Ky trong thoi gian
101 (2026 - 2030)

- Thir nhdt, giai phap vé thé ché va chinh
sach: Viét Nam can tiép tuc vén dong Hoa Ky
som cong nhan Quy ché kinh té thi truong, day
1a van dé uu tién hang dau. Bé dat duge két qua,
Viét Nam can tiép tuc hoan thién cdc tiéu chi vé
tu do hoa ty gia, gidm can thi¢p ctia Nha nudce
nham dam bao méi trudng canh tranh binh dang
gitta cac doanh nghiép FDI, doanh nghiép tu
nhan va doanh nghiép Nha nudc. Hai bén can
xdy dyng khung kho “Thwong mai d6i mg”,
can trién khai Tuyén bd chung (dé ra tir thang
10/2025) vé thuong mai cong bang, bao gdm
viéc minh bach hoéa céac chinh sach thué, phi va
tao dicu kién thuan lgi cho hang hoa Hoa Ky tiép
can thi truong Viét Nam.
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- Thit hai, giai phap vé thuong mai (cin
bang can can thuong mai): dé duy tri quan hé bén
virng, Viét Nam can phai ting cuong day manh
nhap khau hang gia tri cao tir Hoa Ky nhu Khi
héa 16ng (LNG) phuc vu cac dy an dién khi tai
Viét Nam; cac hop dong mua may moc thiét bi
k¥ thuat cao; cac mat hang ndng san (dau tuong,
ngd, thit bo) nhdm hudng téi cong bang trong
can can thuong mai.

- Thit ba, giai phap vé dau tu: Viét Nam
can thyc hién hanh dong “3 théng” trong dau
tu, d6 1a Thong thoang vé thé ché, can don gian
hoa thii tuc cap phép cho cac du an dau tu cong
nghé cao; Thong sudt vé ha te‘ing, dac biét ha téng
s6 va nang lugng sach (dam bao dién on dinh);
Thong minh vé Quan tri, can 4p dung cic tiéu
chudn qudc té va chuyén ddi s trong quan tri
Nha nudc dbi voi doanh nghiép FDI.

- Thir tu, vé& Chién lugc: Viét Nam can
thanh 1ap cac khu cong nghiép ban dan ¢ Ha
Noi, Thanh phé Ho Chi Minh va Pa Néng. Dong
thoi, tir nay dén nam 2030, can gip rat dao tao
s6 lugng 16n ngudn nhan luc chat luong cao dap
g nhu cau thuc tién vé k¥ su ban dan bang
cach thong qua hop tac voi cac truong dai hoc
va tap doan Hoa Ky (Intel, Nvidia, Marvell)...

- Thir ndm, cin quan tdm dén hoat dong
dbi thoai gitra hai nudc nhu: tiép tuc duy tri Dién
dan Thuong mai Viét Nam - Hoa Ky thuong nién
nham g:fm két, nhan thuc dang, hiéu nhau hon
trong quan h¢, nang cao hiéu qua trong hoat dong
thwong mai; ting cudng vai trd ciia Hoi dong
kinh doanh Hoa Ky - ASEAN dé giai quyét ngay
cac van dé vudng méc cta cac nha dau tu. Thém
nira, gitra hai nudc can ¢6 hanh dong két ndi, hop
tac gitra cac dia phuong v6i nhau, khuyén khich
cac tinh, thanh phd cua Viét Nam ky két hop tac
truc tiép véi cac bang cua Hoa Ky c¢6 thé manh
trong dong vé cong nghé, vé dich vu, vé& nong
nghiép.., gop phan vao quan hé chung giita hai
nudc ngay cang phat trién, sau rong.

Tom lai, chia khoa cho giai doan téi la
“Su tin cdy chién luoc”, Viét Nam can tro thanh

https://doi.org/10.52111/qnjs.2026.20413

d6i tac cung xay dung chudi cung tmg bén viing
va an toan cho Hoa Ky. Trong H)i nghi Thuong
dinh kinh doanh Viét Nam - Hoa Ky lan thir 8,
dién ra tai Ha Noi (12/11/2025), Ph6 Thu tudng
Bui Thanh Son khing dinh: Viét Nam cam két
s& ludn coi trong thiic day quan hé hop tac kinh
té - thuong mai cong bang, ciing c6 loi véi Hoa
Ky. Theo Pho Thu tudng, co thé khai quat mbi
quan h¢ Viét Nam - Hoa Ky thanh 5 cum tr
khoa: 'Tin cay chién luoc’, 'Hop tdc toan dién’,
'Phat trién ciung thing', 'Poi tdc trach nhiém'
va 'Kién tgo twong lai' (https://baochinhphu
.vn/viet-nam-coi-trong-thuc-day-quan-he-hop-
tac-kinh-te-thuong-mai-cong-bang-cung-co-
loi-voi-hoa-ky .htm).

4. KET LUAN

C6 thé noi, quan hé Viét Nam - Hoa Ky trén linh
vue kinh té 1a linh vuc wu tién, tién trién nhanh
nhit va dat thanh tyu ndi bat nhat, gop phan thuc
day quan hé giita hai nudc ngay cang phit trién.
Hop tac kinh té - thuong mai - ddu tu tr& thanh
"diém sang” trong quan h¢ hai nudc.

Vé thiong mai, ké tir khi thuc hién BTA,
co hdi giao luu thuong mai gitra hai nudc dugce
moé rong, hang hoa xuat khau cia Viét Nam da
nhanh chong chiém linh thi trudng Hoa Ky va
try thanh thi truong hang dau cho xuat khau cua
Viét Nam. Kim ngach thuwong mai song phuong
niam 2025 dat hon 172 ti USD (gip khoang 382
1an so v6i nam 1995). Co cdu hang héa trao d6i
gitra hai bén ngay cang phong phu, da dang hon.

Vé dau tir, nam 2025, Hoa Ky dimg thtr 10
trong sd cac nha dau tu nude ngoai 16n nhat tai
Viét Nam véi tong von dang ky gin 12 ty USD.
Co céu dau tu, hinh thirc du tu da dang phong
phua hon, dén nay Hoa Ky di dau tu vao 18/21
nganh trong hé thong phan nganh kinh té quc
dan Viét Nam. Dia ban dau tur khong ngimg mé
rong khi cac nha dau tu Hoa Ky ¢6 mit ¢ nhiéu
tinh, thanh phd Viét Nam. Viét Nam ciing da
tham gia dau tu tai thi truong Hoa Ky, dén nim
2025, Viét Nam ¢6 252 dy 4n dau tu tai Hoa Ky,
téng von dau tu hon 1,36 ti USD, tao thé loi ich
dan xen gitra hai nudc.
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Mic di hop tac thuong mai, dau tu giita
hai nuéc c6 nhitng thanh tyu 16n nhung van chua
twong ximg véi tiém nang, loi thé va nhu cau hai
nude. Co cau hang xuat nhap khau giita hai nudc
con nhiéu han ché. Hang xuat khau ctia Viét Nam
vao Hoa Ky chiém ty trong cao nhét 1a cac nhom
hang nong san, dét may, giay da, trong khi xuat
khau ciia Hoa Ky sang Viét Nam 1a nhitng mit
hang c6 ham luong céng nghé cao. V& dau tu cua
Hoa Ky vao Viét Nam chua tuong xtng véi tiém
nang cua hai nudc, con co su mét can doi trong
quan hé dau tu gitra hai nuéc khi von cac doanh
nghiép Viét Nam dau tu sang Hoa Ky thip hon
nhiéu so véi s6 von dau tu ciia cac doanh nghiép
Hoa Ky vao Viét Nam. Ngudn vén dau tu cua
Hoa Ky chii yéu tap trung tai cac tinh, thanh ph6
va khu vuc phat trién kinh t& nang dong nén da
tao ra su mat can ddi trong su phat trién vung
mién cua Viét Nam.

Thyc té cho thdy, viéc binh thudng héa
quan h¢ Viét Nam - Hoa Ky vao 1995 va su phat
trién quan hé Viét Nam - Hoa Ky tir 1995 - 2025
da phu hop véi xu thé qudc té, vi loi ich cua hai
qudc gia, ddng thoi gbp phan vao hoa binh, 6n
dinh va an ninh trong khu vyc chau A - Thai Binh
Duong ciing nhu trén thé giéi. D6 1a két qua nd
Iuc cua Nha nudce va nhan dan hai nudc véi tinh
than “khép lai qud khit, vieot qua khdc biét, phat
huy twong dong, hudng toi tuwong lai”, khing
dinh sy ding din trong dudng 16i dbi ngoai doc
13p tu chud, hoa binh, hgp tac va phat trién cla
bang, Nha nudc ta.

Nhiing thanh tyu dat dugc trong 30 nam
quan h¢ Viét Nam - Hoa Ky (1995 - 2025) trén

QOB

cac linh vuc, dac biét linh vyc kinh té, thuong
mai va ddu tu ¢6 ¥ nghia v cling quan trong.
Thanh tyu d6 la nguén ndi lyc, khong nhiing
giup Viét Nam sir dung c6 hiéu qua nguén Iuc tir
bén ngodi ma con ning cao vi thé cua déat nudc
trong khu vure va trén truong qudc té.

CAM KET VE MAU THUAN LOI iCH

Tdc gid tuyén bé nghién ciru nay khong cé xung
dpt vé lgi ich.
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TOM TAT

Bai viét dit ra van dé: co thé van dung phuong phap thuc nghiém trong day hoc Vat i nhu thé nao dé rén
luyén tu duy sang tao cho hoc sinh? Muc dich ciia nghién ctru 13 1am 16 co s6 1i luan v& mbi quan hé gitra phuong
phap thyc nghiém va tu duy sang tao, tir d6 dé xuit dinh hudng t6 chirc day hoc Vit li theo phwong phép thuc
nghiém nham rén luyén tu duy sang tao cho hoc sinh. Nghién ctru dwoc thuc hién bang phwong phéap nghién ctru li
luan, bao gém phan tich, téng hop tai liéu; so sanh, khai quat hoa va hé théng hoéa cac van dé lién quan dén phuong
phap thuc nghiém, tu duy sang tao va day hoc Vat li. Két qua nghién ctru da xay dung bo tiéu chi danh gia muc do
tu duy sang tao cua hoc sinh trong hoc tap Vat 1i theo bdn thanh td: tinh luu loat, tinh linh hoat, tinh doc d4o va tinh
tinh xao; dé xuat nam giai doan rén luyén tu duy sang tao gin véi quy trinh phuwong phéap thuc nghiém; dong thoi
lam rd mbi lién hé giita hoat dong day hoc, tiéu chi tur duy sang tao va cin ctr quan sat/danh gia biéu hién tu duy
sang tao cta hoc sinh. Cac két qua nay dugc minh hoa thong qua tién trinh day hoc ndi dung kién thuc “Sy roi tu
do” & cép trung hoc phé thong. Nghién ctru cho thiy phwong phap thuc nghiém c6 tiém ning su pham trong viée
tao moi truong hoc tap khuyén khich hoc sinh dat cau hoi, dé xut gia thuyét, thiét ké phuong an thi nghiém, xu li
két qua va cai tién giai phap. Két qua nghién ctru gop phan dinh huéng d6i méi phwong phap day hoc Vat Ii theo

huéng phat trién phdm chit va ning luc nguoi hoe & trudng phd thong.

Tw khéa: Phurong phap thuc nghiém, day hoc Vat li, tu duy sang tao, tiéu chi danh gia, hoc sinh.

1. MO PAU

Vén dé phat trién tu duy sang tao (TDST) cho
hoc sinh (HS) dd dugc nhiéu nha nghién ciru
trong va ngoai nudc quan tam. Mot nghién cuu
n6i bat vé TDST va phét trién TDST cho HS
c¢6 thé ké dén truéc hét 1a cac nghién ctu cia
E. P. Torrance. Trong nghién ctru cua minh, E. P.
Torrance da trinh bay khai niém, chi ra cac giai
thich hién tugong tu nhiéu cach khac nhau dic
diém dic trung ciia TDST. Ngoai ra, tac gia con
xay dyng cac bai kiém tra dé danh gia vé mirc do
TDST caa HS [1]. Van d& nghién ctu vé TDST
va phat trién TDST cho HS con dugc Sternberg
[2] d& cap dén trong nghién ciru “How to develop
student creativity”. Trong bdi canh toan cau hoa

*Tac gia lién hé chinh.

Email: nguyenngocminh@qnu.edu.vn

va cudc Cach mang cong nghiép 4.0, nguoi hoc
can duogc trang bi cac ki nang cua thé ki XXI,
d6 1a kha ning sang tao, kha ning tranh luan dé
bao vé mot quan diém hoic phuong hudng hanh
dong, dong thoi biét dua ra cac lap luan véi bang
chirng manh mé hon [3].

O Viét Nam, viéc nghién ctru vé TDST va
phat trién TDST cho HS trong day hoc mén Vat
li da thu hat duoc sy quan tim cia nhiéu tac gia.
Trong nghién ctru cua minh, Vii Thi Minh da dua
ra khai niém nang lyc sang tao, biéu hién nang
luc sang tao cua HS trong hoc tap Vat li, xay
dung thang do danh gia nang luc sang tao cua
HS va khing dinh ning lyc sang tao 1a mot trong
nhitng yéu t6 quan trong ctia ngudn nhan lyuc
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trong cudc cach mang cong nghé 4.0 [4]. Tiép
theo, nhom tac gia Quach Nguyén Bao Nguyén
va cac cong su da phan tich cac ndi dung lién
quan dén md hinh gido duc STEM, dé xuit ciu
tric nang luc sang tao trong mon Vat li theo
mo hinh gido duc STEM va van dung mo hinh
giao duc STEM trong day hoc Vit li (DHVL)
theo dinh huéng bdi dudng ning lyc sing tao
cho HS [5].

Viéc van dung cac moé hinh trong day hoc
(STEM, Dy 4n, Thyc nghiém ...) gitp chuyén
hoa kién thirc tir 1i thuyét triru tugng thanh trai
nghiém thyc tién. Chung kich thich tu duy logic,
rén luyén ki nang tu hoc va phat trién toan dién
nang lyc giai quyét van dé va sang tao cho HS,
tir d6 gop phan nang cao chat lugng day hoc &
truong pho thong.

Trong bdi canh thuc hién Chuong trinh
gido duc pho thong 2018 - chwong trinh dat
trong tAm vao phat trién pham chat va nang luc
nguoi hoc, ning luc giai quyét van dé va sang
tao dugc xac dinh 1a mot trong nhitng nang luc
chung can hinh thanh xuyén sudt cic mén hoc.
Trong mon Vit li, nang lyc nay sé gitip HS huy
dong kién thirc dé thuc hién cac thao tac tu duy,
phat hién vin d& va dé xuét gia thuyét, qua do
thiét ké phuong 4n va tién hanh thuc nghiém
kiém chung.

TDST trong hoc tap Vat 1i khong chi thé
hién qua viéc HS nghi ra cach giai bai méi la, ma
con & kha ning dit cau hoi di sdu vao ban chat
hién twong, dé xuat gia thuyét/dy doan, thiét ké
phuong an va tién hanh thi nghiém doc lap, tim
ra cach gidi thich hién twong theo nhiéu huéng
khac nhau [6]. Day hoc ma HS chi can ghi nho
kién thirc nhung khong biét cach tmg dung linh
hoat; biét 1am thi nghiém theo huéng dan nhung
khong biét ty thiét ké; tiép nhan kién thirc ¢6 san
nhung khong dugc luyén tap kha ning dé xuét va
kiém ching ¥ tuong méi ... 1a kiéu day hoc cha
trong truyén thy kién thirc mot chiéu va bo quén
viée rén luyén TDST [7], [8].

Phuong phap thuc nghiém (PPTN), véi
quy trinh tir quan sat hién twong, néu va dat van
dé, hinh thanh gia thuyét, dé xuat phuong an
thiét k& va tién hanh thi nghiém kiém chung,
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phan tich két qua dén rat ra két luan da chira
dung cac yéu t thuan loi dé rén luyén TDST.
Dic biét, budc dé xuit gia thuyét va thiét ké
phuong an thi nghiém la giai doan ma HS dugc
tu do tu duy, dé xuit y tuong.

Bai viét huéng dén bon muc tiéu: (1) lam
16 co s6 1i luan vé PPTN trong DHVL va TDST
cua HS; (2) xay dung ti€u chi danh gia (TCDG)
murc d6 TDST cua HS trong hoc tdp Vat li theo
bdn thanh td: tinh luu loat, tinh linh hoat, tinh doc
d4o va tinh tinh xao; (3) dé xuit cac giai doan
ren luyén TDST cho HS theo quy trinh PPTN;
(4) minh hoa sy van dung PPTN thong qua tién
trinh day hoc ndi dung kién thirc “Su roi tu do”
& cap trung hoc phd thong, trong d6 1am ré mbi
lién hé gitra hoat dong day hoc, tiéu chi TDST va
cin cr quan sat/danh gia biéu hién TDST cuia HS.
Phuong phap nghién ctru cht yéu 1a nghién ctru
li luan, bao gdbm phan tich, tong hop tai lidu; so
sanh, khai quat hoa va hé théng héa cac van dé
lién quan dén PPTN, TDST va DHVL. Ddi tugng
nghién ctru la hoat dong DHVL theo PPTN; pham
vi nghién ctru tip trung vao mot sé ndi dung kién
thirc Vat li phé thong, voi minh hoa cu thé ¢ noi
dung kién thirc “Sy roi tu do”.

2. NQI DUNG NGHIEN CUU

2.1. Co'sé li ludn vé phwong phap thue nghi¢m
trong day hoc Vat li

2.1.1. Khai niém phwong phap thuc nghiém

Trong lich st khoa hoc, PPTN ra doi cung voi
su hinh thanh ciia Vat 1i hoc ¢6 dién. G. Galilei
dugc coi 1a ngudi dit nén moéng cho phuong phap
nay tir thé ki XVII khi 6ng khéng dinh ring moi
tri thirc vé tu nhién phai dugc kiém ching bing
quan sat va thuc nghiém, khong thé chi dwa vao
suy luan thuan tay hay uy tin ctia ngudi di trudc.
Ké tir d6, phuong phép nay trd thanh mot phuong
tién nhan thic cua khoa hoc tu nhién [7], [8].

Trong day hoc, PPTN duoc hiéu 1a cach to
chirc qua trinh hoc tap trong d6 HS trai qua mot
quy trinh nhan thirc phéng theo quy trinh cua nha
khoa hoc: tir quan sat hién tugong thuc té, phat
hién va néu van dé, xdy dung gia thuyét, thiét ké
va tién hanh thi nghiém kiém chimg, phan tich va
xtr 1 két qua dén rat ra két luan khoa hoc.
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Ap dung PPTN trong day hoc nham phat
trién TDST cho HS 1a mot wu thé cua mon Vat Ii
vi Vit li 1a khoa hoc thuc nghiém. Day hoc theo
PPTN, HS khong chi quan sat, 1am thi nghiém
ma con tham gia vao qua trinh tu duy khoa hoc:
dit cau hoi, du doan, dé xudt phuong an thiét ké
thi nghiém kiém chimg va 1i giai két qua.
2.1.2. Bdc diém cia phwong phdp thire nghiém
trong day hoc Vat li

PPTN trong DHVL c6 nhing ddc diém ndi bat:
Gén chat véi ban chat cua Vat 1i 1a thuc nghiém,
kich thich tinh to mo va nhu cau kham pha ¢ HS,
théng nhat (lién hé chat ch& khong tach roi) gitta
nhan thirc cam tinh (cam giac, tri giac) va nhan
thirc 1i tinh (tu duy), dé cao tinh chi dong va doc
1ap ciia HS, chép nhan sy da dang ctia giai phap.

2.1.3. Vai tro cua phwong phap thuc nghiém
trong day hoc Vat li

Vé kién thuc: Giap hinh thanh khéi niém, quy
tac, dinh lut tir thuc tién vitng chéc; lam cho
kién thire ¢6 co s& dé kiém chiing, dé nhé va van
dung linh hoat trong céc tinh huéng mai.

Vé ki ning: Rén luyén ki ning quan sat,
thao tac thi nghiém, do dac va xur li s6 liéu, suy
ludn tir két qua thuc nghiém, d6 1a nhing ki ning
nén tang cta ning lyc nghién ctru khoa hoc.

V& tu duy: Phat trién tu duy logic, tu duy
khoa hoc, tu duy phan bién va dac biét la TDST
(kha ning d& xuit y twong méi, thiét ké giai phap
ddc 1ap va nhin van dé tir cac goc do khac nhau).
Pay la co s dé PPTN trg thanh cong cu phi hop
trong viéc rén luyén TDST cho HS trong DHVL.

2.2. Co 6 li luin vé tw duy sang tao trong day
hoc Vit li

2.2.1. Khai niém tw duy sang tao

TDST la kiéu tu duy tao ra y tudng, giai phap
hodc san phim méi mé, ¢ gia tri va pha hop
v6i yéu cau cuia tinh hudng cu thé. TDST c6 thé
rén luyén thong qua viéc nhin nhan van dé duéi
nhiéu goc d6 khac nhau.

Theo J. P. Guilford [9], TDST bao gdm hai
thanh phan co ban: Tu duy phéan ki (divergent
thinking) - 1a kha niang suy nghi, tiép can theo
nhitng cach khac nhau, nhim muc dich tim ra

nhiéu y twong, giai phap tiém ning khac nhau
cho mét van dé; va tu duy hoi tu (convergent
thinking) - 1a kha nang lga chon, chit loc, phan
tich va ra quyét dinh duya trén cac dir liéu sin co.
Trong hoc tap Vit 1i, ca hai thanh phan nay déu
¢6 thé duoc rén luyén thong qua cac hoat dong
hoc tap thuc nghiém duoc té chirc phu hop.

Trong bdi canh day hoc, TDST khong
nhét thiét phai tao ra diéu gi hoan toan méi dbi
v6i nhan loai, ma quan trong 1a méi dbi véi ban
than HS: HS ty tim ra cach giai thich, ty dé xudt
phuong an thi nghiém va xay dung mo hinh nhan
thirc 14 biéu hién ctia TDST trong hoc tap [6],
[7]. Pay la qué trinh chuyén tir tiép thu thu dong
sang chi dong kham pha, xay dung tri thirc moi
dua trén nén tang kién thirc cil.

2.2.2. Tiéu chi danh gia mirc do tw duy sang tao
cua hoc sinh trong hoc tap Vat li

Panh gia TDST ctia HS khong chi nhim xéac dinh
HS c6 dua ra dugc cau tra 101 ding hay khong, ma
con xem xét qua trinh HS hinh thanh, lya chon,
diéu chinh va hoan thién ¥ tudng trong qua trinh
giai quyét van dé. Trong DHVL, diéu nay dic
biét quan trong vi hoat dong hoc tap thuong gén
véi quan sat hién tuong, néu véan dé, dé xuit gia
thuyét, thiét ké phuong an thi nghiém, xir I két
qué va van dung kién thirc vao tinh huéng moi.

Céac nghién clu vé sang tao cho thay
TDST c6 lién h¢ chat ché véi tu duy phan ki,
tirc kha ning tao ra nhiéu y tuéng, nhidu cach
tiép can hodc nhiéu phuong an giai quyét khac
nhau cho mot van dé. Tiur hudng tiép can cua
J. P. Guilford, TDST thuong dugc nhan dién qua
mot s6 thanh t6 co ban nhu tinh luu loat, tinh
linh hoat, tinh doc ddo va tinh tinh xao. Trong
cac thang do TDST, déc biét 1a Torrance Tests of
Creative Thinking, cac thanh t6 nhu sé luong y
tudng, tinh méi la cua y tuong va mirc do phat
trién, hoan thién y tuong dugc st dung dé danh
gia tiém ning sang tao cua nguoi hoc [1]. Gan
day, khung danh gia TDST trong PISA ciing
nhin manh ning luc tao ra ¥ tuong da dang, y
tuong doc ddo, dong thoi biét danh gia va cai
tién y tuong trong cac bdi canh giai quyét van
dé mo[10].

https://doi.org/10.52111/qnjs.2026.20414

Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, sb 4, tr. 193-200, 2026 | 195



Xl KHOA HOC

TRUGONG PAI HOC QUY NHON

Trén co s& do, trong pham vi bai viét nay,
muc do TDST cua HS trong hoc tap Vat li dugc
danh gia qua bén tiéu chi: tinh luu loat, tinh linh
hoat, tinh doc ddo va tinh tinh xd0. Bén tiéu
chi nay phu hop véi dac trung cia DHVL theo
PPTN, vi HS can néu dugc nhiéu gia thuyét/
du doan, lya chon nhiéu cach tiép can, dé xuét
phuong an thi nghiém cé nhimng nét riéng, dong
thoi biét diéu chinh va hoan thién phuong 4n trén
co s& két qua thuc nghiém. Cac TCDG cu thé
duoc trinh bay ¢ phu luc 1.

Ngoai bén tiéu chi trén, trong qua trinh
hoc tap Vat li, TDST con c6 thé duogc quan sat
thong qua cac hanh vi hoc tap nhu dat lai van dé
theo cach méi, phat hién diém bat thuong trong
két qua thi nghiém, lién hé hién tuong Vat li véi
doi sdng va dé xuit huéng van dung kién thirc
vao tinh huéng méi. Cac biéu hién nay khong
tach rdi bon tiéu chi da néu trén, ma 1a can ct
cu thé dé nhan dién tinh luwu loat, tinh linh hoat,
tinh doc dao va tinh tinh xdo ctia HS trong qua
trinh hoc téap.

2.2.3. Su can thiét rén luyén tw duy sang tao cho
hoc sinh trong day hoc vat li

Xuét phat tir dac thu mon hoc cling nhu nhu cAu
cua nguoi hoc va xa hoi, viéc rén luyén TDST
trong DHVL 1a mdt dinh huéng quan trong va
y nghia.

V& phia mén hoc: Sy hinh thanh céac tri
thirc Vat 1i gan lién voi nhitng cot mdc mang tinh
budc ngodt, noi cac nha khoa hoc nhu Galilei,
Newton, Faraday, Einstein thay ddi nhan thuc
ctia nhan loai bang cach hoai nghi nhiing diéu
tuong chimg hién nhién va dé xut nhimng gia
thuyét tao bao [7], [8]. Day Vit li ma thiéu rén
luyén TDST la tach roi kién thire khoi ban chat
khoa hoc.

Vé phia nguoi hoc: Hoc mon Vat li can
TDST dé dbi mat véi cac van dé thyuc tién chua
c6 sin 10i giai. Trong thé gidi ma cong nghé thay
d6i va phat trién timg ngay, kha ning tu duy linh
hoat va sang tao quan trong hon kha nang ghi nhé.

Vé phia Chuong trinh gido duc pho thong:
Ning lyc giai quyét van dé va sang tao 1a muc
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tidu c6t 16i. Véi mon Vit 1i, TDST dugc cu thé
hoa bang viéc hoc sinh biét dé xuat van dé, thiét
ké thi nghiém kiém tra va van dung kién thirc
vao tinh hudng méi.

2.3. Van dung phwong phap thwe nghiém
trong day hoc Vit li nhim rén luyén tw duy
sang tao cho hgc sinh

2.3.1. Quy trinh phwong phap thuc nghiém trong
day hoc Vat li

Buéc 1. Tao tinh hudng c¢é vin dé (néu
sir kién khéi dau)

Giédo vién (GV) str dung hién tugng thuc
té, biéu dién mot vai thi nghiém hoac dua ra cau
hoi nghich 1i dé khoi day mau thuan nhan thuc,
kich thich sy to mo. HS quan sat hién tugng bét
ngd hoac khéc voi du doan thong thuong, tir 6
xuét hién nhu cau tim toi giai thich. Chinh sy bat
ngd 1a diém khoi dau cia TDST.

Buwdc 2. Phat hién va néu van deé

Tu hién tuong quan sat dugc, HS xac
dinh diéu chua biét hodc chua hiéu. GV hudng
dan cac em phét bicu van dé dudi dang cau hoi
nghién ctru cu thé, 16 rang (c6 thé kiém ching
dugc). Ki ning truy van tot nay 1a mot biéu hién
quan trong ctia TDST va 1a budc dém quyét dinh
chit lugng ciia toan bd qua trinh tim toi tiép theo.

Budc 3. Pé xuit gia thuyét/dy doan

Dé xuit gia thuyét/dy doan 1a budc sang
tao nhét trong nghién ctru. O giai doan nay,
GV huéng dan HS dua vao sy quan sat ti mi,
ki ludng, vao kinh nghi¢m ban than, vao nhiing
kién thirc dd c6 dé xdy dung mot cau tra 1oi du
doan ban dau, tic 1a xay dung mot gia thuyét
dé tra 10i cau hoi da dit ra. Nhimng dy doan nay
c6 thé con tho so, ¢ vé hop li nhung chua chéc
chén. Viéc dua ra nhiéu gia thuyét khac nhau dé
giai thich ciing mét hién twong, rdi chon mot gia
thuyét c6 nhiéu trién vong nhat 1a mot dic trung
cua TDST.

*Luu y: Co6 nhimg gia thuyét/dy doan
khong thé kiém tra truc tiép bang thi nghiém
thi can phai suy ra hé qua c6 thé kiém tra bang
thi nghi¢m.
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Budce 4. Thiét ké phwong an va tién
hanh thi nghiém kiém tra

HS xac dinh dai lugng can do, lua chon
dung cu, thiét ké phuong an thi nghiém kiém
tra gia thuyét/dy doan va tién hanh thi nghiém.
bay la budc thé hién 16 tinh linh hoat va thac
day TDST.

Buéc 5. Phén tich két qua, rat ra két luan

HS xtr 1i sb liéu, so sanh két qua thuc
nghiém véi gia thuyét ban du, phan tich sai léch
va xéc dinh diéu kién dung/sai cta gia thuyét/dy
doan. Tir d6 rat ra két luan (hinh thanh tri thirc
moi). Budc nay rén tu duy phan bién va sang
tao trong phan tich, 1i giai: Khi két qua khong
nhu mong doi, HS cén sang tao trong viéc tim ra
nguyén nhan va chii dong diéu chinh nhén thirc.

Néu két qua thi nghiém phu hop véi gia
thuyét/dy doan thi gia thuyét dugc chip nhan
trong pham vi diéu kién khao sat; néu khong phu
hop, HS can diéu chinh gia thuyét, xem xét lai
phuong 4an thi nghiém hodc dé xuat gia thuyét/
du doan mai.

Buére 6. Van dung va mé rong kién thire

HS 4p dung tri thitc méi vao tinh hudng
khac, dé xuét ung dung thyc tidn, hodc thiét ké
thi nghiém méi dé mo rong sy khao sat. Day 1a
bude rén luyén kha ning chuyén hoa tri thire va
két ndi cac kién thirc dé hiéu ban chat hién tuong.
Hai hoat dong nay la nhitng dac trung cia TDST.

Diéu dang lwu y 14 quy trinh PPTN khong
dién ra theo trinh ty mot chiéu, di tir diém bat
dau dén diém két thuc ¢ dinh. HS c6 thé quay
lai bude trude khi két qua thi nghiém din dén
diéu chinh gia thuyét/du doan, hodc dat ra cau
hoi méi khi quan sat thém. Pay chinh la dac
diém phan anh ban chat ciia TDST.

Nhu vay, PPTN khong phai 1a thi nghiém
don thuan, khong phai 1a sy quy nap gian don ma
bao gdm ca qua trinh tim toi tir y twong ban dau
dén két ludn cudi cung, d6 1a sy thdng nhat giita
thi nghiém va li thuyét nham nhan thirc thé gisi
tu nhién [7], [8].

2.3.2. Dinh huong van dung phwong phap thuc
nghiém trong day hoc Vit li nham rén luyén tw
duy sang tao cho hoc sinh

2.3.2.1. Cac giai dogn ren luyén tw duy sang tao
cho hoc sinh theo phuwong phap thuc nghiém

Trén co s6 cac TCBG, TDST da xac dinh & phu
luc 1, ¢ thé x4c dinh nim giai doan rén luyén
TDST gén véi cac budc cua quy trinh PPTN
trong DHVL nhu sau:

Giai doan 1. Kich thich sy tim toi va
nhu ciu dit ciu héi

GV tao tinh hudng thyc té bat ngd, nghich
li hoac chua c6 101 giai dé tao su ngac nhién trong
nhan thirc & HS. Tir d6 hudng dan HS chuyén sy
ngac nhién thanh cau hoi c6 gia tri nghién ctru.
TDST dugc rén luyén & day 1a kha ning nhan thdy
van dé trong nhitng diéu binh thuong cta thuc té,
d6 chinh 1a nén tang ctia moi TDST. Biéu hién:
HS dit dugc nhiéu cdu hoi doc dao, méi la, khong
1ap lai nhitng gi da néu trong sach gido khoa.

Giai doan 2. D¢ xuit gia thuyét/dy doan
da dang - rén luyén tw duy phan ki

O giai doan hinh thanh gia thuyét/du doan,
GV 6 chirc && HS néu cang nhiéu du doan cang
t6t, khong voi phan xét diing sai s& khuyén khich
TDST va sy tu tin cua HS. St dung ki thuat
Pong ndo va Ban d6 tu duy dé hd tro tu duy
phan ki. TDST dugc rén ¢ day la tinh luu loat
va tinh linh hoat giup tri 6¢ tao ra nhiéu y tuong
nhanh chéng va dé dang thay doi quan diém dé
thich nghi véi tinh hudng méi. Biéu hién: HS dé
xut nhiéu gia thuyét/dy doan khac nhau, ké ca
nhitng gia thuyét/dy doan khong theo 16i mon
thong thuong dé tim ra cach tiép can méi.

Giai doan 3. Rén luyén tinh dgc 1ap va
linh hoat qua thiét ké phwong 4n thi nghiém

GV dit cu héi mé va dé HS c6 thé tu thiét
ké cac phuong an kiém tra gia thuyét/dy doan,
sau do so sanh tinh hiéu qua cua tung phuong an.
Pay la giai doan phat trién manh nhét tinh doc
dao va tinh linh hoat trong TDST. Biéu hién:
HS d& xuét duoc phuong an thi nghiém c6 thé
thuc hién, c6 co sé khoa hoc, kha thi va thé hién
cach tiép can riéng cua c4 nhan hodc nhom.

Giai doan 4. Phan tich va li giai két qua -
rén luyén tw duy hdi tu

Sau khi thu thap sb liéu, HS chuyén sang

tu duy hoi tu: chon loc, xur 1i va li gii két qua dé
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rit ra két luan. Khi két qua khong khop véi gia
thuyét, day la co hoi thuan lgi dé rén kha nang li
gidi sdng tao: tim nguyén nhan sai léch, dé xuat
diéu chinh thi nghiém hodc sira doi gia thuyét/
du doan. TDST dugc rén luyén Ia tinh tinh xdo,
thé hién qua viéc HS biét thao tac, thuc hién cac
ki nang mot cach chinh xac, thuan thuc va cai
tién phurong 4n mot cach sang tao. Biéu hién: HS
khong bo qua ma ghi lai cu thé su sai léch so véi
ki vong, phan tich ching mot cach c6 hé théng
va dé xuét cai tién khéc phuc.

Giai doan 5. Mé rong va chuyén héa tri
thirc gidi quyét tinh hudng thuec tién

GV dit ra nhimng tinh hudng mai, nhiing
cau hoi mé rong dé HS két nbi tri thirc vira hoc
véi thuc tién hodc voi cac ndi dung khac. TDST
duogc ren luyén ¢ day Ia tinh linh hoat, tinh doc
déo va tinh tinh xdo. Biéu hién: HS biét van dung
kién thirc vao tinh hudng méi, dé xuat ing dung
hodc nhiém vu thuc nghiém méi, ddng thoi phat
trién ¥ tuong ban dau thanh phuong an c6 kha
nang thuc hién.

Trén co s& cac TCBG TDST da xac dinh
o phu luc 1 va quy trinh PPTN trong DHVL, c6
thé xac dinh ndm giai doan rén luyén TDST cho
HS. Mdi giai doan tuong (mg v&i mot hodc mot
s6 budc cua PPTN va tao diéu kién dé HS boc 16
cac tiéu chi TDST (phu luc 2).

2.3.2.2. Minh hoa tién trinh day hoc ngi dung
kién thire Vit li theo phwong phép thuc nghiém
nham rén luyén tw duy sang tao cho hoc sinh

Dé minh hoa cu thé viéc van dung PPTN nham
rén luyén TDST cho HS, bai viét lya chon noi
dung kién thire “Su roi tw do” [11].

Co so dé khang dinh tién trinh day hoc nay
c¢6 kha nang gop phan phat trién TDST ciia HS
la sy twong rng gitra cac hoat dong hoc tap duoc
thiét ké voi cac tiéu chi danh gia TDST da xéc
dinh & myc 2.2.2. Theo do, TDST ctia HS khong
dugc danh gia chi qua két qua cudi cing, ma
thong qua qua trinh HS tao ra nhiéu y tuong, thay
ddi cach tiép can, dé xuét phuong an c6 nét riéng,
dong thoi biét diéu chinh va hoan thién y tuong
trén co so dir liéu thyc nghiém. Vi vay, trong tién
trinh day hoc theo PPTN, mdi hoat dong hoc tap
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can tao ra co hoi dé HS boc 16 mot hodc mot sb
biéu hién ctia TDST, bao gém tinh Iuu loat, tinh
linh hoat, tinh doc dao va tinh tinh xao.

Cu thé, hoat dong quan sat hién tuong va
néu van dé tao diéu kién dé HS phat hién mau
thudn nhan thirc va hinh thanh cu hoi nghién
ctru; hoat dong dé xuét gia thuyét/du doan tao
co hoi rén tinh luu loat va tinh linh hoat khi HS
dua ra nhiéu cach giai thich khac nhau cho cing
mot hién tugng; hoat dong thiét ké phuong an thi
nghiém gop phan phat trién tinh doc dao va tinh
linh hoat thong qua viéc HS Iya chon dung cuy,
cach do, cach kiém chimg gia thuyét; hoat dong
xtr 1i két qua va phan tich sai 1éch rén tinh tinh
x40 vi HS phai diéu chinh, b6 sung hodc hoan
thién phuong an ban dau; hoat dong van dung va
mé rong kién thirc giup HS chuyén hoa tri thirc
da hoc sang tinh hudng moéi, qua d6 cing ¢6 kha
nang lién két va phat trién y tuong.

M&i lién hé gilra hoat dong day hoc theo
PPTN voi tiéu chi TDST trong bai “Sy roi ty do”
duoc cu thé hoa & phu luc 3.

Dua vao néi dung phu luc 3 ¢o thé théy,
céc hoat dong trong tién trinh day hoc khong chi
nham giap HS linh hoi kién thirc vé sy roi tu do,
ma con duoc thiét ké c6 chu dich dé tao co hoi
cho HS boc 19 va rén luyén cac ti€u chi TDST da
xac dinh ¢ phu luc 1. Viéc danh gia kha nang gép
ph?m rén luyén TDST cua cac hoat dong nay dugc
cin ¢t vao san phdm va hanh vi hoc tp quan sat
duoc cua HS, bao gém: Sé luong va sy da dang
cuia gia thuyét/du doan; mutrc do khéac biét va tinh
kha thi cua phuong an thi nghiém; kha nang phan
tich, diéu chinh phwong an khi co sai 1éch; kha
ning van dung kién thirc vao tinh huéng méi va
dé xuat van dé nghién ctru tiép theo.

Tién trinh day hoc kién thuc “Su roi tu
do” dugc trinh bay ¢ phu luc 4.

3. KET LUAN

Bai viét da lam rd co 6 1i ludn cta viée van dung
PPTN trong DHVL nhidm rén luyén TDST cho
HS. Trén co so phan tich mdi quan hé giira dic
trung thyc nghi¢m cua mén Vat i, quy trinh nhan
thie theo PPTN va cac biéu hién ctia TDST, ¢6
thé rt ra mot s6 két ludn sau:
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Thir nhat, PPTN c6 nhiéu wu thé trong
viéc tao moi truong hoc tap giap HS chi dong
quan sat hién tugng, phat hién van dé, dé xuit gia
thuyét/du doan, thiét ké phuong 4n thi nghiém,
xtr 1i két qua va van dung kién thirc vao tinh
huéng méi. Nhitng hoat dong nay tao diéu kién
thuan lgi ¢é HS boc 16 va rén luyén cac thanh t6
cua TDST trong hoc tap Vat li.

Thir hai, bai viét da xay dung bdo TCDG
muc d0 TDST cua HS trong hoc tap Vat 1i theo
bdn thanh t6. Cac tidu chi nay khong chi gitp
nhan dién biéu hién TDST ciia HS, ma con la can
ctr dé thiét ké, to chirc va danh gia cac hoat dong
hoc tap theo PPTN.

Thir ba, bai viét d dé xut nam giai doan
rén luyén TDST cho HS theo quy trinh PPTN.
Céc giai doan nay c6 mbi lién hé truc tiép véi cac
tiéu chi TDST da xac dinh, qua d6 tao thanh dinh
hudng t6 chire day hoc ¢6 tinh hé thdng.

Tha tu, tién trinh day hoc noi dung “Su
roi tu do” cho thiy kha niang van dung cu thé
PPTN dé rén luyén TDST cho HS. Trong tién
trinh nay, cac hoat dong day hoc dugc lién két
v6i tiéu chi TDST va cén cr quan sat/danh gia
biéu hién cua HS, chéng han: sb lugng va su
da dang cua gia thuyét/du: doan, tinh khac biét
va kha thi cua phuong an thi nghiém, kha nang
phan tich sai léch, diéu chinh phuong an va van
dung kién thirc vao tinh hudng moi.

Két qua nghién ctru gop phan dinh hudng
d6i moi phuong phap DHVL theo hudéng phat
trién pham chat va ning luc ngudi hoc. Tuy
nhién, do bai viét chu yéu dugc thuc hién béng
phuong phap nghién cuu li luadn va minh hoa
qua mot tién trinh day hoc cu thé, can tiép tuc to
chire thye nghiém su pham dé kiém chimg tinh
kha thi, danh gia hi€u qua cta cac ti€u chi va
quy trinh d3 dé xuét; dong thoi mé rong thiét
ké sang cac chu dé khac cta chuong trinh Vat 1i
phé thong.

QOB

TAI LIEU THAM KHAO

[11 E. P. Torrance, Torrance Tests of Creative
Thinking: Norms-Technical Manual. Princeton,
NJ, USA: Personnel Press, 1966.

[2] R. J. Sternberg and W. M. Williams, How
to Develop Student Creativity. Alexandria,
VA, USA: Association for Supervision and
Curriculum Development, 1996.

[3] L. Li, “Thinking skills and creativity in
second language education: Where are we
now?,” Thinking Skills and Creativity, vol. 22,
pp. 267272, 2016.

[4] V.T.Minh, “Dé xuat thang do danh gia ning lyc
sang tao cua hoc sinh trong day hoc vat 1i trung
hoc phd thoéng,” Tap chi Gido duc, sb 496,
tr. 20-23, 2021.

[5] Q. N. B. Nguyén, L. T. Huy, N. H. Anh, L. T.
T. Thuy va H. T. Lanh, “Bdi dudng ning luc
sang tao cho hoc sinh thong qua té chie chu dé
STEM trong day hoc vat 1i,” Tap chi Khoa hoc
Pai hoc Hué, tap. 131, s 6D, tr. §7-100, 2022.

[6] P.H. Tong, Day hoc Vit li & truong phé théng
theo dinh hwong phat trién hoat dong tich cuc,
tw chu, sang tao va tw duy khoa hoc. Ha Noi:
Nxb Dai hoc Su pham Ha Néi, 2004.

[7] N.D.Tham va N. N. Hung, 76 chitc hoat dong
nhdn thire cho hoc sinh trong day hoc Vat li ¢
truong phé théng. Ha Noi: Nxb Dai hoc Qudc
gia Ha Noi, 1999.

[8] P.H.Tong, Li luan day hoc Vat li o trm‘rngphé
thong. Ha Noi: Nxb Pai hoc Su pham Ha Noi,
2005.

[91 J. P. Guilford, “Creativity,” American
Psychologist, vol. 5, no. 9, pp. 444-454, 1950.

[10] OECD, PISA 2022 Assessment and Analytical
Framework. Paris, France: OECD Publishing,
2023.

[I1] V.V.Hung, B. G. Thinh, P. K. Chung, T. Giang,
N. X. Quang va N. V. Thu, Vit Ii 10 - Két noi
tri thire voi cugc séng. Ha No6i: Nxb Gido duc
Viét Nam, 2022.

© 2026 by the authors. This Open Access Article is licensed under the Creative Commons Attribution-NonCommercial 4.0
International (CC BY-NC 4.0) license (https://creativecommons.org/licenses/by-nc/4.0/).

https://doi.org/10.52111/qnjs.2026.20414

Tap chi Khoa hoc Truong Pai hoc Quy Nhon, tap 20, b 4, tr. 193-200, 2026 | 199



QUY NHON UNIVERSITY
ATV Y\N I SCIENCE

Applying the experimental method in physics teaching
to foster students’ creative thinking

Nguyen Ngoc Minh*
Faculty of Education, Quy Nhon University, Viet Nam

Received: 16/04/2026; Revised: 16/06/2026;
Accepted: 01/07/2026, Published: 28/08/2026

ABSTRACT
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orientation is illustrated through a teaching sequence on “Free fall” at the high school level. The study indicates
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Théng tin b6 sung

Van dung phuong phap thuc nghiém trong day hoc vat li
nham rén luyén tu duy sang tao cho hoc sinh

Nguyén Ngoc Minh*

Khoa Su pham, Truong Pai hoc Quy Nhon, Viét Nam

Phu luc 1. TCBG mtc d§ TDST cua HS trong hoc tap Vat Ii.

Tiéu chi I
i .., | Mic1-Chua dat Murc 2 - Dat Murce 3 - Kha Mirc 4 - Tot
danh gia
Tinh HS néu duoc rat it y | HS néu dugc mot | HS néu dugc nhiéu | HS tao ra duoc nhiéu y
luu loat | twong, gia thuyét hodc | sb ¥ tuong hodc gia | y twong, gia thuyét | twong, gia thuyét, ciu
phuong 4n; thuong | thuyét phu hop véi | hodc phuong an khac | hoi hodc phwong an kiém
dimg lai & mot ciu | van dé nhung s | nhau trong thoi gian | chimg phong phu; céc ¥
tra 101 va kho tiép tuc | luong con han ché; | hoc tap; phan 16n ¥ | twong duoc trinh bay rd
phat trién thém khi | can sy goi y cia GV | tuong c6 lién quan | rang, ¢ lién hé v6i hién
dugc yéu cau dé mo rong thém | dén van dé can giai | twong Vatli va c6 thé dung
phuong an quyét lam co s& cho hoat dong
thuc nghiém tiép theo
Tinh | HS chi tiép can van | HS c6 thé thay doi | HS dé xuat dugc mot | HS chi dong xem xét
linh dé theo mot hudng | cach tiép can khi | sb cach tiép can hodc | vin d& tir nhiéu goc do;
hoat quen thudc; phu thude | dugc goi y; biét xem | phuong an thi nghiém | linh hoat chuyén d6i giira
nhidu vao goi ¥ cia | xét van dé tir hon | khic nhau; biét so | cac gia thuyét, cach giai
GV hoac cach lam | mét khia canh nhung | sanh uwu diém, han | thich hodc phuong an thi
¢ san; khé thay doi | sé phuong an con it | ché cua cic phuwong | nghiém; biét didu chinh
cach giai thich hodc | va chua thatrd co sd | an va lya chon cach | hudng giai quyét khi xuét
phuong an khi gdp | lua chon phu hop véi diéu kién | hién dir liéu méi hodc két
tinh hudng mai thyuc hién. qua ngoai du doan
Tinh | Y tuong, gia thuyét | HS codwaray tuong | HS dé xuat dugc y | HS dwa ra y tuong hoic
doc dao | hoic phuong an cua | hodc cach lam riéng | twong, gia thuyét | phuong 4n c6 tinh méi
HS cha yéu lip lai | nhung con don gian, | hodc phuong 4n thi | rd rét, bat ngd nhung van
sach gido khoa, mau | it khac biét; phwong | nghiém cé diém méi | c6 co s¢ khoa hoc va kha
cua GV hoac y kién | 4n dé xudt mdi & | so véicach lam thong | nang thuc hién; biét tao ra
clia ban; chua thé hién | mirc thay doi nho so | thuong; biét st dung | cach giai thich, cach kiém
nét riéng trong cach | vdi cach lam quen | dung cuy, vat liéu hoac | chiing hodc hudng van
tiép can van dé thudc cach quan sat theo | dung it dugc nghi téi
huéng khac dé kiém
chung van dé

*Tac gia lién hé chinh.

Email: nguyenngocminh@qnu.edu.vn
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tinh xao

viéc néu y tudng hoac
phuong an dudi dang
so luge; chua biét bd
sung chi tiét, chua
biét diéu chinh khi
phuong an chua phu
hop hodc két qua thi
nghiém c6 sai I¢ch

mot sb chi tiét cho
tuong hoac phuong
an khi dwoc goi vy;
c6 thé nhan ra sai sot
don gian nhung vi¢c
diéu chinh con chua
rd rang

tuong ban dau thanh
phuong 4n twong d6i
cu thé; biét phan tich
nguyén nhan sai 1€ch,
bd sung budc thuc
hién, diéu chinh dung
cu hodc cach do dé
nang cao d¢ tin cay

Tiéu chi ., i ; B ; P
) ., | Mic1 - Chua dat Murc 2 - Dat Murc 3 - Kha Mirc 4 - Tot
danh gia
Tinh HS chi méi dimg lai & | HS biét bd sung | HS biét phat trién ¥ | HS hoan thién dwoc ¥

tuong hodc phuong an mot
cach c6 hé théng; biét du
kién kho khan, kiém soat
bién, xir If sai so, cai tién
phuong an thi nghiém va
van dung két qua dé dé
xuit van dé& hodc huéng
nghién ctru moi

ctia két qua

Phu luc 2. Méi lién hé giita giai doan rén luyén TDST véi quy trinh PPTN trong DHVL.

Giai doan rén luyén
tu duy sang tao

Giai doan phwong
phap thuc nghiém
tuwong ing

Tiéu chi tu duy
sang tao dugc
rén luyén

Biéu hién ¢ hoc sinh

Kich thich su tim toi
va nhu ciu dit cau hoi

Tao tinh hudng c6 van
d¢; phat hién va néu
van de¢

Tinh linh hoat; tinh
doc dao bude dau

HS nhan ra mau thuin nhin thic,
biét dat cau hoi nghién ctru tir hién
tugng quan sat dugc; co thé néu cau
hai theo cach riéng, khong chi lap lai
cau hoi cia GV hoac sach gido khoa

Dé xuit gia thuyét/ dy
doan da dang

Hinh thanh gia thuyét/
du doan

Tinh luu loat; tinh
linh hoat; c6 thé biéu
hién tinh doc dao

HS néu duoc nhidu gia thuyét/dy
doan khac nhau cho cung mot hién
tuong; biét xem xét van dé tir nhiéu
goc do nhu khdi lugng, hinh dang,
dién tich bé mat, luc can khong khi
hodc diéu kién thi nghiém

Thiét ké phwong an
thi nghiém

Thiét ké phuong 4n va
tién hanh thi nghiém
kiém tra

Tinh linh hoat; tinh
doc dao

HS d& xuit dugc cac phuong an thi
nghi¢ém khac nhau, cé co s¢ khoa
hoc, ¢6 tinh kha thi va thé hién cach
tiép can riéng cua ca nhan hodc nhom

Phan tich, 1i giai két
qua

Phén tich két qua, rat
ra két luan

Tinh tinh xao; tinh
linh hoat

HS biét xtr 1i s6 liéu, so sanh két qua
v6i gia thuyét ban dau, phan tich
nguyén nhan sai léch va dé xuét diéu
chinh phuong an hodc cach giai thich
khi két qua khong nhu du doan

M6 rong va chuyén
hoa tri thire giai quyét
tinh hu6ng thyc tién

Van dung va mo rong
kién thirc

Tinh linh hoat; tinh
doc dao; tinh tinh xao

HS van dung kién thic vao tinh
hudng méi, dé xuét tmg dung hoic
nhi¢m vu thyc nghiém méi; biét phat
trién, hoan thién y tuéng ban diu
thanh phuong an c6 kha nang thuc
hién trong thuc tién
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Phu luc 3. Mbi lién hé giita hoat dong day hoc theo PPTN vdi tidu chi TDST trong bai “Su roi ty do”.

Hoat dgng day hoc theo
phwong phap thuc nghiém

Tiéu chi tw duy sang tao
dwgc rén luyén

Can cir quan sat/danh gia
biéu hién TDST ciia HS

Tao tinh hudng c6 van dé
bang thi nghiém tha to gidy
phing, vién bi thép va to
gidy vo tron

Tinh linh hoat; tinh doc
d4o bude dau

HS nhan ra sy khac biét gitra quan niém ban dau “vat
nang roi nhanh hon vt nhe” va két qua quan sat; tir
d6 néu dugc cau hoi nghién ctru nhu: Téc dd roi phu
thudc vao khoi luong, hinh dang, dién tich bé mat hay
luc can khong khi

HS d& xudt gia thuyét/
du doan vé cac yéu t6 anh
huong dén toc do roi

Tinh luu loat; tinh linh
hoat

HS néu duoc nhidu gia thuyét/dy doan khac nhau
cho cung mdt hién tuong, chéng han phu thudc vao
khdi luong, hinh dang, dién tich bé mat, chat liéu, do
cao tha vat hodc lyc can khong khi; sy da dang vé s6
lwong va co sé khoa hoc cua gia thuyét 1a can ctr nhan
dién tinh luu loat va tinh linh hoat

HS thao luén, lya chon gia
thuyét/du doan c6 thé kiém
chtng bang thi nghiém

Tinh tinh xa0 budc dau;
tinh linh hoat

HS biét phan tich gia thuyét/dy doan nao c¢6 thé kiém
tra truc tiép, gia thuyét/dy doan nao can suy ra hé qua
kiém chung dugc; biét lua chon hudng kiém chung
pht hop v6i diéu kién dung cu, thoi gian va kha niang
thue hién

HS ty thiét ké phuong an thi
nghiém kiém tra gia thuyét/
du doan

Tinh linh hoat; tinh doc
dao

HS d xuét dugc cac phuong an khac nhau, ching han
tha dong thoi hai vat, quay video cham, dung cong
quang dién, phan mém Tracker, dién thoai thong minh
hodc mé hinh dng hut chan khong. ..; su khac biét vé
dung cu, cach do va cach kiém ching 1a can ctt nhan
dién tinh linh hoat va tinh ddc dao

Céac nhom trinh bay, phan
bién va diéu chinh phuong
an thi nghiém

Tinh tinh xao; tinh linh
hoat

HS biét bd sung bude do, diéu chinh cach bd tri dung
cu, kiém soat diéu kién thi nghiém, du kién sai s6 va
nang cao do tin cdy cua két qua; day 1a can cir cho
thiy HS biét phat trién va hoan thién ¥ tuéng ban dau

HS tién hanh thi nghiém,
thu thap s6 liéu, vé do thi va
rut ra nhan xét

Tinh tinh xao

HS biét xtr li s liéu, so sanh két qua vai gia thuyét
ban dau, nhan dién quan h¢ gitra d va 3, tr d6 rut ra
két luan vé tinh cht cua chuyén dong roi tu do; quéa
trinh nay cho thay HS biét dung dit liéu thyc nghiém
dé kiém ching va hoan thién nhan thuc

HS phan tich nguyén nhan
sai léch gilra cac nhom hoac
giita két qua do va gia trj li
thuyét

Tinh tinh xdo; tinh linh
hoat

HS dé xuét duoc nguyén nhan sai sé nhu luc can
khong khi, vat roi khong thing ding, thao tac tha
vat, sai sb dung cu do; déng thoi néu cach cai tién thi
nghiém. Pay 1a cin cir quan trong dé danh gia kha
nang diéu chinh, hoan thién phwong 4n

HS vén dung kién thirc vao
tinh hudng trén Mat Trang,
chuyén dong ném ngang
hodc thiét ké phuong an do
béng dung cy, vat li¢u don
gian

Tinh linh hoat; tinh doc
dao; tinh tinh xao

HS biét sir dung kién thtrc vé roi tu do dé giai thich
hién twong mai, lién hé véi bdi canh thuc tidn va dé
xuat nhiém vu thuc nghiém méi; néu HS biét phat
trién nhiém vy thanh phuong an do cu thé, c¢6 kiém
soat sai sO va c¢6 cach trinh bay két qua thi d6 1a cin
ct nhan dién tinh tinh xao
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Phu luc 4. Minh hoa tién trinh day hoc ndi dung
kién thire Vat 1i theo phuong phap thuc nghiém
nham rén luyén tu duy sang tao cho hoc sinh

* Muc tiéu rén luyén TDST:

- DBé xuét nhiéu gia thuyét/du doan vé yéu
t6 anh huong dén toc do roi.

- Thiét ké phuong an thi nghiém va tién
hanh thi nghiém.

- Két ndi ndi dung kién thirc véi cac ing
dung ki thuat va thién van.

(1) Tinh hudng mé dau - kich thich sy
tim toi va nhu ciu dit ciu héi

- GV thyc hién thi nghiém biéu dién:

+ Tha ddng thoi mot to gidy dé phing va
mot vién bi thép tr cung d6 cao. Vién bi cham
dat trude, to gia"iy roi cham hon 1o rét.

+ Tiép theo, GV vo vién to gidy lai va tha
lai ciing v&i vién bi, 1an nay hai vat cham dat gan
nhu cung luc.

Cau hoi dit ra: Diéu gi da thay d6i trong
cac lan thi nghi¢m? Vat nang hon c¢o6 roi nhanh
hon vat nhe khong? Tbc do roi cua vat phu thudc
vao nhitng yéu t6 nao? Tinh hubng nay pha v&
quan niém Aristotle da an sau vao trong nhéan
thtrc thong thuong cua con nguoi: VAt nang roi
nhanh hon vat nhe, tir @6 kich thich manh mé
nhu cau tim t6i va TDST ctia HS.

(2) HS dé xuit gia thuyét/dy doan da
dang - rén luyén tu duy phén ki

- GV t6 chtic thao luan nhém véi cau hoi
ma:

+ Du doan téc do roi cua vat phu thudc
vao nhirng yéu té nao?

- HS c6 thé dé xuét nhidu gia thuyét/dy
doan khac nhau:

+ Tdc dd roi cua vat phy thudc vao khoi
lugng vat. Vat nang roi nhanh hon vat nhe vi luc
hut cua Trai Dat 1én vat nang 16n hon.

+ Tbe do roi cua vat phu thudc vao hinh
dang hodc dién tich bé mit.

+ Tbc @6 roi cua vat phu thude vao chét
lidu cAu tao nén vat.

S4

+ Tbe dd roi cua vat phu thudc ca trong
luwong cua vat va lyc can ctia khong khi.

+ Téc dd roi cua vat khong phu thude
vao bét ki yéu t6 nao néu khong co luc can cua
khong khi.

+ Toc d0 roi cua vat phu thudc vao do cao
tha vat.

- GV ghi nhan toan b cac du doan ma
khong phu dinh ngay, khuyén khich HS 1ap luan
dé bao vé du doan ciia minh. Sy da dang cua cac
gia thuyét/dy doan, bao gdm ca nhitng dy doan
chua chinh xac, mang lai gia tri su pham dac biét
vi tao ra dong luc dé kiém ching va phan anh
tinh luu loat, doc 1ap va linh hoat trong TDST.

(3) Rén luyén tinh dgc lap va linh hoat
qua thiét ké phwong an thi nghiém

Thay vi phat phiéu hoc tap huéng dan HS
lam thi nghiém dinh san, GV dit cau héi mé cho
tung nhom:

- Kiém tra gia thuyét/dy doan ctia nhom
minh bang cich nao?

- Can do nhing dai luong nao?
- Can sir dung nhitng dung cu nao?

- C6 thé kiém soat hodc han ché sai so
bang cach nao?

Céc nhom HS ty dé xuat cac phuong an
thi nghiém da dang, vi du: Tha dé)ng thoi hai
vat ¢6 khoi lugng khac nhau tir cung d¢ cao va
quan sat bang mét hodc quay video cham; ding
bd dung cu do gia tdc roi tu do g@)m: nam cham
dién, cong quang dién, dong ho do thoi gian
hién s6, gia; dung phian mém phén tich video
(Tracker) dé xac dinh gia tdc; tha cac vat trong
6ng hat chan khong; sir dung dong hd bam gidy
hodc thiét bi khac nhu dién thoai thong minh...

GV yéu cau cic nhom trinh bay va phan
bién phuong an cta nhau, tap trung vao tinh kha
thi, 6 chinh x4c, cach kiém soéat bién va kha
nang kiém chimg gia thuyét/du doan. Hoat dong
nay goép phan rén luyén tinh linh hoat vi HS ¢6
thé dé xuét nhiéu cach kiém chimg khéac nhau cho
cing mot van dé&; dong thoi phat trién tinh doc
déo khi HS biét sir dung dung cu, vat li¢u hodc
cong nghé theo cach riéng dé thiét ké phuong an
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thi nghiém. Can ctr danh gia TDST ¢ giai doan
nay la mic d6 da dang, tinh mdi, tinh kha thi va
co s& khoa hoc ctia phuong an ma HS dé xuat.
(4) Tién hanh thi nghi¢ém va phén tich
két qua - rén luyén tu duy hdi tu va tinh tinh xao
- Gia st HS thyc hién thi nghiém theo
phuong an da lya chon nhu sau:

C))

e
o) (3

+ B0 dung cu thi nghiém vé su roi ty do
nhu mé hinh trén, bao gom:

Gi4 d& (thanh nhém) c6 gan day doi (1);
cdng quang dién (2); dong hd do thoi gian hién
s6 (3); nam cham dién (4); cong tic dién (5); cac
vat nang: Hai vién bi st to nho khac nhau hodc
vién bi sit va try sit; éke vudng ba chiéu ding dé
xéc dinh vi tri ban dau cua vt roi; thude do

+ Tién hanh thi nghiém:

Do thoi gian roi cia cac vat nang Ung
v6i d6 dich chuyén d khac nhau, ghi chép sb
liéu, thyc hién tinh toan cac dai luong va ghi
vao bang s6 liéu thich hop (bang sb liéu do d6
dich chuyén - thoi gian trong chuyén dong roi)
dudi day.

Lan do Thoi gian roi

|

t? g v

d(m) 1 2

V& d6 thi cta v theo t va d theo t2. Tir d6
thi, HS nhan ra duong biéu dién 1a duong thing
tuyén tinh, n6 thé hién méi quan hé ti 1& thuan
hodc bién ddi tuyén tinh 1a déu hiéu cua chuyén
dong nhanh dan déu vai gia téc khong doi.

- Khi két qua c6 sai s6 hodc khong dong nhat
gitra cac nhom, GV khong gidi thich ma hoi HS:
Nguyén nhén cuia sai 1éch 1a gi? Lam thé nao dé
cai tién thi nghiém nham c6 két qua chinh xac
hon? HS phai du doan nguyén nhan dan téi sai
s6 (do luc can khong khi, vat roi khong thang
dung, dung cu do thiéu chinh x4c, do thao tac...)
va dé xuét diéu chinh. Qua trinh nay s& rén luyén

o HS su linh hoat, tinh tinh xao va tu duy phan
bién sang tao. Két luan duoc rit ra: Trong chan
khéng, moi vt roi véi cung gia toc g = 9,8 m/s?,
khong phu thudc vao khdi lugng hay hinh dang
vat; chuyén dong roi ty do 1a chuyén dong thang
nhanh dan déu.

(5) Mé rong va chuyén héa tri thirc giai
quyét tinh hudng thue tién - rén luyén kha
ning chuyén hoéa tri thirc va tw duy lién két

GV dat cau hoi kich thich tu duy HS: Tai sao
phi hanh gia trén Mat Trang tha 16ng chim va

blia sat ¢ cung mdt do cao thi ca hai cham dat

SS
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cung lac? GV mé ta va phan tich chuyén dong
ctia mdt vat dugc ném theo phuong ngang tir mot
d6 cao h so voi mat dat, sau d6 dat cau hoi: Néu
b6 qua strc can ciia khong khi thi chuyén dong
thanh phan theo phuong thang dimg va phuong
nam ngang thudc loai chuyén dong gi? Hiy tién
hanh thi nghiém do gia tdc roi ty do bang cach
sir dung dong ho bam gidy hodc thiét bi khac nhur
dién thoai thong minh. So sanh véi két qua thu
duogc tir bd thi nghi€ém, néu nhan xét va giai thich
két qua nay. HS ap dung tri thirc vira hoc dé phan

S6

tich, thé hién kha nang chuyén hoa tri thirc sang
bdi canh hoan toan méi. O cép do6 cao hon, GV
c6 thé giao nhiém vu tich hop: Thiét ké phuong
an do gia tbc roi tu do g tai dia phuong bang cac
vat liéu don gian va trinh bay két qua dudi dang
bao cao thyc nghiém. Day la nhiém vu doi hoi va
thé hién toan bo mot quy trinh sang tao, bao gém
cac giai doan tir hinh thanh y tuong dén thiét ké,
thuc hién, thir nghiém, phat trién cho dén trinh
bay san pham, gilip tao ra nhiing y tuong doc
dao, co gia tri va tinh tng dung cao.
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